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“New in Charm of Paper 


and Typographical Dress” 


The Century Magazine is advertising in the 
daily papers: “A New Achievement in the 
Making of a Rich and Beautiful Magazine” 
—it’s Monotyped! 


The leading magazines—Curtis publications, 
North American Review, Cosmopolitan, 
World’s Work, a host of others—all Mono- 
typed! The reasons are: Beauty and Legi- 
bility—both circulation builders. 
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PHILADELPHIA 
NEW YORK BOSTON CHICAGO TORONTO BIRMINGHAM 
Monotype Company of California, SAN FRANCISCO 
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This Advertisement set in Monotype Series No. 275, Border 18 Point No. 27, and Monotype Rule No. 635 




















AMERICAN TRUST BOND 


Especially suitable for business houses using a large number 
of ietterheads for different classes of correspondence and who 
desire a medium priced watermarked bond paper which carries 
a dignity commensurate with the prestige of the house, It has 
a bright color and clear even formation—the advantage of the 
latter is appreciated by the printer. A Bond paper in which 
‘you can take pride. Samples gladly furnished. Other well- 
known Butler Bond Papers are Brother Jonathan— National 
Bank-—Voucher and Manuscript. 


Gputler 
PAPER 


IS BETTER PAPER 


Do you know why the Butler organization 
is constantly able to supply better paper in 





a wide range of grades? A conspicuous 
reason is its completely equipped laboratory 
where means are studied to lift even higher 
the high quality of Butler Paper and to 
develop ways and means for lowering paper 
costs. This work is in your interests—to 
pass on better paper and new economies 
to you. This is one of the many reasons 
why it is to your advantage to specify 
Butler Paper for your paper requirements. 


BUTLER PAPER CORPORATIONS 


THIRTY BRANCHES AND AGENCIES DEALING DIRECTLY WITH THE PRINTER 


Agew York + Chicago + San Francisco 


Established 1844 


Please Mention Tue INLAND PRINTER When Writing to Advertisers. 














with 
IMPROVED 
MACHINES 
that will save you 
money and increase the 
quality and quantity 
of your printing prod- 








Printing and Embossing 








TheAutomaticCard 
Printing Press has 
demonstrated to many its 
profitable operation on 
card printing. 

The Do-More Autoe 
matic Embosser 
Feeds, Powders, Em- 
bosses and Stacks just as 
fast as pressmen pull the 
prints off the press. 


ucts. The Typo-Embosser 
The Typo-Embosser is Our Improved Process Embossing Machine. 
With double heater will take any size of stock up to 12 inches wide, 
Write for our booklet No. 10 today. 














Automatic Printing Devices Co. 














LINOTYPE 














SPECIAL MIXTURES 


UNION SMELTING & REFINING CO., Inc. 


New York Newark Baltimore Detroit Chicago Cleveland 


WRITE e 
The Do-More Automatic “oO a Patentees and Manufacturers FOR EXCLUSIVE The Automatic . 
Process Embosser OPEN Second and Minna St-, San Francisco, Cal. AGENCIES Card Printing Machine 
STEREOTYPE MONOTYPE 








Strait’s Patent Lever Feed Guide 


The Logical Successor to the Quad 


Only a second is required to 
makea shift with these guides, 
and the gauge-head remains 
in close contact with draw- 
sheet while lever is open, 
making is easy to see just 
how the shift is being made. 





$2700. 0.5055 per Gross 
14.00... .per 1 Gross Order from your dealer or the 
2.50...... per Dozen manufacturer 


1.35... per 12 Dozen 


ye per Set (3) H.H. STRAIT, Overland, Mo. 





































Your last chance 
to buy at this 
_ unheard of low price 


you are wise will send your order i ight—it’s going | 
If 5 wise you will send your order in tonight—it’ | 
ast. Flexible can’t be beat—it’s compounded of No. x grade | 
fast. Flexible can’t be beat——it Pp g 
clear hide glue and other high grade materials and always | 
remains flexible. Stock up against higher prices— you are | 
| protected by a money-back guarantee. Terms: 1%, 10 days, | 


19c 


per pound in 
100 pound lots 





| net 30 days, f. o. b. Columbus, Ohio. 
| Send for our Catalogue No. 24. 


THE COMMERCIAL PASTE CO., Columbus, Ohio 
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HICKOK CARD RULING MACHINE 


will feed one or two cards at a time from size 3 x3 
inches to 8x8 inches, or one card at a time 8x8 
inches to 14x14 inches; registration and striking 
guaranteed to be perfect; speed only limited by 
ability of operator. Fifty thousand cards per hour, 
3x5 inches, in two colors, have been ruled by a 
competent operator. Write for prices and circular. 





THE W. O. HICKOK MFG. CO. 
HARRISBURG, PA., U.S.A. 












Please Mention Tue INLAND PRINTER When Writing to Advertisers. 
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The hee Press 


of NEW YORK 


Now Entirely Automatic Fed 


with CROSS CONTINUOUS and DEXTER 
COMBING PILE FEEDERS 


The picture is a partial view of the Arrow Press cylinder pressroom 
since the installation of an Automatic Feeder on each cylinder press. 
It was very complete cylinder press cost data that warranted this Arrow 
Press Cross and Dexter Automatic Feeder installation. The equipping 
of every cylinder with an Automatic Feeder was completed within a 
year after the first feeder was tested in comparison with hand feeding. 





A survey of plants operating Cross and Dexter Feeders will positively 
convince you that no other plant equipment returns its cost so quickly. 
Automatic Feeders save time, labor, space and money. They speed 
production and considerably enlarge press capacity. Make your slogan 
too, “An automatic for every cylinder.” 


DEXTER FOLDER COMPANY, 200 Fifth Avenue, New York 


Folders, Cross Continuous Feeders, Dexter Feeders, Inserting, Covering 


and Wire Stitching Machines 


CHICAGO PHILADELPHIA BOSTON DALLAS ATLANTA SAN FRANCISCO 








Please Mention THE INLAND PRINTER When Writing to Advertisers. 291 
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Descriptive catalog upon request. 


The Linograph Company. Davenport, Iowa 
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Ask Harry 
J —he knows 
y perfection 
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Moulding Per Se 


nohow, can match the skill of our craftsmen. 
Harry has been told innumerable times by 
customers that they get better printed results 
from Royal lead moulded electrotypes than from 


Harry Blaetz, our General Sup., is the one 
pointing to the word, ‘‘Lead.’’ They say it’s 
bad manners to point, but Harry forgets him- 
self when you mention lead moulding. We 
didn’t know what the per se meant until we 
looked it up in the dictionary. We needed two 
short words to fill out the line. 

The other man is Assistant Sup. Maginnis— 
he Aas to listen to Harry—that’s why he is so 
attentive. 

Harry is saying seriously what he would say to 
you direct if he could: That Royal’s lead mould- 
ing, by itself considered (that’s the per se), is the 
best lead moulding obtainable on this terrestrial 
globe. His reasons are technical and long, but 
the sum of hisargumentsis that no one, nowhere, 


originals. This is because the solids print 
darker and the high lights lighter from a nickel 
surface than they do from a copper surface. 

Royal nickel surfaced lead moulded duplicates 
shed ink so cleanly that a set of plates has been 
known to run for weeks, requiring only a 
nightly clean-up with an oily rag. 

The more you know about Royal’s men, the 
more you must feel like getting them to do that 
part of your electrotyping which requires the 
attention of the most skilled journeymen the 
craft can supply. 


Royal Electrotype Company 
Philadelphia 


Member International Association of Electrotypers 
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What do you expect 
of your ink-maker * 


? 
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“No,’’ said Mr. Printer, ‘‘we never use an 
ink corrective. On all important jobs we 
have the manufacturers furnish the ink 
in just the right condition.” 

You have them mix it specially for 
each job? 

“Yes. There’s a branch ink-house down 
the street. We have them mix up the ink 
soft or stiff, depending on the weather and 
the job. And the service doesn’t cost us 
a cent,” he concluded triumphantly. 


But it does cost, Mr. Printer. 


““You mean the ink-man soaks us some 
other way ?” 


Absolutely not. The cost is right in 
your own shop. 

To begin with, the branch-house can’t 
always put through your order right 
away. Sometimes there’s a delay—with 
the press and a couple of men held up— 
before you get the ink, isn’t there ? 


“Oh, once in a while— and that’s ex- 
pensive,I’lladmit. But wetry toavoidthat 
by ordering the ink in plenty of time.” 


All right. You figure you want some 
ink to start a job at ten o’clock tomorrow. 
So you order the ink today. But how can 
you guess what the weather will be to- 
morrow? It’s raining and cool now. To- 
morrow may be bright and warm. And 
that job is a three-day run. How about 
the day after tomorrow—and the day 
after that ? 


For that matter, conditions vary in the 
same day. The fountain and the angle 
rollers are always cold in the morning, 


which makes the ink tacky. What’s your 
pressman going to do then—wait for the 
press to warm up, or get another lot of 
ink? It’s a couple of hours lost either way. 


‘‘Well, we can always order more ink.” 


And wait for it, besides doubling your 
ink bill. That left-over ink is almost al- 
ways wasted. You’d need a warehouse to 
keep the different kinds for different 
special conditions. And when you find a 
chance to use a special color, the chances 
are it won’t fit the paper. These special 
inks are just under foot awhile, and then 
you throw them out. 


And there’s another side to it. Your 
pressmen aren’t getting any training, any 
development. They rely on the ink-man, 
which makes them helpless when any little 
thing goes wrong. Instead of fixing it 
themselves in a few minutes, they call 
for the ink-man and sit down tillhecomes. 
That’s not fair to them, nor you, nor your 
customers, nor the ink-man, who ought 
not to have to do your pressmen’s work. 


Reducol changes all that, as hundreds 
of the most successful printing, litho- 
graphing, and box and bag houses testify. 
Reducol quickly and surely adjusts the 
ink to every condition of temperature, 
humidity, and paper. It saves time, 
money, and labor. 


But no responsible printing house has 
to take our word on Reducol. Order a 
small lot—5 or 10 pounds—on approval. 
Try it out for 30 days. Ifyou’re willing 
to get along without it, our charge will 
be cancelled. 


When an offer like that is made by an old established house, you know that it 
must be well worth while to take it up. Do it—NNOW! 
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INDIANA CHEMICAL & MFG. COMPANY 
Dept. I-6, 135 S. EAST ST., INDIANAPOLIS, IND., U. S. A. 


23-25 East 26th St., New York City 
Pacific Coast Agents: Geo. Russell Reed Co. 


San Francisco, Seattle, Portland 


608 S. Dearborn St., Chicago 


Canadian Agents: Manton Bros. 
Toronto, Winnipeg 
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A big advantage— 


make it known 


If you owned 191 distinct type faces you’d loudly 
and justly boast of the fact. Why not brag a 
bit about your “Cleveland” which makes 191 
distinct folds, the so-called standard folds and 
146 more which cannot be made on all other 
folders combined ? 


Sell your customers the advantages of “Cleveland” 
equipment just as you sell them fine paper-stocks, 
artistic type-composition, and beautiful color- 


effects. 


The real “friend-salesman” of today is he who 
saves his customers’ money. Cleveland” will 
help you do this, and at the same time produce 


something more attractive. 
And that’s what advertising men of today want 


—something new; something different; something 


distinctive and artistic— the very things your 


“Cleveland” can do. 


Write for samples of “Cleveland” folds to hand 


your customers when they inquire. 





THe [jeveanofejoine Macyinela, 


GENERAL OFFICE AND FACTORY: CLEVELAND 





NEW YORK: Aeolian Building CHICAGO: 532 S. Clark St. 
BOSTON: 101 Milk St. PHILADELPHIA: The Bourse 
SAN FRANCISCO: 824 Balfour Building 
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PRESSES 


Presses at 
the plant of 
A. Carlisle & Co. 


A. Carlisle and Company 
SAN FRANCISCO, CAL. 


OR many years A. Carlisle & Co. has occupied a prominent position in the 
printing, lithographing and stationery business of the Pacific Coast. Economy 
and quality of production has been their policy, a plant tuned up to the highest 
point of effectiveness and equipped with all that is modern in printing machinery. 


The Chandler & Price platen press has been the choice of the company for years, 
being selected in each case when new presses were needed. 


The heads of the printing department believe strongly in the utility and mer't 
of this press. 





Write for booklet ‘‘The Profit in Printing’’ 


BOt-vitel Cap 


The Chandler & Price Co., Cleveland,O. 
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EXHIBITOR 
Graphicarts 
Exposition 


-CHICAGO YULY 23 TO 30- "] 








Chandler 

& Price Cutter 

at the Newspaper 
Enterprise Association. 


Newspaper Enterprise Association 
CLEVELAND, OHIO 


MONG the recent purchasers of Chandler & Price Cutters has been the News- 

paper Enterprise Association of Cleveland, Ohio. 

Like most other buyers, the executives of this concern carefully considered all 
makes of machines before they made their decision. 

Two factors finally swung their choice to the Chandler & Price — first, the fact 
that the name “Chandler & Price” has stood for the best in printing equipment for 
the past twenty-seven years, and second, the unerring accuracy with which the 
Chandler & Price does close cutting. 





Accurate cutting adds to the appearance ot good printing — investigate the 
Chandler & Price Cutter. 


Write for literature on cutters 





come acne pe 


Agéncies in All Principal Cities 


The Chandler & Price Semi-Steel Chase—Guaranteed Against Breakage > 
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Graphicarts 
Exposition 


-CHICAGO JULY 23 TO 3O- 


















































INSURANCE 
yo. pay a premium for insurance 


against fire, against losses due to 
accidents; you insure your life. 


You should, therefore, be willing to pay a pre- 
mium for the insurance of the profit from your 
pressroom. 


The cost of this premium is but the time re- 
quired to make a thorough investigation of 
profit earning equipment. And thorough inves- 
tigation means that you will surely equip with 
Miehles. The Miehle is a certain profit-maker. 
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MIEHLE PRINTING PRESS Ww MEG. CO, 


Principal Ofice: Fourteenth and Robey Streets, Chicago 


Sales Offices in the United States 
CHICAGO, ILL: 1218 Monadnock Block PHILADELPHIA, PA., Stephen Girard Bldg BOSTON, MASS., 176 Federal S 
NEW YORK. N. Y., 2840, Woolworth Bldg. DALLAS; TEX., 611 Deere Bidg. SAN FRANC Isc oe AL., 693 sis 
ATLANTA, GA., Dodson Printers Supply Co. DISTRIBUTERS for CANADA: Toronto Type Fo can 
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Extra copies of these thir- 
seen sample folds will be 
given te operators, lay-out 
men, stonemen and allothers 
interested in the product of 
standard jobbing folding 
machines, 


‘Dur thirteen miniature samples for the 189-A Dexter Standard Jobbing Fol 
the lay-out man, stoneman, pressman, bindery foreman and operator in orde if 
to familiarize themselves with the product of standard folding equipmengl] 

machine, thote on Red paper require the parallel 16 attachment, and th¥c@ 


Dexter Fotper Company, 200 Fi } 
Folders, Cross Continuous Feeders, Dexter Feeders, Inserti } i 








An analysis of the miniature folds 

illustrated will prove that the basic 

design and roller layout of the Dex- 

ter Standard Folder is right. Send 
today for a set. 


Quantity Production and 
Unsurpassed Factory Equipment 


Guarantee Leadership for the No. 189-A Dexter 


Investigate carefully the economic advantages 
that the Dexter trade mark stands for in folder 
and feeder personnel and manufacturing equip- 
ment. This company has the largest folder and 


IMPOSITIONS, FOLDING INSTRUCTIONS AND GRIPPER AND - 
GUIDE EDGES for the DEXTER STANDARD JOBBING FOLDER Fy WA 
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Jobber 
feeder organization in the world and over 16,000 
machines in daily use, factors you should con- 


sider and know about before making new invest- 
ments in folding and feeding machinery. 


Send for our literature describing the No. 189-A Dexter Folder illustrated above. 


DEXTER FOLDER COMPANY, 200 Fifth Avenue, New York 


Folders, Cross Continuous Feeders, Dexter Feeders, Inserting, Covering 


and Wire Stitching Machines 


CHICAGO PHILADELPHIA BOSTON 


DALLAS ATLANTA SAN FRANCISCO 
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Ideal Typographic Rollers 


All Rollers except Form Rollers 
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THE AULT & WIBORG 


CINCINNATI, OHIO 
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Eastern Representatives 


THE AULT & WIBORG CO. OF N. Y. 
57 Greene St., New York City 
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FOR THE FIRST TIME 


In the Cutting Machine Industry 


a small size full automatic rapid cutter, of ability equal 
to the larger automatics, is offered at a moderate price. 


FIG, 2920 


THE NEW SEYBOLD 32-INCH AUTOMATIC 


PATENT APPLIED FOR 


SPEED OF KNIFE STROKE, 40 CUTS A MINUTE 


These machines now await your inspection at our agencies. Descriptive Circular No. 2020 
will be mailed on request. We are quietly confident they will win your admiration and 
approval. Your greatest surprise will come when you ask, ‘What is the price?” 


THE SEYBOLD MACHINE COMPANY 


Main Office and Factory 
DAYTON, OHIO, U.S. A. 
Agencies 


New York CHICAGO ATLANTA DALLAS SAN FRANCISCO TORONTO Paris Lonpon BuENos AIRES STOCKHOLM 
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COLOR 


Fine color printin? 

Requires inks made of 

Dry color having, the 3reatest 
Fineness, clarity 

Brilhance and finish 

Our staff’ of chemists 

Have evolved and 

Our own plant produces the 

Highest grades of 

Colors made today 


SIGMUND ULLMAN COMPANY 


New York Factories and Main Offices 
Park Avenue and 146th Street 


Chicago 


Western Branch 


New York 


(Downtown) 


466 Broome St., Cor. Greene St. 501 Plymouth Court 
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Multiple Head 
“Monitor” Power Perforator 


The “‘Monitor’’ Multiple Head Perfo- 
rator is designed for use in plants 
which perforate large quantities of 
: checks, coupons, stamps, etc. It per- 
LATHAM MACHINERY co forates both ways at one operation, 
CHICAGO ILL making one perforation of 30” the 
——s width of machine, and a series of 1014” 
ee ee perforations at right angles to and 
ws meeting the 30” perforation. The ma- 

chine will punch through five sheets of 
ordinary stock at a time, and as it 
perforates both ways at one operation, 
it will completely perforate five sheets 
of checks printed six-on at one stroke. 





Front view 


30” perforation 
Seeeeeteooe PP SSSSOOOO DOSS POSSSS PSO OOOO OPO SOD OT OOOSSOS SOOT COSCO OOSSS OOS OSOSOSES 
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10%” 
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Minimum distance between heads 2% 








The Right-angle Heads are each indi- 
vidual perforators in themselves and 
they operate and fit in the machine 
just like the punching heads in a 
multiple punch. They slide in a groove 


f ‘-————— 


and when locked fit flush up to the ee 
parts which make the 30” perforation. ‘ 
These heads are attached to the main —— , ' 


driving head, so that one stroke oper- 
ates all heads. This machine is faster ™ 
than a rotary and gives the highly 
desired round hole perforation. It is 
of solid, massive construction and will 


perform its work indefinitely. 


‘ . 
— 
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+ 





Rear view showing right-angle heads 


WRITE FOR CIRCULAR No. 27 


LATHAM MACHINERY COMPANY 


Builders of Bookbinding Machinery for 30 Years 
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Gatherer, Stitcher and Coverer 


THE ONLY MACHINE that will Gather, Jog, Stitch 
and Cover Books all while in Continuous Motion 





























Will detect missing inserts or doublets. 
Will gather any signatures from singles up, on any kind of stock. 
Built in combination or in single units. 


Has no equal for Edition Books. 





Rowe Straight Line Automatic Trimmer 


No. 1 to trim books from 
Made in two sizes. : 5x7 to gx12. 


No. 2 to trim books from 
7xg to 12x16. 





PATENTED 


Both machines are quickly adjustable to any intermediate size, using the regular half-inch 
cutting stick. It shears from the back of the book and does clean, accurate work up to a 
speed of 24 packages per minute 41% inches or less in height. 

Nothing in trimmers has ever been made to compare with it. They are in use in a number of 
the largest catalogue and magazine printing houses in the country. If you have work suitable 
for it you can not afford to be without it. We will be glad to send any further information. 


AMERICAN ASSEMBLING MACHINE CoO., Inc. 
416 N.Y. World Building, New York City 
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The many users 
of the Press find 
it a great money- 
maker, because — 


First Cost 
and Up-keep 








Bed 26 x 38 


It Always Makes Good All -Ways 


ECAUSE of its ease of handling, due to the simplification of parts and conveniences 

for the operator; its low first cost and remarkable low up-keep; its fine register and 
distribution ; its rigid impression ; its sturdy construction, built-in durability and fine 
appearance ; its adaptability for a large range of work, from a single letter-head or small 
handbill to the highest grade of fine commercial work; and its all-around dependability, 
every Lee Press user is an enthusiastic Booster for the press. 


SEND TODAY FOR FULL PARTICULARS AND LEARN WHY “LEE PRESS USERS ARE LEE PRESS BOOSTERS”? 












> are Time and 


‘Challenge Creations Money Savers 








ee 
McGREAL frinreks' CHASES 
Chases quickly made up to fit any form 
Are especially useful as heading p 
chases. Made with and with- 

out cross-bars. Stores away in 


small space when not in use. Send 
forcompletelist of sizes and prices. 


Challenge Pocket 
Type-High Gauge 


Designed to fill all require- 
ments of an accurate type- 
high bearer and cylinder 
gauge, yet is small enough 
to be carried in the pocket. 


Every Stoneman, Machine Operator and Pressman needs one. 
Price $1.50, postage extra. Weight packed, 2 ounces 


(ACTUAL SIZE) 















Indispen- 
sable tothe 
large or 


The Hoerner Shute-Board 








65 Sizes 


Challenge Mammoth Iron Furniture 











small 
shop. 


Fills the space quickly. 
Invaluable for large 
open forms such 

as loose-leaf and 


I5x1r5 to 
60x 120 picas. 











and Type- High 
Machine sol half 

make- 
ready hal on all 
forms containing 


blank-book 
work, open mounted cuts. 
spaces in Has both a knife 
color forms. and file plane and makes cuts type- 
Sizes from high, squares, miters, rules, bevels patent block plates, etc. 


Price, with 1 Knife and 1 File Plane, F.O.B. Factory, $60.00 








Send for Vest Pocket Catalog describing above and many other ‘““Challenge Creations” for Printers 











The Challenge Machinery Co. and Factory 


Main Office 











Grand Haven, Mich. 


124 South Wells Street = EXHIBITOR * Printing Crafts Building 
CHICAGO Graphicarts NEW YORK 
osition | A 
JULY 23 TO S3O- ¢ 
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SAFETY FIRST == 
The value of a Sawing-and-Trimming machine is now == 
recognized in every progressive composing room. The =< 
device shown above is a very essential complement— 2==382 
promoting Safety, Convenience and Cleanliness. Prevents == 
the accidents and damage so often caused by poor === 
lighting or flying pieces of metal or wood. Safety First! === 
Above illustration is our Saw-Trimmer Guard, No. 15742. Height at front, 61 SS wares 
inches; width at front, 3334 inches; width at back, 2534 inches; height to top SS ES 
of metal chute, 28 inches; post at right sets in 8 inches to allow motor space. Ss SES 
The inside is finished in white enamel, the outside in olive green enamel. = 
THE HAMILTON MANUFACTURING COMPANY 32: 
Eastern House: Rahway, N. J. Two Rivers, Wisconsin == 
5 FOR SALE BY ALL PROMINENT TYPEFOUNDERS AND DEALERS EVERYWHERE = 
a ee 
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—covers that make 
permanent the 
binder’s art 


E believe that Fabrikoid is the 
best binding material that you 
can use. 


Many bindings are beautiful, some are 
lasting; few combine both qualities to 
the extent that they are found in 
Fabrikoid. 


Fabrikoid, with its attractive grains and 
rich coloring, is an appropriate binding 
for the most treasured volume, or for 
the commercial catalog or booklet that 
must be impressive as well as perma- 
nent. And its beauty is lasting. For 
the color doesn’t fade; dirt and stains 
wipe off without leaving a trace and its 
tough, flexible character makes it wear- 
resisting to a remarkable degree—it 
doesn’t grow shabby. 


Fabrikoid stamps and embosses beauti- 
fully. It works up with very little waste, 
saving time and material at every 
operation. 


Thousands have found that the binding 
that gives the best results is Fabrikoid. 
We will be glad to send you samples 
and complete details. 


E.I.du Pont de Nemours & Co., Inc. 
Sales Dept.: Fabrikoid Division 
Wilmington, Delaware 
Branch Offices: 

Boston Chicago Denver Detroit 
Indianapolis Pittsburgh | San Francisco 
21 E. 40th St., New York City 
Plant: Newburgh, N. Y. 


FABRI 








Fabrikoid is a binding that is equally suitable for 
the treasured volume and the business catalog 
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The Westvaco Brands of the West Virginia Pulp 
& Paper Company are stocked and sold exclu- 
sively by the following distributors through 


the MILL Price LIsT: 


DETROIT . . . The Union Paper & Twine Company 
CLEVELAND . . The Union Paper & Twine Company 
CINCINNATI . . . The Chatfield & Woods Company 
PITTSBURGH . . . The Chatfield & Woods Company 
BOSTON... . . . « The Arnold-Roberts Company 
PHILADELPHIA . . ._. Lindsay Brothers, Incorporated 
WASHINGTON, D.C. 

NORFOLK, VA, | . .« R.P. Andrews Paper Company 
YORK, PA. 

CHICAGO and 
NEW YORK 


Be Sure Your Name Is On the Mailing List of Our Nearest Dis- 
tributor So That You Receive the Mill Price List Each Month. 


This insert is not a sample of any of the papers advertised 


. The West Virginia Pulp & Paper Company 

















NEW SERIES 4-ROLLER 
Hartford Printing Press 


A complete, perfected, standardized printing machine. 
For the production of the finest letterpress, half-tone 


14 ROLLERS AND 
CYLINDERS 


16 sq. ft. of distributing 
surface. 


4 Form Rollers 
3 Distributor Rollers 
1 Ductor Roller 


Composition, all 24%" Diameter. 


2 Ink Cylinders 
2 Vibrator Rollers 
1 Carrier Roller 
1 Fountain Roller 


Stecl of Various Diameters. 





ROLLER ADJUSTMENTS: 
Regulating the contact or pres- 
sure of all rollers and cylinders 
insuring free and thorough 
distribution of ink. Prevent 
rollers overheating, melting, 
and running down, as result of 
friction. 


ROLLER LOCKS: With ad- 
justing screws to firmly hold 
the distributor rollers and 
vibrators in position after the 
contact has been regulated with 
the roller adjustments. 


ROLLER SEPARATORS: In- 
stantly separating all rollers 
and cylinders when the press 
is left standing. 


GRADUATED INK FOUN- 
TAIN FEED: Regulating and 
accurately maintaining the ex- 
act amount of ink to be fed by 
the fountain, and discontinuing 
the supply entirely when set 
at zero. 


DUCTOR ROLLER: Is timed 
to deliver the ink from the 
fountain to the distributing 
system the instant the roller 
carriage starts on its downward 
motion, thus giving the dis- 
tributors ample time for thor- 
ough distribution of the ink 
before the form rollers return 
and take it from the cylinders. 


This is one of the factors making distribution on the HART- 
FORD equal to that of the best two-revolution presses. 


and color-plate work, it has no equal. 








These new features place the HARTFORD far in 
advance of all other platen presses. 


ROLLER ADJUSTMENTS 


ADJUSTING SCREW. 
ocr NUT — 


JOURNAL BOX 
ADJUSTING SCREW ——. 


LOCK NUT 


POLLER SEPARATORS 
ROLLER LOCKS 


: ea Tors 


CARRIER ROLLER 
PERFECTED INK 


MAIN ESSENTIALS 
IN THE PRESS 


without which best results 
can not be obtained: 


Thorough Distribution 
Rigid Impression 
Perfect Register 
Good Makeready 

Made in One Size Only, 14x 22 in, 


35.56 % 55.88 Centimeters 
Inside the Chase. 


The scope of work on this machine 
may, at a small additional cost for 
extra equipment, be extended to in- 
clude Hot Embossing and light Cut- 
ting and Creasing. 





DUCTOR ROLLER TRIP: 
Automatically cutting off the 
flow of ink from the fountain 
when the roller carriage is 
tripped; or adjustable to permit 
the supply to be continued when 
the roller carriage is tripped. 


COVERED INK FOUN- 
TAIN: With detachable blade 
and_ shouldered adjusting 
screws held where set by ten- 
sion spring. 


UNBREAKABLE CRES- 
CENTS IN THE VIBRA- 
TORS: Extra heavy heat 
treated forgings, insuring long 
wear without interruption. 


AUTOMATIC PLATEN 
GUARD: _ Built in as a part 
of the press, receding by grav- 
ity, therefore harmless in its 
operation. 


DETACHABLE PINION 
SHAFT BEARINGS: These 
bearings are bronze bushings 
pressed into independent boxes, 
insuring long wear and easy 
replacement. 


AUTOMATIC RESET 
COUNTER: _ Nickel-plated, 
mounted on bridge, under the 
feeder’s eye, and does not 
count when the impression 
is off. 


DRIVE ON RIGHT HAND SIDE: Insuring even balance, 
uniform pull, and reducing strain on pinion shaft bearings. 


Other features of the HARTFORD which have been improved over similar features on other presses are: Instantaneous Adjuster Bar 
with enameled handle; extra heavy Hook Connection, insuring smooth and even motion of the roller carriage; unbreakable steel Frisket 
Frame; Depressible Grippers; Combined Hand and Foot Brake and Belt Shifter; Guard on large gear and at other points. 


The HARTFORD has a large air chamber back of the bed to absorb temperature when fitted with a HARTFORD Electric Heater for hot 
and cold embossing and hot stamping, in addition to regular printing. This chamber prevents drying up of the oil and sticking of the bearings. 


Designed and 


Manufactured by NATIONAL MACHINE COMPANY, Hartford, Connecticut 
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Our Idea of 


Service 


does not consist alone 
in explaining the mer- 
its of our product, 
obtaining your order 
and shipping the 
goods. 











Our interest in each 
sale continues during 
the use of our knives 
in your establishment. 













The deal is not closed 
until you are satisfied. You 
must be pleased, otherwise 
the transaction is not in our 
judgment a success. 














Knives for all classes of 
paper cutting machinery. 


R.J. Dowd Knife Works 


Makers of better cutting knives sincelG4q 
Beloit * Wis. 
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The Kelly Press 


is most interesting to 
users of Platen Presses 


OB PRESS WORK is increasing wonder- 
Putting a Form ona fully, yet the day of the hand-fed job press 
Ketty és Easy is coming to an end, except in the very small 
offices. The product of such presses costs too 
much, and they have their limitations in quality 
of product. 
The Kelly Automatic Job Press is the one best 
buy for job work, Attach an automatic feed to a 
platen press and it remains a platen press. You 
have not increased the range or quality of your 
work, Buya Kelly and youdoboth, and get more 
than double the output ofa platen press with auto- 
matic feed. As to range: the Kelly prints any 


Unlocking a Form on a form that does not extend more than §!4 inches 


Ketty és Easy Setting the Ink Fountain on a 


from gripper edge of sheet and which may be Key is Easy 


locked on a bed 223, inches wide. As to quality: 
no other press—job orcylinder—equals the Kelly, 
except the large four-track four-roller cylinder 
presses, 


Great on Short Runs 


AY by day the Kelly is the best short- 
run job press. It is a great mistake to 


i aes yee ¢ # ‘ 
Planing a Form ona consider it as chiefly a long-run press. 
Ketty és Easy 


Every short-run printer who has bought a Kelly 
has broadened his field and increased his profits, 
without increasing wage costs. Designed pri- 
marily for the fieldso long monopolized by platen 
presses, care has been taken to make every oper- 
ation quick and easy. Make-ready and form cor- 
rections are done quicker and easier on a Kelly 
than on a platen press. A Kelly wash-up is done 
in five minutes. Of these facts we can send you 
proof from the job records of many users, The 
Kelly is the greatest money-maker among print- 


Loading the Feed Pile on a ae There are 2000 in use. It is the Changing from Automatic to Hand 
Ketty és Easy easiest kind of a press to operate. Feed is Done in acMinute 





Do Nort BE OuTcLassED IN PropucTion Costs: Buy THE GREAT Monty-MAKER 





FOR FULL PARTICULARS APPLY TO NEAREST SELLING HOUSE OF THE 


eA merican Type Founders Company the Developer and Manufacturer of the Kelly Press, 


andalsoto BARNHART Bros. & SPINDLER, WASHINGTON, 
D. C., Dallas, Omaha and Seattle; Dopson Printers Suppty Company, Atlanta; and Toronto Tyre Founpry Company, for Canada 
east of Port Arthur, In Canada west of Port Arthur, AMERICAN Type Founpers Company, Winnipeg. 
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BABCOCK OPTIMUS 4-ROLLER 


BaABCOCK OPTIMUS 3-ROLLER 
With Extended Delivery 





BABCOCK OPTIMUS 2-ROLLER 





Bascock CUTTER AND CREASER 
Extended Delivery can be Added 










BABCOCK 
LINE | 





ceorree mampen 


BABCOCK RELIANCE BABCOCK STANDARD Bascock Pony EXPRESS BABCOCK EXPRESS 


WHICH BABCOCK FOR YOU? 


Printer: The Babcock line affords the press that best meets every flatbed cylinder press requirement in the plant of the modern commercial job, 
* catalog and book printer. A full range in the T wo-Revolution Babcock Optimus from the super distribution 4-roller sizes, to that 3-roller 
happy medium and the speedy 2-roller ponies. Greater production now from the big 4-roller presses with the Extended Delivery. Many printers find 
the One-Revolution Express and Pony Express better buys for many kinds of work than the higher priced two-revolution machines, 
Publisher: Good presswork with speed at low cost for the publisher of a weekly or small daily newspaper has been the record of Babcock one- 
* revolution presses for years and years, The present models of the Express, Standard and Reliance are the same old basic values of 
dependable press building, with here and there an improvement added for convenience of operation. A Folding Machine can be attached to any of 
these presses, making a unit for the delivery of a completed newspaper. Efficient presses for the occasional big job that comes to the country plant. 
« The latest addition to the Babcock line is the Automatic Piling Cutter and Creaser Press. For the manufacture of 
Paper Box Maker * folding boxes and cartons this machine affords a saving in cost up to 40%, depending upon number of presses installed. 
Cutting and creasing large sheets at high speed, control of sheet by grippers until cutting process is finished, automatic delivery in large stacks evenly 
jogged. Lessens the number of “‘ties’’ in the form. At least one less employed per press—less proportionately in batteries of three or more 


More BABCOCKS in use than any BARNHART BROTHERS & SPINDLER 


other single make of Cylinder Press— 
Western General Sales Agents Babcock Printing Press Mfg. Co. 


because: “The Printed Goods are 
Best Delivered by the BABCOCK” CHICAGO KANSASCITY DALLAS ST.LOUIS OMAHA ST.PAUL SEATTLE 









































Fits the 
Hand 





HIS benzine can has been on the 
market twenty-five years, and is 
still going strong. It is now made 
entirely of brass with all earmarks 
of good workmanship. In daily use 
in thousands of factories, tailor 
shops and many other industries 
where a handy and well made 
benzine container is required. 


























MADE IN TWO 
SIZES 


Pints and 


Quarts 






IN STOCK AT ALL SELLING HOUSES 





AMERICAN TYPE FOUNDERS COMPANY 





















A FavorirE From Coast To Coast 
The 
“Success” Benzine Can 
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Ln this tssue of 
The Inland Printer 


the entre Royal family 


INVITES 


your orders for difficult 


electrotyping 
Do you accept the invitation? 


We have bunched the whole membership into one grand group for no 
other reason than to impress on your mind what we mean when we proudly 
refer to the Royal Electrotype Company. We want you to visualize the per- 
sonnel of the whole organization. Then, we want you to reflect that ¢/zs is the 
concern that has for months past been featuring its workmen—telling who 
they are, what they do and challenging the industry to match their individ- 
ual prowess at plate making. But now we come out in force—the whole 
blooming family—because we are after what’s ours by right of eminent su- 
periority—the dficu/t electrotyping of this country. By this we mean /ead- 
moulded, nickel steel faced duplicates of process color work—national advertising 
pages, catalogue covers and text pages which call for fine register—in fact, 
every electrotyping problem which demands a guarantee of perfect perform- 
ance on the press. 


Three pages of portraits follow 











Please Mention Tue INLAND PRINTER When Writing to Advertisers. 





ALTER D. FULLER, Secretary — 


_ H.W.HAYDOCK, Assistant Mgr. 
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H.M.BLAETZ, Superintendent _, 


“A.C.HESPELL, Foreman : RUSH HAINES, Goreman 
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_ D.H. HOPKINS, Order Dept. | 
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And all these people work 
for the honor of this mark 


Royal Electrotype Company 
Philadelphia 


Member International Association of Electrotypers 








A Sure Source of Profit Wow ssi 


printing. We shall 


MEISEL PRESS will enable be glad to suggest 


you to handle the profitable pr ee 
specialty printing which you 
couldn’t accept with your present 
equipment. The Meisel Press can Y 
handle work that ordinarily requires .\\ S Ye 
a variety of operations from several | Ws “A 
machines. If your work is beyond cy 
the range of a stock machine a spe- (?) 
cial press can be built to care for it. 


MEISEL PRESS || DURABILITY 


MFG. COMPANY 





944-948 Dorchester Ave. 
BOSTON, MASS. 


Trade Mark Registered U. S. Patent Office. 





WHEN PURCHASING YOUR NEW EQUIPMENT 


DON’T WAIT FOR VARIABLE SPEED MOTORS 


SPECIFY 


“HORTON 


VARIABLE SPEED 


DRIVE SHAFT Model “R” ; va 
on a Chandler & Price Press DRIVE SHAFT Model “C 
with Miller Automatic Standard Equipment for Cleveland 
Folding Machines. 


Feeder. 


THE ONLY SATISFACTORY VARIABLE SPEED DEVICE 





NO DELAY—IMMEDIATE SHIPMENTS 


COUNTER SHAFT TYPES 
ADAPTABLE TO A WIDE VARIETY OF MACHINES 


WRITE FOR 
CATALOGUE AND PARTICULARS 


HORTON MANUFACTURING CO. 
“STANDARD’’ 


“HIGH DUTY” 
COUNTER SHAFT TYPE Cable Address HORTOKUM COUNTER SHAFT TYPE 


HORSE POWER 4% to 7 3008-3016 University Ave., S. E., MINNEAPOLIS, MINN. HORSE POWER x to4 
BELTED SPEED U.S.A BELTED SPEED 
500 to800 R.P.M. See 200-350 R. P.M. 
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The Master Cabinet 


Kramer 1007 Type Cabinets 








With Kramer “‘ Units’’ 
Occupy Every Square 


Inch of Floor Space 

K-300 Especially suited for Job 

Composition, Book and 
Magazine work. Made in wood or steel. 
Both sides alike. Two working banks, 
each 72 inches long, 1634 inches wide. 
Two double depth lead and slug cases, 
holds both leads and slugs 4 to 28 ems, 
numbered, two sets auxiliary boxes, 
spacing material cases, etc. Four blank 
drawers, 2 galley shelves, 44 full size 
California Job Cases with routed label 
holders and pulls. Electric wiring with 
4 sets of fixtures overhead and one over 
each tier of cases. 


Finished in Antique Oak or dark olive 
Floor space 3434 x 72 inches. 


green. 
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K-300—Master Cabinet. In Steel—S-4015. 





Arranged for Newspaper, Magazine, Book and Job Composition 
Both Designs in Stock for Immediate Shipment 
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K-237—Newspaper Ad Cabinet. In Steel—S-4001. 





Newspaper 
Ad Cabinet 
Arranged for Newspaper Ad 


K- Me Work, Magazine and Book 


Work. The feature of this cabinet is the 
half flat working top. Both sides alike. 
The flat tops are 41 inches high, 36 inches 
long, 24 inches deep. The sloping banks 
are 36 x 1634 inches. Two double depth 
lead and slug cases, 4 to 28 ems, numbered, 
44 full size extra depth California Job Cases 
with routed label holders and pulls, 4 blank 
drawers, 2 galley shelves, wired for electric- 
ity, including 6 sets of fixtures, 4 overhead 
and one over each tier of cases. 


Floor space 3434 inches x 72 inches. 


Kramer Standard “Units” 


Can be added to either K-237 or K-300 at any time 
by removing the galley shelf. Two units required for 
each cabinet. Fifteen designs as follows: Steel 
galley page storage, steel sort boxes, full length 
galleys, space and quad storage, strip rule, etc. Illus- 
trations of units supplied upon request. 








CONTINUOUSLY 
SINCE 1797 


THIRD AND CUMBERLAND STS. 





KRAMER WOODWORKING COMPANY (ercoters'co.) 


PHILADELPHIA, PENNSYLVANIA 
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You Can Increase 
Your Production 








Present conditions, with an increased 
demand for printing, and a shortage of 
reliable labor, are causing no end of worry 
to printing establishments in every section. 


It’s difficult to obtain additional pressmen 
—and more difficult to obtain additional 
presses—but by equipping your presses with 


Carmichael 


Relief Blankets 


(PATENTED) 


For Cylinders, Platens and All 
Hard Packing Presses 


you can increase the productive capacity 
of your pressroom immediately, and at 
small cost. 


Our new booklet explains how these 
blankets decrease makeready from one- 
third to one-half —enable makeready to 
permanently stay: ‘“‘put’”—decrease wear 
on forms so as to enable many times the 
number of impressions to be obtained from 
the same form without changes to forms or 
makeready—and other valuable features, 
all of which will help you to increase your 
pressroom capacity without the slightest 
sacrifice in the quality of your productions. 


Patented, or heavy hand-cut overlays are 
absolutely not required, even for the very 
highest type of presswork.. Blankets will 
not form a matrix regardless of the length 
of the run. 


Write or wire for our new booklet. It con- 
tains names and addresses of printing plants 
near you who are already using our blankets. 


Carmichael Blanket Co. 


ATLANTA, GEORGIA 
Branch Sales Office, 771 Mills Bldg., San Francisco 
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The 


Golding Art Jobber 







































Most Efficient Hand-Feed 
Press Ever Developed | 


ESIGNED to produce the highest quality of 
Commercial and Art Printing at the minimum 
cost, the Golding Art Jobber No. 13—12x18 

—has gained, through years of practical work in 
printing establishments located in all parts of the 
world, the reputation of being the most efficient 
hand-feed press ever developed. 

Distribution of ink is secured by an automatic 
Brayer Art Fountain and a Duplex Distributor. 
Double distribution to the single impression. 
Wedége-Impression Adjustment located in 
bed provides a quick and easy make ready. 
Platen and Rocker are merged into one massive 
casting to provide greater impressional strength. 
Eccentric Shaft Throw-off makes it possible 
to save the impression within half an inch of the 
point of imprinting. 

Automatic Quick-Stop Brake and Release 
enables one to stop the press instantly, while running 
at any speed, without damage to the machine. 
Very Durable. Parts work from positive fixed 
centers. No sliding cams or surface-wearing units. 
High Speed. Many printers average 12,000 to 
14,000 impressions per eight hour day. 


Prices on application 


Golding Manufacturing Co. 
Franklin, Mass. 
Printing Presses, Paper Cutters, Tools 


For sale by the American Type Founders Co., also Type Founders and 
Dealers generally. 
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A Few SHERIDAN Specialties 


For the 


PAMPHLET BINDER 





Cuts the cost of gathering 
in half. Eliminates spoil- 
age and saves two thirds 
of floor space. 


Gatherer 


The machine that 
thinks. 













Sheridan 12 in. Horizontal 
Coverer — Absolutely in- 
dispensable in the Job and 
Trade Bindery. Covers 
20,000 books per day — 
Moderate price. 





Coverer 
A necessity in the 


Job Bindery. 













For the large Job and 
Publication Bindery 
— 35,000 books per 
day. Can be coupled 
with flat stitcher. 


Continuous 
Coverer 
It stands alone. 

















“Perfect Binding” 


We mean it 
Sheridan Binder, First 
Present, and Future 
Machine for this method 
of binding. 


Continuous 
Binder 


Supremacy upheld 
and confirmed by 
its many users. 











T. W. & C. B. SHERIDAN COMPANY 


NEW YORK CHICAGO 
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Thompson Type, Lead 
& Rule Caster 


The only machine that makes the 
equal of the best foundry type at 
one-third its present cost. 











Simple in construction, easy 
to learn and easy to operate 





Type, borders, spaces, leads, slugs, 
rules, a// from one machine. 
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Thompson Type Machine Co. 


223 West Erie St. Chicago 
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Round Hole Cutter 


with four extra heads 
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HIS is absolutely the only 

machine on the market that 

will drill five or six holes 
through paper or pasteboard stock 
at one operation. 





Ours is also the only machine that 
will drill holes as far from the 
back edge of the material as is 
necessary. 





Of course these heads are adjust- 
able and may be easily removed 
or shifted. Any number from one 
to six may be used at once. If six 
heads are to be used to any con- 


BERRY No. 4 





siderable extent, we strengthen 
the machine in certain parts, for 
which an extra charge is made. 


Westrongly recommend individual 
motor drive for this machine. It 
requires a 2 H.P. motor. How- 
ever, it can be operated satisfac- 
torily from a shaft; and we can 
equip this machine with tight and 
loose pulley if desired. Built in 
four models. Write for literature. 


BERRY MACHINE CO. 


309 North 3d Street, St. Louis, Mo. 
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Fire Your Miller Feeder 


é 


The Ideal Gas Burner 
and Blower will elimi- 
nate Static Electricity 
and enable you to run 
the proper amount of 
color with maximum 
speed without offset. 


Can be attached in 5 
minutes. 


Price complete, with 2 lengths 
of hose and all connections, 
$15.00, F. O. B. Chicago. 
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— 
LATHAM AUTOMATIC REGISTERING CO. 


608 So. Dearborn Street, CHICAGO, ILL. 120 Fifth Avenue, NEW YORK CITY 








CHRISTENSEN’S Latest Type 
Stitcher- 
Feeding 
Machine 


Do not confuse this 
machine with our 
former machines as 
this is a new design. 


Many in operation. 

Any number of stitchers can be used. 
High speed. Easy adjustments. 

It will save you labor and floor space. 


THE CHRISTENSEN MACHINE COMPANY 
RACINE, WISCONSIN 





Canadian Agents: 
TORONTO TYPE FOUNDRY CO., Ltd., Toronto, Canada 
CANADIAN-AMERICAN MACHINERY CO., 
63 Farrington Street, London, E. C. 
Eastern Agents: 
GEO. R. SWART & CO., Printing Crafts Building, 
461 8th Avenue, New York, N. Y. 


Southern Agents: 
J. H. SCHROETER & BROS., 
133-135-137 Central Avenue, Atlanta, Ga. 
Chicago Office: ; 
Room 469-71 Transportation Building, 
609 South Dearborn Street, Chicago, Ill. 
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A HIGH SPEED STRAIGHT ROTARY PRESS 


Prints One Color on Each Side— Offset Web— Delivers Sheets Either Flat or Folded 
Size: 28 in.x 20 in.—You Can Use This Press to Advantage on Your Long Run Work 


Let Us 
Tell You 
More 
About It 


KIDDER PRESS COMPANY, DOVER, N. H. 


NEW YORK, 261 Broadway 


TORONTO, CANADA, 445 King Street, West 
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> \ Equipment for Printers, Photo-Engravers, Electrotypers and Stereotypers 
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WESEL-Built 


“Final Bases” 

Electric Proof Presses 

Saw Tables 

Electric Weld Chases 

Galleys and Blocks 

Shoot Boards and Planes 
Mitering Machines 

Rule and Lead Cutters 

Brass and Perforating Rule 
Supplies for Printers, Photo- 
Engravers, Electrotypers and 
Stereotypers. 


New Equipment an Economy 


OW is the time to buy new equipment. Not tomorrow or 
next year—today. Competition is keen—quite keen, in fact 
—and your equipment must enable you to compete successfully. 


Old methods are costly and, initially, so is new equipment. But 
the latter is a productive cost. And right there lies the difference 
between loss and profit. 


Consult WesEL. Experience plus a wide 
and varied line is our “service” equipment. 


F. WESEL MANUFACTURING CO. 
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Chicago Office 
1654-57 Monadnock 
Building 


Main Office 
72 Cranberry Street 


Brooklyn, N. Y. 
$ -CHICAGO 
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Wages: 2= 50%Saving 
Output x2=100% Increase 
total-150% GAIN 





MILLER IDEAL UNIT—Consists of 
Miller Automatic Feeder, New Series 
C. & P. Press, Miller Electrical Equip- 
ment with Variable Speed Drive, C. 
& P. Long Fountain, Miller Fly - Wheel 
Guard, Counter, Miller Vibrating 
Distributing and Trip Roller, Miller 
Hold-Fast Grippers and String Fasten- 
ers and Anyangl Lighting Fixture. 
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Problem %- Hour 
Solved by Millers 




















If you will total up the money you have paid out in wages 
to hand-feeders for the last twelve months, and then divide this 
sum by two, you will get a fair idea of the saving the Miller 
Feeder accomplishes in your Miller-Equipped neighbor’s plant. 
If you will total up the impressions produced by your hand-feeders 
for the last twelve months, and then multiply this sum by two, you 
will get a fair idea of the increased production the Miller insures 
your Miller-Equipped competitor. 
You owe it to yourself and to your business to find out what 
Miller Feeders will do in reducing your labor costs and speeding 
up your production—the problem of the hour. 
Fill in the coupon and mail it today. ff Miller Saw-Trimmer Co. 
Tt will bring you full information, ff Please send descriptive matter, prices 


and terms on items checked: 


. rl 8x12 Miller Feed 8x12 Miller Uni 
Miller Saw-Trimmer Co. J 5,802 Mile Fels Gee? Miler Ui 
PITTSBURGH, U. S. A. [12x18 Miller Feeder [_]12x18 Miller Unit 


Branches: Atlanta—Boston—Chicago ~— Mr. 
Dallas— New York— Philadelphia Firm 


page eee 2 Foundry Co. San Francisco Street 


outside British Columbia. City and State 
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Display composition from 12 
to 60 point on slugs without 
any mold or machine change. 
Used by hand compositors. 


— ~ 


1 


Complete All-Slaug : u dl OW System for Display 


Offers a big saving in composing room expense. Eliminates single 
type storage. Cuts out idle metal investment. Saves floor space and 
distribution of single types. Avoids type shortages. Provides full 
font capacity all the time. Direct and simple for display composition. 


Send for information 


Ludlow Typograph Company 


General Office & Factory: 2032 Clybourn Ave., CHICAGO 








Eastern Office: 606 World Building, New York 








Once Through the Press Completes the Job 


The New Era Multi-Process 
Press can be assembled to print 
in any number of colors on one 
or both sides of the stock. 


A great variety of operations 
can be performed. Send us 
samples of your multi-color or 
difficult operation work and let 
us show you how economically 
they can be produced on the 


This press has standard sections to print three colors on the face and one on 
the back of the stock, and slitters, punch head and rewind. 


NEW ERA MULTI-PROCESS PRESS 


Built by 


The New Era Manufacturing Company 


Straight and Cedar Streets Paterson, N. J. 
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INUIRIEX is Ideal In Galley 
for Hot Weather | Make-up 


| 
Save your time, temper and reputation by using 


IN U]R}nX 


| Patented June 1, 1920 


_'Tabbing Compound 


Your customer won’t call you up and say his pads are 
falling apart, due to the glue becoming sticky and stringy. | Showing form locked to pica ems. 
Even in the hottest weather NUREX retains its resil- 
iency, and is still tacky enough to hold the pads together. 

























Order a trial gallon from your nearest jobber, and be Do you know how much 
convinced that NUREX will end your tabbing troubles. time is wasted in other de- 
RE 
nadine | partments on account of 










ATLANTA, GA 
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N-O-S COMPOUND does away with the necessity of slip-sheeting. Why not try it? 

















JAENECKE- 
AULT COMPANY 


CHAS.H. AULT, PRESIDENT & TREASURER 
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PHOTO RETOUGHERS “= 
ENGRAVERS 
ELEGTROTYPERS 
NICKELTYPERS 
LEAD MOULD 
PROGESS 


512 SHERMAN ST 
CHICAGO 


WE INVITE 
YOUR CORRESPONDENCE 
AND WHETHER YOUR 
REQUIREMENTS 
ARE LARGE 
OR SMALL, YOUR ORDERS 
WILL RECEIVE 
OUR BEST ATTENTION 




















MANUFACTURERS OF 


RAPHIC INKS 


FFICES, NEWARK, N.J. 
BRANCHES: NEW YORK:CHICAGO- CLEVELAND 
Our goods can also be obtained from 
printers’ suppliers everywhere 
































LIBERTY JR. 
Model No. 90 





This machine will fold neatly 

and accurately all those 4, 6, 

8, 12 and 16 page circulars, booklets, letters, 

briefs, book sections, pamphlets, etc., at a 

speed of 3600 per hour in one operation on 

sheets from 512x6 to 16x 22 at % the cost 

of hand folding. 

At this time when labor is so high and uncertain, 

the installation of a Liberty would be both timely 

and important. We guarantee that any boy or 

girl can operate a Liberty with the same satis- 

factory results as an expert. 

Only three cams are used instead of seven or 

more, four tapes instead of thirteen, etc. Entire 

first fold governed by one screw. It can be 

changed from one size sheet to another in less than 

five minutes’ time. Price $490.00, motor included. 
MANUFACTURED BY be: 


THE LIBERTY FOLDER COMPANY, SIDNEY, OHIO 





; EXHIBITOR fi 
( Graphic arts 7 Agencies in all the principal cities. 
Exposition 
7 “CHICAGO . 


ORIGINATORS OF SIMPLE FOLDERS 














JULY 23 TO 30- 





Please Mention THe INLAND PRINTER When Writing to Advertisers. 














— AE 


Galant 


ELIT DOSS aS 
Nal a - 
NE, 1921 














The Leading Trade Journal of the World in the Printing and Allied Industries 
HARRY HILLMAN, Eprror 








LEADING ARTICLES IN THIS ISSUE 


ee NN 66 inn eS EEGs KK ee CWA ane Re Kose eo ued nu eKe es 










Oe oe ee ee ee ee ee ee ee ee ee ee ie ee ee ee ee ee 


By ARTHUR F. vammenuie 











By FRANK H. WILtiaMs. 







re NN IIs 6 iden pied A Kee Gene wee cee wee seva'ers 336 
By O. H. Micke. 
San Sih DIN MIS CHRIS. win iois enacewncsecavescscaens 340 
By Our SPECIAL CORRESPONDENT. 
ee eer errr eT rere errr 341 






By Henry Lewis BULLEN. 





OT TTC T POPC TT OTT CeCe ee OTT Te TOR ETO TET TE 
By R. T. Porte. 


President Harding to Open Graphic Arts Exposition..................05. 









I . PEPRT ETT CELE TE TEE LETT OTT ETE CCE 
By F. Horace TEALt. 


Master Typographers of Today — V — Haywood H. Hunt................ 353 
By J. L. Frazier. 









Jos ComposiTIon............ 353 PRINTER’S PUBLICITY......... 








BDO REVIEW cscs saccsessen @ 373 










COLLECTANEA TYPOGRAPHICA.. 367 MACHINE COMPOSITION....... 360 Process ENGRAVING.......... 351 
CORRESPONDENCE .........4-5 339 NEWSPAPER WORK........... 369 ERDOEROON: 66 <oss 20s oh0 soa sr 349 
Cost AND METHOD........... 345 PREOSROUM 25 cnaanea asian oc 344 SPECIMEN REVIEW........... 361 
SNE, ac ecuewncececsencs 337 MRATE INGIES Fs 5.555ssee desea 374 












Complete classified index will be found on page 420 









PUBLISHED MONTHLY BY 


THE INLAND PRINTER COMPANY 
632 Sherman St., Chicago, U. S. A. 


New York advertising office, 41 Park Row. 








Address all communications to The Inland Printer Company 











TERMS: United States, $4 a year in advance; Single copies, 40 cents. Canada, $4.50 a year; Single 


copies, 45 cents. Foreign, $5 a year; Single copies, 50 cents. 







































Entered as second class matter, June 25, 1885, at the Postoffice at Chicago, Illinois, under Act of March 3, 1879. 
Copyright, 1921, by The Inland Printer Company. 








ORLErEry ~ 
THE HENRY 0. SHEPARD CO., caeaaneaeD 57 PRINTERS, CHICAGO. 











Copyright, 1921, by The Inland Printer Company. 


EARLY MASTER PRINTERS 


LOUIS ELZEVIR 
1540-1617 








MOAR 
ae ON mers 
(DONO WROWAS 





(0. 


ey) 
Sy, 
== 

Oys 
x OF7 OSS 


RADY 


BY 
VDL 








~ 


Lm ee FS 








LEADING TRADE JOURNAL OF THE WORLD IN THE PRINTING AND ALLIED INDUSTRIES 











VOLUME 67 JUNE, 1921 NUMBER 3 


THIS THING EFFICIENCY 


BY EDWARD D. BERRY 


HERE are some words that have 
such an inherent appeal to popu- 
lar taste that they come to be 
used without much consideration 
as to their proper meaning. Such 
a word is “efficiency.” It is 
running a close race with that 
long time favorite, “ quality.” 

The definition in mechanics is 

S33) given as “the ratio of useful 

work performed by a prime motor to the energy ex- 

pended.” It would seem that this is the best all around 

definition of the word, and one that is least considered 
when using it. 

It has been said that the greatest tax on humanity 
is not the war tax, strong drink, tobacco, nor organized 
superstition, but the tax placed upon efficiency through 
inefficiency. A man may be efficient but hampered by 
inefficient tools; a tool or machine may be highly 
efficient but its operator have a lower degree. Experts 
figure that ninety per cent of our people are thirty per 
cent inefficient and that ten per cent are totally ineffi- 
cient. This means that we are getting a small propor- 
tion of results compared to energy expended. 

Consider a civilization when the ninety per cent 
were even sixty per cent efficient and the ten per cent 
with just a small degree of efficiency, not only in 
industry but in the lives of the people. That would 
bring the long heralded and still hazy millennium much 
closer than all the legislative enactments for reforming 
the human race that could be placed upon the statute 
books in a thousand years. 

That efficiency would begin at the top of an organi- 
zation and extend to the least important member of it. 
No one workman can be highly efficient unless those 
who direct his efforts are themselves efficient. 

An executive who thinks of efficiency merely in 
terms of men and gives no consideration to the methods 
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with which they work nor to the tools they use is him- 
self lacking to a woeful degree. One who uses machines 
to perform tasks that could be done better by hand, or 
vice versa, is an effectual bar to composite efficiency. 

Given the best surroundings that are possible in 
each industry, the best obtainable tools and machines, 
an executive who understands true efficiency, and there 
is an ideal condition for reaching the highest production 
and a continuation of it. 

To promote efficiency in men, too, is a matter of 
education, of giving a man the benefit of the thought 
and the experience of others. 

The efficiency of tools is fundamental, as necessary 
to normal production as the roof over the workroom. 
A man may work without a roof over him; but when 
it storms he must cease production and seek shelter. A 
man may work with inadequate tools, but when some 
particular tool is needed and not at hand he must seek 
it or do the best he can with what he has. 

No sane man would pay high wages to skilled work- 
men and employ them upon the construction of a com- 
plicated machine with only half of the necessary tools, 
or unsuitable ones. In such a case, the trained minds 
of the workmen might eventually triumph over the ad- 
verse conditions and the machine be completed, but at 
what a cost of nervous energy, time and money. 

Efficiency of tools is the accelerator of the work- 
room; without it the human engine runs at slow speed, 
can not climb a grade, and frequently, under a peak 
load, sputters and ceases to function. 

Efficiency is a comparative term. One man or one 
machine may accomplish a task efficiently; another 
man or another machine may accomplish the same task 
efficiently. But there may be a wide difference between 
the two in degrees of efficiency. 

To be truly efficient, a man or a tool must accom- 
plish a task in the best way possible with the least 
expenditure of energy. 





33° 


There are two general classifications: One is the 
efficiency of the man, the ability to accomplish his task 
with the least possible effort and the elimination of all 
lost motion; the other is the efficiency of the tools with 
which he works, and without which a high percentage 
of the former is impossible. 

And both are of varying degrees. The degree of 
efficiency of either the man or the tool is dependent 
upon many things, an important one of which is the 
state in which it leaves its agent after a task is com- 
pleted. A man may accomplish his task with the 
greatest speed and highest quality of product for a day 
or a number of days and then be in such a state that he 
is incapable of maintaining that degree, and so a tool 
may perform its function adequately for a time and 
then lose its usefulness, in whole or in part. A cor- 
ollary of the highest degree of efficiency is that man 
or tool continue to be uniformly efficient for an indefi- 
nite length of time. 

One thing that has just lately been given sufficient 
consideration is that one of the necessary provisions for 
high manual efficiency is that of happy working condi- 
tions; the man who does not enjoy his work, or at least 
feel that his surroundings are as good as they can be 
made, will, even in spite of earnest endeavor, have a 
low grade of efficiency. It is becoming recognized that 
mental codperation is a necessary part of even the most 
unskilled labor. The laborer must feel that his work is 
worth while and that his own efforts are appreciated at 
their proper value or he will not put desire behind his 
energy and get the most results from it. 

There are those who simply refuse to be efficient; 
they are impossible of improvement. However, the 


more happy workmen there are, the sooner this class 
will be eliminated. There is nothing that human nature 
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wants more than happiness; if one sees a man working 
happily, immediately there is an incentive to imitate 
his methods. 

So, we have welfare work, bonuses, and many other 
panaceas for industrial unrest, some of merit and others 
socialistic. 

But, after all, are not suitable working conditions 
the solution of the problem, aside from reasonable 
remuneration, which is so clearly a fundamental of 
happiness that it need not be discussed? But the point 
is that no amount of financial returns will take the place 
of the interest that begets loyalty. 

Determining just what are the most desirable con- 
ditions for each industry is itself a problem; but, gen- 
erally, conditions that offer full opportunity for personal 
achievement of results, with all that this implies, would 
seem to be a potent factor in eliminating dissatisfaction 
and reducing labor turn over. And what is more im- 
portant than that tools, themselves of the highest effi- 
ciency, be provided, that hampering and distasteful 
work be reduced to the minimum and all energies de- 
voted to actual production? 

There can be no more disheartening thing to a work- 
man than to be compelled to hunt material needed for 
a job or to use a tool that will not do its work properly 
and which is as much a hindrance as an aid. There is 
more nervous energy used in that way than in many 
hours of fully productive labor. 

The best working conditions engender that enthu- 
siasm and aspiration that are as necessary to efficiency 
as ignition is to a gas engine. 

A workman without enthusiasm may be likened to 
an employer without capital; each may struggle along 
for an indeterminate period, never accomplishing, never 
having, and finally, not even hoping. 
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at small expense. 








portion to the skill, time, expense, and risk 
attending their invention and manufacture. 

Those things called dear are, when justly estimated, 
the cheapest; they are attended with much less profit 
to the artist than those which everybody calls cheap. 
Beautiful forms and compositions are not made by 
chance nor can they ever in any material be made 
A composition for cheapness 


7 A: works of quality must bear a price in pro- 


and not for excellence of workmanship is the most 
frequent and certain cause of the rapid decay and 
entire destruction of arts and manufactures.—RusKIN. 
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OF SYSTEM 


BY ARTHUR F. MCCARTHY 


aN January, 1919, The Montgom- 
ery Book & Stationery Com- 
pany, of Salina, Kansas, decided 
} to add a printing plant to the 
| business. A second hand job 
tai press, a 22) inch cutter, about 
| twenty-five fonts of job type, 


purchased at a total cost of less 
; == than $1,200. Today the print- 
ing plant represents an investment of over $9,000, the 
equipment which has been added being only 
that which became necessary to care for the 
business as it grew. 





forms to suit the requirements of any customer. And 
today the plant has nearly every important account 
in the town, yet that is but half of the business, for as 
much printing is being sold outside the city as in it. 
A man is kept busy on the road to sell everything the 
company handles. He also sells printing, and a lot of 
it, to the banks, elevators and larger stores in the big 
territory tributary to Salina on the north and west. 

A card, called the “ Customer’s Card” (Fig. 1), is 
made for every customer. It bears his name, business 
and address, and is filed alphabetically, the stock 3 by 
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of that kind are avoided whenever possible, 
as contracts for jobs ranging from ten to fifty : 





thousand impressions keep the plant dated 





some weeks ahead all of the time. 





The methods and system by which this 





business was built in so short a time ought to 





be of interest to every employing printer in 
the country. 

The author and finisher of it all is a young 
man, who is well supplied with three important com- 
modities, brains, nerve and ideas. He says that there 
was no magic in the building of his printing business, 
which is only a part of the field occupied by his com- 
pany, as office furniture, office appliances, typewriters, 
adding machines, safes, loose leaf books and the like 
are carried in stock in the store in front of the print 
shop. But there must have been something very much 
like magic somewhere in it, you will agree. 

The head of this company is a hard worker, and 
transmits his own energy to his sales people. He says 
that hard work and the adoption of a few simple things 
in the way of system constitute the whole answer. At 
the outset, the business was obtained by going out and 
asking for it, or by advertising in the newspapers, but 
mostly by asking. The town in which the business is 
located has a population of about sixteen thousand, 
with several wholesale houses and a number of huge 
flour mills. These and the five banks gave a potential 
market for a great deal of printing, and this was the 
first business that was sought, as it was desired to make 
the plant an exclusive commercial printery to fit in 
with the office supply store then being conducted. 

By careful selection of a solicitor, an entering wedge 
with this class of business was secured. The wedge 
was followed by an intensive study of business forms 
and systems, so that very soon it was possible to evolve 


Fic. 1.— Customer’s Card. 


5 card being used. This form, showing the information 
written on the card, is reproduced in this article. It 
will be observed that the first notation is the job 
number, which is followed by the date, the kind and 
quantity, and the price charged. This constitutes a 
valuable record for saving time afterward and also for 
producing reorders. 

As an instance showing the value of this record, 
some time ago The Brown Mercantile Company, a 
large jobbing house, called on the telephone and in- 
quired how many inventory sheets it had ordered the 
previous year. By reference to the card for that con- 
cern, which, because of being filed alphabetically, was 
instantly available, it was learned that on November 5, 
1919, they had purchased 21,000, the job number being 
2529. By reference to the job ticket No. 2529, there 
was placed before the salesman the copy, the proof and 
a sample of the finished work. An equally quick refer- 
ence to the “ Cost Record ” disclosed what the cost of 
the several items of the job was. A quotation on a like 
quantity was desired by The Brown Mercantile Com- 
pany and all that had to be computed was the added 
cost of the stock, which had gone up in price since the 
job was done. 

When a salesman has no other way of stirring up 
business he takes the drawer containing these cus- 
tomers’ cards and runs over them. He may observe 
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reason the salesman made the call is so logical that an easy way is 
opened for him to inquire about other supplies that may be needed. 

Added to the above as equipment for the solicitor, there may be 
mentioned the use of one of the well known price figuring systems, this 
being purchased in trip- 
licate, one for the 
house, one for the city 
man and one for the 
man on the road. The 
company has discov- 
ered some psychology 
in the use of the sys- 
tem. For instance, a 
customer wants a price 
on a job of an uncom- 
mon kind and quan- 
tity; if the foreman or 
the boss, or both to- 
gether, figure it up be- 
fore the customer and 
the price is higher than 
he had estimated in his 
mind as proper, usually 
he does not leave the 
order or else he haggles 
over the price. But to 
see the solicitor turn 
immediately to a well 
printed book, bound in 
handsome materials, 
and quote a price from 
the printed page, gives 
the customer an im- 
pression of having au- 
thentic figures; at any 
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LABOR AND TIME COST 





that one of the mills has ordered 
shipping tags about every three 
months and that nearly three 
months have elapsed since the 
last order. This leads to a visit 
to the mill, where the matter is 
called to the attention of the 
person who does the buying of 
supplies of this sort. He is flat- Selene 
tered by the evident attention palbering 
to his interests, and if the tag Stitehing 
supply is as indicated by the — 
record the order results, leaving ' cae 
that buyer mighty thankful for 
the thoughtfulness which pre- 
vented his running out. This 
is carried out with all of the big 
buy ers of printing — naturally Fic. 4.— Reverse side of Cost Record. 

it could not be done profitably 

with every small customer — and to it, perhaps, is due _ rate, it has been found that with its use there is prac- 
the greater part of the business being done today in this _ tically no trouble about prices — the customer is far 
plant. If the mill does not need to reorder tags, the more likely to accept the quotation given. 
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The foregoing and the selection of a very high class 
man as foreman of the shop constitute the groundwork 
of the picture. The foreman left the job plant of one 
of the newspapers to cast his lot with the little print 
shop at its beginning. He is a careful, painstaking 


TIME TICKET. 2 la 
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form, as it enables the office not only to figure time costs 
of a job but to check up on the employees and ascertain 
the percentage of productive time put in by each. This 
ticket starts with the name of the workman, followed 
by the date and the day of the week. The top half is 
for the forenoon, and 

oawe #s¢a0 the lower for after- 
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by the workman, is his 








time line. If there are 











any gaps in his time 




















line, the lost time, to- 
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entered in a record re- 











lating to that workman. 


















































At the end of the 


















































month, his percentage 
is calculated by taking 














his wages for the month 











and the total produc- 


































































































tive hours, and the cost 








Fic. 5.—Time Ticket. 


man, and works shoulder to shoulder with the boss. 
He knows that his future lies in the continued success 
of the plant, and he turns out the jobs in a manner that 
will leave no dissatisfied customer, at the same time 
watching with an eagle eye the costs of production. 
When called to the front office to consult with a cus- 
tomer, he is ready with intelligent suggestions — in 
other words, he understands his business. 

Every job gets a numbered “Job Ticket ” (Fig. 2), 
which is familiar to every printer, as the form is similar 
to others in general use. This is made on a manila 
envelope, which, when the job is completed, con- 
tains the original copy, the proof, and a sample of 
the completed work. It has memoranda of the 


per hour of productive 
time of that employee 
is thus obtained. The head of the firm has averaged 
all his employees and finds that six out of eight hours 
of time are productive, two being waste, due to one 
operation having to wait, at times, on another. Mani- 
festly, those two hours have to be paid for, so if the 
employee draws 75 cents an hour for eight hours, only 
six of which are productive, he is costing the plant $6 
for six hours productive time; his time, therefore, is 
entered on the cost record at $1 an hour for the time 
spent on a job. 

The “ Stock Costs ” sheet is filled out by the fore- 


STOCK COSTS 
DATE.....9 722620. one. 





date, the name and address of the customer, the 


ITEMS STOCK 





description of the job, with kind and color of stock, 
and the instructions for composition and finishing. 





acres 
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These are permanent records, the tickets being filed 





numerically in a convenient drawer. 





At the time of making out the “Job Ticket,” 





the foreman fills out the face of the “Cost Record” 





card (Fig. 3), which bears the corresponding job 





number and other information. This card is shown 








here as it contains many valuable suggestions. The 
real purpose of this card is to preserve the informa- 
tion recorded on the reverse side, that on the 
face serving to identify the job in various particulars. 

The reverse side of the “ Cost Record” (Fig. 4), 
is used by the bookkeeper, and is filled in from informa- 
tion obtained from two other sheets, each of which is 
furnished him daily. These are the “ Time Ticket ” 
(Fig. 5), and the “ Stock Costs ” record (Fig. 6). Both 
are somewhat temporary in nature but are kept for 
about a year. The time ticket is an especially good 




















Fic. 6.— Stock Costs Record. 


man and is placed each evening on the bookkeeper’s 


desk along with the “Time Ticket.” The “ Stock 
Costs ” sheet shows the kinds, quantity, weight, and 
cost of all stock used that day, each item assigned to 
the job in which it was used by the number. 

It will be observed that the items of cost contain no 
mention of overhead, nor the proportion thereof 
charged to each job. This is because the business was 
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started as a sort of experiment and in connection with 
another business, and it has grown so rapidly that there 
has not been time to arrange a system by which might 
be figured the proportion of fixed charge which the 
printing plant is responsible for. However, in a short 
time the bookkeeping systems are to be so arranged that 
the printing plant will constitute a separate department 
with separate bookkeeping. Then the overhead item 
will appear on every cost sheet. At present there is 
charged to the printing plant 16% per cent of the total 
expense of doing business. 

The equipment now in the plant consists of the 
original press and two others, both platen presses, one 
being equipped with an automatic feeder; a machine 


HERE are more ways than one 
of boosting your own business. 
Turning out the best sort of 
printing is one way in which a 
printer can boost his business. 

| Turning out orders when prom- 

j| ised is another way. And still 

a third way is by advertising. 

| Advertising means, in the last 
SS analysis, the securing of pub- 
licity for your product. When your printing is of such 

a high class that it makes people talk appreciatively 
about it, then your printing is serving as an advertise- 
ment — and a mighty valuable one — for you. When 
you deliver goods as promised and your customers tell 

other buyers of printing that “So-and-So ” is always 

dependable, always delivers goods when promised and 
never has to use an alibi for being late because he never 
is late, then you are securing some more advertising 
that is worth a lot to you. And when you spend money 

in telling the world that your printing is of A No. 1 

quality, that your prices are right and your deliveries 

are prompt, then you are securing more advertising for 
your product, but this time you have to pay for it. 

It is for the purpose of considering the proper sort 
of paid advertising for the printer to engage in that 
this article has been written. Many printers, unfor- 
tunately, fail to appreciate the distinct advantages to 
be derived from using only printed matter for adver- 
tising purposes. They rush to painted signs, adver- 
tising specialties which some one else has manufactured, 
and almost any medium other than printing. For a 
printer to neglect printing as a mode of advertising is 
to really knock the printing business and to boost the 
other fellow’s game. In effect, the printer who uses a 
painted sign to advertise his printing is telling the world 
that he considers painted signs a better advertising 
medium than printed matter. And, in effect, the printer 
who uses an unprinted advertising specialty as a me- 
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for producing embossed effects and something over a 
hundred fonts, of about fifteen different faces, of type, 
together with punchers, binders, stitchers, etc., and the 
small accessories that go with such an outfit. 

The printing plant of The Montgomery Book & 
Stationery Company has twice outgrown its quarters 
in the two years and is about at the point of doing so 
again. The plans for the future include a ruling ma- 
chine, a pony cylinder and folders and gatherers, and 
other high grade adjuncts for producing printing of a 
high quality and in large quantities. The writer expects 
to be able at the end of another two years to write 
another story of a progress equally remarkable as that 
related here. 









dium for advertising is telling the world that he con- 
siders such an article a better advertising medium than 
printed matter. This, of course, is all wrong. Much 
of a printer’s business is derived from the manufacture 
of direct mail advertising literature for other people. 
A printer should, therefore, do everything possible to 
drive home the idea with all users of advertising matter 
that the printed word is the finest advertising medium 
ever devised. By doing this he will be boosting his 
own business. And one of the most convincing ways 
of doing this is by confining all his own advertising to 
printed matter turned out in his own shop or to that 
carried in periodicals. 

Alert printers are constantly finding that printed 
matter offers them all the opportunities they can pos- 
sibly make use of for advertising their business. They 
are going about their advertising in a systematic man- 
ner and are finding that it pays. Let me recite the 
experiences of a certain printer whose shop is small 
but whose business is growing so rapidly that he will 
soon be forced to enlarge. 

This printer —let us call him Ginnert — deter- 
mined that he would spend a certain amount of money 
from month to month in advertising his business. He 
determined, of course, to spend all this money in his 
own shop, not alone because he would get more for his 
money by doing this, but also because all this adver- 
tising would be a concrete example of the fine printing 
he could do. 

Ginnert adopted blotters as a good medium. Each 
month he issued a neat blotter with the month’s cal- 
endar on it and a snappy little phrase telling about 
some of the good printing he was doing for some par- 
ticular firm. These blotters he put on the public desks 
in the postoffice and in the banks, on the writing desks 
in hotels, and he also distributed them to the execu- 
tives of those firms whose business he was anxious to 
get. Ginnert was specific in the statements he put on 
his blotters. He liked to get testimonials from the 
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firms he did business for and to put these testimonials 
on the blotters. In this way he secured a great amount 
of attention. Friends of the executives whose names 
appeared on the blotters would speak to them about 
the advertisement and in this way the scheme created 
quite a little talk. Ginnert traced considerable new 
business directly to these blotters. 

At first the blotter advertising was the only adver- 
tising this particular printer did. Then, when business 
got better, he took a small two inch space every other 
day in each of the city’s two daily newspapers. In 
this space he repeated the testimonials appearing on 
his blotters and also added new ones. This advertis- 
ing, too, brought definite and gratifying results. 

But while Ginnert was very well satisfied with this 
advertising he felt that he could do even better things 
in the way of showing possible customers just what 
well printed advertising matter would do for them. 
So he inaugurated a plan of issuing a unique folder 
with this title, ‘“‘ Will Direct Advertising Pay?” Inside 
the folder Ginnert said that he believed thoroughly in 
direct advertising, that he thought it brought more 
results for less money than almost any other form of 
advertising and that he was laying his cards on the 
table and by means of this folder was going to give 
direct advertising a chance to prove what it would do 
for him. He then went on to say that if the recipients 
of this particular folder liked his style of printing and 
wished him to do work for them at a reasonable price 
they should tear off and mail the coupon in the corner. 
In this way, the folder concluded, it would be possible 
for Ginnert to check up the results from this particular 
direct mail advertising campaign. 

The results achieved from this folder were exceed- 
ingly satisfactory. The folder cost $42 to print and 
mail, and it brought in exactly $523 worth of business. 
It is probable that the folder was so very resultful be- 
cause of the frank, straight from the shoulder manner 
in which it was written. 

Of course Ginnert saw the chance of cashing in on 
this splendid vindication of direct mail advertising, and 
a couple of weeks later he issued another folder in 
which he told of the results achieved by his campaign. 
This second folder pulled almost as strongly as his first 
effort and was followed shortly by two more folders 
along the same lines. After the issuance of these last 
two folders Ginnert dropped this particular advertis- 
ing plan because he was afraid that constant repetition 
might make the folders an old story with the recipients 
and thereby defeat their own purpose. 

But, of course, Ginnert continued advertising all 
the time, as inexpensively as possible, but as consis- 
tently and constantly as his presses kept revolving. He 
found it a very good plan, whenever he turned out a 
particularly good bit of work, to print the line “ Printed 
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by Ginnert ” at the end of the booklet or inconspicu- 
ously on the job, provided the man who was paying for 
the work had no objections. Of course if the purchaser 
of the material objected, Ginnert did not do it. 

Another very successful but inexpensive method of 
advertising which he adopted was to induce some of 
his friends in the retail business to allow him to put on 
an exhibition for a few days in their store windows. 
For this exhibition he would arrange a rack, say, of 
letterheads — samples of all the newest, niftiest letter- 
heads he had recently turned out. Then he would 
print a neat little placard which he placed at the top 
of the rack. This placard generally bore some such 
wording as this: “The newest style in letterheads. 
Styles in letterheads change the way styles in clothes 
and hats and shoes do. If you want to make your 
business look more alive by having the newest style in 
letterheads for your correspondence, consult Ginnert, 
who printed the new style letterheads shown here.” 
Such an exhibit as this always brought in new business. 

Other window exhibits which Ginnert used with 
much success were of business cards, folders, pam- 
phlets, window cards, catalogues, programs, etc. Every 
one of these exhibits brought in a most gratifying 
amount of new business. 

It might be objected to this that in using windows 
for his exhibits Ginnert was really using another me- 
dium than that of printing to advertise his business. 
But as a matter of fact this was not the case. The 
window was merely the means to an end. The real 
advertising was the printed matter in the exhibits. 
Ginnert was showing just what sort of printing he 
could turn out. 

That, in the last analysis, is just about the best 
sort of advertising that a printer can do. If a printer 
does the highest class of printing, and can keep on 
showing the buyers of printing often enough that he 
is doing such work, then he will eventually get all the 
business he can handle. It is all a matter of putting 
brains and ideas and snap and pep into the printing 
game. When these things are put into the printing 
business they bring definite and satisfactory results 
just as they do when put into any other business. 

It is not putting brains into the printing business 
to spend money with an outdoor sign company to paint 
signs saying that you turn out the best sort of direct 
mail advertising printing. To do a thing like that is 
just the same as saying that you consider another me- 
dium than direct mail advertising the best for reaching 
possible customers. But to use direct mail advertising 
of your own to say and to actually demonstrate that 
your direct mail advertising printing is high class and 
result getting, is the best sort of advertising for a 
printer. Because by using such advertising he is prac- 
ticing just what he preaches! 


IF you divorce capital from labor, capital is 
hoarded, and labor starves.— Daniel Webster. 





336 THE INLAND PRINTER 





A SURE WAY TO BEAT THE GAME 





June, 1921 


BY O. H. MICKEL 


and efficacious as that of the 
River Ganges, with a power, by 
ji) allegation, to so cleanse men’s 
souls as to fit them for presence 
before the Great White Throne 
| — if it were possible in the com- 
mercial world to make a long, 
==J painful pilgrimage and achieve 
a state of worthiness — or if by the performance of so 
simple an act as bathing printers could be rid of an 
ancient, dirty, harmful superstition — we could catch 
them one by one, compel them to walk over the burn- 
ing sands, wash them neatly and pin them out in God’s 
sunshine to purify and dry. 

Water, in this respect, seems to have no affinity to 
printers. Their superstitions stick —clean or dirty. 
It is easier to persuade the Irish that the Banshee is a 
fake, or the Italians that the Evil Eye is a sinful super- 
stition, than to convince the owner of a platen press 
of certain glaring, clamorous truths. 

Some one — at a banquet or a funeral, or some 
place where hyperbole and extravagant phrases are 
permitted — was unkind enough to say pleasant things 
about printing as a business. Some one called it an 
art, and inferred a nobility of nature attaching. The 
artists have, since then, exhibited all the characteristics 
conceded to artistry. Their shoulders rounded. Their 
hair was permitted to grow long and unkempt. Their 
faces became “ woful, wan, like one forlorn, or crazed 
with care, or crossed in love.” They became solemn, 
morbid posers. They listened only to those who would 
talk of the Noble Art of Printing. They were deaf to 
facts and figures, and they shuddered at the sound of 
Truth. It became a part of their pose to tell a breath- 
less roomful how many years they had “ been in the 
business ”— insinuating themselves into the high es- 
teem of listeners by the inference that years mean 
knowledge, and airing that childish logic that makes 
experience equal to wisdom. 

Printing can never be noble as an occupation. In 
the right sense of the word, there are no noble occupa- 
tions. Printing, preaching, painting, sculpture, music, 
cooking and perfuming —all are arts when done by 
artists, just as the last is an abomination when per- 
formed by a polecat. It is the man and not the occu- 
pation that counts. It is the product and not the trade 
or guild that must be appraised. Castes are the last 
stage of the disease called Conceit. Men are noble and 
men are ignoble; men are splendid, or they are medi- 
ocre and impossible, but when a man begins to talk of 
the Honor of the Craft — the Noble Business of Print- 
ing — he is bansheeing in the moonlight among the 
graves where Truth lies buried and unmourned. 


INDWS=x7NG | F, printorially, there could be 
) oS) found, somewhere, water as holy 
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The business of printing is neither less nor more 
noble than the business of preaching or the business 
of pounding nails into boards. In fact, pulpits and 
rostrums and swivel chairs are creaking and danger- 
ously near to cracking under the weight of stout, loud 
gentlemen whose nobility could be allowed only if they 
were attached to the light end of a hammer or shovel. 
It is service and performance that measures a man. 

Read this mush: “As we think in terms of loving 
gratitude of the many who have suffered and worked 
that civilization might thrive, let us not forget the 
immortal spirits of those who have dedicated their lives 
and energies to printing, the Art Preservative and the 
safeguard of Truth, Liberty and Justice.” Printers 
have been fed up on this until they believe it. We do 
hope the papermaker, the pulp mill operator, the log- 
gers, the transportation men, the farmers, the miners 
and the rest of the presumably unimportant, inconse- 
quential humans will not believe these things. The 
world has been said to punish for nothing quite so 
severely as undeserved praise. Some printers are glo- 
riously grand, some are meanly mediocre. 

Another thing is the “ immense labor, the technical 
knowledge, the science of publicity, the world of knowl- 
edge ” the printer must have to serve his customer, for 
which “ no charge is made in the estimate sheet.” This 
is, generally speaking, a bald faced lie. Printers do not 
study their business. Many of them do not even read 
their mail. They appreciate being told how busy and 
how wise and how generous they are, but they are busy 
and generous because they are ignorant. They give 
away a great deal, but they give because their skulls 
are thick rather than because their hearts are tender. 
The “ great ” business of printing today faces a crisis 
promising something very close to extinction simply 
because master printers have not been wise and gener- 
ous. For ten years printers have made no workmen. 
They “ could not afford” to pay boys the wages that 
boys have demanded. The ice cream soda business is 
handled by commercial Solomons compared with the 
printing industry. Poor Richard was unkind when he 
established as a profound, unquestioned truth the lie 
that lulls the consciences of his successors — when he 
seemed to prove that the printing business is a noble, 
learned art and that by its very nature it makes sages 
and philosophers of its servants. Printers need to 
study, to plan, to work, and to be honest as much as, 
or even more than, other business men. Your average 
printer knows how ignorant is his competitor, and, in 
turn, by his competitor, he is known. And this is no 
secret appraisal. 

A sure way to beat the game is to learn the game. 
Learn it, lock, stock and barrel. Learn ink, learn paper, 
machinery and men, and having learned so much, you 
will mistrust the men that name you wise and noble. 
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It has been necessary for us at times to emphasize 
our policy of refusing to pay any attention to anonymous 
communications. We also find it necessary to state that 
it is impossible for us to answer communications unless 
the correct name and the proper address of the writer are 
given. During the past few months a number of answers 
to inquiries which have been made by mail have been 
returned to us because the postal authorities were unable 
to locate those to whom the letters were addressed. Evi- 
dently some of our readers located in the vicinity of 
St. Louis, Missouri, according to the postmarks on the 
envelopes, wonder why we do not pay attention to cor- 
respondence. We can only say that at least five letters, 
addressed to postal stations in and around St. Louis, are 
lying on our desk, having been returned to us. Several 
others from different cities are also being held. If the 
writers will send the proper addresses with return postage, 
the correspondence will be forwarded. “ Uncle Sam” is 
mighty good at delivering mail when he has at least a 
slight clew to the proper name and address of those for 
whom it is intended. He can not be blamed for non- 
delivery of mail that is improperly addressed. Neither 
can we accept the blame when letters fail to reach corre- 
spondents, if we are not given the correct name or where- 
abouts of the writers. The great amount of correspondence 
passing through the editorial department daily places 
rather a heavy burden upon our office force. We deem it 
a pleasure and a privilege to render any service in our 
power in the way of answering inquiries and furnishing 
information to our subscribers. We do, however, ask the 
codperation of correspondents to the extent of making cer- 
tain that the proper mailing information appears upon 
their letters, thus helping to eliminate unnecessary work 
for our good friend “‘ Uncle Sam,” as well as for ourselves. 





Eliminate the Negative Advertising 

A new note in connection with printers’ advertising 
has been struck in a recent issue of the house-organ, The 
Informant, issued by the Zellerbach Paper Company, of 
San Francisco. We doubt whether the thought has 
occurred to others, maybe it has, but it is one that should 
receive careful consideration and be put into practice. 

Negative copy in advertising is a dangerous thing. 
It requires the greatest skill and wisdom to use it to advan- 
tage, and then it is rather doubtful whether the results 
secured are commensurate with the effort expended. 
Negative advertising is destructive. Advertising copy 
must be constructive, therefore positive, or affirmative. 

And yet, has it ever occurred to our readers that many 
printers have been, and still are, harping on a certain 
phase of advertising that is not constructive? 

3-5 


Says the editor of The Informant, after commenting 
on the growth of direct mail advertising: ‘“ More print- 
ers should advertise the product of their plants and make 
known the possibilities of direct mail advertising. And 
right here we want to register a complaint against certain 
copy that continues to go out. We read in a printer’s 
advertisement: ‘It is true that over eighty per cent of the 
advertising literature distributed is promptly thrown into 
the wastebaskets of the men who are simply “ too busy.” ’ 
And then the printer goes on to say that he makes adver- 
tising literature so attractive that it is kept and thus paves 
the way to sales. 

“ Another printer startles us with this: ‘ Bang! Into 
the wastebasket goes the unending stream of business 
literature and printed matter which flows across the busy 
man’s desk, etc.’ Then he tells about his facilities for 
doing such fine work that his product is retained and puts 
the message across. 

“Examples of similar advertising are legion, and 
while the printers are to be highly commended for adver- 
tising, there is danger in negative copy. When the pros- 
pective direct mail advertiser is continually reminded of 
the yawning jaws of the wastebasket, is he not apt to be 
skeptical about using this kind of advertising? If it is 
beset with so many dangers, will he feel like taking a 
chance? Is it not better to influence him with forceful 
affirmative copy rather than try to scare him with nega- 
tive copy? <4 

“Tt is possible advertise printing and direct mail 
advertising by telling of its advantages, its pulling power, 
its ability to make sales. Why need the copy shout so 
much about the wastebasket and warn the advertiser to 
be careful? True, there is often waste circulation in 
every form of advertising. Direct mail is no exception. 
Many times, however, the little inexpensive envelope 
enclosure sells goods. As a matter of fact, the fate of a 
piece of business literature often rests with the copy more 
than the kind of printing that carries the message. At 
all times it is best to urge good printing, but the industry 
is menaced when the printer continues to harp on the 
dangers of the wastebasket. Let’s put the ‘ wastebasket 
copy’ in the wastebasket.” 


For a General ‘‘ Clean Up Day” in Printing Plants 


The suggestion has come from our good friend and 
coworker for the advancement of the printing industry, 
Roy T. Porte, who is too widely known to need introduc- 
tion, that the first Saturday in July be designated as 
“clean up day ” in printing plants throughout the coun- 
try. Mr. Porte started a similar campaign some few 
years ago, and though it was done only once it created a 














favorable impression. There are many arguments in 
favor of a general “ clean up day ” for printing plants — 
very many. Mr. Porte has presented some of them in a 
short article which we give here: 


CLEANLINESS AND GODLINESS. 


Time was when it was said that cleanliness was next to 
godliness, but in these days law and custom say that cleanli- 
ness is the all important desideratum. Great stress is being 
laid upon cleanliness as holding close kinship to health; and 
owners of large factories are discovering that health in the 
worker means greater efficiency in the production of salable 
goods. Hence the close relationship between cleanliness and 
greater production. 

So when we urge the observance of the first Saturday in 
July —two days before the memorable Fourth when Wash- 
ington had his final “ clean up day ” —as the day for a com- 
plete overhauling and cleaning up of printing offices, we aim 
at greater efficiency through a higher degree of health and 
cleanliness. 

In nearly every printing plant there is an accumulation of 
old metal, in one form or another, that has long lost its effi- 
ciency. Get it all together, exchange it for new and up to 
date fonts of type or other material. That will bring a 
greater degree of health and vigor to the business. 

There are also large quantities of idle waste paper stowed 
away on shelves, in cellars, in boxes, in back rooms, and in 
outbuildings. All this has a value today, for the paper mills 
are hungry for papermaking material. True, it will bring in 
only a few dollars, but even these few dollars put into activity 
will multiply, while the stowed away junk occupies room, 
breeds disease germs, and often leads to disastrous fires. The 
efficiency expert says a junk shop is an unhealthful place to 
work in; get busy on “clean up day,” Saturday, July 2. 

The printer who has fonts of type seldom if ever used, 
but too good for the melting pot, can find ways and means 
of disposing of them to other printers who can use them to 
advantage. It is well to know how to “ make type talk,” but 
it is better to possess the type that works daily. The type 
that persists in loafing in the cases, on the dead boards and in 
the dead rack, should be disposed of, if not buried or cremated, 
so to speak, for its real life has departed. How to dispose of 
it and install live type in its place is for the individual printer 
to decide. 

Then the old press can stand a clean up and an overhauling. 
Put life and smoothness into it so that it, too, may become 
more efficient. Perhaps its usefulness is well nigh gone; if so, 
provide for its replacement with modern active machinery. 
Not only the press itself, but the auxiliary machinery needs 
attention; a clean up may bring them back to their pristine 
smoothness of operation. Make a memorable day — the day 
of the fresh start in business efficiency — of Saturday, July 2. 

“ What is dirt anyway? ” asked the editor of the philoso- 
pher. “ Dirt is matter in the wrong place,” replied the wise- 
acre. There are piles of matter in the wrong place in every 
printery. Saturday, July 2, is the day to get these errors 
righted. You and I may not know where the right place for 
dirt is, but this we do know, that in a printing office it is always 
in the way of speed, economy and efficiency. Let’s move it 
out of the path of our progress, whether we can find its rightful 
place or not. And two days before the Glorious Fourth is the 
eventful day. Let’s all go to it. 


We echo — “ Let’s all go to it.” Then keep it up. 
There is no good reason why a printing plant should not 
be kept clean the year around. Start by making the first 
Saturday in July a day for cleaning up and disposing of 
the accumulation of dirt and junk, and putting all the 
equipment in good shape. 
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Greater Effectiveness Demanded in Advertising 


Some interesting features closely touching the printing 
industry in their effect are disclosed in a recent survey 
made by the Department of Domestic Distribution of the 
Chamber of Commerce of the United States. In the 
neighborhood of two thousand business men returned an- 
swers to questions dealing wholly with distribution costs, 
which had been sent to them for the purpose of ascertain- 
ing methods being adopted to reduce overhead expenses 
and meet demands for lower prices. 

Considerable emphasis was placed upon the fact that 
greater efficiency per inch of space is demanded from the 
advertising that is being done, though there has not as 
yet been any great reduction in the amount of advertising 
space used. Some of the answers showed that the adver- 
tising had been increased, some that more attention was 
being given to direct circularizing. 

Taken all in all, the answers show that advertising is 
looked upon as a very important, an essential, factor in 
reducing the cost of distribution, one answer being “ It 
is our idea that cutting the advertising would only increase 
the cost of selling merchandise, and we believe we are 
right.” The general trend of the answers, nevertheless, 
seems to emphasize the strong demand for greater effec- 
tiveness in publicity matter, from the preparation to the 
presentation of the message. 

What does this mean to the printer? Simply that 
more intelligent handling of advertising copy is required, 
and that more careful attention will have to be given to 
the principles of display in all printed matter produced 
for advertising purposes. Much of our advertising, it 
must be acknowledged (’tis true, and pity ’tis ’tis true), 
loses a large part of its effectiveness through the manner 
in which the display is handled — or, rather, mishandled. 
An examination of many magazines and journals, as well 
as newspapers and other mediums, will show that a large 
number of advertisements fall far short in their power of 
attracting and holding the attention and interest until 
the message is driven home. Many of these advertise- 
ments could be made from seventy-five to a hundred per 
cent more effective and productive with very little extra 
effort in designing and in the composition. We need only 
refer to the two specimens reproduced on page 361 of this 
issue to demonstrate what can be accomplished by a little 
extra thought and care. A little closer attention to the 
fundamental principles of display composition will go a 
long way toward putting the necessary “ punch” in any 
printed matter produced for the purpose of advertising, 
for creating business. From the answers to the questions 
in the survey referred to, it is evident that a good many 
more printers will have to devote a little extra time to the 
study of the principles of display typography. 

One of the answers given was “ Less white space in 
advertising.” Here we are treading on dangerous ground. 
Certainly it is not necessary to be profligate in the use of 
white space, but a certain amount is essential in order to 
secure emphasis and attract attention. Proper distribu- 
tion of white space is one of the greatest features in secur- 
ing effectiveness. Too much emphasis upon reduction of 
white space in advertising would very likely lead to over- 
crowding, with the consequent loss of all we are striving 
for in advertisement composition. 
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While our columns are always open for the discussion of any relevant subject, we do not necessarily indorse the opinions of contributors. 


Anonymous letters 


will not be noticed; therefore correspondents will please give their names, not necessarily for publication, but as a guaranty 
of good faith. All letters of more than one thousand words will be subject to revision. 


‘“‘ Depreciation an Element of Cost”’ 


To the Editor: Curcaco, ILLINo!s. 

In the Cost and Method department of the May issue of 
Tue INLAND PRINTER I notice an argument headed “ Depre- 
ciation an Element of Cost.” It is my understanding that the 
object of depreciation is to provide for the wear and tear 
caused by the use of machinery through its life. In other 
words, an amount should be included in the cost of work pro- 
duced on a machine to provide a reserve (or withhold profits) 
that will, at the end of the life of the machine, equal the orig- 
inal investment after allowing for salvage. 

For this reason most authorities agree that the actual 
cost of the machine at the time of purchase is the basis on 
which to apply the rate of depreciation. Any attempt to 
introduce unforeseen contingencies into the depreciation rate 
or basis defeats the very purpose of depreciation. At no time 
is the reserve for depreciation considered as a reserve for 
contingencies such as the increase or decrease in the cost of 
machinery and equipment at some future date. It is usually 
regarded as the measure of wear and tear on machinery and 
equipment from the time of its purchase up to the time you 
are giving consideration to the reserve account. I do not 
know of any arguments in favor of basing depreciation from 
year to year on market values. There can be no argument as 
to the original cost of equipment when the invoices are at 
hand as evidence. Cost is cost, and it is correct hour cost 
that we are striving for. 

Regarding figuring depreciation on diminishing value, it is 
usually the understanding of accountants that the underlying 
principle involved is that as machinery grows older, repairs 
grow greater. Consequently, under this method, at the start 
of the life of a machine the depreciation charge is greater and 
the repair expense lighter. As the machine grows older the 
depreciation charged by this method is less to offset the 
heavier repair expense. In this manner the costs do not 
carry an overload of expense. Due to this fact, I believe that 
to change the percentage of depreciation to be used on the 
diminishing values after the original rate is determined would 
defeat the purpose of the diminishing value method. 

Regarding the instance of the machine which cost $3,000 
and was sold at the end of seven years for $1,200, with depre- 
ciation at a flat rate of 10 per cent, the proper accounting 
procedure would be to eliminate the total credit in the reserve 
account ($2,100), the total debit in the machinery account 
($3,000), and transfer the income to surplus (if a corpora- 
tion). The new machine would be charged to the machinery 
account at its cost ($4,500), and this would be the new basis of 
depreciation for the future. 

From the standpoint of correct selling price, I believe con- 
sideration should be given to the increase in the cost of ma- 
chinery and equipment, but from the standpoint of costs, the 
original cost of the machine is the true basis. 

The dangerous part of writing up the equipment account 
to market values is that the offsetting credit from such an 


entry is likely to be made to the surplus account, and from 
the surplus account dividends might be declared. At a later 
date the condition might be reversed and the plant values 
would have to be reduced to market value by a credit with 
the corresponding debit in the surplus account. This latter 
entry might even cause a deficit if the dividends of prior 
years used up most of the surplus. ACCOUNTANT. 





Printing From Electrotypes 


To the Editor: PHILADELPHIA, PENNSYLVANIA. 

The editor of your Pressroom department surprises us 
very much by answering an Indiana printer, on page 208 of 
your May issue, to the effect that the results obtained from 
printing from originals are superior to those which can be 
obtained from any electrotype. 

We as makers of fine electrotypes wish to refute such a 
statement and take this means of doing so. A fine print from 
a nickel steel lead mold halftone will show the solids darker 
and the high lights lighter than you could ever get in printing 
from an original. In fine printing this is a contrast which 
the expert pressman always tries to bring out. 

Our reason for this statement is that a nickel steel faced 
electrotype when properly made ready has little or no affinity 
for ink and is cleaned off perfectly after every impression. 
In other words, every particle of ink distributed over the face 
of the plate by the rollers is transferred to the paper, where 
it belongs. This is not true of the copper halftone, for copper 
has a great affinity for ink and does not clean off at every im- 
pression. Thus all of the ink that is intended for the sheet 
does not reach it. In time the halftone will fill up, due to 
copper being affected by acids in the ink, while the nickel 
steel electrotype will run indefinitely without showing any 
such sign. 

Your editor qualifies his statement in regard to the loss 
of depth in electrotyping by making exception to a lead molded 
electrotype. It is a well known fact that in lead molding today 
the loss in depth which results in making a duplicate is so 
slight that it can not be measured by the finest instrument, 
nor is it noticeable upon examination under a strong glass, 
much less to the naked eye. 

For a number of years we have been trying to educate the 
public to the fact that we are able to make electrotypes which 
are as good as the finest original that can be made. All our 
advertising is based on this assumption. We are not trying 
to mislead printers. We stand ready to back up any state- 
ments that we make in our advertising. 

RoyAL ELECTROTYPE COMPANY, 
H. W. Haydock, Assistant Manager. 





THE press is good or evil according to the character of 
those that direct it. It is a mill that grinds all that is put into 
its hopper. Fill the hopper with poisoned grain and it will 
grind it to meal, but there is death in the bread. — Bryant. 








340 
INCIDENTS IN FOREIGN GRAPHIC CIRCLES 


BY OUR SPECIAL CORRESPONDENT 


GREAT BRITAIN 

Tue John Dickinson & Co. paper house, of London and 
Watford, now lists paper also in centimeter sizes and in kilo- 
gram weights. 

SINCE the demise of the Journal fiir Buchdruckerkunst 
(Berlin), the Printers’ Register (London) is the oldest print- 
ing trade paper. It now registers Volume 60. 

At the Printing Trades Exhibition in Royal Agricultural 
Hall, London, held April 30 to May 14, two days, May 10 and 
May 12, were devoted to a World’s Printing Trade Congress. 

THE present year is the four hundredth since printing was 
first practiced at the Cambridge University, John Lair of 
Siegburg (commonly known as John Siberch) having set up a 
press there in 1521, probably at the invitation of Erasmus. 
Last year the University Press issued over 140 new books, 
aside from reprints and journals. 

Tue Members’ Circular of the Federation of Master 
Printers and Allied Trades recently contained an article on 
the “ Standardization of Paper,” in which these principles 
are accentuated: (1) The absurd system of selling paper by 
a ream containing a variable number of sheets should be defi- 
nitely abandoned. (2) One of the great advantages of adopt- 
ing the “mille” [of 1,000 sheets] is that the calculation of 
the cost of odd sheets is greatly simplified, as it is only neces- 
sary to move a decimal point in the cost per mille to find the 
cost of ten or one hundred sheets. (3) The weights should be 
standardized on an international basis, using grammes for 
square meter as the unit. [This idea is manifestly superior to 
the idea broached in the United States of standardizing 
weights on a basis of 1,000 square inches, as anything intended 
for a universal standard must obviously accord with the metric 
system.] (4) The present method of selling pulp, paste and 
ivory board by the vague definition of 2 or 3 sheet (2 or 3 ply), 
or thick and thin, should be abandoned for a definite thickness 
stated in thousandths of an inch or in millimeters. If the 
millimeter basis were accepted it would simplify dealing with 
countries where the metric system is in vogue. 


GERMANY 

Tuis country produced, it is estimated, 32,000,000 post 
cards monthly before the war, and at present but 7,000,000 
monthly, due in part to an increased postage rate on cards. 

An “Elegant Book ” Exposition was held in the historic 
Romer building in Frankfurt a. M., April 3 to 16. Manu- 
scripts and bindings of the twelfth century and later centuries 
were prominent, as well as noted incunabula and more recent 
superior examples of printed books. 

Last month we made note of the new fad of collecting 
“scarcity money” (Notgeld), the small change or “ shin- 
plasters” issued by cities and private firms. Now comes a 
new publication, Der Notgeld Markt, to function as a medium 
of information for the collectors. It is issued at Eisenberg in 


Thiiringen. 
LITHUANIA 


THE contest in Germany between Fraktur and Antiqua 
(Roman) typefaces has its duplicate in that part of former 
Russia which has now separated from it under the above 
name. Some sixty years ago the Russian government 
ordained that all literature in the Lithuanian language must 
be printed with Russian (or Cyrillic) characters. This did 
not suit the natives, as they preferred the Roman characters, 
to which they were accustomed, and they boycotted the 
Cyrillic as much as possible, with the effect that literary culture 
slacked up to’a great extent among the Lithuanians. ‘There 
was much friction between the czar’s government and the 
people, through the issuance of ukases and the confiscation of 
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books printed in Roman, which were produced under cover 
or smuggled in from neighboring countries. Now that Lithu- 
ania has become a republic she can have the alphabet of her 


choice. 
ITALY 


THE export of newsprint is now conditioned on the cession 
to the National Institute of Exchange of the foreign currency 
obtained. 

ITALIAN newspapers have been authorized to appear with 
six pages, pending the complete abolition of the restrictions 
recommended by the Central Paper Commission. 

THE publishers of Graphicus (Turin) are issuing a Dic- 
tionary of the Graphic Arts, in monthly parts. It has pro- 
ceeded as far as the letter M and 1408 octavo pages. The 
compiler is G. I. Arneudo, and the parts at hand show that 
he is striving to make a very comprehensive work of his 
undertaking, the typography of which is very handsome. 


SoutH AFRICA 


Ir is authoritatively stated that the number of trades 
union employees in the printing trade in South Africa totals 
at the present time nearly five thousand. 

THE value of the printing materials, comprising paper. 
machinery, type, etc., imported into this region during the year 
1918-19 is estimated as totaling nearly five million dollars. 

AT one time about seventy per cent of British paper com- 
ing to South Africa comprised printed matter. It is now 
found that printing can be done more cheaply locally. While 
paper has still to be imported, it is not necessarily British 


—" FRANCE 

A BILL providing for the non-publication of newspapers 
one day in the week is being promoted in the Chamber of 
Deputies. 

THE Minister of Labor has given a gold medal of honor 
to Auguste Keufer, in recognition of his forty-five years of 
“ professional syndicate ” services. He is a prominent leader 
in the Federation of Working Printers, and was general secre- 
tary of this union from 1884 to 1920. He was one of the 
founders of the International Typographical Secrétariat. 


AUSTRALIA 


THROUGH agreement between the Provincial Press Asso- 
ciation and the Printing Trade Employers’ Union, substantial 
increases in wages have been attained in South Australia. 
Machine compositors have a forty-three hour week for day 
work (at £4 7's. per week) and a forty-two hour week for 
night work (at £4 10s). Other journeymen received respec- 
tively for 44, 46 and 48 hours, £3 18'%s., £4 34s. and £4 7s. 
Piecework on machines has been raised to 414d. per thousand 
and hand composition to 1s. 4d. per thousand — presumably 
“ S ” 

ae HUNGARY 

THE book and printing trades are now at a low ebb in 
this country, with scant hopes for early betterment. The 
former reading classes are now so poor they can not buy 
literature, and the newly rich are of the sort who used to be 
satisfied with a yearly calendar. Another factor affecting 
books is the fact that the Hungarian language is not wide- 
spread, thus calling for but limited editions, which naturally 


cost more. 
AUSTRIA 


THE International Typographic Secrétariat has come to 
life again, after being somnolent because of the hatreds 
engendered by the war. Its next general congress will be 
opened in Vienna on September 5 next. A preliminary com- 
mittee meeting, held recently at Berne, Switzerland, was 
attended by delegates from Paris, Amsterdam and Berlin. 
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THE ELZEVIR DYNASTY OF PRINTERS 
BY HENRY LEWIS BULLEN 


ERA the account books of Christopher Plantin 
of Antwerp, printer, covering the years 
from 1565 to 1588, there appears the name 
“Hans van Leuven dit Helsevier” (John 
of Louvain, called Elsevier). This journey- 

\\(] man compositor is supposed to have been 

] the father of Louis Elzevir, the founder of 

: a publishing and printing business in Hol- 
wal which lasted from 1583 to 1712, during a large part of 
which period it had an acknowledged leadership. In the same 
book of accounts it appears that one Louis “ Helsevire ” 





was 
occasionally employed by Plantin in the year 1565. From the 
register of births of the city of Antwerp it has been learned 
that Louis Elzevir and his wife, Marie Duverdyn, were 
blessed with a son in the year 1564 and another in 1566. 
From these facts it is conjectured that Louis Elzevir was born 
at Louvain in Flanders about 1540 and worked as a journey- 
man bookbinder in Antwerp, and that, in company with many 
thousands of Protestants, he went to Holland to escape the 
persecutions of the Spanish rulers of the Netherlands, against 
whom the courageous Dutchmen had successfully revolted. 

In Leyden the census of 1581 lists Louis Elzevir as a book- 
binder. There is a document on record in Leyden, dated 
September 15, 1583, which relates that “Loys Delsevier,” 
bookseller, is indebted to Christopher Plantin to the amount 
of 1270 florins for books furnished, which amount is to be paid 
at the rate of 25 florins per month. In the same year Louis 
Elzevir published a book for the University of Leyden. It 
bears his name as publisher. He maintained close relations 
with the university and so did his descendants, most of whom 
were graduates of the institution. Various documents still 
extant reveal Louis Elzevir’s relations with printers in France 
and Germany. He was successful in publishing and booksell- 
ing. As a bookseller he maintained a bindery. It was the 
practice then—a custom which continued until the early 
nineteenth century — for printer publishers to sell their vari- 
ous editions to other printers or to booksellers in sheets, 
which were bound by the purchasers, either in simple vellum 
(the cheapest style of the period), or more elaborately for 
those who could afford the luxury. 

Though we conform with writers in English in spelling the 
name “ Elzevir,” the correct form used by all the family 
save one and by Dutch writers is “Elsevier.” Abraham 
Elzevir II., after becoming proprietor of the printing house in 
Leyden in 1681, sometimes spelled the name “ Elzevier ” and 
sometimes “Elsevier.” In France the name is spelled 
“ Elzevier.” 

Louis Elzevir had nine children, seven of whom were 
sons. Four of these became booksellers and publishers, and 
one became a printer and publisher. Matthew I. and Bona- 
venture assisted their father in Leyden, and eventually suc- 
ceeded to the parent business. Louis and Gilles established 
themselves in The Hague, and Josse in Utrecht. In course of 
time a publishing and printing house was founded in Amster- 
dam. Doubtless these sons, under the guild law, were appren- 
ticed to their father and became proficient bookbinders. They 
and their descendants maintained a harmonious but limited 
inter-family partnership, which was an important factor in 
their collective success and eventual fame. The Elzevirs 
began to print in 1617. Their fame was primarily established 
by their ability to print in a superior way. Their financial 
success was due in a great measure to the economies effected 
by producing their own books in their own shops. Shortly 
after they began to print they adopted a format for their 
lower priced books and a distinctive style of types and type 
composition, which, while simple and restrained in decorative 
features, remain to us as models of good taste and superior 
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workmanship. These merits were appreciated as the books 
were issued, and appreciation has never diminished since. 
One may easily procure Elzevir books in their popular format 
at moderate prices. Thus it has happened that though there 
is no book in the English language to do honor to the Elzevirs, 
their fame is greater among English speaking persons than the 











Matthew Elzevir, born 1564, died 1640, eldest son of Louis Elzevir, 
founder of the Elzevir Dynasty of printers. Matthew 
retired from the business in 1622. 


fame of the Aldi and the Estiennes, whose lives and works 
deserve more appreciation. 

Isaac, grandson of Louis I. and son of Matthew, was the first 
printer of the family, commencing as a master printer in Ley- 
den in 1617. Besides printing for his grandfather and uncles he 
was appointed printer to the University of Leyden. There exists 
in that university today a collection of 2,737 graduate theses 
printed by successive Elzevirs, the earliest date among which 
is 1654, earlier issues having been destroyed. Isaac began to 
print these theses in 1620, and doubtless from that time until 
1712 the Elzevir presses were much employed by the univer- 
sity in work other than book printing. The lucrativeness of 
the appointment of printer to the university, in addition to 
a fixed annual payment, may be inferred from a statement of 
the expenses incurred in a celebration in 1695 attended by the 
queen of England. Out of a total expenditure of 2,210 florins, 
Abraham Elzevir II. received 934 florins for printing and 354 
florins for binding. In 1621 Isaac’s printing house was removed 
to the precincts of the university, and the business of the 
Elzevirs was continued there until it ceased in 1712. Their 
bookshop is supposed by the Dutch author of the most com- 
plete history of the family to have been in one of the small 
buildings at the right of the main university edifice in the 
picture which accompanies this essay. Upon the death of 
Abraham I. in 1652 the university struck a medal in his honor. 

In 1622 Matthew, the eldest brother, (b. 1564, d. 1640) 
retired, selling his interest to his son, Abraham I., who agreed 
to pay his father 11,217 florins for his share in the partner- 
ship. In the year 1625 Bonaventure and Abraham I. bought 





342 


the printing plant of Isaac, paying 11,000 florins. It consisted 
of twenty-five thousand pounds of types, with letter punches 
and matrices for casting types, four letter presses and one 
copperplate press, with the usual sundries. Bonaventure and 
Abraham I. in their partnership of almost thirty years (termi- 
nated in 1652 by the death of 
both) immortalized the name 
of Elzevir. Their names ap- 
pear as printers on 517 books, 
and they printed other books 
anonymously or with fictitious 
imprints. They created a 
novel format which was used 
in a majority of their issues 
and also by the Elzevir print- 
ing houses in Utrecht and 
Amsterdam. This format is 
smaller and the types are 
smaller than those which were 
made famous by the Aldi and 
the Estiennes. A bound vol- 
ume of the Elzevir format is 
usually 514 by 33% inches. The 
hand made paper was thin but of excellent quality, but the 
volumes were by no means thin. They were usually from one 
inch to one and a half inches thick, the most compact yet read- 
able series ever issued. The type page is 12% by 26 picas. 
The types used are similar but superior in design to those we 
call Caslon Old Style, and quite unlike the types now called 
Elzevir by certain typefounders. The body of the pages was 
set in a size then called in France, Petit Text du Breviaire, the 
equivalent of 81% of our points. Other than a few initials, an 
occasional headpiece and, more frequently, a small vignette at 
the close of a chapter, there were no decorations.  Illustra- 
tions were seldom used in the small sized books and when 
used they were from copperplates. The title pages are pic- 
torial copperplate engravings, both the picture or emblems 
and the lettering remarkably well done. It was the golden 
period of copperplate engraving. The art of wood engraving 
had been abandoned, save in its cruder forms. When the 
Elzevirs and their contemporaries illustrated a book they 
used copperplate engravings, which were printed in register, 
the type matter first. 

The Elzevir 24mos deserve their fame. That style of 
typography to which we give the name of Caslon is really a 
revival of the carefully studied and correctly placed lines, 
paragraphs and pages of the Elzevirs, yet the source of the 
excellence of their printing was French. The Elzevirs pat- 
terned their work after that of the French printers of Paris 
and Lyons. When the Elzevir printing was at its best their 
type faces were of French origin. The types were not made 
in France, but were cast in Holland from matrices which were 
either made in France or were made from letter punches of 
French origin. In the seventeenth century and earlier, the 
main income of typefounders was derived from the sale of 
letter punches or matrices, or both, to printers who either 
employed typecasters themselves or had the casting done 
locally by persons specializing in that work. The Elzevirs 
cast their own types. Eventually they employed letter punch 
cutters and matrixmakers. The origin of their type faces has 
been a matter of controversy. The Dutch historians allege 
that the punches for the types used by the Elzevirs were cut 
by Christopher van Dyck, whose name and fame depend in 
our day solely upon the discovery of a broadside specimen 
(14% by 9% inches) of the Elzevir types that were made in 
Amsterdam in 1681. 

Only one copy of this specimen has survived. It was 
found in the archives of the Plantin-Moretus family in Ant- 
werp, and in it van Dyck is credited with having cut the 


Coat of Arms of the Elzevir 
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punches for twenty-seven of the fifty fonts that are shown. 
Accompanying the specimen is a letter from the widow of 
Daniel Elzevir of Amsterdam to the widow of Balthasar 
Moretus, great grandson of Christopher Plantin, offering for 
sale the Elzevir typefoundry in Amsterdam. The widow says 
that van Dyck is “ the master letter cutter of our time,” but 
the specimen does not justify the claim. The types on the 
smaller bodies are good, but are unequal in the cutting. The 
deterioration was probably due to the necessary substitution 
of inferior punches, locally made, to replace broken punches 
of French origin. The larger sizes in the specimen are 
inferior, and yet they are no worse than the types made else- 
where in Europe during the latter part of the seventeenth 
century, which was a decadent period in the typefounding 
art. A curious error is noticeable in the specimen of the 
“ Ascendonica” size (22 point), in which the capital Z is 
reversed, the main line running from left to right. That this 
error was permitted to appear in the specimen is an indication 
of the general carelessness which had begun to degrade the 
art of printing at the time when the Elzevirs were terminating 
their activities. 

The typefounding implements thus offered for sale were 
in use in Amsterdam. The next fact in their history is estab- 
lished by an advertisement found in the Harlem Gazette in 
its issue of June 17, 1683, in which Jan Bos announces that 
the celebrated typefoundry of Christopher van Dyck had 
been sold by the inheritors of Daniel Elzevir and that he 
(Jan Bos), at the house of Joseph Athias, was casting the 
types and selling them at the same prices formerly charged 
by van Dyck and Elzevir. Athias, himself a Jew, was a 


Main Hall of the University of Leyden, as it existed in the time of the 
Elzevirs. The Elzevirs occupied one of the buildings at the right of the main 
halt from 1621 to 1712. These buildings were within the precincts of the 
university. 


famous printer of Hebrew books and maintained a large print- 
ing house in Amsterdam. From Athias’ place a specimen 
broadside was issued: ‘“ Proeven van letteren die gesneden zyn 
door wylen Christoffel van Dyck welcke te bekomen ayn op 
de Niewe Heere Gracht over de Plantagie in de boekdruckery 
tot Amsterdam.” (Specimen of types engraved by Christo- 
pher van Dyck, which may be purchased in Amsterdam at the 
printing house near the New Great Canal, opposite the Park). 
This was the address of the Athias establishment. Athias’ 
successor disposed of the Elzevir typefoundry to Jan Roman, 
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who issued a specimen broadside. Finally, in 1767, Jan Roman 
sold to Jean Enschede of Harlem and the brothers Ploos van 
Amstel of Amsterdam. The present typefoundry of John 
Enschede & Sons, in Harlem, preserves some of the van Dyck 
matrices, and may claim to be the successor of the type- 
foundry of the Elzevirs. 

The Elzevirs effected two important reforms. They were 
the first to use the letter i invariably as a vowel and the letter 
j invariably as a consonant, and added to our alphabet the 
capital J. Prior to the introduction of the capital J, the letters 
i and j were used interchangeably, and the capital I appeared 
in places where we now use the J. They also did a like service 
with the letters u and v, which before their time were used 
interchangeably. This reform necessitated the introduction 
by the Elzevirs of the capital U to be used instead of the 
capital V where the sound was not properly represented by 
the latter letter. In its first form the capital U was an 
enlarged lower case u. These were valuable reforms. The 
Elzevirs also led the way in abolishing the persistent use of 
contractions in books printed in Latin. The perfect spacing 
of the earlier printers was made easy by the use of contrac- 
tions; if a line did not space evenly the printer omitted a 
letter or abbreviated a final syllable, indicating the contraction 
by placing over the preceding letter a stroke or mark similar 
to what is now called a macron or a tilde. Notwithstanding 
this limitation in the interest of easier reading, the spacing of 
the Elzevirs is notably good. To make perfect spacing easier, 
the length of their lines was adapted to the sizes of their types. 
They probably discovered that certain sizes space better in 
certain lengths of lines, a fact which is not generally known 
among modern printers. A change of length of only six points 
will frequently facilitate even spacing, whereas in a longer 
or a shorter line the results had been unsatisfactory. 

To resume the history of the family: After Bonaventure 
and his nephew, Abraham I., died in 1652, the parent house 
in Leyden was conducted by Bonaventure’s son, Daniel, and 
Abraham’s son, Jean. In 1655 Daniel married a favorite niece 
of his elderly cousin, Louis II. of the Amsterdam house, and 
became a partner there. He took with him part of the print- 
ing plant and typefoundry of the Leyden house, and in a 
short time the prestige of the Leyden house was surpassed by 
that of the house in Amsterdam. Daniel and his father, Bona- 
venture, and his cousin, Abraham I., were the leading spirits 
of the numerous family. When Daniel died, in 1681, his 
eldest son was nineteen years of age and a student at Oxford 
University in England. He and the other heirs were well to 
do and disinclined to continue the business. The plant and 
stock in Amsterdam were sold in 1682 for 254,000 francs 
($50,000). The printing house in Utrecht, founded prior to 
1617, ceased in 1675, on the death of Pierre Elzevir. Jean, 
the former partner of Daniel in Leyden, continued the parent 
house until his death in 1661. The business was then carried 
on by Jean’s widow, until her death in 1681, when the son, 
Abraham II., succeeded her. The house in Leyden had deteri- 
orated after the death of Jean, and on the death of Abraham 
II., in 1712, it ceased. The apparatus was worn out, and on 
February 20, 1713, the plant, consisting of four printing 
presses, punches, matrices, types and other materials, was 
sold for the insignificant sum of 2,000 florins. Thus ended 
the printing activities of the Elzevirs. 

Not all the members of the family were engaged in print- 
ing and publishing. Some were engaged in the professions 
and others held commands in the army and navy of Holland. 
The family as a whole achieved social distinction and were 
more than ordinarily prosperous. The printers of the family 
exerted a great beneficial influence in the education of their 
century. They printed and published 2,115 books bearing their 
various imprints. In addition they issued many books anony- 
mously. In their century Holland alone among the nations 
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permitted complete liberty to the printers, and the printers 
of Holland were profitably engaged in printing certain books 
of a progressive tendency for authors and publishers who 
were prohibited from publishing such books in their own 
country. These books sometimes carried fictitious imprints 
or no imprint at all. They were circulated with more or 
less secrecy. The Elzevirs had their share of this work. They 
probably never operated more than twelve wooden printing 
presses at any one time. In 1655, when Daniel took charge 
of the house in Amsterdam, he had only four presses, and 
only two other printers in that city operated as many as four 
presses. When the Leyden plant was sold it contained only 
four presses. While their principal output was the 24mos, 
they issued many octavos, quartos and folios. Their larger 
books are more elaborate typographically and many of them 
were illustrated. Their largest book is a folio, “ Corpus Juris 
Civilis,” printed in Amsterdam in 1663, containing 1,602 pages 
set in Latin, Greek and Hebrew, the text in 81% point with 
6 point notes, size of type page 714 by 1236 inches beautifully 
composed and perfect in the presswork, a work above criti- 
cism, yet merely a compendium of laws ancient and modern! 
Truly the old wooden hand press in the hands of the early 
progressive and scholarly printers had its achievements no less 
marvelous than those of the expensive and intricate machines 
of our times. 


NOTABLE EXHIBITION OF OLD PRINTS 


The American Institute of Graphic Arts has scored another 
success through its exhibition of old prints at the National 
Arts Club. Timothy Cole was the guest of honor at a dinner 
preceding the opening of the exhibition, it being his sixty- 
ninth birthday. John Clyde Oswald presided at the dinner, 
and speeches were made by Dr. Frederic Weitenkampf and 
William M. Ivins, Jr., as well as by Mr. Cole, who read a 
philosophic, humorous paper, soon to be published. He ex- 
plained how wood engraving was a white line method in dis- 
tinction to etching, and copper-and steel plate engraving, 
which are black line methods. Diirer and the early wood 
engravers, at the expense of much effort, made the wood 
engravers cut on both sides of the black lines they drew on 
wood so as to print black lines as copper plate engravers did. 

Wood engraving never reached its best until the close of 
the last century, when Bewick and the American engravers 
used white line entirely. Mr. Cole told how the engravers of 
large blocks for the illustrated papers were trained to cut 
only certain parts of the blocks. These men were known by 
different titles and engraved different textures. For instance, 
skies were engraved by “ wood cutters”; coats and costumes 
were engraved by “tailors”; the flesh engravers were known 
as “wood butchers’; while houses, bridges and such were 
cut by plain “ mechanics.” 

It was only when an artist engraver completed the whole 
wood cut that his art began to be recognized on a par with that 
of the painter or etcher. During this period when wood 
engraving was reaching its highest development, photome- 
chanical rivals came along which gradually competed with 
the artist engraver and finally supplied the demand for speedier 
methods at less cost, and wood engraving became a neglected 
art. Mr. Cole is the last of the masters of the golden age of 
wood engraving. . Pa 


PRINTER BREVITIES 


Some shops are enough to give the waste barrel indigestion 
—rather an expensive gift! 

An artistic job of printing abides in the memory like a 
golden sunset. 

The cut rate, slat it through printer must be a firm be- 
liever in that old saying: “ There’s a sucker born every 
minute.” — George W. Tuttle. 
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Uneven Color Is Apparent 


A Wisconsin publisher writes as follows: ‘“ Under separate 
cover we are sending you several copies of our paper. You 
will note upon examining these papers that the presswork is 
far from satisfactory. The pressman says that he uses a fair 
grade of news ink and that the press is equipped with new 
rollers. What would you suggest for improving the appear- 
ance of our paper? ” 

Answer.—We find that unevenness of color is one of the 
errors which the pressman can correct. On one page the out- 
side column carried the correct color, while the third column 
away was very light. Another fault appears to be due to the 
lack of sufficient impression. We believe that the tympan 
could carry at least three sheets more of print. Judging by 
the way the heading prints, we should say that the form rollers 
are not set correctly. These rollers, to ink properly and not 
cause a smudge where they leave or strike the edge of pages, 
should be set so that they rest lightly on the type and should 
press the iron vibrators firmly. Our opinion is that they do 
not. The quality of ink used appears adequate; the printing 
qualities of the material seem to be equal to the demands. 
The pressman with very little additional effort should produce 
a neatly printed paper, provided the rollers are not too hard. 
These are about all the suggestions we can offer without an 
examination of the press. 


Making Advertising Slides for Local 
Moving Picture House 


A country publisher asks how he could supply his local 
picture house with advertising slides which he can change 
daily. 

Answer.—The making of moving picture slides for adver- 
tising purposes is a line of work that can be done by a printer 
for local users without much labor or expense. There are 
several methods. You should secure from the local picture 
house one of the advertising slides to note its size and con- 
struction. Usually vou will find that these are two pieces of 
glass bound together on edges by black gummed paper. How- 
ever, there are other kinds not made of paper at all. The 
following are the various transparent mediums used to produce 
advertising slides: Glass, mica, gelatin, celluloid and trans- 
parent paper. As considerable heat is employed by some high 
power lamps, the use of gelatin, celluloid or thin transparent 
paper is obviously impossible. However, this is a point for 
you to determine. For trial, you may produce a photograph 
film that has been passed through a hypo bath to throw down 
the silver in the emulsion so that it is transparent. Cut to 
suitable size and pull an offset impression on a job press in 
gold size, and bronze both sides of the film. Enclose it be- 
tween two cover glasses and bind edges with black gummed 
paper. Give it to your picture operator and have it thrown 
on the screen for trial to see how it stands up under the heat 
conditions that are present. If it will withstand several min- 
utes’ exposure without affecting the structure of the celluloid, 
you may feel safe in printing on the sheet celluloid. How- 


The assistance of pressmen is desired in the solution of the problems of the pressroom in an endeavor to reduce the various processes to an exact science. 
Replies to inquiries will be made by mail only when accompanied by stamped self addressed envelope. 





ever, if the picture operator declines to use it owing to any 
risk he may fear, you may print on a clear sheet of mica. 
You do not need to fear the result in this case. 

If you find difficulty in securing suitable pieces of mica or 
if you have trouble in printing on this material, you might be 
able to do satisfactory work by transfer to glass. This line 
of work is done by a double transfer and is not difficult. Pro- 
ceed in this way: (1) Have form set up in a type that is 
legible and sharp, and without fine lines. (2) Have two 
good inking rollers and some good heavy black ink or gold 
size. (3) Roll up the form, using a moderate quantity of 
good black ink. Have bearers on each side of the form, close 
up. A couple of inverted electros will do. (4) After inking 
the form, remove bearers and replace by others that have not 
been inked. Take clean roller and pass over the inked type. 
This roller will receive the ink from the type. (5) Pass roller 
over the glass and the ink will transfer thereto. By using 
care the transfer will be square with the slides. If gold size is 
used, powder up with fine gold bronze. This kind of slide 
gives greater contrast to letters on the screen. However, by 
using a good black ink, uniformly good results are secured. 

Some printers do not care to do this work by transfer as 
it involves considerable care and time, and instead of using 
glass they print directly on mica. This material gives good 
results and withstands the greatest heat. However, it is not an 
easy matter to secure perfect sheets of mica. The best results 
are obtained on glass where a smooth, hard roller is used in 
inking and in receiving the transfer. A good stiff job black ink 
is necessary. See articles on this subject in the Pressroom 
Department of the May, 1919, issue of THE INLAND PRINTER. 


Duotone Plates Printed Unsatisfactorily 


A printer submits several folders in which the solids did 
not appear satisfactory. The letter reads, in part, as follows: 
“ Please criticize the enclosed folders from the presswork view- 
point and tell us what you think is the cause of the pressman’s 
failure to secure a clean black print on top of the orange. The 
job was printed on a two revolution cylinder, five forms at a 
time. The pressman was unable to secure a good black print 
without flooding the cuts.” 

Answer.— It would be difficult for us to teil just why the 
pressman was unable to secure better color without carrying 
too_heavy a supply. Any of the following causes might in a 
general way give trouble such as you experienced: Too much 
color carried on tint form, unsuitable black ink, rollers not in 
best condition, insufficient make ready on black form. Where 
vou have much halftone work such as this it would be economy 
to install a mechanical overlay system. The results you will 
obtain from mechanical overlays will satisfy you. In printing 
a two tone plate it will be easier for you if you print the black 
form first and follow with the orange tint. To do this satis- 
factorily, secure a transparent tint from your ink dealer. This 
neutral body may be tinted to the depth desired by adding solid 
color. Make the halftone for tint ready in black and wash up 
for tint afterwards. 
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BY BERNARD DANIELS 


Matters pertaining to cost finding, estimating and office methods will be discussed through this department. Personal replies by letter will be made only when 
request is accompanied by return postage. When estimates are desired, a charge of fifty cents for jobs amounting to $50, and an additional charge of one-half 
of one per cent on those over that amount, which must accompany the request, will be made in order to cover necessary clerical work. 


How Will the Shorter Week Affect Costs? 


Ever since the good old days when we all worked ten or 
more hours, six days a week, there has been a constant discus- 
sion as to how the reduction of hours affects the cost of pro- 
duction. There have been some wonderful fairy stories about 
producing more in fewer hours because the point of ultimate 
fatigue was not passed; but when the shorter days came these 
faded away into the dream stuff of which they were made, 
only to be succeeded by similar claims for a still shorter work- 
ing period, which it was said would keep the workers in such 
physical condition as would enable them to produce more per 
hour. That, too, proved to be a mere figment of the imagi- 
nation when subjected to the cold analysis of the cost records. 

These changes of working hours have kept accountants 
busy figuring out the effect upon the cost of production, and 
apparently without result, if we are to believe some of the 
wild theories we receive about the great increase in the cost 
of manufacture that will follow the further cutting down of 
the working time, or the infinitesimal difference which some 
others seem to think will result. 

We do not desire to enter into a discussion of the wisdom 
of a shorter or a longer week or day, but we do want to call 
attention to the actual conditions so our readers may be pre- 
pared to judge understandingly what they want and are will- 
ing to pay for. 

The average printing plant is now securing about sixty- 
seven per cent productive time in its composing room and 
about seventy per cent in the pressroom. These figures indi- 
cate the average proportion of salable hours to the total pay 
roll time. The reduction of four hours a week means the cut- 
ting out of one-twelfth of the pay roll time, but as the expenses 
are not reduced it really means the adding of one-eleventh to 
the cost of the pay roll hour. 

This is not all. The actual number of hours per week 
that are sold out of the forty-eight now paid for is approxi- 
mately sixty-seven per cent, or a trifle more than thirty-two 
hours (32.16). Reducing this by four (for all the hours cut 
out will come out of the productive hours) leaves only twenty- 
eight salable hours a week. That is, the production, if kept up 
to the present standard, will be twenty-eight hours, or sixty- 
four per cent of the new forty-four hour week. This will be 
equivalent to an increase of 14.25 per cent of the total cost of 
production, as the fixed expenses are not reduced and the pay 
roll is the same. 

Or, take it the other way. If the forty-eight hour week is 
continued with a forty-four hour scale and four hours over- 
time at “ time and a half ” for the four hours, this would add 
six hours to the pay roll and increase it 13.6 per cent. And 
this would be the case not only in one department but in all, 
as all would demand and expect equal treatment. 

This would leave the total of the other cost items the same 
as before the change and would result in an increased cost of 


13.6 per cent which, with a legitimate profit, would have to 
be passed on to the buyer as seventeen per cent increase in 
price. Running a longer week with overtime would cost the 
buyer seventeen per cent more, while running a shorter week 
would increase the cost 17.8 per cent under the same condi- 
tions as to profit and productive average. 

This is not so high as has been hysterically announced by 
some, but far from the immaterial difference which others 
claim is just a percentage of wages that are less than one-third 
of the whole cost, amounting to only four or five per cent of 
the total cost. 

A reduction of time and a corresponding reduction of 
wages would still further increase the cost in proportion to 
the reduction of productive time from thirty-two to twenty- 
eight hours, or about 12.5 per cent, and this would increase 
the selling price 15.6 per cent. 

Thus it is easy to see that the grand factor in the whole 
matter is production. If we could increase production in the 
same ratio that the hours are reduced or the pay roll increased 
it would not matter whether we worked an hour more or less 
each day, but under present conditions this is not possible, and 
therefore the cost factor is the most apparent one, and will be 
until we find the way to get maximum production from both 
workmen and machinery. There is no one hundred per cent 
production possible, but the average should be much higher 
than it is now. 


‘* Prices Must Be Reduced” 


The insistent cry of the buyer of printing is “ Prices must 
be reduced.” But how? On the other hand, the workers are 
demanding an increased share of the price, either through 
increased wages or shortened hours, either change being prac- 
tically the same in result. The printing plant owner is thus 
between the devil and the deep sea, and his lines seem to have 
fallen into anything but pleasant places. 

What is the solution? It can not come from any one of 
the three interested parties alone. The buyer may bluff about 
doing without printing, but he can not. The employer is not 
making a profit large enough to allow him to give the reduction 
demanded. The workers have felt the burden of increasing 
cost of living and are not willing to give up their present 
standard. How shall we come to a knowledge of the correct 
way to do justice to all? There is only one way to do it. 
There must be increased production and decreased waste of 
both time and labor in the printing plant, and the buyer of 
printing must economize in the use of printing by buying less 
in quantity but of a higher grade so that it will be more 
effective. It is probable that this will not satisfy the buyer, 
because the price of the individual unit of printing will not 
be reduced very much, if any, though its effectiveness will be 
greatly increased. 

Just recently we went into a print shop where the machine 
composing room was forty feet away from the makeup depart- 











ment, and the pressroom was served by an elevator at least 
sixty feet away from the imposing stones, while on the press 
floor the form racks were at the other end of the one hundred 
foot room. All the six point type faces were in one cabinet, 
the eight point in another, and so on, and it was practically 
impossible for a man to set an ordinary commercial job, such 
as a letterhead or a billhead, without walking fully a hundred 
feet before he could get it on the proof press and thence to 
the live rack. Then when the proofs came back, time was 
lost hunting for the type form and picking sorts with which to 
make necessary corrections. 

This is just one instance. In another plant the forms were 
sent to the pressroom and before the foreman could go on 
with the presswork he was expected to look up the stock and 
the ink and see that they were on hand. Quite often the stock 
was not opened up or cut when he was ready to put the form 
on the press. 

It is such things that keep up the cost of printing to a 
greater extent than is generally realized, and it is to the elimi- 
nation of these profit consumers and cost inflaters that we 
must look for the reduction of price which the customer 
demands and the increase of wage which the workmen are 
insisting upon and still leave enough profit to make it possible 
for capital to earn its wages in the business. 

This means that precision and plan shall take the place of 
guess and rule of thumb; the office must get the details right 
when the order is taken; the layout man must do his share 
promptly and correctly; the property man must bring all the 
material together at the right time; all cuts, etc., must be 
secured prior to giving out the copy; there must be full cases 
of type and a plentiful supply of material in the composing 
room so that the compositors will be able to work with the 
highest efficiency; distribution must be eliminated with its 
waste of thirty per cent of the time of the department; there 
must be new type and perfect plates for every job, in order to 
keep down the pressroom costs; there must be cooperation 
and correlation between departments; and, finally, having 
thus cut the cost to the minimum, there shall be added a fair 
profit. 

It is only by such modern methods that the cost of print- 
ing can be reduced, and to accomplish this it will be necessary 
for every workman, every clerk, every salesman, to work to 
his highest efficiency, to do as much as possible by using his 
head to avoid waste of physical effort as well as waste of time. 

This means that the printing business is now going through 
a transition which will either place it upon a much higher plane 
as a business and as a profession, or start it toward the 
unknown land of lost arts to which many other equally valu- 
able crafts have gone. 


The Typeless Composing Room 


From one supersensitive soul among our readers comes the 
inquiry as to what is going to become of the compositor when 
we have a typeless composing room, as suggested by some 
misguided persons during the printers’ “ vacation” in New 
York several months ago. 

Our correspondent may rest his mind in peace, for the 
so called typeless composing room will not come in his day. 
It is possible that some one may invent a process of lith- 
ography or engraving that will produce better printing than 
resulted from the recent effort, but it does not seem that 
it will be good enough to replace typework. 

The demand for good printing has been growing rapidly 
of late, because the public is being educated to a realization 
of what good printing is and to the fact that poor printing does 
not pay. It is not a fad for a certain kind of work, nor a 
fashion, but cold hard business sense that is dictating the use 
of better printing because it pays, and for that reason the im- 
provement in quality is sure to continue and to increase. 
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Those typeless theories and specimens were interesting, 
and some of them were exceedingly well done, considering the 
means for their production, but after all they were merely ex- 
periments and in most cases they violated the canons of good 
taste to which the public has been trained. 

No! There is no more danger of a typeless composing 
room than there is of a pressless presssroom. They will come 
together when they arrive; but neither you nor I will live to 
see it. 

Standardizing Composition 


Wait a minute! Don’t say that it can’t be done, until you 
hear just what we mean by standardization. There are entirely 
too many type faces, or perhaps we should say too many 
attempts to make new type faces by distorting the alphabet. 
Most of them are neither handsome nor readable, but we 
printers have acquired the habit of demanding something dif- 
ferent from the typefounders. True, there has been a mod- 
eration in this multiplication of faces during the past few 
years, but there has not been a withdrawal of any of the 
grotesquely compressed and expanded styles that are sup- 
posed to be demanded by advertisers. This is the reason our 
composing rooms are burdened with hundreds of so called 
type faces that are used only because there are not enough of 
the really artistic faces to allow the compositors to set cor- 
rectly composed jobs. The compositors go to the various 
cases containing the type face that they know to be the right 
one and which they would prefer to use, only to find them 
down to the boards, and they are compelled to use whatever 
else there is or pick sorts. 

No, this is not overdrawn. There are thousands of just 
such plants boasting of the number of fonts of type they have 
in their composing rooms, while the fonts are so small that 
the setting of a job like copy means loss of money. 

It is unnecessary and certainly unprofitable. More work 
and better work can be done with generous sorts of four or 
five series of type running from six point to thirty-six or 
forty-eight point than with ten times the number of small 
fonts of miscellaneous faces and sizes. An equipment of five 
series of type so selected would give from seventy to eighty 
fonts, which is enough to meet all demands and avoid same- 
ness in the work. But it would do more than give a reasonable 
variety; it would enable the printer to establish his style of 
work, just as other craftsmen and artists establish theirs, and 
he would be able to build up a following of those who pre- 
ferred his style and who could not be lured away by price 
arguments. 

Such standardization of the composing room, coupled 
with a division of the work according to ability of the workers, 
would be a good investment and would render every man more 
efficient and artistic, as well as more contented. 

Standardization does not mean a reduction to a set of cast 
iron rules, but to a carefully worked out interpretation of 
ideals by means of the smaller number of tools. 

The coming demand for greater economy of production 
and reduced cost will render such standardization imperative. 
It will be not only extravagant but absolutely impossible, 
financially, to hold a large number of fonts of type, cases, 
cabinets and racks as storage, just because they might be 
called for to duplicate some other printer’s work. 

Modern efficiency will demand that buyers of printing be 
satisfied with the styles of the printer with whom they place 
the order or that they give the repeat order to the printer 
whose style does please them. This will have a beneficial 
effect in improving the character of the average commercial 
printing as well as in eliminating much of the so called com- 
petitive bidding, which is only shopping. It will result in 
reduction of cost, because the printer will have not only a 
lower composing room investment but a higher composing 
room efficiency. 
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GETTING BUSINESS* 
BY R. T. PORTE 


Am any printer what is hurting his business 
most and he will at once say something 
about people in his town sending their 
co orders out of town, or printers 
coming from other places soliciting orders 
that should naturally go to him. “ Keep 
printing at home,” and “ Patronize home 

>=} printers” are very familiar pieces of ad- 
vertising literature. The name of one firm of printers is 
uppermost in the minds of those printers in the United States 
who are not privileged to do business in Chiapolis, and that 
name is generally cussed, with what good reason we shall 
have to investigate. 

John Randolph ran a printing office on Regent street, and 
the greater amount of his printing was for large concerns who 
submitted samples or copy, asked for prices, and gave the 
work to the printer who was lucky (?) enough to guess a 
lower price than the others bidding on the work. John 
secured enough orders to furnish work for six presses, a couple 
of compositors and a few girls in the bindery. He farmed 
out his machine composition, as well as the ruling and other 
things he was not equipped to do. By close figuring he man- 
aged to pay his bills and draw out of the business each week 
just a little more than did his head compositor, but he found 
that he had to do much work “at the case” and do his fig- 
uring nights in order to keep going. Extra equipment was 
ordered from time to time and paid for on the instalment plan. 

Harry Parker was added to the force, and it was his duty 
to take the bids to the purchasing agents, go after the jobs to 
be figured on, and make himself generally useful. Harry 
had graduated from high school, and had called on John 
Randolph in looking for a job to help support his widowed 
mother. 

Harry noted that several of the concerns used the same 
kind of form, and he suggested to Randolph that they special- 
ize on that form, and go after other concerns and work up 
more business in that way. But he met with a cold reception 
from Randolph, and although he later brought in some busi- 
ness for the forms, he was put to work in the office and this 
cut down his opportunity to get more business. 

By chance he wandered into the office of William Mawter, 
an accountant, with up to date ideas of standardization and 
efficiency. When Harry told him about the form, and solic- 
ited an order, Mawter began to draw him out as to his aims, 
the purpose of the form, and many other things. 

Three days later Harry was called by telephone to Maw- 
ter’s office, where he received a proposal that almost took his 
breath away. 

A month later equipment consisting of a cylinder press, 
two job presses and some bindery machinery was installed in 
quarters on the fourth floor of a building occupied by small 
manufacturers. On the door was painted the name — soon 
to become famous to all printerdom and to business men as 
well —‘‘ Parker & Mawter, Systematizers.” Harry was young 
and full of energy. Mawter was not a sleepy person either, 
and both started in to hustle. They visited personally every 
concern in Chiapolis that could possibly use the form, showed 
exactly how it could be used, and quoted prices on quantities 
of from one thousand to one hundred thousand, usually land- 
ing the order at the time without having to go back. Not 
only did they get the order, but when the goods were deliv- 
ered they followed up the matter, helped to instruct the em- 
ployees of the concern how to use the blanks, and also sug- 
gested new uses, going back again and again. The first year 


*Note.—This is the fifth of a series of twelve stories of the printers of 
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showed a good and increasing volume of business. Two sales- 
men, picked from concerns that had installed Parker & 
Mawter systems, were put on the road. These men were sold 
on the forms and were keen to go out and sell others. If 
Chiapolis was a good field, why not other cities? So these 
two men were sent to other cities, and the result in the way 
of more business was beyond their greatest hopes. 

Town after town and city after city were added to the 
list, and soon not only a State wide but almost a nation wide 
field had been developed. And then the blow fell. 

The question of second orders came up, and this time it 
was not a question of selling a system or a form, but just a 
plain printing job which any printer could do. From good 
prices for the first order, it was found necessary to make cuts 
on the second orders to hold the business, as printer after 
printer bid on the work, and naturally did everything possible 
to get the business. 

Harry did not get the blues over this situation, but set 
about the task of increasing efficiency, cutting costs, making 
combination runs, and trying in every way possible to keep 
down prices and hold the business. Rival concerns started 
up when it was shown that much business could be obtained, 
and knowing no other way to get business, they immediately 
cut prices. Mawter did not like the looks of things and was 
somewhat worried. It looked as if a good thing was being 
killed. 

They did not realize they were about to achieve their 
greatest possible success. 

To use the form properly a binder to hold the sheets had 
to be used, and a round hole punched in the sheets. In tak- 
ing one of these out one day, Mawter accidentally tore the 
sheet in such a way that little slits were made from the holes 
to the end of the sheet. Mawter found that the slits made 
it easier to put the sheet back onto the see without removing 
the top of the binder. 

For a week he was in a brown study, and then he began 
to make visits to a machine shop on the same floor as their 
plant. This continued for three months and Harry began 
to get annoyed. Business was falling off and what they got 
was at lower prices. Then, in addition to other troubles, 
Mawter was spending more time gossiping with the machinist 
than in attending to business. ' 

Just about the time an eruption was due, things took a 
sudden turn. Returning from a visit to a prospect one day, 
Harry found Mawter and the machinist in the office examining 
a queer looking book. Mawter said nothing about the order. 
He seemed to be waiting for Harry to say something, but as 
Harry had lost the order, which was a big one, he was too ° 
worried and preoccupied to notice what was going on. Finally 
Mawter called him over and started to explain what the book 
was, how it worked, and its possibilities. 

“Notice that the leaves are loose,” Mawter said, “ and 
how they can be put on and taken off the post. See that slot 
in the sheet? Now look, the covers can be spread apart, the 
sheets put in and removed, and then the backs pressed to- 
gether and locked. See this index here, a few or many sheets 
can be put between the indexes, and when the sheets are 
filled up they can be removed, leaving only live matter between 
the indexes.” 

Harry had the selling instinct. He at once forgot all 
about the lost order and gave a great shout! It was the 
greatest thing he had ever seen, and at once its possibilities 
were opened up. He wanted to go right out and sell them. 

But Mawter and the machinist restrained him and ex- 
plained that the sheet and binder must be patented and a 
plant equipped to make the binders. The machinist said he 
would get the machinery and make the binders for them. The 
boys were to look after the patents, get out the sheets, and 
do the selling. 








Six months later Harry and the salesmen of Parker & 
Mawter had a new story to tell. While printers were bidding 
against each other for the printing of the old forms, orders 
were pouring in for the new binder and for the sheets and 
indexes. They had already built up a reputation for systems, 
and their sales force, by pushing the new system, brought in 
orders enough to keep the plant running to its capacity. 

The old story was repeated, and soon competitors sprang 
up. Other binders were put on the mar- . 
ket and despite suits for infringements, 
competition kept creeping up. 

This time both Harry and Mawter 
knew that the only way to get profit- 
able business was to develop new ideas, 
and keep their salesmen continually on 
the road. They developed a system of 
sending new forms to their salesmen, 
with instructions as to how to explain 
the new forms and their improvements 
over the old ones, and urging the men to 
become really systematizers instead of 
merely sellers of forms. 

John Randolph still runs the print- 
ing office on Regent street, still makes 
bids on printing and still sets some of 
the type. Once in a while, Harry 
Parker visits him and thanks him for 
starting him in business the right way, 


how it all happened. 

Now, the question is, has the firm 
of Parker & Mawter done harm to other printers by going 
after business outside of Chiapolis, and did Randolph do Harry 
a favor? Make your own answer. 





PRESIDENT HARDING TO OPEN GRAPHIC 
ARTS EXPOSITION 


The fact that President Harding has consented to open 
the Graphic Arts Exposition at Chicago on July 23 is a suffi- 
cient guaranty of the importance and scope of the exposition. 
It will beyond doubt be the greatest exhibition ever held by 
the printing and allied trades. 

The Graphic Arts Exposition is being conducted by the 
Chicago Club of Printing House Craftsmen in connection 
with the second annual convention of the International Asso- 
ciation of Printing House Craftsmen, to be held in the Coli- 
seum at Chicago. The convention begins on Monday, July 25, 
but the Graphic Arts Exposition will be opened on the pre- 
ceding Saturday. 

Printing executives from all parts of the United States and 
from Canada and other foreign countries are planning to 
arrange their vacations so as to take in the convention. A 
week spent at the convention will be both pleasant and prof- 
itable, and many visitors will probably remain the following 
week to see Chicago’s “ Pageant of Progress.” 

All that is new and essential in the graphic arts will be 
shown at the exposition. The latest models of machines for 
all branches of the printing and allied trades will be on exhibi- 
tion, including composing machines, printing presses, offset 
presses, automatic feeders and many other machines and 
accessories designed to promote efficiency in the printing shop. 

One of the many interesting exhibits will be that of the 
American Type Founders Company. This company has taken 
over the entire annex of the Coliseum and will install there a 
complete working model of an up to date printing establish- 
ment. The purpose of this exhibit is to demonstrate how real 
efficiency can be obtained in all departments of the printing 
plant. 
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All business sessions of the convention will be held in the 
morning, leaving the afternoons free for practical demonstra- 
tions, lectures, etc. 

Not the least profitable part of the convention will be the 
addresses by men who are recognized as authorities in their 
own branches of the graphic arts. Offset printing, photo- 
engraving, the Standard cost system, employment problems 
and the importance of craftsmen’s organizations are among 





Board of Governors, International Association of Printing House Craftsmen 
but Randolph does not quite understand Back row: John J. Deviny, treasurer, Washington; L. M. Augustine, secretary, Baltimore. Front row: 


John Kyle, first vice president, Chicago; Perry R. Long, president, Philadelphia; 


William R. Goodheart, second vice president, Chicago. 


the subjects to be dealt with. Among the prominent speakers 
will be Henry L. Bullen, of the American Type Founders 
Company; Stephen H. Horgan, the “ Dean of Photoengrav- 
ers,” J. Horace McFarland, of Harrisburg, Pennsylvania, and 
many others of national reputation. 

Lady visitors to the convention will be well cared for by 
the Ladies’ Auxiliary Committee, which has planned an enjoy- 
able program of auto rides, luncheons and a theater party. A 
boat trip on the lake has been planned for the entire crowd 
on one evening. 

A twenty-five per cent reduction on railroad fares in con- 
nection with the exposition has been granted by the main 
railroad companies. All who are planning to attend may have 
the benefit of this reduction by communicating with the 
officers of the nearest craftsmen’s club. 

The Chicago Club of Printing House Craftsmen is con- 
ducting the Graphic Arts Exposition, and will be ready with 
the glad hand to meet the members and guests of all crafts- 
men’s associations attending the convention. 


VOICES OF THE PRINTING OFFICE 
BY GEORGE W. TUTTLE 

“T always go clear through a job,” as the groaning type 
said to the slatter printer. 

“You will find me very indigestible,” as the printer’s pi 
said-to the careless compositor. 

“The proof of the paper is in the reading,” as the indig- 
nant columns said to the hop, skip and jump proofreader. 

“T take no note of time save by its loss,” as the office boy 
said to the cat. 

“You can’t keep me alive on printing office dates,” as the 
disappointed patron said to the Monday morning promiser and 
Saturday night deliverer. 

“T always obey to the letter,’ as the type said to the 
compositor. 

‘“‘T cannot see why your mistakes should always be laid on 
me,” as the imposing stone said to the composing stick. 
The two magical words of the office: “ Good job! ” 
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BY F. HORACE TEALL 


Questions pertaining to proofreading are solicited and will be promptly answered in this department. 


Uses of Suite and Suit 


H. L. N., Long Beach, California, asks: 
say ‘suite of furniture’ or ‘suit of furniture ’ ? 
prefer ‘set,’ but I am not permitted to use it. 
which you would use and why.” 

Answer.—The two words questioned are, in origin, merely 
two ways of spelling the same word. Our distinction of the 
two forms as two different words is merely a conventional sep- 
aration into convenient differences of application, not even 
yet universally acknowledged. A suit of things is generally 
a group of small items, as a suit of cards, a suit of clothes, 
and a suite is of larger units, as a suite of furniture, a suite of 
rooms or apartments, a suite of attendant persons. Suit and 
suite both mean set, but many sets of things are always called 
sets, and many others are always spoken of by one of the other 
names. According to the commonest conventional use, we are 
less likely to be criticized for saying suite of furniture than 
for suit, though suit is also used, so I think suite is better. 
If our correspondent means that as a proofreader he wished 
to change either suite or suit to set, as I suppose he does, I 
can say nothing else than that he was wrong. Such expres- 
sions are properly subject to personal decision, and the writer 
is the one to decide. A proofreader should not attempt to 
change language that is not evidently wrong, and in many 
cases what he considers evidently wrong is really proper. I 
do not think I ever heard or saw any mention of a set of 
furniture. 


“Ts it better to 
Personally I 
Please tell 


English in Newspapers 


The Fourth Estate, a weekly published in New York, said 
last August: “It would no doubt astonish the intelligent to 
know how many people in New York city, who know English, 
use, as a matter of careless habit, a conglomerate of slang and 
slum idiom instead of unadulterated English, . . . A 
press that has the habit of using slovenly English feeds and 
fattens illiteracy. Another loose habit of the press is the im- 
proper use of words or terms. For the most part these mis- 
uses are affectations. Pure English is simple. Like charity, 
it is not puffed up. The best teachers, if they will instruct 
according to their knowledge, are editors.” 

It is nothing new for us to be told that newspapers use 
much slovenly English. In fact, we are told by A. S. Hill, in 
his book “ Our English,” that Anthony Trollope said in 1862 
“not a single newspaper in the United States is worthy of 
praise,” and “ the very writing is below mediocrity.” As Pro- 
fessor Hill says, this grossly overstates the facts, yet it is now 
true, as it was then, that most newspapers are not so carefully 
written as they should be. It is not the purpose here to at- 
tempt any hint at explicit correction, but simply to indorse 
the assertion that editors could do much by way of general 
improvement, especially in a way that would hardly suggest 
itself to them. Newspapers have to print much matter so 
hastily that errors of all sorts are inevitable. But a great deal 
so rushed through could be bettered by an increase of careful 
oversight by editors, probably necessitating increase of ex- 


Replies can not be made by mail. 


pense. Our suggestion is that the proofreaders be called in 
as aids by specific authorization to make all really needed 
corrections, restricting the common demand for following 
copy to preventing unnecessary changes. Proofreaders could 
do much good that is now excluded by the “ follow copy ” 
plan. To get the best result, of course the editors would have 
to do careful preparatory work, and proofreaders would have 
to be much more carefully selected than they are. Newspa- 
pers can not be made perfect in any respect as to language. 
but editors alone can do comparatively little of the real work 
of improvement that might be accomplished by codperation 
of editors and proofreaders. This is not possible if the proof- 
reader is expected simply to follow copy literally, for copy is 
often as much in need of correction as proofs are. 


Proofreaders Are Not Editors 


Theodore L. De Vinne, in “ Correct Composition,” said: 
“The reader should not forget that it is his first duty to cor- 
rect, not to edit.” He did not explain clearly the difference 
between correcting and editing, and I do not think any one 
can make an absolute distinction. Much real editing is cor- 
recting. Hardly any two persons would agree upon an exact 
dividing line. The nearest I can come to it is to say that the 
reader’s first duty is to correct the printer’s errors, as well 
as accidental misspellings and other plainly accidental errors 
in copy. In fact, errors that are such beyond question are 
printer’s errors even when they follow copy, and should be 
corrected in composition. To make it clear what is meant 
by this, I will cite an instance of actual occurrence, such as 
I have often seen. In a large and well-reputed printing estab- 
lishment an operator set the word “ oftimes ” because it was 
so written, and the proofreader did not correct it, but queried 
whether it should not be made “ ofttimes.” The strictest 
general order to “ follow copy” does not justify such work. 
Mr. De Vinne said also: “ There are fastidious authors who 
insist upon the strictest adherence to their imperfect copy, and 
refuse to consider queries made in their own interest. To 
query or correct is to offend these authors; to leave a possible 
error unqueried or uncorrected is to invite plain censure for 
neglect or ignorance. There are other authors who ask, as a 
matter of right, that the proofreader verify proper names, 
dates, and all unusual words, and that he maintain consistency 
of statement as well as of style. Some go so far as to ask 
for the verification of all quotations from standard text-books. 
They hold that it is the duty of the proofreader to correct all 
errors.” 

It is the proofreader’s duty to correct all errors save those 
which he can not be sure of, for he must never forget that 
other people think some things right which he thinks wrong. 
One who changes the language of copy in any way is editing 
it, and the proofreader is not an editor, unless, as is excep- 
tionally the case, he is especially authorized. The authors 
who expect the verification of names, dates, and quotations by 
printers’ proofreaders are not wise. They seldom get what 
they expect, and are not entitled to it without paying for it. 





Such work demands time, which the printer can not afford to 
give away. Book printers should have a distinct understand- 
ing with every customer about proofreading, with agreement 
for extra pay for extra work. Very many of their proofread- 
ers are well qualified to do such editorial work, but it is not 
an essential part of their work as proofreaders. On the con- 
trary, their work is properly only inspection of the composi- 
tion with intention of securing accurate reproduction. Copy 
should be made correct as carefully as the work in type, so 
that the print may be made a perfect reproduction except for 
correction of accidental errors. 





CURIOS FOUND IN THE DICTIONARY 
BY F. HORACE TEALL 


E know that few people read a dictionary 
consecutively, but we have trustworthy 
assurance that such reading has been found 
absorbingly interesting by some people, and 
one who chose it as his favorite reading tells 
us: ‘Could I have persuaded those who 
all but ridiculed my course of reading to 
procure a good dictionary and make a start, 

their interest, I am sure, would have been held to the end, 

greatly to their profit; for some of them were writers, liter- 
ally dealers in words, whose stock in trade would have been 
greatly augmented and enriched by study of the dictionary.” 

A man who would have indorsed this opinion was F. 
Sturges Allen, general editor of Webster’s New International 
Dictionary, to whom was awarded the gold medal for edi- 
torial superiority by the Panama-Pacific Exposition in San 
Francisco. He was lamed when very young so that he always 
used crutches, yet he was very active and energetic. An inter- 
viewer reported him as saying that in his youth one winter, 
being unable to go out much, he spent practically all his time 
reading the dictionary. “I can’t say,” said he, “that I read 
it all from cover to cover, but I came pretty near it.” Un- 
doubtedly that “ dictionary debauch,” as he called it, was the 
chief source of his special preparation. Similar careful dic- 
tionary-reading has been attributed to Robert Louis Steven- 
son, Emerson, Daniel Webster, Macaulay, and many other 
scholars. 

Among the many points of interesting and curious infor- 
mation noted in the dictionary are some records of develop- 
ment in the sense of words that would hardly be thought 
possible without positive evidence, and scarcely a page can 
be read without disclosing some word in good present use 
which is new to us; some application of a word that we have 
not known; some use of a word that we have supposed to be 
dead but is not, or some lucid explanation of words and their 
uses that clears satisfactorily a matter of doubt. It is ex- 
emplification of such matters of interest at which we aim, but 
not more than enough to arouse curiosity to the point of 
research. 

Few persons would hesitate to aver that brave has only 
one meaning, and that bravery is similarly restricted; but the 
words can not have such sense in speaking of brave clothes, 
a brave day, brave punishment, bravery of dress, and many 
other ways in which these words were formerly much used 
and are still occasionally used. Brave once meant showy or 
gaudy, also superior, excellent, or fine, and it is still usable in 
almost any of these senses, although not much so used actually. 
Brave is shown to be of widely variable application by dif- 
fering treatment in the various dictionaries, and bravery has 
the same variety. These words, however, have practically 
no present currency except in their familiar sense of dauntless 
action. 

We hear of buxom persons, nearly always women, and 
rarely if ever realize just what is meant; but when we look 
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up the word in the dictionary we see at a glance that it means 
something utterly apart from the original sense, and we are 
at a loss to tell how the present sense arose. Buxom was first 
used to mean flexible or pliant, then compliant, obedient, 
obliging, meek, courteous, etc. How does such a word acquire 
any sense of healthful plumpness or vigor? I quote from a 
book, “ Word and Phrase,” by Joseph Fitzgerald: “ Whatever 
was written in the old times was written by the men, and 
buxom, under their pen, assumed the character of a feminine 
adjective — one expressive of distinctively womanly virtues, 
the chiefest of which was of course that of complaisance 
toward her lord — but even that meaning was in time lost, 
and the epithet came to signify plumpness, freshness of com- 
plexion, and abundant, ebullient animal spirits,’ probably 
because such qualities were among the most pleasing, but the 
exact reason is nowhere stated. 

Prominent among the many curious facts of word devel- 
opment, as they impress me in reading the dictionary, is the 
variety of vocables that come from sources with which their 
present use seems to have no connection, and the seemingly 
unrelated senses of some of these words. Attention is aroused 
by the fact that a cab is so called as short for cabriolet, which 
is like capriole, so named after the Latin for goat, and these 
remind us of caper, caprice, and capricious, all said to be 
from the same Latin word, though none of them now gives us 
any notion of a goat. These give a hint only of a process 
always active in producing words, as examples of which we 
would refer readers to the many terms we derive from Latin 
caput, head, as capital, captain, chapter, chief, capillary, 
capitulate, and the many others that are traced to the same 
origin by the etymologists. 

Caitiff is said to be “one of those curious words which 
everybody knows, but nobody uses,” but of course it is usable. 
A curious fact about it is that many do not know that it 
originally meant captive, and the sense of base and cowardly 
was merely an outgrowth from the mean and low condition 
of captivity. 

In old Rome one who was presented for choice to hold 
office, as by suffrage, was dressed in white, and called candi- 
datus for that reason (the word meant originally simply “a 
person dressed in white”). The word was but another form 
of that which meant white or clear and which gave us our 
candid. When we first sought a word for an office-seeker we 
naturally took into our use this old word as candidate, though 
we may doubt whether it ever included any notion of candor, 
either as literal whiteness or as candid quality. Herein is a 
notable exemplification of what is meant by the many writers 
who tell us that “language is fossil poetry,” since it shows 
that the word candidate, in establishing for itself its one 
special application, included within its narrow limits much 
matter that would unfold into poetry. 


I BELIEVE 


I believe in the stuff I am handing out, in the firm I am 
working for, and in my ability to get results. 

I believe in working, not weeping; in boosting, not knock- 
ing; and in the pleasure of my job. 

I believe that a man gets what he honestly goes after, that 
one deed done today is worth two deeds tomorrow, and that no 
man is “ down and out ” until he has lost faith in himself. 

I believe in today and the work I am doing; in tomorrow 
and the work I hope to do, and the sure reward that the future 
holds. 

I believe in courtesy, kindness, in generosity, in good cheer, 
in friendship and in honest competition. 

I believe there is something doing somewhere, for every 
man ready to do it. 

I believe I’m ready — right now.—Elbert Hubbard. 
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BY S. H. HORGAN 


Queries regarding process engraving, and suggestions and experiences of engravers and printers, are solicited for this department. 
Replies can not be made by mail. 


Removing Scratches From Copper Plates 


A. H. Schmidtmann, Benton Harbor, Michigan, asks: 
“What would you consider the best method of removing 
marks or scratches from copper plates, before flowing on wax 
preparatory to wax engraving? What would you advise using 
to prevent copper from uniting with copper back while in 
bath? ” 

Answer.—The best way to remove scratches from copper 
is to polish off the plate in one direction with willow charcoal, 
or burnish out the scratches as a copperplate engraver does. 
To prevent copper from uniting with copper in the depositing 
tank, blacklead the face of the wax engraving and coat the 
back with either wax or shellac varnish. 


Photolithography Direct on Stone 


“Lithographer,” New York city, wants to know about the 
Assyrian asphalt method of sensitizing lithographic stones, 
also the names of the latest books on photolithography direct 
on stone. 

Answer.—There are no books on this subject. Those who 
are successful at this work will not tell how they do it. You 
will find the Assyrian asphalt method described on page 165 
of “ Horgan’s Halftone and Photomechanical Processes.” If 
one will study the description of the methods on pages 75 to 79 
in the same book, substituting the word “ stone ” for the word 
“zinc,” he will learn how to sensitize lithographic stones. The 
photoengraver melts the resin powder dusted on the litho ink 
lines by moving the zinc plate over a gas stove. The lithog- 
rapher melts the resin powder on the stone by applying heat 
from a gas burner held in the hand and supplied with gas 
through a rubber hose. This heat is moved over the stone 
until all of the powder is incorporated with the litho transfer 
ink. These are the principal differences in practice between the 
engraver and the lithographer. 


‘‘ Prismatone ” 


Several correspondents ask for information about “ Prisma- 
tone,” the new process of color printing which attracted so 
much attention at the recent printing show in New York city. 

Answer.— “ Prismatone ” is Charles W. Saalburg’s develop- 
ment of rotogravure in four printings. In THe INLAND 
PRINTER for December, 1908, will be found an account of Mr. 
Saalburg’s accomplishment at that time in printing rotogravure 
in four colors, and that issue of our journal also contains an 
excellent exhibit of his work. The difference between Mr. 
Saalburg’s four color rotogravure then and now is in his method 
of separating the colors. In 1908 he did it by photography, 
as is done by four color relief blockmakers. In “ Prismatone ” 
he makes only the black or key plate by photography, and a 
screen, as in ordinary rotogravure, while the rolls from which 
the colors are printed are engraved by a grain process, the 
colors being selected by the artist’s judgment. The colors in 
“ Prismatone ” were selected by Mr. Saalburg himself, and he 
is a master at color separation. In the near future there will 


be competition between four color rotogravure, in which the 
color printing rolls are produced by photography, and “ Prisma- 
tone,” where the three rolls for printing the colors are made by 
hand, and the prediction made here is that the four color photo 
separation method will win, although it will always require 
assistance from the hand of a color artist. 


Etching Electrotypes 


George R. Engler, Fremont, Ohio, writes: ‘We have a 
number of electrotypes for printing solids on cartoons, and 
we wish to etch serial numbers on them. We have tried 
coating the surface of these plates with paraffin and with a 
sharp tool scratching the number in the paraffin and then filling 
these scratches with nitric acid. This has not been satisfac- 
tory, as this acid does not eat into the copper plating deep 
enough to make a clear print. We should like to know a satis- 
factory method of doing this work.” 

Answer.—Use chlorid of iron instead of nitric acid for 
etching the copper electrotype shell. Put the iron chlorid on 
the etched copper with a water color quill brush. As soon 
as it has exhausted its strength in etching you should soak the 
solution up with a piece of blotter, adding more until the 
shell is etched through. You can not etch the lead backing of 
the electrotype. 


Sensitizing Large Sheets of Thin Zinc 


‘ Photoengraver,” Akron, Ohio, wants to know how lithog- 
raphers sensitize sheets of thin zinc 4 by 5 feet and print 
on them. 

Answer.—The lithographer does just as the engraver does. 
He fastens the thin zinc on a turntable by clamps at the 
corners and edges. The sensitizing solution is poured in the 
center and the table gently whirled until the whole surface 
of the zinc is covered. Then it is whirled until dry. An elec- 
trically heated iron bar is laid across the table so as not to 
touch the surface of the sensitized zinc, and this hastens the 
drying. The principle is the same as that of photoengraving 
except that the lithographer dries the zinc plate face up, while 
the engraver dries it face down. The pneumatic printing 
frame can be made to take any sized zinc sheet, all that is 
required being a plate glass that is large enough, a rubber 
blanket and an air pump. The glass is framed and then 
mounted on trunnions so that it can be turned vertically to 
the light. 

Acid Action on Zinc and Aluminum 


“‘ Experimenter,”’ New York city, asks: “‘ What is the action 
of chromic and bichromate acids on zinc and aluminum plates? 
What is the action of phosphoric acid on zinc and aluminum 
plates? What advantages has the use of the first over the 
last? ” 

Answer.—Assuming that these questions refer to the 
action of these acids on zinc and aluminum plates in plano- 
graphic printing, it might be said that the action of all of these 
acids on these metals is that of corrosion. It should be here 
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mentioned that chromic acid, or the bichromates either, 
should not be used for this purpose, on account of the danger 
of bringing out running sores on any workman who has the 
slightest trace of syphilis in his blood. Some men have been 
ruined for life on account of the damage done to their hands 
by the chromates. Phosphoric, oxalic or nitric acids should 
be used in place of chromic acid. To print from these metals 
planographically none of these acids are of any value without 
gum arabic in solution with them. Zinc is more easily cor- 
roded by acids than aluminum is. Both metals are corroded 
by strong alkalis, aluminum being more susceptible to alkali 
action than zinc. 


The Book of Many Shades 


The Eclipse Electrotyping & Engraving Company, of 
Cleveland, sends a booklet with the above title, the purpose 
of which is to suggest to users of engraving the advantages of 
the Ben Day method of getting tints and textures in engrav- 
ings. The idea is a good one, for this method of laying tints 
is not taken advantage of as it should be. An advertising cir- 
cular giving most valuable advice on the subject is quoted in 
this booklet as follows: “ Strong virile designs from the brain 
and hand of able artists who know the possibilities of ‘ Ben 
Day ’ tints, color blocks, silhouettes, masses and spots would 
be sure to impress, etc.” The illustrations in the booklet 
prove this quotation, as some of those where tints are used 
in combination with pen and ink drawings and printed in 
black are exceedingly effective, while the color plates show it 
is true that “the brain and hand of able artists ” are required, 
and it might be added that the artists must have special training 
to handle Ben Day properly. It is like giving a pen and ink 
artist, with special talent at pen handling, a box of paints; 
most often he will make a failure in using color. It should be 
said that William Henry Baker, who arranged this booklet, 
had a most difficult task to exhibit Ben Day color plates in a 
booklet only 4! by 6% inches in size. 


Steel Engraving Invented in United States 


A newspaper paragraph going the rounds says that Perkins 
and Heath made the first steel engravings in London in 1819. 

It might be well to get that bit of history straight. Jacob 
Perkins, the inventor of steel engraving, was born in New- 
buryport, Massachusetts, in 1776. He was apprenticed to a 
goldsmith and developed such skill that his native State 
engaged him, at the age of about 21, to cut the dies for copper 
coinage. He invented the method of engraving in a soft steel 
plate, hardening this steel plate, taking an impression from 
the hardened original steel plate on a soft steel roll, harden- 
ing this roll and from it taking as many duplicate steel plates 
as required by indenting soft flat steel plates with the raised 
lines on the hardened steel roll. Perkins’ invention is used in 
bank note and postage stamp making everywhere. In 1814 
Perkins became associated with Murray, Draper & Fairman 
as bank note engravers in Philadelphia. In 1818 the directors 
of the Bank of England invited inventors to devise some 
method of printing a bank note that would not be counter- 
feited, as forgeries were common in that day. Perkins went 
to England and engraved a bank note with lathe work in it. 
Unfortunately for his success, a London wood engraver suc- 
ceeded, after many trials, in making a wood cut copy of 
Perkins’ lathe work, so that Perkins’ style of bank note engrav- 
ing was rejected. His invention was accepted by the Bank 
of Ireland, however, so he went into partnership with the 
engraver Heath in London, and died in that city in 1849. 


Dye Sensitizers for Photoengravers 


The Steen-Bleyer Chemical Company, 220 West Forty- 
second street. New York city, announces that it now makes 
pinacyanol and other dye sensitizers for photography, so that 
we are not dependent upon Europe for those rare chemicals. 
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MILWAUKEE CRAFTSMEN ORGANIZE 


A new record in the craftsmen’s movement was established 
in the organization of the Milwaukee Club of Printing House 
Craftsmen on April 25. Seventy-five craftsmen attended, 
there being a large delegation from Chicago, including W. R. 
Goodheart, president of the Chicago club; John Kyle, first 
vice president of the international association, and E. J. 
McCarthy, international organizer. 

The Milwaukee club had applications signed for forty 
members on the night of the organization meeting. Since then 
the roll has been augmented very rapidly, and the prospects 
are that over one hundred members will be enrolled by June 1. 

Officers of the Milwaukee club are: President, E. George 
Myers; vice president, R. E. Nuzum; secretary, Walter W. 
Hoffmeister; treasurer, Edward Heimaker. 

The thought of organizing a Milwaukee club of printing 
house craftsmen was suggested by E. J. McCarthy to George 
Myers, manager of the Trade Press Publishing Company’s 
typesetting division. When Mr. Myers definitely decided to 
get busy, he arranged the date for the organization meeting, 
which was exactly one week from the time the initial gun was 
fired to organize the club. It is unusual that so large a club 
should be organized within a week with forty bona fide mem- 
bers on the rolls. 

The program at the opening meeting was permeated with 
enthusiasm. Talks were given by E. J. McCarthy, John Kyle 
and W. R. Goodheart. Mr. Kyle, after the formal institu- 
tional talk, turned the gavel over to Mr. Myers, the newly 
elected president, who told those gathered what the Milwau- 
kee club expects to accomplish, and gave an inkling of the 
educational program. 

The Milwaukee club will be a big factor in the forward 
movement of craftsmen in the United States, and has promise 
of doing big things for the graphic arts industry in Milwaukee 
and throughout Wisconsin. 





CENTRAL ENGRAVING COMPANY IS HOST 
TO DES MOINES CRAFTSMEN 


The fact that the members of the Des Moines Club of 
Printing House Craftsmen are becoming widely recognized 
among the printing fraternity of the city as leaders in educa- 
tional activities of the trade was demonstrated by the large 
number of craftsmen and their guests present at the meeting 
held May 5. Through the courtesy of the Central Engraving 
Company the entire working force of that organization was 
kept on duty until 6 p. m. so that each member and guest as 
he arrived might observe the practical processes of engraving 
in their entirety. Much interest was displayed in the relation 
of photographic processes as applied to engraving, and particu- 
larly as observed in the use of the screen and “flash” to 
intensify the shades and high lights. The chemical processes 
of developing the prints and increasing the opaqueness of the 
black and the transparency of the white areas of the plates 
were watched with interest. The various etching processes 
and the work of mounting and finishing the engravings were 
shown right up to the time of delivery to the customer. 

A center of attraction was the new electric etching machine 
which the Central engraving concern has been using for several 
months with phenomenal results. The etching process itself 
was thoroughly explained by the workman in charge and 
plates were actually etched while the visitors watched. 

Dinner was followed by an instructive talk by Craftsman 
Al B. Ogden, covering subjects related to the manufacture and 
printing of the individual dots of which a halftone etching is 
composed. Those present entered heartily into the discussions 
and many points were brought out and explained. The Des 
Moines Craftsman, the local club’s paper, made its first 


appearance. 
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We suspect the layout at the left sold the job at the right, for the latter is a plain folder, whereas 
the layout was double folded and on better quality of stock. If the printer can thus give a cus- 
tomer an idea as to how the finished piece will look the chances of a sale are greatly increased. 
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BY J. L. FRAZIER 


{n this department the problems of job composition will be discussed, and illustrated with numerous examples. 


These discussions and the examples will be 


specialized and treated as exhaustively as possible, the examples being criticized on fundamental principles — the basis of all art expression. By this method 


the printer will develop his taste and skill, not on mere dogmatic assertion, but on recognized and clearly defined laws. 


MASTER TYPOGRAPHERS OF TODAY. 


seen in THE INLAND PRINTER during recent years have 

come from the Pacific coast. There is a genuine clus- 
ter of typographic stars out there, so many in fact that we 
could find one of sufficient brilliancy to be deserving of this 
honor each month through- 
out a year. We would find 
most of them at the Golden 
Gate, too. In the opinion 
of this writer, Cleveland, 
Ohio, and San Francisco 
produce the highest average 
of fine printing, Cleveland 
getting the honors for fine 
catalogue work and ’Frisco 
for de luxe small work. 

Readers of THE INLAND 
PRINTER have not seen as 
much of the work of Hay- 
wood H. Hunt as its quality 
justifies, because, and only 
because, it is often of sucha 
nature as to make satisfac- 
tory reproduction somewhat 
uncertain. We have wished 
often to reproduce a cer- 
tain handsome specimen, 
but in justice to Mr. Hunt 
and with respect for the 
foibles of the camera of the 
photoengraver we have de- 
nied ourselves that satis- 
faction and our readers 
that pleasure and educa- 
tion. Yes, the examination 
of Mr. Hunt’s typography 
is decidedly educational, not 
alone because of its con- 
sistency with fundamentals 
but because of the new 
ideas he is wont to spring 
upon us quite frequently. 
Haywood H. Hunt is one of the recognized leaders in the art 
of typography in America today. 

The story of Mr. Hunt’s life and experience is one of love 
for and devotion to his art. In answer to our letter requesting 
facts concerning him, Hunt has written a most interesting 
article right in his letter. So full of help and encouragement, 
so interesting, and so ably written, it would be a loss to our 
readers if we should attempt to edit it. Consequently you 
are going to find this article for the most part filled with quo- 


3-6 


S = of the most beautiful specimens of typography 





Haywood H. Hunt 


Replies can not be made by mail. 


V.— HAYWOOD H. HUNT 


tations; Mr. Hunt is going to talk directly to you. Doubtless 
you will find in his experiences many that parallel your own. 
These will bring back fond memories of days that are past. 
You will get some good pointers also, for Mr. Hunt is not 
only a most capable designer of type display but a man of 
broad knowledge and sound 
judgment. 

“ According to the most 
reliable information avail- 
able,” writes Mr. Hunt, “I 
was born in Durham, North 
Carolina, a trifle more than 
thirty-three years ago. [In 
a postscript we find: “ The 
defendant is unmarried, but 
not opposed to the institu- 
tion, and wears No. 8 
shoes —a legacy of army 
life—and a No. 7 hat.”] 
My birthday falls on the 
seventeenth day of March, 
and on that account, even 
though I can not claim 
more than one-fourth Irish 
blood (balance being En- 
glish), I should be accorded 
the privilege of parading 
with the Ancient Order of 
Hibernians. [Granted!] 

“To the best of my 
recollection my entry into 
the printing business was 
influenced to a considerable 
extent by THE INLAND 
PRINTER. The boy with 
whom I chummed worked 
in a bookstore after school. 
There he fell upon some old 
copies of the aforemen- 
tioned: publication, one of 
which commented upon 
Tim Thrift (Advertising 
Manager for the American Multigraph Company), then an 
amateur journalist publishing The Lucky Dog. This fired our 
ambition to become editors and publish a school paper. We 
were about to buy a mimeograph when some one steered us 
upon a Baltimorean Lever Press (6 by 9 inch chase) with 
eight or ten card fonts of type. This was installed in my 
room at home, awaiting the opportunity to purchase some 
body type to set the proposed magazine. The first issue of 
The Southern Amateur, our paper, was printed on that old 
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A group of Hunt’s masterpieces. The card in the upper left hand corner is, in original form, decidedly striking. Check pattern suggesting men’s suiting 
was printed in a rich yellow, type and “bled” border in deep brown. The Rucker-Fuller card was in black and red orange, the latter appearing only in circle Ww 
under the monogram. The Kentucky Distributing Company card was printed in black on orange rough hand made cover stock. The type on the cover in the jo 
center was printed in light blue, slightly stronger than the color of the stock, and embossed, while the ornament was printed in gold and embossed. The Staley S 
card was in light olive and orange (name only) on buff laid antique stock. In original form it is decidedly “ classy.” : 
t 
hand lever press from linotype slugs. I have no copies of the course such a thing as a motor was unheard of then, and only ar 
first issue but am sending you several of the later numbers. a few of the larger places were fortunate enough to be classed yé 
(The cover of one of these numbers, July 1904, is shown on as ‘steam printers.’ However, I managed to turn out quite a pe 
page 355). We finally sold the press to a Kentucky amateur. few card orders for kids at school, and in that way supple- jo 
i ee mented the 75 cents or $1 
urated with the journalistic | : a week I received for mail- D; 
ambition, I got a job in | ' ing and melting metal. An dr 
the mailing room of the uncle or two of mine were SO 
mornin : f the tow BULLOCK & JONES COMPANY ‘ also very considerate, per nit 
Esa & paper ” e town I POST and KEARNY STREETS ~ SAN FRANCISCO : a 50 =f ¥ . - p x e 
(Greensboro, North Caro- §| | mitting me to ‘spoil’ their In 
lina), known as the Tele- ga ee ' letterheads and statements. wi 
gram. The job required | cA Aew Departure~ 9aTAMA WEEK “When vacation came we 
that I get to the office at is es Feb h h ' J had an offer of $1.50 per of 
3:30 a. m. and work until | : Peek ROY BERS et ' week in the job office of th 
7:00, when I would gohome | = == ' E, L. Tate, where I joy- 19 
for breakfast and then to | To conform to the spirit of the times we are offering | fully kicked a press and set rn 
school. After school I would our entire stock of super-quality Pajamas at ' type on a weekly publica- | 
go back to the Telegram ' " i ' tion ten hours a day for Ne 
office, where I was accorded : pints aie | three weeks. My father, a ‘ 
the privilege of melting the $3.50 $5.00 $7.50 $10.00 $12.00 | windmill and well con- : 
‘ : : r 
linotype metal and playing | Silks - Silk and Linens - Silk and Cottons - etc. | tractor, soon decided I was “a 
with type. ' not getting enough money ; 
‘“ : All goods are manufaétured under our own label : pri 
At one time the paper ' and took me away from It 
had operated a job print- |: ' my chosen business and ing 
ing department, and the | ' tried to teach me some- is 
Seg ae Bea ae er ed me Fen A hn Bes se ee 


press — an 8 by 12 Gordon Interesting stuffer notable for its pleasing appearance, decided legibility, and ex- thing about his business. 
— was standing unused. Of cellent display, all resulting in ease of comprehension. But, somehow, the poison aft 
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Cover of The Southern Amateur, published by Mr. Hunt when a lad of 
thirteen. We do not know whether or not he is responsible for the design of 
the cover, but, if so, we’ll say that he has made considerable improvement since, 
as shown by the other specimens reproduced here. What do you think about it? 


was in my system; therefore in the fall my father got me a 
job as apprentice with the principal office of the city, Joseph J. 
Stone & Co., the proprietor of which happened to belong to 
the same lodge. Here I did almost everything for two years 
and then worked in the composing room exclusively for one 
year. Starting at $3 a week, I had worked myself up to $6 
per, which was pretty good at that time, considering that 
journeymen were getting only $10 and $12 a week. 

“ About this time I had an offer from Boatwright Brothers, 
Danville, Virginia. Here I hopped into the high salary class and 
drew my $9 per and met Robert F. Harris, who was doing 
some good work and doubtless helped me. After eight or 
nine months the wanderlust seized me and I accepted a job 
in Schenectady, New York, 
where I got my card. I ; 
worked there only a couple! 
of months. It was during | 
the financial depression of | 
1908, when jobs were not | 
exactly looking for men. I: 
then worked ffor short | 
periods in several offices in : 
New York, after which I | 
obtained a steady job at | 
Troy, with Edward H. Lisk, | 
who probably did the best | 
printing at that time. Here | 
I took up a course in print- 
ing and began to get my | 
bearings.” 

Mr. Hunt states that 
after several months in 
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Ml happier pears, because the Heavenly Babe 
Beneath the stars of Bethlehem received 

Gold and frankincense from the kneeling kings, 
Wimself a gift, so each to each we gave, 

In happier pears. Today kings bend the knee 
Elsewhere than by the stable-cloistered Child, 
And Christ's own stricken erp for succoring love. 
Friend, share a Christmas gift with me,in hope, 
To piteous babes in sad-eved mothers’ arms. 


Interesting work in text type, showing, along with others reproduced in connection 
with this article, that Hunt is a master of many type series. 


NINETEEN HUNDRED AND 
FIFTEEN, when the United 
States was at peace, the Liberty 
Bell came to San Francisco and 
pealed at the Exposition the 
story of the American ideal — 
LIBERTY. While in San Francisco 
it rested on a beautiful Kirman 
rug, which has become associated 
with the Liberty Bell in the minds 
of San Franciscans. @On September 
21st, 1917, sixteen hundred and sixty- 
seven San Francisco boys left their 
homes to fight for that same Ameri- 
can ideal; the United States was at 
war.,1As they marched through the 
City Hall they trod upon the rug 
that had been consecrated by the 
Liberty Bell, and upon it they left 
the last dust of their home city. 0 


@ Carefully’ these flecks of dust have been 
gathered from the rug; carefully they are to be 
preserved. @The sixteen hundred and sixty- 
seven boys have left San Francisco. Some of 
them will not return. @But in this little vase 
San Francisco and the Nation may find and 
cherish the dust from the feet of each of 
them. This very dust of their feet is dear to 
us. It remains a symbol of our devotion, while 


they tread foreign lands, fighting for freedom. 











Decorative folder page by Hunt. Readers will note contrast between it 
and design opposite, where ornament is diffused. In above design it is exten- 
sive but concentrated. In the original the type was printed in deep blue, the 
floral ornament in soft orange yellow and the rules in gold, on India tint stock. 


Troy he went first to Arizona, then to Seattle — where he 
worked for five months in the ad. alley of the /ntelligencer — 
and then spent five years with the Lumberman’s Printing 
Company. Here Hunt met Henry A. Anger, who at that time 
ranked about where Hunt does today as one of the leading 
typographers. Anger influenced Hunt to do better printing — 
doubtless, too, Anger’s work was a great inspiration. 

“Tn 1015 the Exposition attracted me to San Francisco 
and, feeling that there was a wider field and more opportunity 
for a job compositor to develop there than in Seattle, I 
remained. In 1916 I went with The ten Bosch Company as 
compositor, but after three months I was made foreman. 

“T believe that most typographers who have succeeded 
in getting ahead have found 
it necessary to dig into 
their own time to a consid- 
erable extent. I know that 
I have. The present very 
highly specialized business 
of printing does not permit 
the compositor to get very 
far, unless he does a lot of 
experimental work outside 
of regular office hours. The 
trade journals have been 
indispensable in my case; 
in fact, it was THE INLAND 
PRINTER that gave me the 
first fundamentals of good 
composition. I have re- 
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ceived a lot of benefit from 
studying the old masters of 











printing, Aldus, Jensen, Garamond, etc. I think a study of 
these ‘ old boys’ and their work will not only help the printer 
to do better work but will serve as an inspiration to become 
better scholars, as practically all of the old printers were 
writers and editors as well as craftsmen in the best sense of 
the word. I still hope to see the printer resume his place as a 
respected member of society 
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yet strong, being composed in Cloister Bold, with an eighteen 
point egg and dart border, and then printed in deep blue and 
yellow on blue violet stock. A few interesting points, quoted 

from the article in question, follow: 
“Too many of us have gotten away from the very basic 
principles of good printing. We have been so ardent in the 
chase for the dollar that we 





[You mean, to reattain the 
exceptionally high standing 
he enjoyed during the 
old days.] and be con- 
sidered in the same class 
with other professional and 
technical men instead of 
being known as a mere hod 
carrier of type. I believe 
that the typesetting ma- 
chine has its place and 
that all we need to do in 
order to get better machine 
composition is to train bet- 
ter operators for the ma- 
chines. I am certain typog- 
raphy has made gigantic 
strides in the past twenty 
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A Guaranty Fund 


THE BANK OF CALIFORNIA, 
National Association, 
has the largest banking S 
capital of any financial 
institution in the West 


have forgotten all about 
making our business an in- 
teresting one for the men 
in the shop. We perhaps 
feel that if we are on deck 
at pay day we have done 
our full duty, and can’t 
understand why our best 
men often leave to go to 
some other office which 
may not pay any more 
money, but which somehow 
has a reputation for doing 
what we often term ‘ fussy’ 
work, or ‘art junk.’ One 
often hears the assertion 
made that there is no 
money in good printing, 
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and I usually feel like ask- 





years, but am not pessi- 
mistic enough to think we 
have reached the end, even 
with the introduction of the 
forty-four hour week. 

“Tt seems to me that we 
shall soon have to supple- 
ment our apprentice train- 
ing by part time schools, 
simply because there is not 
the time nor the proper in- 
structors in the average 
print shop to train the boy 











ing the maker of such a re- 
mark what he has person- 
ally done in the line of good 
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printing to prove or dis- 
prove the stock phrase. In- 
oculate your men. with a 
=| feeling of pride in their 
work, and they will not be 
content with merely hav- 
“| ing their proofs ‘get by’ 
with the customer. It will 
not give them a_ swelled 

head to even call them in 
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so that he will be more than 
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a mere mechanic— too ; A occasionally and  compli- 
often a poor one at that. Total Capital, Surplus and Undivided ment them when they have 
My —e is “ “saps oe > Profits - + +* over $17,000,000 socyrion oP posing 

- i n get the 
i oh: prema maa Total Resources over $112,000,000 habit «4 aan icine 
to reward the good errand | sili tte in all their work. Once they 
boy unless he has the essen- |E& have gotten the habit of 
tial qualifications; and once Associated for three generations with doing their work well they 
you have an ambitious boy the best progress of the West will be able to do it as 
he will have so much inter- | @}]| quickly as they formerly 





est in his work that he will 
have no time to watch the 
clock — and half the joy of 
any pursuit is the self sat- 
isfaction derived. And tell 
me, what business offers 
more satisfaction than 
printing — well done? 

“ Regarding type faces, 
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threw it together ‘any old 
way,’ for careful work is 
just as easy and far more 
satisfying than _ shoddy 
work. . .. 
“ Now I am willing that 
you should ‘get the money 
in the safe,’ and don’t want 
you to throw some cus- 
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you know what I prefer as Simple, strong and effective advertising display is another line where Hunt shines. tomer out of your office be- 


well as I do. Caslon is my 

preference for an all year diet, with Cloister, Kennerley and 
Garamond following very closely. I seldom use any of the 
so called gothic types (block letters) as it seems to me the 
roman capitals are less tiresome to look at.” 

Mr. Hunt frequently contributes articles to the trade’s 
paper on the Coast, The Pacific Printer. Quite often, too, the 
typographic covers of that publication have been designed 
by him. For the May, 1920, issue, Hunt designed the cover 
and wrote the feature article, entitled “Typography, the 
Corner Stone of Printing.” The cover was quite pleasing and 





cause he wants some insur- 
ance forms printed, when you would like to be printing a second 
Gutenberg Bible, but we all want this business of ours raised 
out of the gutter from a standpoint of quality, just as the 
Typothete and the cost finding organizations have raised the 
standard on the financial side.” 

The specimens shown in connection herewith are repre- 
sentative examples of Hunt’s work. They show the versatil- 
ity of his talent in obtaining good effects with a variety of 
type faces. They are worthy of careful study by all aspiring 
typographers. 
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BY FRANK L. MARTIN. 


This department will be devoted to the review and constructive criticism of printers’ advertising. Specimens submitted for this department will be reviewed 
from the standpoint of advertising rather than typography, from which standpoint printing is discussed elsewhere in this journal. 


“The Honolulu Item”’ 


Out in Honolulu, capital of the “ Paradise of the Pacific,” 
one finds a printing firm that “got the jump” on many older 
printing firms on the mainland in learning of the value of the 
house-organ as a business getter. The Mercantile Printing 
Company, Ltd., of Honolulu, has been publishing for a long 
time a monthly house-organ called The Honolulu Item. This 
creditable publication, issued in four pages made up in news- 
paper form, is the only one now serving the printing trade 
in the Pacific Basin. It has reached its thirteenth volume, 


THE HONOLULU ITEM 


eee oe ane eee 3 its House Magazioe 





HONOLULU, MARCH, 1921 








A MILE OF LOVELINESS 


line. Thers 
hundreds of tho ani ol the bescatal Uloeaeaes, Tes 
sightly show in when the sun strikes the fragile 











Out Where the West Begins 
(Arthur Chapman) 








and the Mercantile company is enthusiastic over its reception 
and the business that it has brought the firm. 

The first page of the /tem reproduced here (Fig. 1) gives 
an idea of the general appearance and makeup of the publica- 
tion. The illustration in the center column is of a night 
blooming cereus for which the Islands are noted. 

The /tem is devoted in the main to facts of general inter- 
est about printing, publishing and books. There are occa- 
sional articles of interest in connection with local affairs. The 
direct advertising and appeal for business on the part of the 
Mercantile company is made secondary to the other contents, 


but it is there, and one does not read through an issue without 
getting a fairly complete conception of what the firm is 
capable of doing in handling advertising and printing. 

The Jtem, the last issue at hand at least, is printed on 
enamel stock of good quality. It is well printed but is not 


THE MORGAN ENVELOPE CO DIVISION 8 
SPRINGFIELD. MA. 


VOLUME 1 FEBRUARY, 1921 NUMBER 5 





Fic. 2. 


elaborate. It represents well the substantial, inexpensive type 
of house-organ that is within the means of many printing 
shops which have not yet taken advantage of this form of 
advertising. 


“The Hand-Clasp” 


As a newspaper serves a community, so may an internal 
house-organ serve toward helpfulness and betterment in that 
industry or business establishment for which it is published. 
The right kind of internal house-organ is an agent for the 
interchange of ideas, methods, news and knowledge; it is a 
binding link between all members of the staff; it centralizes 
interest in, and gives each member of the force a broader 
outlook on, the many phases of the industry served; it also 
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serves in many other ways, as has been learned by those con- 
cerns large enough to feel the need of some such medium of 
influence and wise enough to start a house-organ to fill this 
need. 

There is an opportunity for printers in creating and de- 
veloping the internal house-organ among possible patrons. 
Taking advantage of the opportunity means, of course, in- 
creased printing business, but, more than that, it means the 
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“DEAR OLD PENN” 

Compliments of 

PHILADELPHIA PHOTO-ENGRAVING COMPANY, INC. 
p in Franklin James, President 


632-614 Cnestevr Sr. PHuLaDeLriia 
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performance of real practical service to the printers’ patrons. 
The advantages generally of house-organs, the kind that go 
forth to create sales and good will, are being most success- 
fully advocated and urged in the publicity and advertising 
material of printers, but the internal house-organ field is being 
neglected. There is need and opportunity for more publish- 
ing business of this particular kind, and printers should go 
out after it. 

In recent months there has come to this department an 
exceptionally well printed, well edited and serviceable maga- 
zine of this sort. It is The Hand-Clasp, issued monthly by 
the Morgan Envelope Company. First of all, this magazine 
is a newspaper. It teems with news of everything worth 
mentioning about the industry and the business of this plant, 
from the bigger things relating to the product down to the 
staff baseball games, the picnics and personals. It scarcely 
can help being of interest and being eagerly read by all persons 
connected with this particular business and also by their fam- 
ilies. It carries many pictures, and these, as well as the 
news, deal chiefly with the personnel of the staff and its activi- 
ties. Such a magazine builds for efficiency and greater spirit. 
More industries should be in the market for magazines of this 
kind. 

The front cover of The Hand-Clasp is reproduced here 
(Fig. 2), though owing to the difficulty of reproducing the 
colors, our halftone hardly does justice to the original. 
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Philadelphia Photoengraving Company, Inc. 


Fig. 3 shows an attractive and effective piece of advertis- 
ing sent out by the Philadelphia Photoengraving Company, 
Inc. It is a zinc line engraving printed in brown on tinted 
card stock, bearing the title, “ Dear Old Penn.” The speci- 
men is inserted in a neat folder, the first page of which briefly 
tells of the utility of line engravings and of the knowledge and 
care necessary in their making. Concerning the subject of 
the specimen used as an example of the work the company is 
prepared to do, the folder says: 

“ The illustration will appear in the record of the class of 
1921, University of Pennsylvania, which will probably be the 
largest and certainly the handsomest volume of its kind ever 
published. We are now preparing all line etchings, halftones 
and color plates for the work.” 


“The Happy Medium” 


“An optimistic little magazine for business men” is the 
way the Acton Publishing Company, Ltd., Toronto and Mon- 
treal, Canada, describes its new house-organ, The Happy 
Medium. The first number came out in April. Arthur Phillips 
is the editor, and he is to be congratulated upon the elegant 
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appearance and character of the magazine. It compares most 
favorably typographically and in every other way with the 
best of printers’ house-organs coming to this department. Mr. 
Phillips sums up fairly well the service a house-organ can per- 
form when he thus sets forth the aims of The Happy Medium 
in the foreword of the April number: 

“We hope and believe that you will find it a pleasant 
and entertaining companion—ready with a smile and a word 
of good humor, broadminded in its thinking, sane and sensi- 
ble in its counsel—a ‘happy medium’ in the fullest and 
truest sense. 
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“Sometimes we will laugh together over a joke—some- 
times we will philosophize a little—anon, we will set ourselves 
to serious, constructive thinking; but ever we will endeavor 
to be good natured and human. 

“Tf The Happy Medium can do anything to make the 
journey of life pleasant it will have accomplished something 
worth while, and, of course (for we are not altogether altru- 
istic in our motives), we hope it will be the means of helping 
you to know us a little better.” 

The house-organ is of the usual size, containing sixteen 
pages. It is printed on heavy book stock with numerous illus- 
trations and with a judicious use of color in initial letters, 
borders, etc. The subject matter is treated in an interesting 
way and is varied enough to be of wide value. There is 
every reason to believe that the magazine is launched on a 
most successful career. Fig. 4 shows a reproduction of the 
front cover of the initial issue. 

From the same printing concern THE INLAND PRINTER 
has received a brochure giving the story in picture of the 
Acton Publishing Company. Aside from its effective pres- 
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/ HE above cut is over sixty years old—never- - 
theless it carries a message of today. 


‘| So let’s take off our coats, talk things over 
and get down to rock-bottom. 


“You know how it is yourself” 
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entation of the equipment and capabilities of the plant, it is 
a specimen of handsome printing. The Acton company has 
been in business thirty-three years. A year ago it moved into 
a commodious new plant. 


Ketterlinus Lithographic Manufacturing Company 


Something out of the ordinary is the advertising folder 
recently issued by the Ketterlinus Lithographic Manufactur- 
ing Company, of Philadelphia. Glance at the first page of 
the folder reproduced here (Fig. 5) and you can easily see 
how your attention is caught and held by the sixty year old, 
before prohibition, cut which successfully illustrates the text 
of the folder. 

Inside the folder, to which you are sure to turn, there is a 
persuading argument for the use of direct advertising—the 
silent salesman that can make daily, weekly or monthly calls, 
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as opposed to the expensive selling force doing the same mis- 
sionary work at a far greater expense. Sketches are used to 
good advantage to emphasize the point. The last page car- 
ries an excellent reproduction of the company’s big plant. 
The folder constitutes an admirable specimen of adver- 
tising of its kind, particularly because of its terseness and 
originality. It carries a sales argument so clearly put and so 
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An attractive house-organ issued for the paper trade is that of the Central 
Ohio Paper Company, Columbus and Cleveland, Ohio. It is called Copco Facts. 
The above illustration shows the front cover, the original of which was printed 
in a light blue and green on heavy white enamel paper. 









cleverly expressed as to compel attention, and the Ketterlinus 
company can feel assured of its getting the message across 
before the reader puts the folder aside. 


Publicity Hints 


The Britton Printing Company, Cleveland, makes excel- 
lent advertising capital out of the fact that the concern was 
called upon to print Vogue and Vanity Fair when the New 
York publishers were confronted with a crisis in 1919. How 
the plant handled the emergency job and how it is handling 
other similar propositions is set forth in an attractive folder, 
the first page of which bears the title, “Cleveland, Center 
for Distribution.” 




















The McMath Company, printers and lithographers, El 
Paso, Texas, is getting out special editions of its house-organ, 
the McMath Magazine, devoted to writeups of the business 
institutions of the city. The first tells of an insurance busi- 
ness in El Paso. The magazine calls the special articles 
“little journeys to the homes of representative El Paso busi- 
ness institutions.” 














The Fletcher Ford Company, Los Angeles, California, has 
reproduced in a folder an advertisement which has just ap- 
peared in colors as an insert in the 1921 Los Angeles city 
directory. It is a striking advertisement and ought to “ pull.” 
Its main feature is a picture of the plant, in colors. The same 
advertisement will appear in a Los Angeles paper. 
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concerning the best methods of obtaining results. 








Turning Current Off Electric Pot 


A Kansas operator asks if it is a good plan to turn off pot 
mouthswitch on electric pot each night. 

Answer.— It is the general practice to turn off the main 
switch at night when the machine is not used. The usual 
time required to heat the metal is about thirty-five minutes, 
hence it should be turned off to save current. 


Matrix Damaged in Elevator Jaws 


A Kansas operator sends a matrix and asks how it was 
damaged. He states that several were found having similar 
defects. 

Answer.—The damaged condition of the matrix indicates, 
in our opinion, that the matrix was caught in the first elevator 
jaw. Perhaps it was twisted in a line when the mold advanced. 
We suggest that you examine the elevator back jaw for bruises 
and see if a new matrix will move freely through jaws. Any 
bend in the back jaw will tend to cause a binding and will 
probably give vou a squzbb'ed line and a squirt. The fore- 
going is the only suggestion we could offer without an examina- 
tion of jaws and noting action of line whiie justifying. 


Matrix Bent in Distributor Box 


A Wisconsin publisher writes: ‘“ We are having consider- 
able trouble with thin spaces, lower case i and | clogging in 
the distributor, due to bent lower ears, both front and back, 
like samples enclosed. By straightening out the ears they will 
run for a short time, when the trouble is repeated. I have 
been unable to overcome this difficulty even with the assist- 
ance of Thompson’s book ‘ The Mechanism of the Linotype,’ 
page 254.” 

Answer.—The bent matrices you refer to did not reach us, 
but as you have mentioned the characters affected the most 
we shall suggest two possible causes: The back lower lug, if 
bent, is not caused by any distributor box trouble; it is due 
to this lug striking the right end of rail in line intermediate 
channel. See reference No. 6 on page 255 of “ The Mechan- 
ism of the Linotype.” If the lower front lug or any of the 
upper lugs are bent, the fault may lie in the distributor box. 
To determine the cause you may test stroke of lift and also 
the space between the faces of top rails (see 8, on rail 2, 
figure 18) of distributor box. To test stroke of lift and to 
be certain that the matrices rise at least 1/32 of an inch above 
corner of top rails you may send in a line of figures and after 
belt is off turn distributor screws by hand, examining, by good 
light, to find out how far above corner of top rail the upper 
ears of the matrices are raised. If they appear to clear by at 
least 1/32 of an inch you will then know that the lift stroke 
is not involved in the cause of bending of matrices. To test 
the space between the end of bar point (4, page 72) and faces 
(8) of top rails, remove the box and push in an i or | matrix 
and examine the clearance between bar point (4) and matrix 
which will be against faces of rails. If the space is great 





BY E. M. KEATING 


The experiences of composing machine operators, machinists and users are solicited, with the object of the widest possible dissemination of knowledge 
Replies to inquiries will be made by mail when accompanied by return postage. 





enough to permit two thin matrices to rise it shows that the 
faces of the rails or the bar point are worn. Replacing of old 
bar point by a new one will correct space. 


Metal Remains Solid Back of Well 


A Southern operator writes that he has been in the habit 
of hastening the heating of metal in pot by applying a blow 
torch to surface of metal and finds that now the metal remains 
more or less solid at back of pot while at the front it liquefies, 
He asks if it is a bad practice to apply torch to surface of 
metal and whether this practice causes his trouble. 

Answer.—We do not believe that the heating with the 
blow torch is responsible for your trouble. We suggest that 
you remove the burner and clean under side of pot so that 
no soot is present; while burner is out, clean it also. When 
applied see that a blue flame is given. With a blue flame no 
soot is given off. Increase your supply of heat and try it 
without heating from top with the blow torch. It is a good 
plan to dip out the metal until it is quite low in pot, then 
turn on heat slowly at first, and later, when the pot is well 
heated, to turn cn full. While theve is no special harm in 
heating from top as well as from bottom, you can shorien the 
time of fusing metal by dipping out before cutting off heat the 
day before. Try it. 


Lead Poison Not a Common Trouble Among 
Operators 


A Southern operator writes to the effect that he fears he 
may have a touch of lead poisoning. It may be that he sifts 
his dross or else cleans plunger indoors. At any rate he de- 
sires a respirator. 

Answer.— You will be able to purchase a respirator through 
your local druggist, or you may make one by placing a few 
layers of cheese cloth so as to cover both the mouth and nose 
but so arranged as not to prevent breathing. We believe you 
would find a respirator purchased through your druggist far 
more satisfactory than any you can make yourself, and we 
do not think the cost would be excessive. Lead poisoning is 
not a common ailment among linotype operators. It may be 
contracted by inhalation and also through the stomach. If 
one takes food while the fingers are contaminated with lead 
oxid it may lead to attacks of colic. Physicians state that 
men who chew tobacco have contracted lead poisoning through 
handling the tobacco with their fingers while they have the 
poisonous dust thereon. Cleaning plunger indoors while dry 
may lead to this trouble. Avoid it. Wet or oil plunger before 
brushing off the dust. In your case, if you have already con- 
tracted lead poisoning, you must use extreme precaution, as 
it takes a long time before the system is entirely free from the 
insidious oxid and a recurrence of the attack may come at any 
time. We would advise you to drink considerable milk, as 
this is said to be the best liquid for those who have had lead 
poisoning. We would also advise you to consult your phy- 
sician and have him advise you as to the best course to pursue. 
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THEODORE T. Moore, Sacramento, California.— 
The business card for the Stone Advertising Service 
is interesting in design and it is also pleasing and 
attractive. 

THE EDUCATIONAL SuPPLY Company, Painesville, 
Ohio.—The label for ‘‘ E. S. Co. Sticky Paste” is 
quite attractive. We believe—for display pur- 
poses —the central panel containing the name 
should have been larger, as it easily might have 
been. This is the only fault we see in it. 








BY J. L. FRAZIER. 


Under this head will be briefly reviewed specimens of printing sent in for criticism. Literature submitted for this purpose should be marked “For Criticism” 
and directed to The Inland Printer Company, Chicago. Specimens should be mailed flat, not rolled. Replies can not be made by mail. 





FERNAND CoILLeT, Montreal, Quebec.—Advertise- 
ments set by you for the “ Bulletin Paroissial ”’ are 
exceptionally well displayed and are pleasing to the 
eye, as well as being forceful in attracting attention. 
This is all the more remarkable since most of them 
are very wordy, considering the space available. 
Cuartes ApapiE, Philadelphia, Pennsylvania.— 
Specimens of your work done in the composing 
room of the Art Printing and Embossing Company 
are of the best quality in all respects. Typography 









the type thereon is placed too low, making the page 
too heavy at the bottom. Blotters are attractive. 

T. W. Lee, Minneapolis, Minnesota.— Hats off 
to you for the delightfuly attractive ticket for the 
St. Patrick’s dance! Tastefully designed, with an 


appropriate thumb nail sketch, and well printed in 
an attractive green, the effect is wholly pleasing. 
The letterhead for the Twin City Electric Specialty 
Company is also attractive, although quite badly 
crowded in the center. 








Main Offices 


Manufacturers of 


In Every Variety of 


Te American Brass Company 


Waterbury, Conn., U.S. A. 


BRASS, BRONZE, COPPER 
AND NICKEL SILVER 





TORRINGTON BRANCH 


Terrington, Conn. 
WATERBURY BRANCH 
Waterbury, Conn 


Brass, BRONZE, CopPER & 
NICKEL SILVER 


IN EVERY VARIETY OF SHEETS, ROLLS, PLATES 
WIRE RODS, TUBES, MOULDINGS, ANGLES AND 
CHANNELS, CIRCLES, BLANKS AND SHELLS 

















SHEETS, ROLLS, PLATES, WIRE RODS—TUBES—MOULDINGS, 
ANGLES and CHANNELS—CIRCLES, BLANKS and SHELLS 


Seamless and Brazed Tubes 
For Locomotice, Marine and Other Purposes 
Condenser Tubes, Iron Pipe and 
Plumbers’ Size Tubes; Phosphor 
Bronze, Tobin Bronze and Bene- 

dict Nickel Tubes. 


Copper Wire and Cable 
For Electrical Purposes 
Bare Copper Wire, for Power 
Transmission, Telephone and 
Telegraph Lines, Copper Trolley 
Wire, Round, Grooved, Figure 
8 and Special Patterns; Weather- 
proof Line Wire, for Electric 
Light, Telephone and Telegraph 
Purposes; Transmission Cable, 
Solid or Stranded, Bare or Insu- 
lated; Magnet, Annunciator and 


Office Wire. 


Nickel Silver Sheet and Wire 
All Qualities for Resistance Pur- 
poses. 
Sheet Copper 
Hot and Cold Polled, Plain, Polished and Tinned 
Copper for Roofing, Leaders, 
Gutters, Cornice, and General 
Copper Smithing Work. 
Drawn Copper 
Rounds and Special Shapes 
For Commutators, Bus Bar Work 
and all kinds of Electrical Con- 
struction. 
Extruded Shapes 
Brass, Tobin Bronze and Copper 
Bars of Special Cross Sections, 
Angles, Channels and Architec- 
tural Mouldings. 


Die Pressed Metals 
Hot Forged Shapes. 





| Prices and Descriptive Literature Upon Request | 





Cable Address: “AMBRACO” Waterbury, Connecticut 


New York Office: 
195 Broadway, New York, N. Y. 


Cable Codes: 
A.B.C., A-l, Bentley's 








Seamtess ano BrazepTuses forLoco- 
motive,-Marine and Other Pur poses.Con- 
denser Tubes, Iron Pipe and Plumbers’ 
Size Tubes; Phosphor Bronze, Tobin 
Bronze and Benedict Nickel Tubes. 


Copper Wire ano Caste for Electri- 
cal Purposes. Bare Copper Wire, for 
Power Transmission, Telephone and 
Telegraph Lines, Copper Trolley Wire, 
Round, Grooved, Figure 8 and Special 
Patterns; Weatherproof Line Wire, for 
Electric Light, Telephone and Tele- 
graph Purposes; Transmission Cable, 
Solid or Stranded, Bare or Insulated; 
Magnet, Annunciator and Office Wire. 





y 
Nicxet Sinver Sweet AnD Wire, all 
Qualities for Resistance Purposes. 


Sueet Copper, Hot and (old Rolled, 
Plain, Polished and Tinned Copper for 
Roofing, Leaders, Gutters, Cornice, 
and General Copper Smithing Work. 


Drawn Copper, Rounds and Special 
Shapes for Commutators, Bus Bar Work 
andall kinds of Electrical Construction. 
ExravpepSuares Brass, TobinBronze 
and Copper Bars of Special Cross Sec- 
tions, Angles, Channels and Architec- 
tural Mouldings. 

Die Presseo Merats, Hot-Forged 
Shapes. 


PRICES AND DESCRIPTIVE LITERATURE UPON REQUEST 





THE AMERICAN BRASS COMPANY 
Main Offices: Waterbury, Connecticut, U.S.A. 
New York Office : 195 Broadway, New York 


(Cable Address ,“AMBRACO" Waterbury, Cona. 
Cable Codes. A.B. C., A-t, Bentley's 


BRANCHES , ANSONIA, CONN., BUFFALO, N Y , KENOSHA, WIS., TORRINGTON, CONN., WATERBURY, CONN 























Consider the trade paper advertisement at the left, and compare it with the resetting the advertiser engaged the Franklin Printing Company, 


Philadelphia, Pennsylvania, to make. The individual who designed and composed the original must look upon his work from the same point of 


view that a hod carrier does his — that it is physical labor, that the employment of taste and knowledge is not essential. 
redge, designer of the resetting, has studied his craft as the artist or the doctor does his. 


It is a work of art, pleasing to the eye. 


Mr. William A. Kitt- 
It is easy to 


read. It is the result of study, from looking upon typography from the point of view that it is an art and a science with known principles for 


guidance. 





James Kixurus, Johnstown, Pennsylvania.—The 
Johnstown School News is an interesting and attrac- 
tive school paper, the outstanding features being the 
neat, clean presswork, the pleasing type dress and 
the makeup. 

CrareNce A. GroETHUM, Minneapolis, Minne- 
sota.—‘ Eastertide ”’ is a delightfully pleasing pro- 
gram. The title is unusual and attractive, while 
the heavy copy of the body is well composed for 
maximum convenience in reading. 

JoHNSON-WILsoN, QuicK PRINTERS, Dallas, 
Texas.—Your blotters are among the most striking 
we have ever seen. Ornament and color are used 


with telling effect, and design is quite distinctive 
and forceful on all of them. 





We should like to have a critical analysis of the two from the editor of Xtra. 








is along simple and pleasing lines, with decoration 
and colors in good taste, and all the forms are well 
printed. 

J. A. MacKinnon, Fargo, North Dakota.—The 
three wall hangers, the texts of which are William 
Tyler Page’s patriot’s creed, Ruskin’s ‘‘ Labor” 
and Woodrow Wilson’s “ Tribute to the Flag,” are 
striking in design, pleasing to the eye and excep- 
tionally well arranged. Our compliments on these 
wholly unusual! pieces of display. 

REIN Printinc Company, Houston, Texas.— 
Outside one small defect, the folder, “A Punch for 
Every Purpose,’’ is an attractive and effective piece 
of work. To the writer that defect is not so small, 
either, as it makes the title page look very bad; 










Massey-Harris Company, Limitep, Toronto, 
Ontario.—Your historical souvenir booklet is de- 
cidedly interesting in content as well as in format. 
The inside pages, particularly, are well handled. 
Praise is due for the selection of a type face, Chel- 
tenham Wide, which is extremely legible, and which, 
in addition, gives the book a measure of distinction, 
as it is a style not often found in book composition. 
While the design of the cover is unusual and in 
keeping with the nature of the book, certain re- 
finements could be made that would increase its 
attractiveness measurably. While some distinction 
is secured by the narrow margin, we believe this 
would not be lessened if the margin were a trifle 
wider, and are sure that the ill effect of crowding 
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No more striking or effective piece of advertising for a printer has been issued during recent years 
than the brochure of The Caslon Press, Toledo, Ohio, of which the above is the cover page. Printed in 
bright red orange and a rich black on light brown hand made cover stock the original was most impressive. 
The page size of the original is approximately 9 by 12 inches. 







that is now apparent would be largely overcome if design. There are too many points of attraction, 
the margin were increased just one-eighth of an however, making the effect somewhat disconcerting, 
inch. The words ‘ Massey-Harris”’ might also be while the color effect is flashy and somewhat trying 
reduced slightly in size without altering the general to the eyes. The red is too strong in relation to 
effect strived for by the designer, while the italic the other colors, gray and light green. Your busi- 
lettering in fancy capitals would have been better ness card is interesting and pleasing. 

done in lower case. The ornament should be raised Harotp J. GiILLespiE, Waseka, Minnesota.— 
slightly to get away from the exact centering. All Specimens are attractive and are forcefully dis- 
in all, however, the booklet warrants considerable played. The series of leaflets, ‘“‘ Dear Resident,” 
praise, largely because of its characterful appear- are notable and unusual examples of advertising for 
ance and the legibility of its text, although the a small town paper. The stationery for Tombs & 
presswork, too, is very good indeed. 
















— One of the handsomest pieces of deco- 
rative printing we have ever seen is the 






which are herewith reproduced. Our ' 
reproduction, perforce in miniature and 
on enameled stock, is, however, an in- |! MG 
justice to the beauty of the original, 
which was 9 by 12 inches in size and 









stock of fine quality. Two unusually 
attractive letterheads, printed from type, 







ers may witness the possibilities for 

beauty and effectiveness that lie in sim- 

ple treatment of beautiful type faces. 
THE STANDARD Press, Kansas City, 
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folder, “Advertising,” two pages of | H. H. Wrtners, cManager Tailoring That cAdds Style to Personality Home Puons, cMain 1881 
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Son is excellent, although we should prefer to see 
light face Caslon used for the minor display instead 
of the Copperplate Gothic, major display being in 
bold Caslon. 

THE Mancan Stupio, St. Louis, Missouri.— 
Various designed and lettered catalogue and booklet 
covers submitted by you are of the finest quality. 
Mest appealing to the writer are those entitled 
* Dearborn Iron and Power Company,” “A Country 
of Only Beautiful Women,” and ‘“ Christmas Sug- 
gestions from Boggs and Buhl.” 

Frank D. Jacoss Company, Philadelphia, Penn- 
sylvania.— Scope is a most interesting and attrac- 
tive house-organ, excellent workmanship being char- 
acteristic of every detail of its production. The 
cover is quite unusual, even though designed along 
conventional lines and set in type, except for the 
name line, and embellished by typographic ornament. 

Tue Cayuca Press, Ithaca, New York.—All the 
specimens are excellent, the most attractive being 
the circular ‘“ Buy Printing Brains,” which empha- 
sizes the fact again that with a good type face (in 
good shape), well printed on good paper, make- 
shifts or stunts in arrangement are not essential to 
effective appearance. 

ALEXANDER G. HicHton, Newark, New Jersey.— 
Your booklet bound in boards and covered with 
hand made cover paper, on the front of the cover 
of which the title, printed on a white label, is 
tipped, is delightfully pleasing. Throughout good 
taste is evidenced and the specimens shown in the 
back of the book, most of them in miniature, illus- 
trate admirably the title of the book, ‘“ Refined 
Printing for Advertising Purposes.” 

Op Cris Press, Crisfield, Maryland.—The most 
unusual and pleasing specimen of the collection you 
have sent us is the invoice for Ralph & Poleyett, 
one of the most characterful and pleasing we have 
seen in recent months. There is a strong sugges- 
tion of quality in the style of type and the manner 
of its arrangement. Notehead and invoice forms 
for the Press are likewise in excellent taste. 

Avucust Becker, Brooklyn, New York.—Your 
folder, ‘‘ Character and the Personal Element in 
Service,” is beautiful. The brown makes an excel- 
lent second color on the fine quality India stock, 
and the reproduction of the etching by halftone 
printing is indeed remarkable. One look at this 
folder should be enough to convince any one that 
it was produced by a printer ‘‘ who knows how.” 

JosePpH B. Davin, New Orleans, Louisiana.— 
Cards set in the Parsons series are interesting in 
design and attractive. Lines set entirely in capitals 
are not pleasing, because of the odd character of 
some of the letters, which are like lower case — 
only larger. The effect is not unlike the indis- 
criminate mixing of capitals and lower case of any 
series. The same points apply to the interesting 
letterheads, noteheads and other office forms. 

Peter Ponceti, New Orleans, Louisiana.—The 
letterhead of Eva J. Duncan, your employer, on 
which you wrote — printed in red, gold and deep 
brown — indicates a tendency, represented in most 
of your work, which you must strive to overcome, 
namely, effects which are much too highly decora- 
tive. The other letterhead, printed in red and 
black from Parsons type, and without paneling, is 
a safe and sane style that you would do well to 
follow generally. Simplicity of design and in the 
use of color invariably results in the most pleas- 
ing, attractive and forceful typographical effects. 
Compare the two letterheads: Plainly the simpler 
form has more punch. In the first mentioned 
heading the type faces are entirely different in 
design — they do not harmonize, but look dis- 
pleasing together. Condensed types and extended 
types ought never to be used together, as in this 
instance, and the same might be said of block 
letter and graceful, refined italic. The blotters are 


printed on rough deckle edge hand made : THE MADISON TAI LORS 


\ 417 MADISON, TOLEDO 
are also shown, in order that our read- ! ( Opposite Ohio Building) 


Missouri.—Your blotter, “Originality — Letterhead by Louis A. Braverman, The Caslon Press, Toledo, Ohio. The original was in black and 
Character — Distinction,” is striking in red brown on white stock. 
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quite well designed, a!though the one, ‘‘ Not How 
Cheap, but How Good,” would be better, we think, 
if some other color than silver had been used for 
the second color, as silver bronze is very faint 
except when the blotter is held at just the right 
angle. 

WatteER M. Larnep, Springfield, Massachusetts.— 
The circular advertising the various editions of Web- 
ster’s dictionary, on which an illustration of each 
edition in natural colors of full sheep, full seal, 
library buckram and buff buckram is printed in 
natural colors of the cover material, is excellent. 
Presswork is decidedly high class, while the general 
arrangement and typography are of the same 
standard. 

GuNNAR Isaacson, Boston, Massachusetts.— 
Your series of blotters, featured by illustrations 
printed from hand cut linoleum blocks, is inter- 
esting. We find the designs striking, and while, as 
you state, the lines of the illustrations are a little 
rough and the solids do not always print solid — 
because of the fact that the surface of the linoleum 
was not perfectly smooth — there is a certain value 
in these seeming faults in the character and in the 
effect of novelty they produce. 

Frank L,. Stitt, San Bernardino, California.— 
In general effect the ‘“ Proof” envelope is interest- 
ing and striking. The fact that the rule at the top 
does not run all the way across the envelope sug- 
gests incompleteness. We are sure, too, that the 
main group should be closer to the left hand edge 
of the envelope. Typography and presswork, how- 
ever, are thoroughly satisfactory, except that the 
lines of small type could have been leaded to ad- 
vantage, especially the lines of capitals. 

CLARENCE L. Foss, Rochester, New York.— 
Specimens of printing composed under your direc- 
tion in the plant of the Rochester Times-Union are 
of the finest quality. Excellent paper stocks and 
good presswork assist the typography in obtaining 
fine effects. Of the circulars, the one entitled ‘‘ The 
Printed Salesman” is most pleasing. Ornament 
predominates to quite too large an extent on the 
one entitled ‘“‘ Use Effective Printing,’’ although it 
must be admitted it is compelling. 

Rosert E. PHeEtps, Brookings, South Dakota.— 
Your live stock sale posters, in two colors, are quite 
the best we have ever seen. Usually no care what- 
ever is taken with this kind of work, but you seem 
to be different in that you endeavor to give them 
good display and an attractive appearance at the 
same time. Allowances must always be made in 
this class of work and when these are made you 
have quite a lot to be proud of in the production 
of such exceptional examples of this type of work. 

J. E. Foster & Son, Portland, Maine.—‘‘ The 
Story of Jefson ” is a remarkably handsome booklet 
and shows your colors for machine ruling to excel- 
lent advantage on actual work. The cover design, 
featuring an excellent and characterful illustration 
of a portion of a ruling room in a bindery, with 
operators at work — printed in black from a line 
drawing over a solid background printed in buff — 
is very effective, especially because a can of the 
product is inset at the top of the illustration and 
printed in blue. 

Frank D. Grmset, Cleveland, Ohio.—In the 
“ Eileen ” booklet you as the typographer, Mr. C. 
W. Bell as the artist and the Doyle & Waltz Com- 
pany, printers, have something to be proud of. 
Slight criticism might be made of the color, not so 
much because of the green itself, in our opinion, as 
because of the extent to which it is used in the 
border on the text pages, which, being wide, makes 
somewhat too much of it. The effect on the cover 
is pleasing, the quaint illustration and lettering 
harmonizing well with the character of the stock. 
Presswork on the halftones, printed on dull coated 
stock, is excellent. 
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PRIMUS ARTIS 


N the print shop which he 

had set up in the family 

home at Mainz, Germany, 

Johann Gensfleisch Guten- 
berg carved the first separate pieces 
of movable type of which History 
has any authentic record. 

That knife, guided by the genius 
of Gutenberg’s fingers, was the tool 
responsible for the most important 
single invention by man. It gave to 
the world, between 1450 and 1455, 
the Art of Printing. 

Gutenberg himself was skilled in 
the cutting of stones and the fashion- 
ing of metals. It was but a step then 
to the casting of separate pieces of 





Johann Gensfleisi 
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type in soft metals. With type so cast, 
with the aid of his great assistant, 
Schoeffer, it is believed that Guten- 
berg set up and printed two massive 
volumes of the so-called 42-line or 
Mazarin Bible. 

With Gutenberg’s movable type 
that could be used over and over 
again for printing—the Modern 
World began. Through this inven- 
tion of the “art preservative of all 
arts” God’s gift to man of speech 
and understanding was completed. 

Thereafter, man becamea creator. 
His energy was released. Through 
that energy he had become master 
of the elements. He was now to 








Initial page of text in Caslon Press brochure, cover of which is shown opposite. 


From Walker Brothers, Fargo, North Dakota, 
we have received a copy of that company’s cata- 
logue of Lithographed and Printed Bank Forms. It 
is one of the most attractive of such catalogues that 
we have ever had the privilege of examining. The 
cover, a decidedly striking and unusual design, is 
lithographed, and the work is excellent. The text 
pages are printed, but by the selection of a light 
face type, Monotype Goudy, and a soft textured 
paper, the presswork is so well done the text pages 
have a soft effect that harmonizes delightfully with 
the lithographed cover. 
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Dance of Springtime 
Featuring James H. Howarp 
€& His Futuristic Orchestra 


(Coliseum, Wed. April 6" 


Letterhead by Louis A. Braverman, The Caslon Press, Toledo, Ohio. 


red brown on white stock. 


The original was in black and 


West Coast ENGRAVING Company, Portland, 
Oregon.— Certainly your folder showing the three 
bathing girls will dispel the idea that good color 
engravings can not be obtained ‘on the coast.” 
Certainly it will prove that right in Portland and 
in the shop of the West Coast Engraving Company, 
the best of color engravings can be obtained. They 
are all remarkably well done and the printing is up 
to the standard of the engraving, which goes to show 
that they do good printing on the coast, too. 

L. A. Roserts, William F. Fell Company, Phila- 
delphia, Pennsylvania.—The booklet, ‘ Clear Pool 

Camp,” is a noteworthy achievement 
in so far as printing quality is con- 
cerned, as well, as in the time required 
for its production. To produce such a 
booklet, which means to have drawings 
and engravings made, as well as do the 
printing and binding, in five working 
days, is an achievement of which the 
whole Fell organization may feel proud. 
Incidentally, to those who may in like 
circumstances want fine work quickly 
this is a suggestion as to where they 
can get it. 

Jaqua Printinc Company, Hum- 
boldt, Iowa.—Your larger letterhead is a 
beauty — interesting and striking, too. 
The brown could be a little deeper to 
advantage. The other heading is pleas- 
ing, but it is not up to the standard 
of the larger one, especially when it is 
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viewed as an advertisement of your printing service. 
The cards are likewise of high quality, the one for 
the American Legion carnival dance especially so. 
The color effect of black with a small amount of 
light soft yellow in the emblem of the legion on 
the gray stock is delightful. 

E. D. Fow.er, Durham, North Carolina.—Your 
specimens are of uniformly high quality — simple, 


WE HANDLE ALL THE DETAILS OF A DIRBCT ADVERTISING CAMPAIGN 


C. W. BYRD, Advertising 


Dornan, Norrn Caroniwa 


LIBER’ ry ee ES COMPANY 


TY SIX” MO 


CCESSORIES « 


A cluster of clever typographic letterheads. 
figure) and red (lips and finger tips of figure). 
bottom on right side. 
headings for Hudson’s Garage. 
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Frep SPRINGFIELD, Houston, Texas.— Specimens 
of your work, done in the plant of the Frank B. 
McCurdy Company, are of excellent quality in all 
respects. The advertising folders and leaflets for 
the McCurdy company are effective publicity, not 
the least of their good qualities being the excellent 
typography and design and the fine presswork. The 
letterhead for Barnhart Brothers & Spindler is “ real 





Design in center by Coquemer, Paris, France. 


The Liberty heading was printed in red and bi 
The former was printed as follows: 


modes 


marthe collot 


— bleck: 


June, 1921 


Easter announcement for The Economy Store, the 
heading of which is set in swash italic capitals of 
Caslon and the body in Caslon roman capitals. The 
effect of so many capitals in mass is displeasing and, 
in addition, they are difficult to read. The orna- 
ment takes up almost as much space as the typog- 
raphy, hence the message is subdued to a whisper. 
On the letterhead for the Rosecroft Barred Rock 
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DEPARTMENT OF EDUCATION 


The Seeman Printery Incorporated 
Printrsand Blank Book Manafasirers 
DuettcAdvertiong and Engranag 


Printed in black, yellow (rule across top and face and hands of 
At the left, top = — ae by E. D. Fowler, Durham, North Carolina, who also set the one at the 
Hill, emia City, Kansas, produced the one in the center, left, as well as the 
letters of monogram in red, outlined in black; 


and the oval in yellow. The 


latter was printed in yellow and black. The Department of Education heading is from the Elm Vocational School, Buffalo, New York, and was printed as fol- 


lows: Type, black; oval, light blue; 
pleasing and effectively displayed and arranged. We 
have no suggestions to make for their improvement. 
Several are reproduced in the group on this page. 

ANOTHER collection of handsome specimens of 
printing by Coquemer, Paris, France, for the most 
part personal stationery, has been received by THE 
INLAND Printer, for which our thanks are due 
Monsieur Coquemer. In the collection are some 
especially interesting monogram noteheads, all 
printed in delightfully pleasing colors, with which 
Coquemer is particularly capable. Two are repro- 
duced on this page. 

Tue CRAFTSMAN Press, Naperville, Illinois.— 
Most attractive of the many neat specimens sent 
us are the two program title pages, ‘‘Annual Junior- 
Senior Banquet, 1921-22” and ‘‘Open Night” 
program for November 22, 1920, the first mentioned 
being unusually pleasing. Gold ink on the violet 
colored stock makes a very agreeable combination, 
especially since the design is simple, 
contains few words, and the type, 
Goudy Bold, is heavy enough to 
look well in gold. You do a very 
fine line of small work, in fact, as 
good as can be obtained anywhere. 

Pate PrintiInc Company, Ho- 
bart, Oklahoma.—You have accom- 
plished something quite noteworthy 
in the production of the song pro- 
gram for the Rotary, Wichita, Con- 
vention. By “ stepping ”’ the leaves 
and printing the numbers of the 
songs at the edges of all pages, so 
they show plainly when the booklet 
is closed, you have made it easy for 
one to turn to the desired selection 
quickly. This arrangement practi- 
cally necessitated binding the book- 
let at the top, which is, in a meas- 
ure, inconvenient to hold, although 
the convenience otherwise more than 
offsets that disadvantage. The let- 
terhead is attractive and the colors 
are decidedly pleasing. 


Unusual letterhead for modiste, by Coquemer, 
stock, with deckled edges, added much to the effect of the original. 


letters of monogram in gold outlined by black. 


class,’ as is also the simple one color heading for 
J. M. Glover, the architect, on which a pleasing 
type face and a typographic monogram simply 
arranged give a mighty good effect. 

E. H. SHartTie, Meadville, Pennsylvania.—Your 
blotter, “‘ Price,’”’ etc., is pleasing and legible. The 
fact that the stronger items are also printed in the 
stronger color increases the difference in tone that 
would exist even though the design were printed in 
one color. The stronger items in a design should 
be printed in a weaker color. In other words, when 
selecting items to be run in a weak color as com- 
pared to the second color, care should be exercised 
that they are set in bolder type so that the weakness 
of the weaker color will be overcome by the strength 
of the units. The rule works both ways, of course. 

K. C. Bow es, Oakdale, California.— For the 
most part, specimens of your work are excellent 
in display and arrangement. Exceptions are the 


marcie 
m °o d e s 


tpE-.. 
t= 
—— eae | a 
3, rue chauveau-lagarde 
(prés de la madeleine) 
téléphone central 68-39 


Paris, France. 


Soft textured laid 


Yards the type matter should be moved to the right, 
for, with the heavy illustration at the left side and 
the type matter in the center, the design is over- 
balanced on the left hand side. 

K. Leroy Hamman, Oakland, California.—Your 
series of advertisements for the Bekin’s Fire Proof 
Storage, devoted to featuring that company’s moving 
service, is striking and effective in a high degree. 
So far as we have been able to judge from cam- 
paigns of a similar nature this campaign represents, 
as you state, the most space used by such an or- 
ganization. The illustrations are striking, and the 
prominent display given the company’s telephone 
number is warranted by the fact that most moving 
orders are placed via the telephone. Like all Ham- 
man advertisements, this series is well executed 
from both display and copy standpoints. The ad- 
vertisements stand out and have a strong appeal. 

M. R. Rose, Lafayette, Indiana.—There is just 
one specimen in the large collection 
of samples you sent that we do not 
like, the card for the Crown Press- 
ing Service, the body of which is 
set in capitals throughout, pyra- 
mided and badly crowded. The or- 
naments used as divisions further 
complicate the effect. On the let- 
terhead for the China and Glass 
Shop the name in the left hand 
corner is too large, especially in 
relation to the main display in the 
center. We do not like the spacing 
of the city and State line, which 
crowds the company name much too 
closely. The letterheads for the 
Haywood Publishing Company are 
very interesting and attractive, as 
are also the various leaflets and 
advertisements. 

Anprews & Curist, Modesto, 
California— Your letterhead is 
rather crude in spite of the work 
and expense involved in its pro- 
duction. The panel is meaningless 
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and serves no useful purpose in design or otherwise. 
Its main effect is to handicap and weaken the 
prominence of the type. The matter inside the 
panel is not centered and looks bad on that account 
also, while the fact that the matter in the panel 
does not seem to fit the panel appears inconsistent. 
Your own Christmas greeting card is decidedly 
pleasing, as is also the one for Dr. J. W. Morgan. 
We have never admired the shaded style of text 
type, which you have used for the Elks’ Annual 
Ball ticket, although the general effect of this 
card is good and was helped materially by the blind 
embossing. The border on the package label is 
quite too prominent, while the effect of the yellow 
and red in combination is not at all pleasing. 

Tue LEIGHTON Press, San Fran- 
cisco, California.— Your poster, 
“The Heart of the City,” is a 
handsome, beautiful and striking 
example of the finest of art and 
printing. The colors, brown and 
buff, give a rich and _ pleasing 
appearance on the India tint stock 
used. The sentiments expressed on 
the slip attached to the poster are 
encouraging and uplifting. The last 
paragraph is quoted for the inspi- 
ration and help of our readers: ‘“ In 
the accompanying illustration the 
artist has given his conception of 
the strong heart of San Francisco, 
its indomitable courage, its ability 
to meet fearlessly and courageously 
the new conditions. At the begin- 
ning of a period of unprecedented 
business prosperity, with a heart 
beating strongly, and with a mes- 
sage of good will to all, San Fran- 
cisco is ready to take her place in 
the commerce of the world.”’ Your 
package label is also of an excep- 
tional standard. 

E. D. Fow er, Durham, North 
Carolina.—Your portfolio, ‘‘ See- 
man Letter-Heads,’’ made for con- 
venience in filing in standard cabi- 
nets, is effectively gotten up and 
the large number of letterheads con- 
tained therein are in excellent taste, 
well designed and attractively 
printed. The two most attractive 
are those for The North Carolina 
Master Printers Association and The 
Seeman Printery, the latter set in 
Cloister italic. The beauty of the 
former lies chiefly in the blind em- 
bossed ornament above the type 
matter, although it is emphasized 
by excellent typography, the style 
of type — Cloister Bold lower case 
—representing an excellent choice, 
considering the character and size 
of the embossed ornament. Gray 
stock also has its good effect, as it 
makes the embossing stand out more 
than we believe it would on white 
stock. The Sigma Upsilon and the 
Liberty Sales Company headings 
are also of a very high order. Sev- 
eral of your letterheads are repro- 
duced in this issue. 

The Salmon Arm Observer, Sal- 
mon Arm, British Columbia.—Your 
letterhead for the Salmon Arm 
Farmers’ Exchange is striking with- 
out a doubt. We believe it could 
be arranged more attractively with- 
out sacrificing any of its striking 
effect. The name of the firm should 
be held on one line and centered. Below this the 
apple illustration should be placed and on either 
side of it the matter now at the left of the illus- 
tration, divided, should appear. The line of type 
printed in red could then be placed below the apple 
and in two lines, the words ‘“ Distributors of the 
Famous ”’ to constitute the first. The address line 
would remain about where it is. Another point, the 
condensed text letter used for the major display 
does not harmonize in shape or design with the 
Copperplate Gothic used for the remainder. 

Frep R. Pierson, Riverhead, New York.— Speci- 
mens are of a good quality, better by far than the 
average of their class. The letterhead for the Lake- 
side House is especially attractive and interesting. 
The heading for William R. Lucas is badly scat- 
tered and seems to lack unity. The shape of the 
central and main group is not of pleasing contour. 
A rearrangement of the lines, bringing the design 
into the form of an inverted pyramid, would improve 
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it. A group having extremely long and short lines 
interspaced seldom looks well. The heading for the 
Demand Company is pleasing, aside from the refined 
well graded display and the pleasing type face, on 
account of the nice contour. On the whole, your 
work’ is tasteful. 

GeorcE W. CuTTRELL, Scottdale, Pennsylvania.— 
The booklet cover, “‘ Spiritism,” is very weak in- 
deed and is wholly lacking in character. The five 
or six type faces used are decidedly different, and 
the effect of their use together is inharmonious and 
displeasing. The page lacks that essential unity 
because of the wide separation of the parts and the 
fact that there is no border to hold them together 
as an entity. The first and second groups, closely 











s THE HEART OF THE CITY 
1 Downw here the heart of the cify beats ; 
Tuned iwi the hum of ifs busy streets 
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Handsome wall hanger by The Leighton Press, San Francisco, California. 
in deep brown over a background in solid buff, cut out for the panel. 


related to each other in sense, should be nearer 
each other in the page. The designed cover for the 
Hertzler & Zook Company is entirely too “ flossy.” 
The fancy lettering amid the profuse decoration 
makes the quick grasping of the essential difficult, 
if not impossible. The cover of the booklet, ‘‘ What 
Ails Our Colleges and Seminaries?” is neat and 
pleasing in appearance. The only essential sug- 
gestion for improvement is to place the name of 
the author nearer the title of the book. Margins 
are very poor on the pages of text, the front margin 
being considerably smaller than the one at the back, 
whereas it should always be wider. The bottom 
margin should be the widest of the page, and yet in 
this booklet it is no wider than the one at the top. 

N. J. Bowers, Melfort, Saskatchewan.—Yes, you 
are pretty far north, but not too far to profit from 
the study of printing and to make your work show 
up well, even though you do not have the best of 
facilities. Your letterhead, thanks to good design 
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and excellent taste, is pleasing indeed. The mono- 
gram cut on the bottom of a thirty-six point em 
quad is an achievement of which you may feel 
proud, as the letters are cut smoothly and are well 
formed. We have seen far less attractive letters 
drawn with a pen — and by printers, who ought to 
know them. The program, ‘A Nicht wi’ Burns,” 
and the one for the banquet of the Sons of Ireland, 
entitled ‘‘ Good Luck, Ye Divil,” are as interesting 
as they are pleasing and attractive. Titles are 
pleasing and thoroughly appropriate. 

Tue Vase Press, Thrapson, England.—After an 
examination of the specimens of your work which 
you have so kindly sent us we can understand why 
you are constantly gaining a wider clientele. 
Frankly, and without attempt at 
flattery, we can say the workman- 
ship is of the finest quality. The 
two issues of The Vase, your house- 
organ, are interesting as to content, 
besides being admirably designed 
and printed. Stationery forms have 
that touch of distinction which lifts 
them above the conventional and 
commonplace, giving them life and 
a good measure of publicity value, 
yet all are designed in good taste. 
If we are frank to state that our 
American printers seem to have the 
better of their English cousins in 
the matter of design, as a general 
rule, we are equally frank to state 
that — so much as we have seen of 
it, at least — you printers ‘ over 
there ’’ generally have the better of 
us when it comes to the correct and 
pleasing use of colors. 

C. B. WuitNey, Worcester, Mas- 
sachusetts.— Outstanding among 
the good features of the Spring and 
Summer announcement of the Wor- 
cester Royal Corset Company is the 
excellent presswork. The duotones 
show to excellent advantage. While 
the general effect of the ornament 
is striking, it is our opinion that it 
is too ornate. The borders are the 
most prominent features, as they 
might well enough be if they did 
not detract from the handsome illus- 
tration of the article on one of the 
single pages. This fault does not 
apply to the “ spread,’ where the 
illustration and the page are large 
enough so that the border appears 
more nearly in proportion. On the 
“spread”? the line in orange, ‘A 
Slogan for You,’’ is too weak, con- 
sidering that it is the dominant dis- 
play feature. The manner in which 
the Worcester company’s building is 
“set off’? amid other buildings by 
making the others faint and pale 
and by working in a tint over the 
building featured is admirable. 

Tue Ratney Press, Dawson, 
Georgia.— The letterhead for The 
News Printing Company is decid- 
edly attractive. The pleasing type 
arrangement in Caslon Outline 
(shaded) and Caslon Old Style 
italic shows to excellent advantage 
printed in the soft blue ink. An- 
other especially attractive heading 
is that for The American Agricul- 
tural Chemical Company, also in 
Caslon. While we do not like swash 
capitals in mass, the cover for the 
Easter cantata, ‘‘ The Crucifixion and Ascension,” 
is attractive and quite unusual. The bottom group 
is quite low, both in respect to margins below and 
at the side of it and in respect to balance in the 
page as a whole. Other specimens, with one excep- 
tion, are attractive. That one is the leaflet, ‘‘ Pro- 
gressive,’ for the News Printing Company. Set 
entirely in italics it is not so legible as it would 
have been had roman been used. The display is 
weak, the design is bottom heavy and the handling 
of white space is not good, there being too much at 
the top as compared with the amount at the bottom. 

Houston-H1Lt PrintING Company, Arkansas 
City, Kansas.—The letterhead for Hudson’s Gar- 
age is a beauty, the handsomest, in our opinion, of 
the many attractive and striking letterheads in the 
collection you have sent us. It illustrates how strik- 
ing effects can be obtained along with beauty by 
the intelligent use of type, ornament and color. It 
is reproduced in the group on page 364. The color, 
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a soft vellow, could not be improved upon. You 
use this color a great deal, and we must say it 
makes a refreshing change when in soft tones as 
you employ it. The blotters are equally good, 
although of course blotters do not lend themselves 
so readily to attractive effects as letterheads. An- 
other excellent specimen is the announcement for 
the None Such Class. We wonder if the merchants 
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cover designs we have ever seen. It is pleasing, 
interesting and quite striking, in spite of the limi- 
tations of one color printing, because you have 
selected type and border with a view to giving it 
life. The dance ticket for the Young People’s 
Social is wholly unusual. We do not admire the 
motto card, ‘“‘ You can fool all the people some of 
the time and some of the people all the time, but 
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effect is that of a chopped off page. The orna- 
ment overshadows the type. The main trouble, 
however, is with the initial, for if it were elimi- 
nated and the type nicely squared in the space, or 
arranged in lines according to sense, a very pleasing 
result would have been obtained. 

O. R. THompson, The Acorn Press, Jackson, 
Michigan.—‘‘What of the Future?” is a delightfully 
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CACHE VALLEY 


SEVEN O'CLOCK 





BANQUET 


The Ogden (learing House 


COMPLIMENTARY TO BANKS AND BANKERS 
OF BOXELDER COUNTY AND 


Weber (lub>Ogden Utah 


SATURDAY EVENING+ MARCH NINETEENTH 


“Look you, I am the most concerned 
in my own interests.” —TERRENCE 


two. 








Please Observe This 


OPY received at three 
Saturday afternoon and 
programs delivered at 
seven that evening, while the 
bankers were seated at the table. 


Service? Yes! Emphatically. 


And, if you will just look, the 
work is A-1,. 


There were four pages 1n all, 
closely set. Here we show only 


Mr. Gruver is at the:chair, ready 


THEA. L. SCOVILLE PRESS 
“aT THE SIGN OF THE CHIMES” 
Ocpven & Sart Lake 
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Whose Next? 


to wield a keen edge 





























Title page of banquet folder, reprinted as sample for advertising pur- 
The A. L. Scoville Press, 
Printed in deep bronze blue on buff stock, the effect 
was rich and colorful, even though printed in only one color. 


poses. Designed by Arthur C. Gruver, of 
Ogden, Utah. 


and business men of Arkansas City realize they can 
not get better printing anywhere in the United 
States than in their little old home town. There 
are mighty few cities the size of Arkansas City 
where such printing service can be had. 

Tue A. L. Scovitte Press, Ogden, Utah, in a 
recent and attractive piece of advertising featured 
several pages of a banquet program 
menu produced in record time and 
up to standard quality. Emphasized 


you can’t fool all the people all the time,’’ although 
the general tone and color effect is good. The de- 
sign is not of pleasing proportions and with so large 
an initial the effect with only two full lines beneath 
is displeasing, there being five lines alongside. 
There should either be no lines below the initial 
or there should be as many as alongside it. The 


Display page from folder, title of which is shown at the left. 
piece represents a most effective way of advertising the talents of a 
capable typographical designer. 
it a large measure of prestige. 


This 


Such advertising gives the printer using 


pleasing booklet, the cover being both beautiful and 
striking. The first quality is due in large measure 
to the pleasing color combination, old rose and 
black on brown stock, and the second to the un- 
usual character of the design. At the left hand 
edge of the cover, running from top to bottom of 
the page, is a one inch band printed in old rose, at 
the right side of which triple rules 
are printed in black, these being 
respectively from left to right one 
point, two points and six points in 





in the page devoted to advertising 
the Press are the words, ‘“‘ Who’s 
Next? Mr. Gruver is at the chair, 
ready to wield a keen edge.’”?’ Why 
should not a printing plant exploit 
the talents of its typographical de- 
signer? Certainly if he is a good 
one, as Mr. Gruver is, his talents 
are worth much to the buyer of 
printing in the superior quality of 
the product turned out, and, as 
such, must be a drawing card. 
Furthermore, the mere exploitation 
of such a man suggests special atten- 
tion and therefore a better quality 
of work. Two pages of this speci- 
men, a work of art in tone contrast, 
are reproduced to show what spark- 
ling and colorful effects can be ob- 
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R. SCOVILLE thinks you will be interested in receiving 
#4\| our specimens just as they issue from the hands of our 

A Mr. Gruver, typotect extraordinary. Notice the readability, 

simplicity, harmony, beauty, adaptability. Just notice! This 
is the sort of work that bids yield—once in a hundred years! 
Pay the price and you secure the quality. The laborer is worthy of his 
hire and the good firm of its moderate gain. 


Do you jew a waiter down or do you tip him when you want some- 


thing tasty? Well then! Come on! Order up! 


THE A. L. SCOVILLE PRESS 
“At the Signe of the Chimes” 
OGDEN & SALT LAKE 


thickness. In the lower right hand 
corner a large question mark is 
printed in the old rose, while near 
the top the title is printed in black 
from thirty-six point Bookman cap- 
itals. The text is printed from 
twelve point Bookman, which on 
the rough India tint stock gives a 
very pleasing and substantial effect, 
being also decidedly legible. If we 
should find fault with any feature 
it would be with the margins of the 
text pages, which are too nearly 
equal. The front and inside mar- 
gins are too wide. The good fea- 
tures of the work, however, cause 
this fault to fade almost to insig- 
nificance, and we mention the fact 








tained in one color printing by in- 
telligent contrast. 

Otro VoLtmerHAus, Baltimore, 
Maryliand.— Investment Service ” 
for Robert Garrett & Sons is one 
of the most attractive one color 


Arthur C. Gruver. 


Card for stuffing envelopes in which The A. L. Scoville Press, Ogden, Utah, 
further advertises the talents and qualifications of its star typotect, 
Black and orange on India tint stock 


gave a very pleasing effect in the original. 


only because it is in this respect 
that the booklet falls short of prac- 
tical perfection. A good body of 
color was carried in printing, which 
is desirable, and contributes to the 
excellence of the booklet. 
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Long acquaintance with the best 
things enables one to discern quickly 
what is fine from what is common. 


—Ruskin. ee 


ENCE the supreme value of mas- 

terpieces in all the arts and crafts. 
Hence the utility of museums of the 
arts and crafts. It is true that an over- 
whelming majority of printers are inca- 
pable of discerning between fine printing 
and commonplace printing, through 
neglect of the study of the masterpieces 
of printing. It is also true that a large 
proportion of this undiscerning majority 
actually believe that they are doing good 
work. They are more than satisfied 
with their own inferior standards. They 
revel in ugliness. They are incurious of 
the finer aspects of printing. They 
hardly ever enter a shrine of art or a 
place where fine printing may be seen. 
They are blind to the real beauty and 
significance of printing as an art. Thus 
they miss a great deal of pleasure and 
appreciably lower the status of printers 
in the community. 

Oh, that more printers would become 
students of the fine and beautiful in 
typography and search out those exam- 
ples which are masterly and will make 
ugliness palpable to the devotees of the 
ugly! Seek and ye shall find. Master- 
pieces abound. If you have not found 
them, the fault is yours. 


* * * 
Ugliness 


T is fortunate that so many persons 

like ugly things, otherwise so many 
ugly things would have no sale. Men 
in a savage state seem to avoid the ugly 
in what little art they practice. The 
Indians’ wigwams, their clothes, their 
blankets and baskets are models of 
simple innate good taste. When men 
begin to be civilized they begin to like 
ugly things. When we see a piece of 
ugly printing we know that its author is 
just civilized enough to be able to cut 
loose from the safe and sound centuries 
old primitive arts, and just uncivilized 
enough to be charmed with anything dif- 
ferent. He is like the Indian who dis- 
cards his native and dignified costume 
for a white man’s castoff clothing. The 
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arts of savage peoples do not change. 
The arts of partially civilized persons 
are constantly changing. Ugliness sat- 
isfies only for a brief time. Its short 
span of life is the final and sure test of 
its ugliness. 

There is more ugly printing than good 
printing. We receive a letter with a 














Lest We Forget! 

Theodore Low De Vinne learned by patient study 
to discern what was fine from what was common. 
He was the superintendent of a great printing house 
before the scales fell from his eyes. As an appren- 
tice and a journeyman he had no advantages which 
exceeded those of the average wage worker, except 
that as a boy he utilized every opportunity which 
the public schools offered to him. 


heading announcing that it is from a 
place where “ printing that talks” and 
“ printing that is different ” is done, and 
the heading is reeking with elaborately 
applied ugliness. The types do “ talk,” 
but they “talk” vulgarly. Such a 
printer is supported by persons who like 
ugliness. Why complain? It is a case 
of “ where ignorance is bliss, ’tis folly to 
be wise.” 

The beginning of real civilization is 
hatred of ugliness. Looking around, we 
can measure the degree in which we are 
civilized. The moral is: Do not be too 
cocksure; do not cease to learn. A high 
civilization is grown from the seeds of 


doubt; criticize your every effort; ask 
yourself, “ What is wrong with this? ” 
and try to find the answer. The answer, 
when found, will make ugliness ugly to 
you, and spoil the market for badly 
executed printing. 


* * K * 


Here’s a Good Printerman! Bless 
His Heart! 


T a meeting in behalf of apprentice 
training recently held in California, 
Ernest H. Dettner, printer, San Fran- 
cisco, said: “For years I have made a 
practice of securing boys from orphan- 
ages. The boy has no parents who want 
him to be a doctor or a lawyer or an 
architect, a profession to which the boy 
may be unsuited. Take a boy from the 
orphanage and be a father to him, so to 
speak; teach him, help him. If you 
show this paternal spirit and reward the 
boy with higher wages as he progresses, 
he will stay with you. No other printers 
can ‘swipe’ him, as has been said. If 
you have trained him and shown the 
right spirit in developing him, he will 
stick by you. I have secured several 
boys from orphanages, and they are 
with me today. One has been in my 
shop for over twenty years.” 


* * *K 


Early Advertising Rates 


N London in 1657, the Public Adviser 

appeared, the first periodical entirely 
devoted to printing advertisements. For 
advertising ships for sale a minimum of 
six shillings was charged, with a penny 
(two cents) a ton if ship was 100 tons 
and over. For merchandise, a minimum 
of five shillings and a commission of a 
penny per pound sterling if the value 
exceeded £30. No limit is placed on 
space occupied in the broadside, which 
gives the rates for a great many kinds 
of advertisements. 


x * * * 


The first newspaper advertisement in 
Engand was of a book in Mercurius 
Britannicus, February 1, 1625. The 
book was illustrated “ with a lively pic- 
ture of the Prince and lady cut in 
Brasse””’ (a copperplate). 
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Early Advertising Monopoly 


MONOPOLY for twenty-one years 

of an advertising scheme was 
granted in England in 1611, to two gen- 
tlemen. The letters patent recite that 
all trade and commerce consisted 
“eyther in buying or selling or borrow- 
ing and lending. And for that a great 
defect is daily found in the policie of 
our State for want of some good, trusty 
and ready means of intelligence and 
intercourse between our said subjects in 
that behalfe for want of good 
and ready meanes to give generall notice 
and publique intelligence of such their 
intentions to many that would (if they 
knew thereof) as willingly buy as the 
others would willingly sell.” The plan 
was to set up registers of offers and 
wants in public offices or places of resort, 
such registers to be called “ The Pub- 
lique Register for generall Commerce.” 
This is the earliest reference to adver- 
tising as a profession in England. 


* * * * 


Pretense Versus Production 


ig the April Atlantic Monthly there is 
a delightful essay by Edward Yeo- 
mans, a Chicago manufacturer of steam 
pumps; the title is “ Recreation.” It is 
an essay comforting to folks who do 
things and yet see the honors and profits 
go to folks who merely talk or write 
about things which for the life of them 
they could not do. Thus writes the 
pumpmaker: 


And now the man who knows all about 
books, and is called a “ professional ” 
man, who gives directions for doing things 
in a very autocratic way, is much more 
honored than the man who knows about 
materials and tools, who is a craftsman. 
Esau has sold his birthright to Jacob. But 
do not let us deceive ourselves for a single 
minute. The craftsman is likely to be the 
better man. The fact that fame remembers 
him with no familiar name must not de- 
ceive anybody. It’s the man who 
uses his whole battery of power, not just 
the man on his feet with the currents of 
the Earth’s life charging him — not insu- 
lated, but a conductor. 


The world is mismanaged by a body of 
pretenders, singularly helpless persons, 
with the faculty of talking down to the 
producers of every degree—the ma- 
chinist or the artist —adepts in the art 
of condescension from useless to useful 
persons. Bankers, brokers, lawyers, 
manipulators of working people’s sav- 
ings, promoters, and other schemers have 
their place, but should it be the com- 
manding place? Says Mr. Yeomans: 


These assiduous taskmasters have got us 
so bewildered with the music of their band- 
wagon and the antics of their menagerie 
that we actually don’t know what to do 
with any time left over after they have 
taken their huge slice, but continue to fol- 
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low the parade and indulge in their peanuts. 
Look at the boulevards, the theaters, the 
summer gardens, the automobiles, the 
motor boats, the moving pictures, the vic- 
trolas, the Sunday newspapers, the popu- 
lar magazines. 

It would seem that one of the most essen- 
tial of the lessons of life is this — what to 
do with leisure time so that it shall always 
be recreative; so that it shall always renew 
a right spirit within you. As a matter of 


Typography — the Art Creative of Arts. 


fact, if our work was the work most suited 
to us; if we expressed ourselves very di- 
rectly in our work and if we did not have 
too much of it; if we did not violate the 
dignity and the beauty of it by doing too 
much in order to secure larger rewards and 
a quicker recognition; if it was not so 
much competitive work and was more co- 
operative and intensely friendly and ex- 
hilarating; then recreation would only be 
a different kind of work. And that is what 
it is at its best; and yet there is a place 
for quiescence, for passivity, and a most 
important place. 


The game is a great feature in morale and, 
to a certain extent, in ethics. But the ten- 
dency to idolize victory and aggressiveness 
generally is always present and often over- 
shadowing. People “determined to win” 
are hardly more wholesome than people 
unable to win, because in winning they 
usually lose more than they gain, both for 
themselves and for their contemporaries. 
They lose their souls, their critical judg- 
ment, their open mind, their generous heart, 
and they make it seem that you can afford 
to lose these things if you win by doing so. 
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A game that involves a real antipathy for 
an opponent is not a good game. It is the 
forerunner of the business game, and the 
business game easily becomes the war game 
—the game of those who sit in the seat of 
the scorner, who stand in the way of the 
sinner, those who walk in the counsel of 


the ungodly. 


*k * OK * 


Use of the Margin 


OST of us earn our livelihoods in a 

routine way (more or less) and 
within prescribed hours. We have a job, 
and beyond that we have leisure, which 
is the margin of the job. With few ex- 
ceptions our characters are made or 
marred by the use we make of our mar- 
gin. We take on social or civic activi- 
ties, avocational studies or sports or 
(more commonly) mere means of killing 
time. Happy the man whose life in his 
margin is busy and self contained and 
who is not dependent on boughten 
amusements or trivial games to keep 
himself from ennui. Nothing is more 
tragic than the closing years of a man 
whose life has been all business — who 
has not cultivated his avocational mar- 
gin — and who, therefore, when released 
from business is devoured by ennui. 
Wealthy such a man may be, but still 
a dismal failure. Pitiable is the man 
who has to work to “kill time.” No 
man experiences the full pleasure of life 
who is not progressing intellectually, and 
the best part of every man’s education is 
that which he gives himself from year 
to year. Hence the value of an intel- 
lectual hobby of some intimate kind 
which will bring such interest into one’s 
life as to make the years all too short 
for accomplishing one’s aims. The hobby 
promotes pleasure in one’s own society. 
Sports and games of skill may be taken 
on without detriment to one’s intellectual 
hobby, but can never bring such lasting 
pleasures. The printer who cultivates 
fine book or specialized book collecting 
as a hobby is specially fortunate, for the 
pleasures of his hobby react upon his 
routine work, brightening that which 
otherwise is too often commonplace and 
monotonous. 

* x 
The Learned Printers 


RULY we may say without exagger- 

ation that those great printers, the 
Aldi of Venice and the Stephani of 
Paris, are more worthy of commemora- 
tion for services rendered through schol- 
arship than those modern castigators of 
ancient texts, the Porsons and Lackmans, 
whose names are on every lip. The 
enthusiasm of discovery and the rich 
field for original research offered to those 
early printer editors may be reckoned as 
compensations for their otherwise over- 
whelming toil. 

—John Addington Symonds. 
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Leading Questions in a Newspaper Survey 


Knowledge of its own field should be an asset as valuable 
to the average newspaper as any piece of machinery or equip- 
ment in the plant. Nay, it might be far more valuable, as such 
knowledge would enable the publisher to equip his plant 
properly. 

The idea is suggested by some recent trade surveys con- 
ducted by newspapers with efficient men in charge, so that 
comprehensive compilations of the results are obtainable. One 
such was at Washington, Iowa, a live little city of six thou- 
sand people, where the Daily Journal flourishes as the best 
servant of the people of that and adjacent community. An- 
other was at Spencer, where the News-Herald is one of the 
noted weeklies of the State. Another more limited survey 
was made in the territory of the Canova (S. D.) Herald, a 
smaller weekly. Some of the facts concerning a survey of 
this kind may be interesting. 

At Washington 2,500 questionnaires were sent out by mail, 
with the request that subscribers fill in the blanks provided. 
and not sign their names. It was believed that people would 
express themselves more freely and honestly if the replies 
were anonymous. Fifteen per cent of the questionnaires came 
back, telling the publishers how subscribers liked the paper, 
how they regarded certain features of it, how they liked trad- 
ing in the town, whether they read the advertisements, what 
kind of advertisements they read, how they liked the mer- 
chants and which ones, whether or not the advertising done 
in the paper induced them to trade at certain places and a lot 
of information along those lines. 

Many of the replies suggested improvements for the paper. 
For instance: ‘“ Write editorials on manners’; “ Publish the 
news regardless of persons concerned”; “ More local items ”; 
“League games”; “ Political news of all parties”; ‘“ Change 
correspondents occasionally ”; ‘‘ Add a good continued story ”’; 
“More editorials and less advertisements ”; “ Stock breeders’ 
advertisements are often vulgar”; “ Put advertisements in 
earlier for benefit of rural patrons,” etc. 

One question was, “Do you read the advertisements?” 
As a result of this question the business men got some idea of 
what their newspaper advertising was doing for them; 97.10 
per cent of the city readers, 100 per cent in the rural districts, 
and 95.83 per cent in the outlying or other community centers 
of the trade territory answered “ yes.” Want advertisements 
run as classified struck the highest percentage mark — 99.19 
per cent in the city, 100 per cent in the rural districts, and 
97.44 per cent in the outlying territory. Less than one per cent 
said they did not read the want advertisements. 

‘Among the stores, where do vou usually trade, and why?” 
was a question that gave the business men something to think 
about. On clothing stores the answers ran in the following 
order of importance: Quality, reliability, friendship, accommo- 
dation and courtesy, price, habit, can give no reason, location. 
3-7 
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Editors and publishers of newspapers, desiring criticism or notice of new features in their papers, rate cards, procuring of subscriptions and advertisements, 
carrier systems, etc., are requested to send all letters, papers, etc., bearing on these subjects, to The Inland Printer Company, 
632 Sherman street, Chicago. Criticisms of newspapers can not be made by mail. 











Shoe stores: Quality, first; accommodation and courtesy, 
second; price, third. Millinery stores and furniture stores the 
same. Jewelry stores: Accommodation and courtesy, first; 
have no reason, second; quality, third; reliability, fourth. 
Price was next to last. For dry goods stores: Quality, cour- 
tesy, reliability, and then price and friendship next. 

And so on down the list of trades. ‘Do you believe the 
advertisements?” was another question. In the city 86.87 per 
cent said they did; in the rural districts 88.89 per cent said 
they did; in outlying districts 100 per cent. 

Asked if they had found specific instances where advertise- 
ments had proved exaggerated or untruthful, an average of 
about ten per cent of the replies said they had, and they speci- 
fied some. Asked if men read the advertisements, about 75 
per cent of the replies said they did; about 25 per cent said 
they did not. 

Questionnaires having been sent out only to the women of 
the territory, the replies came mostly from them, and were 
therefore more valuable as a guide to trading conditions. One 
blank space, provided for criticisms and suggestions for the 
newspaper, brought forth a variety of “brickbats and bou- 
quets ” which fairly took the conceit out of the publishers, and 
at the same time put them on their mettle to satisfy their 
people. 

Very often we have heard of newspapers conducting some- 
what limited surveys of their fields to learn what part of the 
paper most pleased their subscribers, what they would prefer 
added, and something altogether along newspaper lines. But 
this survey, combining the newspaper and business interests of 
the city, made a hit that has attracted wide attention, and the 
publishers have felt it sufficiently worth while to print in the 
form of a booklet. We present the above very abbreviated 
report of the survey simply as a suggestion of its scope and 
value, with the possibility that some of our publisher readers 
may be considering similar action in their own fields. 


Trying for Local Dealer Cooperation 


It seems rather remarkable that one of the great harvester 
machinery companies should be promoting, at great expense, 
a plan to secure more local dealer codperation in the matter of 
advertising in newspapers. One, and possibly more, of such 
companies, have very clever and efficient men located at differ- 
ent points over the country working quietly and persistently 
on plans to get local implement dealers to do more advertising 
in local newspapers. What these men want to know is how 
they can best get such local dealers interested and start the 
advertising at work. It seems to us this is the strongest testi- 
monial as to the desirability and effectiveness of local news- 
paper advertising we have heard of. If immense corporations 
are willing to spend great sums of money to help educate the 
clients of local newspapers to the point of doing more adver- 
tising for implements, why should not the local newspaper 
publishers take advantage of the opportunity and help make 


























the work of the harvester company stick? Usually local imple- 
ment dealers are slow about advertising, and at least they are 
not persistent about it. They handle products on which there 
is several dollars’ profit on a sale, and yet they fail to study 
the matter of advertising to make such sales. Many local 
publishers absolutely fail to connect with these local dealers 
and, in some cases we believe, they have never tried to sell 
their newspaper advertising to such dealers. Manufacturers 
are spendthrifts in the matter of artistic advertising matter 
and expensive cuts for newspaper use, yet these cuts are not 
used to even a reasonable extent. There is a place here for 
better contact and a complete union of interests. Suppose you 
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good looking and interesting. 


interview your local implement dealers oftener and find out 
what has been offered to them in the way of advertising service, 
advertising cuts, rebates or credits for advertising. It may 
open up a mine worth working. 


Observations 


Did you make up a special Memorial Day page or two 
page advertising spread for your business men? If not, get 
some cuts and try it out as a Fourth of July proposition, or 
hook up your local ball team interest with some real business. 


Buck up, publishers. As long as wrestling matches and 
picture shows get record attendance, and automobile business 
stays at par, there is no great calamity or hard times hitting 
this old U. S. A. A little falling off in advertising now may 
mean a bigger run when the public gets back to buying other 
things. 


Advise your merchants and bankers to steer clear of 
special “advertising service cuts” —so called— until you 
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At the left the first page of The Lake Forester, of Lake Forest, before Udell Brothers took hold of it. 
ments it resembles a display circular more than a newspaper. Many styles of type — among which only the Cheltenham Bold, used in a few 
instances, is attractive — create an inharmonious effect that is confusing in addition to being displeasing. Contrast this page with the one at 
the right of it. By clearing the first page of advertisements and installing a good system of headlines, Udell Brothers have a first page that is 












can inspect the contract and the material offered them. We 
hear of some very questionable methods in such business 
occasionally that savors more of easy money than service — 
and the result is injury to your own advertising business. 








If you would cultivate and maintain the interest of high 
school pupils in your own publication, give the high school a 
department in your paper and get the bright boys and girls of 
the school into competition for the honor of writing for your 
paper. If you neglect doing this, you must expect they will 
look for means of providing a publication of their own, and 
incidentally furnishing you some competition. Even job print- 
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Loaded up with display advertise- 














ing plants often find their way into high schools, temporarily, 
because of the indifference of local publishers who do the 
printing for their towns. One publisher we know of takes high 
school boys and girls into his office and gives them a regular 
outlined course of study in printing, and the students get credit 
in manual training at school for the work they do. Some of the 
best instruction received by such pupils in school comes to 
them through real and productive work in the printing office. 
It is worth while, also, to apply this idea of a special depart- 
ment -to your local farm bureau if you do not want the agent 
or others to think of installing their own bulletin or paper. 
If publishers do not meet the demands of their field they are 
likely to lose control to some degree. 














A forty-four hour week for printers in the country is an 
impossibility, or, at least, it is incompatible with good wages, 
which the country publishers and printers now aim to pay 
and continue to pay. Even the eight hour day is not observed 
in country shops, for the reason that help employed in such 
shops are not compelled to travel miles and hours to get to 
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their work, as in the cities. While an eight hour day in the 
city may mean ten hours away from home for the workman, 
in the country it may mean two hours just wasted and frit- 
tered away, as a rule. Therefore, nine hours is the universal 
rule in the country newspaper and job printing shops, and 
they are in position to maintain that basis if they cultivate 
the raw material that is available for help in such places. 

A school of printing was recently established in South 
Dakota State College, at Brookings, South Dakota. It was 
believed that the shortage of printers in the past two years 
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Advertisements are generally well arranged and displayed, but they would be 
improved — and the appearance of the paper along with them — by the general 
use of one series of display type and by stronger display in some instances. 

C. R. TuHompson, Redfield, South Dakota.—The first page of the Journal- 
Observer is excellent. It could be improved by the use of two more hand set 
headings in the second and sixth columns, about six inches from the bottom. 
These would overcome the effect of blankness apparent at the bottom and 
improve the balance of the page as a whole. Presswork is excellent, but we 
regret that you did not send us the complete paper. It is just as important that 
inside pages and advertisements be well handled as the first page. 

The Cowichan Leader, Duncan, British Columbia.— Our compliments on 
an exceptionally good paper. The first page is excellent, combining in a marked 
degree the qualities of dignity, neat appearance and interest. Advertisements, 
as a rule, are overdisplayed, both as regards the number of strong display lines 
and the exceptional sizes of those lines. The fact, too, that extra condensed 
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We have long advocated restraint in use of type styles and have insisted that the general use of one standard display face results in a more 


pleasing page without loss of effectiveness in the advertisements. 


styles of type with varying degrees of ugliness are used, whereas in the page at the right Century is employed almost exclusively. 
choice, but if, as is unlikely, you choose the page at the left we’ll question your taste. 


of the right hand page. 


might lead publishers in that State to send boys and girls in to 
the school to learn this useful and valuable art as a means of 
livelihood and creditable occupation. Superintendent Thornton 
reports, however, that during the winter South Dakota editors 
sent but one student to this school of printing — all the other 
pupils came from other States. Rather an unaccountable indif- 
ference, it would seem. 





REVIEW OF NEWSPAPERS AND 
ADVERTISEMENTS 
BY J. L. FRAZIER 


W. E. Batiarp, Three Forks, Montana.—The two page spread, ‘‘ Grand 
Forks First Great Co-Operative Reduction Sale,” is forcefully displayed, pleas- 
ing and interesting in appearance. The use of one style of display type through- 
out, the excellent Adstyle, is responsible for much of the excellent appearance. 

The Shenandoah World, Shenandoah, Iowa.— Outside the fact that the 
presswork is a little pale the paper is excellent. First page makeup is excellent, 
but the outstanding strong feature is the composition of advertisements, which 
are pleasing, and effective in display at the same time. The paper gives every 
evidence of excellent management. 

E. S. Owen, Fremont, Nebraska.—The Herald is attractively made up and 
is well printed throughout. The first page is interesting and nicely balanced. 


Here are two pages almost identical in makeup, but in the one at the left many 


ale Take your 
Uniform borders would further add to the attractiveness 


types of the block letter type are often found next to lines set in extended 
Cheltenham Bold, strikingly different styles of letters, makes an inharmonious 
and displeasing effect. Certainly if a change in style is essential among the 
display lines of an advertisement you can at least avoid the use of such dif- 
ferent shapes. Presswork is very gocd indeed. 

Upett Brotuers, Lake Forest, Illinois——The improvement that can be 
brought about in the newspaper by the general use of one series of modern and 
stylish display types for the advertisements, as advocated for years in these 
columns, could not be better illustrated than by a comparison of the Lake 
Forester before and after you took hold of it. Another comparison which will 
serve to emphasize a point we have often referred to is in the appearance of a 
first page containing display advertisements and one that is clean. There has 
also been a marked improvement in the display and arrangement of advertise- 
ments, and in makeup generally. Two pages from the paper before your con- 
trol of it and two since are shown here so that our readers can see just how 
great an improvement is made by these simple changes. 

The Denison Review, Denison, Iowa.—Your ‘ Spring Number” is admi- 
rable. The specially drawn initial page is not only attractive but adds character 
to the edition and value to the advertising, suggesting at once that spring 
announcements of the merchants are featured. The advertisements, several of 
which are reproduced, are remarkable, being decidedly metropolitan in appear- 
ance, thanks to good display and the use of effective illustrations. It is an 
issue to be proud of. We are pleased to note that you fo!low the leading tenets 
of good printing and publishing, that you have a care for attractiveness of 
appearance, especially because we have been bombarded this month by pub- 
lishers and printers who elaborate on the success they have had in the pub- 
lishing field while disregarding the teachings of this department. We are pleased 
to note even greater success by publishers who rigidly follow the suggestions 
we have made for improvement. 











Frank E. Rospertson, Washington, New Jersey.—The Star is a remarkably 
fine paper in every way. Minor faults, correction of which would result in 
improved appearance, are as follows: It is not desirable to crowd all the news 
headings on the first page close to the top. Some of the larger headings, at 
least the two line heads set in twelve point capitals, should appear in the bottom 
half of the page in order that there will be an appearance of balance in the page 
as a whole and in order that the interest contributed by headings will be gained 
for the whole page. While the display and arrangement of the advertisements 
are excellent, the fact that different shapes of type are used in individual adver- 
tisements detracts materially from their appearance. The best looking paper 
is the one in which one style of display is standardized. We can excuse the 
use of different styles in different advertisements, however, but not in a single 
advertisement, where there should always be an effect of relationship and cf 
unity. The wave rule borders quite generally used should be discarded and 
straight line rules used instead. The decorative linotype rules are far less 
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Here is an especially drawn first page for a special number, which, as they 
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satisfactory than plain line rules would be. Presswork is pale on some of the 
pages, and there is some evidence of slur also, faults often noted when flat bed 
perfecting presses are used. 

The Sun, Sunnyside, Washington.—The issue of your paper published by 
the students of the local high school is an excellent one. Doubtless it created 
a lot of local interest. Presswork is somewhat uneven, doubtless the result of 
hard rollers. The advertisements vary in quality. Some of them are very 
good, whereas others, for example, the half page display for the Cloud Dry 
Goods Company, are weak and displeasing. This advertisement is a jumble 
of monotonous display with no outstanding display, nothing stands out to attract 
attention, as in the display for the Kielsmeier Department Store advertisement 
on the opposite page, which is strong. The advertisement for Cline & Young 
could have been greatly improved if some of the space wasted around the panels 
in the lower sections had been used for setting the heading and the introductory 
matter at the top in larger type. This advertisement is not at all well whited 
out. The spotty border of diamond shaped units, often used, is undesirable. 
First, it does not harmonize with the type; second, it is displeasing; and, 
third, because of its great prominence it detracts from the type enclosed within 
it. A border should serve its purpose of classification, unification and separa- 
tion unostentatiously — that is without attracting attention to itself — just as 
the frame about a picture must not draw attention from the picture. 

The Hebron Journal, Hebron, Nebraska.—While we admire the editorial 
excellence of your ‘“ Golden Anniversary ”’ issue, it is far from standard mechan- 
ically. The presswork is very poor indeed. The halftones are poorly printed, 
so pale and uneven that in many instances it is all but impossible to distinguish 
the character of the buildings illustrated. We have seen some excellent half- 
tone printing on news stock such as you use, hence are not expecting too much 
when we find fault with the workmanship on yours. However, the safe plan 
on an edition of this character, when halftones are to be used, is to use smooth 
stock. Advertisements are quite well displayed and arranged, but would be 
more pleasing if fewer styles of borders were in use. Makeup is very poor. On 
one page we note three two column advertisements across the top of the page, 
and two across the bottom. On the facing page the second and third columns 
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are filled, except for a small patch of reading matter about 114 inches deep at 
the top, while there is a three column, ten inch advertisement at the top of the 
last three columns and a two column advertisement immediately below it, 
leaving a patch of reading matter in the open space, isolated from the rest of 
the reading matter of the page. The pyramid makeup would add greatly to 
the appearance of your paper. Group the advertisements in the lower right 
hand corner of each page for just one issue, then tell us what you think of it. 
You will never go back to the present system — or, rather, lack of system. 

O. K. Fyetranp, Lemmon, South Dakota.—The most remarkable feature 
of your paper is the immense volume of business done through it in a town 
of only 1,200 people. To increase the business almost four hundred per cent 
in four years, even considering the large increases in wages and materials, is 
quite out of the ordinary. It demonstrates real business ability and proves 
that the newspaper publishing business is getting better all the time. The 
writer can remember not so many years ago when a publisher in a town the 
size of Lemmon was satisfied to make a living, and when many publishers in 
small towns were obliged to take such minor public jobs as Justice of the Peace 
in order to make both ends meet. We’re delighted with your showing. The 
paper itself is excellent and the first page is invariably interesting and attractive 
in appearance. While the advertisements are well arranged, and generally force- 
ful in display, we note that they are not arranged on the pages in an orderly 
manner. We recommend as your next achievement the pyramid makeup, that 
is, that you arrange the advertisements in the lower right hand corner of each 
page, leaving the upper left hand corner for the reading matter. With this 
style of makeup followed throughout a paper the appearance is greatly improved, 
owing to the systematic order then prevailing. While advertisers can not all 
have position next to reading matter in the pyramid, the fact that the readers 
can finish the text of a page before being confronted with advertisements is a 
compensating advantage. It means that when they get to the advertisements 
they are more likely to give them the careful attention required for results. 

Frep A. STEvENS, Hartland, New Brunswick.—It is refreshing to know 
you realize the Observer controverts many of the “ pet theories,’ as expounded 
in these columns. We’ll grant you the right and honor you for the success 
that has attended your efforts in publishing the Observer with the pne object 
in view of “ getting the most money out of it that we can.” If necessary, 
however, we’ll fight to the last ditch on the issue that what you term “ pet 
theories’ are cold, hard facts. You have made a wonderful record, but are 
you sure you could not have done just as well if you had prohibited adver- 
tisements on your first page and if you had set the advertisements in more 
attractive styles of type? Others have, here in the States. It is not because 
we place the esthetic above business that we advocate attractive, readable news- 
papers, but rather because we think in the great majority of instances it is 
good business to publish good looking papers. Our experience has shown that 
between competing papers, equally well managed, the good looking paper leads 
the field in ninety per cent of the cases. Furthermore, why should not a pub- 
lisher have a pride in his paper, along with his ambition to make as much 
money out of it as possible? Do you insist that your advertisements would be 
less strong if set in stylish bold types than in the old fashioned, crude letters 
you so often employ? Do you consider that the frequent intrusion of block 
letters, both extended and condensed, in advertisements otherwise set in the 
excellent Cheltenham Bold adds to the display effect? Do you think the value 
of the Phillips & Pringle and Dickson advertisements in your March 31 issue 
is heightened because they have no borders? The fine column rule does not 
effectively set these advertisements apart. Honestly, now, does the effect of 
two strongly displayed advertisements thus running together please you? Your 
presswork is good. Outside the points mentioned the advertisements are satis- 
factory. The makeup is bad, there being no attempt whatever at order. One 
isolated case where success has been attained in disregard of the knowledge 
gained from the experience of all time is not enough to prove the weakness of 
that knowledge and experience. 

From Ed Crossfield, foreman of the Enterprise, Livingston, Montana, we 
have received the following interesting letter: ‘‘ I have read with interest the 
item you published in THe INLAND PRINTER this month and I know you don’t 
realize the difference between the East and West. In the East the papers have 
their readers educated to the small headings, which I, myself, am strong for, but 
out here the paper that sells is the one with the big headlines. If you doubt 
this statement look over the Anaconda Standard, Butte Miner, Miles City Star, 
Great Falls Leader-Tribune, the Helena Record-Herald and a lot more. The 
Denver Post never has a line of eight point on the first page and the people are 
wild over it. If the Enterprise would attempt to run small headings the people 
would say it wasn’t ‘ newsy’ and would subscribe for the other papers. I am 
trying hard to make the Enterprise the best paper in the State. I always 
group the locals. I take a lot of pride in my front page, work for perfect 
balance and also watch my ink closely. The merchants believe in getting their 
money’s worth of type in an advertisement and all seem to think that black 
type is read quicker than light face and a lot of white space. I am also strong 
for one series of type in an ad. If I had my say I’d discard all the black face 
and get a series of Cheltenham type, both in light and bold. The Cheltenham 
Medium is a mighty fine line for display and if I could only get the people 
here to believe as I do I’d be happy. About the front page again, the Bozeman 
Chronicle and the Havre Promoter both use twenty-four and thirty-six point 
heads and overdo the use of them, but their reason for doing so is the same 
as ours, ‘ to sell.’’’ Mr. Crossfield, it can be seen plainly from the foregoing. 
gives a lot of thought to his work. We don’t doubt the fact that there are 
many people who prefer a paper that is mostly headings. If it were otherwise 
certain papers in this country would not have as many subscribers as they do. 
Also, it is quite possible that there are communities and sections of the country 
where the people have been educated to that type of paper until the publishers 
now think they demand scare head makeup. However, that does not alter the 
case. A paper is attractive or unattractive in so far as it conforms to artistic 
standards and is in good taste. When we look at the crude art of the Egyptians 
or the Indians and realize that both were considered beautiful in their time 
and among the people responsible for them, we must realize that better art 
has developed the public taste. Art has increased the public taste as it has 
been improved. The people did not demand better art, they were educated to 
it. The same applies to newspapers, and it is the duty of the newspaper man 
and the printer to go farther than the people’s demands. They should strive 
always to lift their business to a higher plane. The people will come along. 
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This department is designed particularly for the review of technical publications pertaining to the printing industry. The Inland Printer Company will receive 
and transmit orders for any book or publication. A list of technical books kept in stock will be found 
in our catalogue, a copy of which will be sent upon request. 


** Color Mixing Guide ” 


Harry A. Meisenbach, Jefferson City, Missouri, has com- 
piled and printed a valuable treatise on the mixing of colors 
and tints for the use of the pressman. This booklet has many 
points to recommend it. It is plainly written, the explanations 
are clear and concise. The color formulas are sufficiently 
exact for any one to grasp, and the color harmony tables can 
be relied upon to cover almost all the demands of an average 
pressroom. The booklet is well printed, and doubtless will be 
appreciated by a host of readers. It will be supplied by Mr. 
Meisenbach at $1 a copy. 


‘“‘ News Print ”’ 


“News Print” is the title of an unusually fine specimen 
of typographic art recently received from the International 
Paper Company, New York. W. E. Haskell, vice president of 
the company, is the author. This volume contains a history of 
papermaking from the earliest times to the present day, and 
a detailed description of the processes used in the manufacture 
of news print from the time the pulp wood is harvested in the 
Northern forests until the finished product leaves the mill. 
Chapters are also devoted to the International Paper Com- 
pany’s woodlands and water power, and to the organization 
of the company. The book is printed on a high grade of 
heavy ivory paper and is copiously illustrated with tinted half- 
tone reproductions of photographs and crayon drawings. It 
is printed by the Bartlett Orr Press, New York city. 


The Old Kansas City Dinner Club 


An interesting little book, “ Memories of the Typothetz 
Dinner Club of Kansas City (1900-1909),” has been issued 
as a souvenir of the reunion dinner held on May 18, the 
twenty-first anniversary of the founding of the club. The 
author, R. B. Teachenor, has given an interesting and intimate 
sketch of the old club and its members, with humorous refer- 
ences to certain traits of individual members. During its nine 
years of existence the club became famous and attracted many 
notable visitors both in and outside the printing industry. To 
S. G. Spencer, of the Spencer Printing Company, is due most 
of the credit for this excellent piece of bookmaking, also to 
other members of the club who codperated in the work. 


“Here Type Can Serve You” 


“Here Type Can Serve You” is the motto of J. M. 
Bundscho, Advertising Typographer. It is also the title of a 
very attractive book he has issued explaining the Bundscho 
service to buyers of printing. This volume gives an interest- 
ing account of the Bundscho organization, examples of type 
faces and specimen pages of advertising set by Bundscho, 
which are familiar to readers of the leading magazines. Mr. 
Bundscho is a strong believer in the importance of type in 
advertising. To quote from the book: “It should and can 
be as vital and dynamic in an advertisement as the artwork, 
layout or copy.” Mr. Bundscho likes plain type faces, and 


he has carefully avoided grotesque and bizarre effects. Digni- 

fied simplicity is the keynote of Bundscho typography. 
“Here Type Can Serve You,” published for private distri- 

bution by J. M. Bundscho, Garland Building, Chicago. 


“The Master Printer’s Annual and Typographical 
Year Book” 


The second annual edition of this excellent and compre- 
hensive reference book of the printing trade in Great Britain 
has been received from the publishers, Spottiswoode, Ballan- 
tyne & Co., London. The volume contains a calendar of nota- 
ble dates in the history of printing, reports of various printers’ 
organizations, numerous directories, a digest of legal mat- 
ters of special interest to printers, miscellaneous information 
and a section entitled “‘ Who’s Who in the Printing Trade.” 
Published by Spottiswoode, Ballantyne & Co., Limited, 1 New 
Street Square, London, E. C., England. 


‘Some Notes on Catalogue Making ”’ 


This booklet is practically a copy of an address made by 
Samuel Graydon before the Technical Publicity Association 
of New York, January 14, 1909. A new edition has been 
printed in response to numerous requests for copies. 

Athough a period of twelve years has passed since this 
speech was given, its contents apply more than ever to present 
day conditions. Direct mail advertising has grown rapidly, 
and the value of the catalogue is realized more strongly than 
ever before. The principles set forth by Mr. Graydon are 
sound, and the idea of simplicity and good taste in typogra- 
phy has been followed by all publishers of high class cata- 
logues. In conclusion the author emphasizes the fact that the 
most effective catalogues have been produced by an adver- 
tiser and a printer, having mutual confidence, getting together 
and producing jointly. 

‘““Some Notes on Catalogue Making” has been published 
for private distribution by Wynkoop Hallenbeck Crawford 
Company, 80 LaFayette Street, New York city. 


“Printing Inks and the Harmony of Colors” 


This volume, though small, is quite comprehensive and 
contains much valuable information on the subject of color 
printing. The different varieties of inks, their ingredients 
and uses, are discussed in a clear, concise manner. Ten pages 
of color charts show the results obtained by mixing different 
colors. The theory of color is dealt with very briefly, as the 
average printer is more concerned about the practice of color 
printing than with theories. The author’s treatment of the 
harmony of colors is clear and simple. The book is written 
in non-technical language, and can be understood equally as 
well by the buyer of printing as by the printer. 

“ Printing Inks and the Harmony of Colors,” by C. W. 
Hackleman. Published by Commercial Engraving Company, 
Indianapolis, Indiana. Price, $2, postpaid. May be ordered 
through The Inland Printer Company. 
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Brief mention of men and events associated with the printing and allied industries will be published under this heading. 


Annual Convention of Photoengravers 


The twenty-fifth annual convention of 
the American Photoengravers Association 
will be held at the LaFayette Hotel, Buf- 
falo, New York, June 23, 24 and 25. The 
business program this year has been short- 
ened to six important topics. This will give 
every one a chance to be heard in the dis- 
cussion of these topics. The most impor- 
tant subjects for discussion are cost finding 
and the creation of a welfare fund. Busi- 
ness conditions make it advisable for every 
photoengraver who can possibly do so to 
attend this convention. 


Hoffman Type & Engraving 
Company Moves 


The Hoffman Type & Engraving Com- 
pany, of New York city, has moved from 
71-73 Fourth avenue to larger quarters in 
the American Felt Company building, 114 
East Thirteenth street. The concentration 
of all the machinery on one floor will give 
the Hoffman company better facilities for 
serving its customers. The Hoffman com- 
pany is the American distributor of the 
products of the Karl Krause Machine 
Works, Leipzig. 


NewjEra Manufacturing Company 
Organized 


The New Era press is now manufactured 
by the New Era Manufacturing Company, 
Paterson, New Jersey. This press was for- 
merly made by the Regina Company, New 
York city, but, owing to the growth of 
other lines of business, its manufacture was 
temporarily discontinued. F. J. Gubelman, 
president of the Regina Company, resigned 
to organize the new firm and continue the 
manufacture and sale of the New Era press. 
Many old employees left with Mr. Gubel- 
man to join the new company. The New 
Era Company has taken over the drawings, 
patterns, dies, stock of parts and the un- 
filled orders from the Regina Company, and 
is now in a position to furnish all parts for 
New Era presses. 


A BlowerJand Burner for Platen Presses 


Among the devices listed in the Latham 
Automatic Registering Company’s new cata- 
logue of composing room and pressroom 
equipment is the Ideal blower and burner. 
This appliance is used on platen presses 
having Miller feeders attached. Its object 
is to eliminate static electricity and improve 
the quality of the work done on Miller 
feeders by reducing to the minimum the 
spoilage caused by offset. The printed sheet 
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passes over the burner, and when it has 
settled down on the jogger board the blower 
forces the heated air down on the face of 
the sheet, thereby causing the ink to dry 
quickly. 
A Correction 

Our apologies are extended to the Hickey 
Typesetting Company, Syracuse, New York, 
for an injustice done them through an error 
in our April issue. In an article entitled 
“Syracuse Firm Produces Big Linotype 
Job,” on page 92 of that issue, it was stated 
that the composition of the county enrol- 
ment, consisting of 94,647 names, was pro- 
duced in record time on six linotypes. As 
only two linotypes were used, the whole 
aspect of the story is altered, and the 
achievement of the Hickey Typesetting 
Company is made even more remarkable 
than appeared from the article. 


Graduation at Indianapolis 


The graduation exercises of the U. T. A. 
School of Printing at Indianapolis will be 
held on Friday, June 10, 1921. The pro- 
gram will consist of an inspection of the 
school in operation from 9:30 to 12:30, a 
luncheon served to all present at 12:30, and 
graduation exercises in the open air amphi- 
theatre at 2:00. There will be good music 
and interesting addresses. This will be an 
excellent opportunity to visit this school, 
which is so important a part of the work 
of the U. T. A. and ought to be better 
known personally to the members. All 
Typothete members and others interested 
in the school or in the general problem of 
education for the printing industry are cor- 
dially invited by the Committee on Educa- 
tion of the United Typothete. 


The Air Brush 


The Photo-Miniature, No. 181, recently 
received, is devoted to the air brush, and 
should interest artists, photoengravers, 
lithographers, and workers -in rotogravure. 
The possibilities of the air brush in expe- 
rienced hands is almost unlimited. In roto- 
gravure, for instance, where re-etching of 
the copper roll is not practicable, the effects 
must be obtained in the negative and posi- 
tive. How valuable would be the air brush 
in softening the shadows and strengthening 
the high lights, with the contrary effect in 
the positive. Some inventor will make an 
air brush of glass or other ware that is acid 
proof, and then photoengravers will have 
a handy tool for re-etching both zinc and 
copper plates. Tennant & Ward, 103 Park 
avenue, New York city, are the publishers. 





Byron E. Brown Passes Away 


The printing and allied trades lost a man 
prominent in the designing and development 
of labor and time saving machinery when 
Byron E. Brown, secretary and factory 
manager of A. G. Burton’s Son, Inc., passed 
away on April 8 after an illness of twelve 
days. Mr. Brown had been active in the 
manufacture of printers’ and bookbinders’ 
machinery for the past ten years, and was 
a life member of the Hamilton Club, of 
Chicago. 

A Distinctive Folder 


An attractive mailing piece has been 
issued by the Cleveland Folding Machine 
Company, Cleveland, Ohio, to supplement 
the company’s magazine advertising in a 
campaign to help printers sell more direct 
advertising. This folder is an excellent ex- 
ample of the attention value of unusual and 
distinctive folds which can be made on the 
Cleveland folding machine. Sets of folded 
dummies have been prepared, which will be 
distributed by the company. 


A Useful Chart 


A chart containing much useful informa- 
tion for printers and engravers has been re- 
ceived by THE INLAND PRINTER from the 
author, William Henry Baker, Advertising 
Agent and Consultant, Cleveland, Ohio. 
Although the chart is small, the size of the 
sheet being 13 by 16 inches, it contains a 
great deal of useful material, such as sizes 
for cuts for newspaper and magazine use; 
number of words to the square inch in dif- 
ferent sizes of type; the number of sheets 
that can be cut economically from standard 
book and cover sizes for various sized book- 
lets and circulars; the relative adaptability 
of printing plates, papers, inks, etc., and 
several other equally important subjects. 
The chart is being issued by The Eclipse 
Electrotyping & Engraving Company, of 
Cleveland. 


British Printers Want American 
Equipment 


British printers are anxious to expand 
their business and need much new equip- 
ment. There is an excellent market in Great 
Britain for printing machinery and supplies 
of American manufacture. The managers 
of Fry’s Metal Foundry, 25-42 Holland 
street, Blackfriars, London, S. E. i, have 
announced that they are anxious to get in 
touch with American manufacturers of 
printing machinery and supplies who are in- 
terested in entering the British market. 
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Roderic C. Penfield Dies in Japan 


Roderic C. Penfield, proprietor and edi- 
tor of the World Salesman, a trade publica- 
tion of Yokohama, Japan, died suddenly at 
his home in that city on April 2. He was 
fifty-five years old. 

For the last twenty years Mr. Penfield 
had been actively engaged in editorial work. 
In New York city he held responsible posi- 
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purchased at a cost of $57,500. Clark and 
Walcott, architects, saw the possibilities of 
the house, stables and coachman’s quarters 
of the old estate, and Bertsch & Cooper’s 
dream studio assumed definite shape. 

The remodeled buildings contain studios 
for craftsmen of all kinds in the printing 
art. The lawn and garden, shut off from 
the outside world by a high wall with mas- 





New Home of Bertsch & Cooper. 


tions on the staffs of several of the leading 
publications, notably the Tribune, the Sun 
and the Evening Mail. For two years he 
was managing editor of Harper’s Weekly. 
In 1914 he established the Opera Magazine, 
which was discontinued in 1916 owing to 
war conditions. For two years Mr. Pen- 
field was dramatic critic of the Evening 
Mail, and for the two years prior to his 
going to Japan he published the Greenwich 
Village Spectator, a neighborhood news- 
paper devoted to the doings in the Bohe- 
mian section of New York city. He went to 
Japan last year as owner and editor of the 
World Salesman. 


Chicago Typographers Move to 
Picturesque New Home 


Believing that beautiful surroundings are 
conducive to the production of the best in 
art, Bertsch & Cooper, typographers and art 
counselors for advertisers, have moved from 
59 East Van Buren street to a more pictur- 
esque home, which is located at 15 East 
Huron street, Chicago. 

The new home of Bertsch & Cooper is the 
realization of plans formed several years ago 
by Fred S. Bertsch and Oswald Cooper 
while on a European tour. They received 
the inspiration from a visit to the old Plan- 
tin print shop in Antwerp and resolved to 
have, as soon as possible, an appropriate 
setting for their artistic labors. 

Fate in the form of an increase in rent 
crystallized their more or less uncertain 
plans into definite action, and the Eliza 
Porter estate at 15 East Huron street was 


sive gates, will be used as an outdoor studio. 
The quaint, medieval balconies, arches and 
stairways are settings for posed models. 
The new buildings provide some 9,000 feet 
of floor space for a staff of fifty persons, 
consisting of designers, typographers, paint- 
ers, illustrators, photographers and other 
craftsmen. The cost of remodeling the 
buildings is approximately $35,000. 


The Late John D. Rerick 


News has reached us of the death of John 
Defrees Rerick on March 4. He was born 
at La Grange, Indiana, July 1, 1860. He 
was the second son of Dr. John H. Rerick, 
a surgeon in the Civil War. He received 
his education in the public schools of La 
Grange, after which he learned the printing 
trade in the La Grange Standard office, then 
owned by his father. Later he and Joseph 
S. Conlogue established the Kendallville 
Sun. 

In 1902 he accepted a traveling position 
with Barnhart Brothers & Spindler, remain- 
ing with that company until 1909, when he 
returned to Kendallville and became owner 
of the News-Sun plant, which he improved 
with modern equipment. After a little over 
a year he sold out and took charge of the 
Chicago office of the Challenge Machinery 
Company, where he remained until failing 
health caused him to retire from active life. 

Mr. Rerick was well known to the print- 
ing fraternity of the Middle West. He was 
public spirited, a good printer, a capable 
editor and a successful salesman, and was 
highly regarded by all who knew him. 
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The Superior Estimating Chart 


A convenient chart for determining the 
size of type to fit a given space where type- 
written copy is furnished has been published 
by the Superior Typesetting Company, 732 
Federal street, Chicago. At the top of each 
page of the book is a specimen sentence of 
typewritten copy. This sentence is seven 
inches long, and the pages are ruled verti- 
cally into columns one inch wide, which are 
subdivided by lighter rules into columns, 
each one pica in width. The specimen is 
shown set in a great variety of type faces, 
and from this chart it is easy to determine 
whether the same matter will make more or 
fewer lines when set in any size of type 
than it does in the original typewritten copy. 
The specimen lines give a wide range of 
type faces to choose from and make it easy 
to select the type best adapted to the re- 
quirements of the work. A price of $1.10 
a copy has been placed on this chart. 


Oscar Roesen, Dean of Press Builders, 
Passes Away 


Oscar Roesen died suddenly on May 14, 
after being with R. Hoe & Co. for forty- 
eight years. He was called the “ Dean of 
the trade,” for he had lived from the days 
of the old “ Lightning ” press of Hoe’s, when 
the type was secured in curved “ turtles ” on 
the several cylinders of the press, and the 
sheets were hand fed, remaining with the 
Hoe company through all the developments 
of stereotyping and web perfecting presses 
until the day before his death, when he was 
at the office. 

Roesen was known all over the world as 
the greatest authority on the mechanism of 
newspaper and magazine presses, as pro- 
ducers of enormous editions. At the age of 
sixteen he began in Hoe’s factory as an 
apprentice machinist, so that he knew the 
purpose of every bolt, cog and screw in a 
press. When the great newspaper publish- 
ers of Europe, and from places as far away 
as Australia, visited America, Oscar Roesen 
was one man they wanted to consult. 
There appeared to be no problem in press 
building that he could not visualize quickly 
nor no difficulty he could not surmount by 
his persistency. He was first vice presi- 
dent and general manager of R. Hoe & Co. 
when he passed away. He left a wife, one 
daughter and two sons. One of his sons, 
Oscar, Jr., is with the sales and engineering 
department of the Hoe company. 


Display Composition Featured at 
Linotype Exhibit 


Among the interesting exhibits at the re- 
cent conventions of the American Press 
Association and the American Newspaper 
Publishers’ Association, held in New York 
city, was that of the Mergenthaler Linotype 
Company. The exhibit this year was built 
around the idea of machine display com- 
position. Over one of the entrances to the 
room was a greatly enlarged reproduction 
of a linotype display slug, and enlarged 
photographs of various models and their 
particular features were also shown. A se- 
ries of attractive wall panels contained many 
specimens of correct display matter pro- 
duced by linotypes in different composing 
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Another interesting feature of the 
exhibit was the showing of the Chinese key- 
board recently adapted to the linotype, to- 
gether with a font of Chinese phonetic char- 
acter matrices and slugs cast from them. 
By this new system, Chinese thought may 
now be transmitted through the medium of 
only forty characters. 


rooms. 


Philadelphia Printers’ Supply 
Salesmen Organize 


The Printers’ Supply Salesmen’s Guild of 
Philadelphia was formally organized on 
April 21. One hundred and twenty-five 
salesmen of printers’ supplies were present, 
and all were enthusiastic about the organi- 
zation of the guild. A constitution was 
adopted, officers elected and a program of 
mutual helpfulness planned. The following 
officers were chosen to conduct the affairs 
of the new guild: President, E. D. Berry, 
Lanston Monotype Machine Company; 
vice president, R. L. Stevenson, Cline Elec- 
tric Company; recording secretary, John 
Farnsworth; financial secretary, Milo E. 
Hayes, Babcock Printing Press Manufactur- 
ing Company; treasurer, Thomas J. Curry, 
D. L. Ward Paper Company. The Board 
of Governors consists of: John P. Deal, 
John P. Deal Paper Company; E. A. Rob- 
erts, Cleveland Folding Machine Company ; 
R. M. Sullivan, R. W. Hartnett Company, 
and H. F. Dixon, Harris Automatic Press 
Company. 

The following delegates from the New 
York guild were present: President Charles 
A. Dresser; C. R. Beers, New York repre- 
sentative of THe INLAND PRINTER; M. F. 
Lewis, M. R. Alexander, James Roberts, 
William R. Joyce, Charles C. Walden, Jr., 
Stanton Mott, James L. Beck, Frank X. 
Smith and Walter Robbins. 


A New Hand Dater 


A new hand dating machine has recently 
been announced by The Roberts Number- 
ing Machine Company, 694 to 710 Jamaica 
avenue, Brooklyn, New York. It is known 
as the Roberts Model 66 “ Midget ” dating 
machine. The particular features of this 
machine are its compactness, smallness and 
lightness, as well as its positive inking qual- 
ities, which are secured by having the pad 
swing of the machine geared directly to the 
housing containing the wheels. This method 
of gearing assures a light, smooth action at 
all times, as well as positive inking of the 
characters. The machine is only 334 inches 
high by 1% inches in width, and weighs 
only five ounces. The wheels are of a nick- 
eled bronze composition, consequently rust 
proof, and are finely engraved, giving a 
large, clear, bold impression. There are only 
twenty-one parts in the machine and it con- 
tains only two screws, so that there is noth- 
ing to get out of order and cause trouble. 
This is an addition to the more than seventy 
other models which are manufactured by 
the Roberts company. 


Eastern Type Company Moves 


The Eastern Brass & Wood Type Com- 
pany, 71-73 Fourth avenue, New York city, 
has moved to larger and more convenient 
quarters at 114 East Thirteenth street. 
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Optimists in Printing Ink 

Sinclair & Valentine Company, ink manu- 
facturers, are optimists as to future busi- 
ness and they are proving their faith by 
deeds. The growth of this company during 
the past thirty years has been phenomenal. 
They began right. The partners were prac- 
tical inkmakers determined to manufacture 
only high grade inks. Governed by correct 
business principles and driven by a human 
dynamo, as the late Frank McD. Sinclair 
proved to be, they could not do otherwise 
than succeed. 

The present head of the company, E. Sin- 
clair, has given over thirty years of his life 
to the ink business and has gathered around 
him a staff of trained men in every depart- 
ment of the manufacturing end, together 
with capable representatives in charge of 
branch offices in the principal cities. Even 
in public life few men have as extended an 
acquaintance as “Ed.” Sinclair. He has 
friends in the printing trades because he 
deserves them. 

This company’s faith in the future of the 
printing business in this country is so strong 
that they have taken advantage of the tem- 
porary summer lull in trade to erect a new 
factory which will give them about 68,000 
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square feet of additional floor space. This 
up to the minute building is at 604 to 612 
West 130th street, New York city. 

The company’s chemists, after persistent 
and intensive laboratory experiments car- 
ried on since the beginning of the Great 
War, claim to have mastered the intricacies 
of dry color making so as to be independent 
of foreign products. In their new factory 
they purpose to increase the lead they now 
hold in color making so that their inks will 
continue to be purely American products. 
Visitors have always been welcome to their 
factory at 11 to 21 St. Clair Place, formerly 
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611 West 129th street. Those who are taken 
through their great plant can now witness 
the manufacture of inks from the making 
of the dry colors down through the mix- 
ing, grinding and delivery of the inks ready 
for the press. 


A New Typesetting Machine 


A new typesetting machine, the American 
Typocrat, has recently been invented by A. 
F. Osterlind and F. C. Damm, of St. Paul, 
Minnesota. Mr. Osterlind is president of 
the Osterlind Printing Press & Manufactur- 
ing Company, St. Paul. The typocrat is a 
line casting machine using standard matrices, 
Borders, ornaments and metal furniture up 
to seventy-two point can be cast on it. The 
inventors of the typocrat claim that it per- 
forms its work smoothly and quietly, and 
that it will sell for about half the price of 
other typesetting machines. An illustration 
of the typocrat is reproduced on this page. 


The Cutler-Hammer System 


“The Cutler-Hammer System — Safest 


in the World ” is the title of a sixteen page 
booklet with a two color cover, recently 
published by the Cutler-Hammer Manufac- 
Company, 
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The Typocrat. 


York. The booklet illustrates and explains 
the new line of control apparatus recently 
developed by this firm for use with high 
speed newspaper presses. The control 
equipment has been so designed that visual 
and audible signals are given before the 
press can be started. These signals warn 
the men working around the press, so that 
the machinery will not be started unex- 
pectedly. All movements of the press are 
controlled from conveniently located push 
button stations. The booklet also describes 
briefly the C-H dispatch conveyor for con- 
veying folded papers from the press to the 
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mailing room; the electric news bulletin, 
which announces news in bulletin form sim- 
ultaneously at several different points under 
control of one keyboard; the C-H auto- 
matic paper splicing machine, which splices 
news printing paper without marring the 
printing sheet; the Type H drive for paper 
calenders; electric linotype and monotype 
pots; and heating equipment for matrix 
beds. 
First Meeting of the Fourth 
District Typothetz 


A large attendance marked the first meet- 
ing of the Fourth District Typothete which 
was held in Baltimore, Maryland, on April 
15 and 16. 

Among the speakers were Noble T. Praigg 
and William John Eynon, of the United 
Typothete of America. Mr. Praigg’s speech 
“Why Printers Should Advertise ” was pub- 
lished in the May issue of THE INLAND 
PrinTER. Resolutions were passed con- 
demning any decrease in working hours, and 
advocating the establishment of the “long 
price list” of paper. The object of voca- 
tional training in penal institutions was 
commended, but it was urged that in the 
printing department such training be lim- 
ited to the elements of the art. The “ Balti- 
more Plan ” as outlined by Edward B. Pas- 
sano, of Baltimore, was heartily endorsed. 
This plan proposes an organization to in- 
clude employer, employee and public where 
these three may meet on common ground 
for the good of the industry. 


C.D. Traphagen Honored 


On the evening of April 21 a very enjoy- 
able and noteworthy banquet took place at 
the Sherman House, Chicago. The guest 
of honor was C. D. Traphagen, of the State 
Journal Company, of Lincoln, Nebraska. 
Mr. Traphagen was formerly president of 
the United Typothete of America, and for 
nearly a quarter of a century was an Officer 
and member of the Board of Directors of 
the Codperative Lithographers’ Association. 
Last November he resigned as president of 
this latter organization and asked to be re- 
lieved as a director. It was then decided 
by the members that some mark of their 
esteem should be shown. At the banquet 
a set of resolutions, engrossed in colors, was 
presented, as well as a handsome gold watch, 
chain and knife. The president of the asso- 
ciation, A. B. Lewis, of St. Louis, was in the 
chair. After dinner, Harvey G. Milliken, of 
Omaha, asked the guest of honor to accept, 
as a mark of the high esteem in which he 
was held, the gifts which had been cheer- 
fully subscribed for by the members. Mr. 
Milliken spoke of Mr. Traphagen’s desire 
at all times to do anything he could forthe 
advancement of the profession, and wished 
him many years of continued prosperity and 
good health. Mr. Traphagen made a feel- 
ing reply, thanking the members for their 
handsome gifts. He traced the history of 
the organization and emphasized its value 
to the members in the coéperative and mu- 
tual spirit it has developed. Mr. Trap- 
hagen was one of the founders of the or- 
ganization and has devoted a large amount 
of time to every phase of the activities of 
the organization, which is codperative in all 
its branches. 
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“The Census Takers of Industry” 


To meet the insistent demands from busy 
men in every branch of industry for infor- 
mation as to the possibilities of automatic 
counting machines, The Root Company, 
Bristol, Connecticut, for thirty years pio- 
neers in the manufacture of counting ma- 
chines, have compiled a very complete book 
called “The Census Takers of Industry.” 
This book is replete with suggestions and 
abundantly illustrates the ability of these 
little machines to remove the human ele- 
ment from various counting operations. 
Copies will be sent on request to the read- 
ers of this journal. 


Standard Cost System Adapted 
to Newspapers 


At a recent conference between F. W. 
Fillmore, U. T. A. supervisor of accounting, 
and Henry P. Porter, chairman of the Edu- 
cational Committee, a system of cost finding 
for the use of newspapers was formulated, 
being an adaptation of the Standard cost 
finding system. This cost finding plan will 
meet the particular requirements of the 
commercial and newspaper office. There 
have been prepared two cost finding forms 
which will be included in the Standard cost 
finding set, Form 2-N, newspaper individual 
order summary, and Form 9-H N, summary 
of department costs for month. 

The Form 2-N, newspaper individual 
order summary, is practically the same in 
operation as the Standard individual order 
summary, Form 2. There will be shown 
the direct items for advertising and news 
under their respective costs. The prorated 
items are carried under advertising and news 
costs on the basis of running inches of each. 
The total cost, not only of the issue and of 
news and of advertising, but the cost of 
advertising per running inch as well, is 
obtained. 

To the Form 9-H N, summary of depart- 
ment costs for month, there has been added 
a column for summarizing the newspaper 
expense consisting of all newspaper expenses, 
such, for instance, as editorial and news 
features, circulation and mailing, solicitation 
and incidentals. The total newspaper ex- 
pense becomes a percentage of the cost of 
completed work (the same as selling ex- 
pense in commercial offices), and is pro- 
rated to the cost of advertising and news on 
the basis that each bears to the cost of com- 
pleted work on Form 2-N. 


Notes from U. T. A. Headquarters 


Arrangements have been completed for 
the annual meeting of the Michigan Typoth- 
ete Federation on June 23, 24 and 25. The 
sessions will be held at Gratiot Inn, five 
miles from Port Huron, where a flat Ameri- 
can rate prevails. The entire hotel has been 
reserved for those who will be present at 
the convention. 

Plans are being made for the next meet- 
ing of the Fourth District Typothete Fed- 
eration, which will be held at Washington, 
D. C., September 9 and 10. At the last 
meeting of the Federation, held at Baltimore 
April 15 and 16, Oscar T. Wright, president 
of the Typothetze of Washington, extended 
an invitation to the meeting, which was 
taken under consideration by the Executive 
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Committee and later accepted. An account 
of the Baltimore meeting will be found in 
the May Typothete Bulletin. 

The Tariff Printers’ Society of America, 
through its president, H. B. Evans, of New 
York, has made formal request for recog- 
nition as a division of the United Typoth- 
ete of America. The Executive Council, at 
its last session, granted this request, adding 
one more branch to the activities of the 
Department of Specialized Branches. The 
affairs of the new division will be directed 
by Frank M. Sherman, director of the De- 
partment of Specialized Branches. 

Members of the International Trade Com- 
position Association doing business in the 
Mississippi Valley met in conference at the 
Hotel Muehlebach at Kansas City on April 
22 and 23. Representatives of approxi- 
mately fifty trade composition plants were 
present. Resolutions opposing the intro- 
duction of the forty-four hour week and a 
practice of the International Typographical 
Union whereby closed shop trade compo- 
sition plants are restricted in the sale of 
their product to printers, were adopted. 

The annual conference of the Wisconsin 
State Franklin Club will meet at the Hotel 
Pfister, Milwaukee, June 17 and 18. The 
whole of the first day and the morning of 
the second will be spent in the transaction 
of business. The afternoon of the second 
day will be given up to the annual picnic 
of the Milwaukee Typothete. J. G. Wal- 
lace, director of the department of field 
operation, U. T. A., and J. Walter Strong, 
U. T. A. field secretary for Wisconsin, will 
address the convention on the Wisconsin 
plan. Among others there will be addresses 
by M. C. Rotier and W. G. Penhallow, of 
the Milwaukee Typothete. 


Two New Photoengravers Enter;Field 


May Day, 1921, marked the entrance of 
two new firms into the photoengraving field 
— The Associated Engraving Company, 347 
Craig street, West, Montreal, Canada, and 
the Equity Photoengraving Corporation, 
501-511 Seventh avenue, New York city. 
These two firms are among the best equipped 
plants, both having been installed under the 
supervision of Adolph Hess, of the F. Wesel 
Manufacturing Company, Brooklyn, New 
York. 

George W. Collins Joins Swenarton 

& Salley 

George W. Collins, formerly with the 
Typographic Service Company, is now a 
member of the firm of Swenarton & Salley, 
“Producers of Good Printing,” 350 West 
Thirty-cighth street, New York city. Mr. 
Collins has had twenty years of experience 
in the printing and advertising fields, and 
in his new association he will be of much 
assistance to customers of Swenarton & Sal- 
ley in planning advertising literature and 
printing. 


Monitor Controller Company Opens 
Cleveland Office 


The Monitor Controller Company, of 
Baltimore, Maryland, manufacturers of the 
Monitor system of automatic control for 
motor driven apparatus, have established a 
Cleveland office at 420 Permanent building, 
in charge of Robert Notvest. 
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Tue INLAND PRINTER is issued promptly on the first of each month. It 
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WANT ADVERTISEMENTS 


Prices for this department: Under heading ‘‘ Situations Wanted,’ 35 cents 
per line; minimum 70 cents; three lines for $1.00. Under all other headings, 
price is 50 cents per line; minimum, $1.00. Count ten words to the line. 
Address to be counted. Price the same whether one or more insertions are 
taken. Cash must accompany order. The insertion of ads. received 
in Chicago later than the fifteenth of the month preceding publication not 
guaranteed. We can not send copies of THE INLAND PRINTER Free to classified 
advertisers. Remit 40 cents additional if copy is desired. 











BUSINESS OPPORTUNITIES 


FOR, SALE — Well-established printing business located in thriving industrial 

city in northern Ohio; national reputation for high-grade work; medium 
size plant with modern equipment; a paying proposition which could be greatly 
developed by two or three practical men; present owners desire to devote entire 
a to advertising business; no labor trouble; will bear close investigation. 
* 39, 
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BUSINESS OPPORTUNITY for ambitious electrotyper; parties in live Mid- 

dle West city needing electrotype facilities, including wax engraving, will 
make it possible for man who knows electrotype business thoroughly to estab- 
lish plant on basis permanent and profitable to him. Write stating qualifications. 
Inquiry will be treated in strict confidence. C 382. 





WANTED — One live hustling printer in each locality to handle our line of 
sales and order books, duplicate and triplicate, carbon sheet or carbonized; 
large demand; liberal commission. THE WIRTH SALESBOOK CO., Chicago. 





FOR SALE — A gocd job plant, only one in growing city of 14,000; $18,000 
business last year; a bargain for quick sale. For particulars, address 
PRINTERFACE, General Delivery, Warren, Ohio. 





FOR SALE — Half interest in good platen job shop, located in Los Angeles; 
inventories at $7,500; business averages $2,000 per month; details on 
application. C 399 








FOR SALE 





FOR SALE — New and cverhauled machinery for printing, binding and cutting 

and creasing; cylinders 16 by 21 up to 50 by 74; new and overhauled 
Chandler & Price job presses, Lee two-revolution presses, paper cutters, folders, 
stitchers, proof presses, punches and special machinery; Hamilton type and 
electrotype cabinets; stone frames; 55-inch Kent Old Style semi-auto power 
cutter; 25 by 32 Potter self-inking proof press with feed board and grippers; 
14 by 22 late style 6-C Thomson press, also other 10 by 15 and 13 by 19, 14 
by 22 Universal and Colt’s presses; 13 by 13 Blackhall hand stamper; 39 by 
53 late style Miehle two-revolution press; large stock used Challenge and 
Latham hooks and blocks; 24-inch paper punch. Tell us your wants and 
machinery or outfit you have for sale) WANNER MACHINERY CO., 714- 
716 S. Dearborn st., Chicago. 





FOR SALE — One Straight Kidder rotary press, size 28 by 20 inches, printing 

one color on each side of the web, press equipped to deliver product either 
flat or folded, speed 8,000 to 10,000 revolutions per hour, machine in perfect 
condition, has never been used, possession at once; also one Kidder 30 by 30 
inch rotary press, printing two colors on the face and one color on the reverse 
side of the web; one one-color and one two-color 6 by 6 inch New Era press; 
three Kidder two-color 12 by 18 inch roll feed bed and platen presses; one 
Kidder latest improved 30 by 20 inch one-color roll product wrapping paper 
press, good as new, immediate delivery, bargain price. GIBBS-BROWER CO., 
261 Broadway, New York city. Telephone: Barclay 8020. 


WE HAVE FOR SALE one Dexter Pony circular folding machine; will fold 

6 by 9 inch to 14 by 20 inch; floor space 3 by 3 ft. 6; shipping weight, 
1,200 Ibs.; hand feeding; equipped with two right angle and one parallel as 
used for regular letter-fold folding; delivery in packer box in the rear of 
machine; can also fold 16 page, three fold booklets delivered from underneath 
of third fold into packer box; adjustment to any or either fold is easily and 
quickly made. C 395. 











FOR SALE — Three modern ‘style Miehle presses, size 39 by 53 bed, combi- 

nation delivery, four form roller; these presses have been used on highest 
grade of work only, run slow and guaranteed to do first-class printing and to 
register; can demonstrate and accept order for prompt shipment; very low 
price for quick sale. Wire or writee WANNER MACHINERY CO., 714-716 
S. Dearborn st., Chicago. 


FOR SALE — Model C. C. 14 by 20 Autopress manufactured by Fastpress 
Company, 2638-2640 Park av., New York city; machine has barely had 
varnish worn off, having been used so little; positively a money-maker for any 
shop that has work to keep it going; forced to sell to make room; will give 
purchaser benefit of forced sale price. NEWS DEMOCRAT, Belleville, Il. 


FOR SALE — New Monotype type, 6 to 36 point, large variety; type and 

border, 50c lb.; “ nae leads and slugs (not Monotype) in 2-foot 
strips, 20c lb.; rule, 45c; cut, 5c lb. extra; linotype and monotype compo- 
sition. Send for catalog. GROSS TYPESETTING & FOUNDRY COo., 118 
N. Third st., St. Louis, Mo. 


BUT ONE OPERATION — In figuring stock if you have a printer’s Ready 

Reckoner, to ascertain cost of 310 sheets of 29% Ib. stock at 1334 cents 
per pound, simply multiply 8.11 by .31; the Reckoner does the rest, post- 
pee 50 cents. Sample pages on application. FITCH BROS., Central City, 
Neb. 

















Megill’s Patent 





QUICK ON 


Send for booklet this and other styles. 


60 Duane Street 








MEGILL’S PATENT 


SPRING TONGUE GAUGE PINS | A ytomatic Register Gauge 
== Se, ES = automatically sets sheets to perfect register. Applies instantly to 


any make of popular job press. No fitting. Great in efficiency, 


Method of attaching does not interfere with raising tympan. 
E. L. MEGILL, Pat. —- Mfr. 


From us or your dealer. Free og 


Megill’s Patent 
DOUBLE-GRIP GAUGES 





Toex VISE GRIP 


Send for booklet this and other styles. 











Please Mention THe INLAND PRINTER When Writing to Advertisers. 
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FOR SALE — No. 1 linotype machine, newly rebuilt and in first-class mechan- 

ical condition; one font two-letter mats and one magazine included; just 
the machine for daily or weekly newspaper; $1,100 cash. GROSS TYPE- 
SETTING & FOUNDRY CO., 118 N. Third st., St. Louis, Mo. 


FOR SALE — About 4,000 pounds useful type faces, 6 to 72 point; full cases, 

used for stereotyping only in large newspaper display ads; also California 
job cases and racks with steel runners. For particulars, address WESTERN 
PRINTING MACHINERY CO., 1214 Pine st., St. Louis, Mo. 


PRINTERS, ATTENTION — For sacrifice, several large modern “ Optimus ” 

two-revolution presses, Pony Miehle press, Model 5 linotype machine, 60- 
inch Auto, Dexter paper cutter, large pinking machine and fifty-four wheel 
truck. 58. 
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WORKING FOREMAN — Who can design and execute effective printing and 

take charge of composing room details; medium-sized plant in central Wis- 
consin city of 8,000; pleasant working conditions with progressive firm; good 
opportunity for a live man who wants to advance; send samples of work and 
names of two former employers. C 321 





JOB PRINTER — A first-class all-around job compositor; one who can oper- 
ate linotype preferred; good wages and a permanent position to man who 

can qualify, but he must be able to make good; union office, medium sized 

city in Michigan. Give full details and experience in first letter. C 392. 





WANTED — First-class job printer; must be A-1 color man and have execu- 
tive ability to foremanize office; job is permanent to right party; southern 
California; state wages expected and give references. C 388. 





METAL CARD HOLDERS for marking type cases, electro cabinets, stock bins 

and shelves. Send stamp for sample, prices, and free booklet ‘‘ How to 
Save Money in the Composing Room.’”” HADDON BIN LABEL CO., Haddon 
Heights, N. J 


FOR SALE — 1 Colt’s Armory press, 13 by 19; 1 Golding press, 10 by 15; 
both relatively new; also 1 Chandler & Price press, old but in good con- 
dition. WHEELING NEWS LITHOGRAPH CO., Wheeling, W. Va. 








FOR SALE — Autopress, size 11 by 17, in excellent condition; has automatic 
feeder or can be set by hand: used by private plant which has no further 


2 


use for same; exceptional bargain. C 390 





K. LINOTYPE, two magazines, A-1 condition; now used on book and general 
job work; will sell or exchange for C. O. P. Gordon with Miller feeder. 
SUTHERLAND PRESS, St. Thomas, Ont. 


BOOKBINDERS’ MACHINERY — New Model National book sewing ma- 
— also rebuilt machines. Write for particulars. JOSEPH E. SMYTH 
CO., 638 Federal st:, Chicago. 








FOR SALE — Three Autopresses in good operating condition are offered at 
sacrifice prices; prompt action essential. C 400, care The Inland Printer, 
41 Park Row, New York. 





FOR SALE — One 44 by 62 inch 0000 Miehle one-color press, with Upham 
attachment, making it capable of two-color work; A-1 condition; reason- 
able price. C 319. 


FOR SALE — One 2-revolution Lee cylinder press, 24 by 36, capacity, 1,800 
per os nearly new. PARKIN PRINTING & STATY. COo., Little 
Rock, Ark. 


OPTIMUS No. 7 FOR SALE, bed 36 by 52, 4 form rollers, good condition. 
MILBURN & SCOTT CO., Beatrice, Neb. 


a SALE — Cross feeder for 29 by Pig ; Curtis steel die press, 3 h. p. 
. C. motor and controller. C 3 


FOR SALE — Brass-lined wooden storage galleys; cheap. SOUTHERN AGRI- 
CULTURIST, Nashville, Tenn. 


LINOWRITER, a writing machine with slug-caster keyboard. EMPIRE TYPE 
FOUNDRY, Buffalo, N. Y. 




















FOR SALE — Printing press, 45 by 62, two revolutions; price, $800. BOX 
157, Xenia, Ohio. 





WANTED — English-German linotype operator; ideal working conditions: 
steady position: no labor troubles; wages, $40 per week. WARTBURG 
PUBLISHING HOUSE, Waverly, Iowa. 





COMPOSITOGR-FOREMAN — We have a a good position to offer the right man 
in a medium-sized up-to-date plant specializing in catalogue work. WIL- 
LARD PRESS, Boonville, N. Y. 


LINOTYPE OPERATORS — Opportunity offered for men who want to get 
up speed; steady position, good wages; non-union. THE INTELLI- 
GENCER, Lancaster, Pa. 














AD COMPOSITORS — Steady position, good wages; non-union. Apply, giving 
references, THE INTELLIGENCER, Lancaster, Pennsylvania. 


PRINTERS — Monotype makeup men for day and night shift. GEO. BANTA 
PUBLISHING COMPANY, Menasha, Wis. 








Estimator 





WANTED — An experienced man for estimating job printing and_ binding. 
LOWMAN & HANFORD CO., Seattle, Wash. 





Layout Man 


EXPERT TYPOGRAPHIC LAYOUT MAN WANTED — Leading Philadelphia 

printing house with finely equipped Art Department requires the services 
of one or two experienced typographers to make working layouts for booklets, 
catalogues, folders and other high-class commercial printing; complete series 
of all good type faces; fine opportunity for men of taste, initiative and accu- 
rate ability in the proper use of type. Write fully as to qualifications and 
experience. All replies treated confidentially. C 386. 








Managers and Superintendents 





WANTED — Superintendent by large manufacturing stationer, situated in 
Texas, that does a large commercial lithographing, blank book and printing 

business; must be capable of running factory and estimating on all kinds of 

work; good situation for the right party without union affiliations. C 385, 





Pressroom 





WANTED — A good position, with a real future, awaits a combination cylin- 

der and platen pressman capable of getting high-class production, in a 
small size pressroom; must understand Dexter and Miller feeders; located in 
the best home city on the Pacific Coast; union. C 387. 





Production Manager 





HELP WANTED 
Artist 








ARTIST with creative ability, ix? " layouts and good color sense; we also 
want a good retouch artist. C 3 


Composing Room 








WANTED — Composing room foreman; monotype keyboard operator; pam- 

phlet bindery foreman experienced on Cleveland and Brown folders; also 
several compositors on fine work. We operate a strictly open shop on the 
Golden Rule basis; Rochester is one of the finest cities in the East. A real 
opportunity for permanent connection is offered to men of character, energy 
and ability. THE DUBOIS PRESS, Rochester, N. Y 


PRINTER-PRESSMAN — Practical working foreman wanted in private plant 

of nationally known manufacturer located in the city of Pittsburgh, Pa.; 
an elegant opportunity is offered the man who knows practical — and 
presswork, both black and color, also pamphlet binding; one who has been 
trained in a country printery preferred. Write = particulars in first letter, 
giving age, references and salary expected. C 3 


WORKING FOREMAN — A first-class job printer who understands stone work 

and high-class job composition to act as working foreman in medium-sized 
plant doing all kinds of catalog and general job printing; must understand his 
business thoroughly; union shop; a good position to the right man. Give 
experience and a!l information. C 394. 











FOREMAN — One who can lay out and execute work and direct others in com- 

position; unusual opportunity for man of right caliber; located in city 
of seventy thousand in southern Michigan. In answering, give full particu- 
lars, sample of work and salary expected. BOX 81, Saginaw W. S., Michigan. 





WANTED — High-grade combination monotype operator; permanent; good 
working conditions. POWERS-TYSON COMPANY, Grand Rapids, Mich. 





HAVE YOU HAD at least four years’ experience in a printing plant so that 
you are competent to estimate on jobs? Do you know paper stocks well — 
type faces and layout — and plates? Would you like to supervise the printing 
in the Production Department of a New York State advertising agency hand- 
ling some thirty national accounts? We are not making rosy promises, but do 
agree to provide a lot of good hard work and a fair salary to a man who wants 
to live in a town of about 100,000 population and who is interested in adver- 
tising printing. Give full experience and details in your first letter. C 396. 





Proofroom 





PROOFROOM FOREMAN — Man possessing real ability as a printer and 

capable of producing results in large proofroom; must be good executive and 
acquainted with best grade of book and catalogue work; non-union; state age 
and places worked in first letter. C 389. 





Salesmen 





MANUFACTURER of newly patented and very high-grade saw-trimmer de- 

sires high-grade sa'es agents who are now calling on printing and allied 
trades to take over exclusive territory for sale of this machine; this machine 
is so very superior to all others on the market that it will in time sell itself; 
state present connections, territory, references, etc., in first communication; 
confidential. C 401. 





WANTED: SALESMEN —To sell highest quality product of the largest 

commercial art, photoengraving, electrotyping, nickeltyping and color pro- 
cess printing plant in the South; excellent territory now open, commission 
basis. Apply to JACOBS & COMPANY, Graphic Arts Division, Clinton, S. C. 








WORK .% 
Electrotyping 








All matters of current interest to Process Workers and Electrotypers are dealt with month 
P R O a E S S by month, and both British and Foreign ideas as to theory and practice are intelligently 
and comprehensively dealt with. Special columns devoted to Questions and Answers, for 


which awards are given. 
PER ANNUM, $0.72, Post-free. Specimen Copy, Post-free, $0.08. 
Specimen copies can also be obtained from The Inland Printer Company upon request, 
A limited space is available for approved advertisements; for scale of charges apply to the Publishers. 


The Journal for all up-to-date Process Workers Published by AAW. PENROSE & Co., Ltd., 109 Farringdon Road, LONDON, E.C. 


It is also the official organ of the Penrose Employment Bureau. 








Please Mention THe INLAND PRINTER When Writing to Advertisers. 
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WANTED — A salesman who is well acquainted with the printers outside of 

New York to handle as a side line the best Gold Ink on the market; a 
liberal commission to the right man. Write or phone EDWARD C. BALLOU, 
122 E. 25th st., New York. Phone 6260 Madison Square. 


WANTED — Salesmen calling on the printing trade to introduce a quality line 
of printing inks; liberal commission; mention territory covered. FRANK 
LEBOUTILLIER, Treasurer, 41 East av., Newark, New York. 








SALESMEN SELLING PRINTING to sell gummed labels for package address- 
ing as a side-line; 20 per cent commission. McCOURT LABEL CABINET 
CO., Bradford, Pa. 








INSTRUCTION 


LINOTYPE INSTRUCTION — Twenty-one Mergenthaler linotypes;  estab- 
lished fifteen years; more than 1,000 have attended. Call, write for par- 
ticulars.5 EMPIRE SCHOOL, 133 E. 16th st., New York. 











MISCELLANEOUS 





WANTED — Superintendent, experienced job compositors, linotype operators, 

makeup and lockup men, bindery foreman, rulers, forwarders, finishers; one 
of the oldest and best known houses in the South; open shop, 48 hours; 
permanent positions. Correspondence invited. THE R. L. BRYAN COM- 
PANY, Columbia, S. C 





DESIGNS FOR SALE — 35 very attractive designs for Christmas cards, with 
plates; a splendid opportunity for printing house to establish a good busi- 

ness that will keep presses busy during slack time; additional designs furnished 

if desired. C 391. 

WANTED - 
G. EDWARD HARRISON, Agent, 





- Advertising stickers and gummed labels to sell to business men 
Baltimore, Md. 








SITUATIONS WANTED 
Bindery» 


BINDE] RY FORE MAN, many years’ experience as ; blankbook forwarder and 

finisher and stamper; familiar with all bindery work; good “ Cleveland ” 
operator; wages, $45; no scabbing; can invest; small Western town pre- 
ferred. C 397. 
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PRESSMAN — A competent cylinder and rotary pressman of Chicago desires 
to locate 4 a smaller city in the West or Middle West; capable of taking 
charge. C 403 


SITUATION WANTED by a good cylinder Pressman, capable of taking charge; 
can furnish best of references if necessary. C 269. 











WANTED TO PURCHASE 


WANTED — Secondhand Kidder or New Era roll feed bed and platen presses 

of any size or type, with or without special attachments; also Kidder one 
or two color roll product rotary wrapping paper presses. GIBBS-BROWER CO., 
261 Broadway, New York city. Tel. Barclay 8020. 


WANTED TO PURCHASE Miehle presses, all sizes. ADZIT PRINTERS 
SUPPLY CO., 232-240 Lyon st., N. W., Grand Rapids, Mich. 











WANTED — An Automatic card printing press; must be in A-1 shape and 
reasonable. SIDNEY MULTIGRAPH SHOP, Sidney, Ohio. 


15 by 18. M. M. 





WANTED FOR CASH, Harris two-color automatic presses, 
ROTHSCHILD, Inc., 712 Federal st., Chicago. 





WANTED TO PURCHASE — Engraving plant. Give details and spot cash 


price. HERALD, Bellingham, Wash. 





WANTED — Meisel rotary sales book press; state full particulars and lowest 


price. C 373. 

















WANTED TO PURCHASE — Will pay cash for 74-inch Miehle press. C 402. 
BUSINESS DIRECTORY 
Advertising Service 
HOWARD HANNEGAN, 2003 Lamont avenue, McKeesport, Pa., writer of 


advertisements for printers. Direct-mail and newspaper. Member I. T. U. 


Bookbinders’ Machinery 








HOFFMANN TYPE & ENGRAVING CO., 73 Fourth av., New York city. 


Large stock on hand. 
Brass Dies for Stamping and Embossing 




















forwarder; 20 


SITUATION WANTED by A-1 blank book and job finisher, 
small shop pre- 


years’ experience; executive ability; state wages, hours; 
ferred. C 181. 


BINDERY - FORE MAN, 


familiar with machinery, 








competent in all branches, 
wants position with good printing house. C 228. 


with good executive ability, 





PAPER RULER would undertake commission for selling binders’ supplies New 
Zealand, Australia, South America or China; references. C 366. 


SITUATION WANTED -— - Binde sry foreman; understands machinery; 
experience; in answering, state size of bindery, etc. C 317. 





16 years’ 





PAPER RULER seeks steady position; first-class; would consider partnership. 
& 
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Composing Room 





POSITION WANTED by ambitious all-around printer; linotype machinist 
operator, having city and country experience; good executive; desires to 
hear from interested party. Tell conditions and wages in first letter. C 404. 





FIRST-CLASS union job compositor desires position to take charge of shop in 
eastern Pennsylvania, New York, New Jersey or New England States. 
P. O. BOX 515, Pittsburgh, Pa. 


Managers and Superintendents 








PRINTER-EXECUTIVE, with 18 years’ experience, most of that time as 

owner-manager of country newspaper and job shop, some experience in 
Chicago shops, now printing instructor in Chicago school, will be at liberty 
aiter June 20; age 37, height 6 feet, weight 190, in perfect health; non- 


union. C 175 





SUPERINTENDENT — Experienced executive accustomed to best grade of 
printing, thoroughly experienced and a result-getter; systematic, neat; 
character above reproach; small or medium-sized city preferred. C 383. 





& ENGRAVING CO., 73 Fourth av., New York city. 


Brass Type Founders 


HOFFMANN TYPE 








New York city. 





HOFFMANN TYPE & ENGRAVING CO., 73 Fourth av., 
Large stock. 


AMERICAN TYPE FOU NDERS CO.— See Typ pefounders. 
Calendar Pads 


THE SULLIVAN PRINTING WORKS COMPANY, 1062 Gilbert av., Cin- 
cinnati, Ohio, makes calendar pads for 1922; now ready for shipment: 
the best and cheapest on the market; write for sample books and prices. 


Carbon Black 

















CABOT, GODFREY L.— See advertisement. 
Chase Manufacturers 








BARNHART BROTHERS & SPINDLER — Electric welded silver gloss steel 
chases, guaranteed forever. See Typefounders. 


Counting Machines 








AME -RIC "AN TY! PE FOU NDERS CO.- - See Ty pefounders. 
Cylinder Presses 








ADZIT PRINTERS SUPPLY COMP ANY, Grand Rapids, Mich. 





B BARNH ART BROTHERS & SPINDLE R — See Ty pefounders. 
_Demagnetizers and Ink Dryers 











UTIL ITY HE ATER CO., 239 Centre st., , New ‘York. Safety gas heaters, with 
automatic cut-offs, for all styles of presses. “ Be a hot printer.” 





SUPERINTENDENT of plant by a high-grade printer; full knowledge cf 
business in all details; desires connection with firm needing executive of 
proven ability. C 264. 





Newspaper 





YOUNG WOMAN, college graduate, with three years’ house-organ and com- 
munity magazine experience, desires magazine or newspaper position, pref- 
erably one involving feature writing; references. C 384. 





Pressroom 





1 on halftone 
am a married 


first-class; A No. 


CYLINDER PRESSMAN wants situation; 
go anywhere; 


work; capable of taking charge of pressroom; 
man and a steady worker; references. C 398. 





Electrotypers’ and Stereotypers’ Machinery 





HOE, R., & CO., New York. Printing, stereotyping and electrotyping machin- 
ery. Chicago offices, 7 


i 3 Dearborn st. 





Embossing Composition 





STEWART’S EMBOSSING BOARD — Easy to use, hardens like iron; 6 by 9 
inches, 12 for $1.25, postpaid. THE INLAND PRINTER COMPANY, 


Chicago. 





Engraved Letterheads 


Qu “ALIT Y WORK from ‘steel engraved plates ‘and dies, Specimens on request. 
DEAL & BROWN, 29 N. Water st., Rochester, N. 








“on 11 Trade “THE CAMEL BACK” Mark F 
1916 (THERE'S A REASON FOR THE HUMP. 








EMBOSSOGRAPHY 


251 William Street 


Please Mention THE INLAND PRINTER When Writing to Advertisers. 


TRADE MARK 
The art of producing flexible and permanent embossed 
or engraved effects without the use of dies or plates, any 
color, also gold and silver, as fast as ordinary printing. 


Write for Descriptive Matter, Testimonial Letters from Users, etc. 


EMBOSSOGRAPH PROCESS CO., Inc. 
NEW YORK CITY 
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Stereotyping Outfits 





ANYBODY CAN MAKE CUTS on ordinary sheet zinc at trifling cost with 
my simple transferring and etching process; skill and drawing ability not 
required; price of process, $1; particulars and specimens for 2-cent stamp. 


THOS. M. DAY, Box 1, Windfall, Ind. 








ACME DRY PROCESS STEREOTYPING — This is a new process for fine 

job and book work. Matrices are molded in a job press on special matrix 
boards. The easiest of all stereotyping processes. Catalogue on receipt of two 
stamps. HENRY KAHRS, 240 E. 33d st., New York. 





LINE CUTS cast in stereotyping metal directly from drawings made on Kalko- 
type Board; no routing of open spaces. Send postage for specimens. 
HENRY KAHRS, 240 East 33d st., New York. 


Job Printing Presses 





Tags 


MR. PRINTER — Send TAG inquiries and orders to THE DENNEY TAG 
COMPANY, Inc., West Chester, Pa., for quick service. Anything in blank 
or printed, regular or special tags, at lowest trade prices. 








ADZIT PRINTERS SUPPLY COMPANY, Grand Rapids, Mich. 

BARNHART BROTHERS & SPINDLER — See Typefounders. 

AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Looping Machines 











AMERICAN looping machines for punching-looping, one operation with twine, 
books, tags, Christmas bells. WARD & McLEAN, Lockport, N. 


Motors and Accessories for Printing Machinery 


SPRAGUE ELECTRIC WORKS, 527 W. 34th st., New York. Electric equip- 
ment for printing presses and allied machines a specialty. 











Neutralizers 





UTILITY HEATER CO., 239 Centre st., New York. Gas machines that stop 
offset and electric troubles, quick dry ink, and are safe for all presses. 





Numbering Machines 
AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Paper Cutters 
ADZIT PRINTERS SUPPLY COMPANY, Grand Rapids, Mich. 
BARNHART BROTHERS & SPINDLER — See Typefounders. 
AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Perforators 


F. P. ROSBACK CO., Benton Harbor, Mich. 
kinds, styles and sizes. 























Perforating machines of all 





Photoengravers’ Supplies 


LEVY, MAX, & CO., Wayne Junction, Philadelphia, Pa. 
lenses and gallery equipment for photo processes. 





Screens, cameras, 





Presses 





HOE, R., & CO., New York. Printing, stereotyping and electrotyping machin- 
ery. Chicago offices, 7 S. Dearborn st. 





Typecasters 


THOMPSON TYPE MACHINE CO., 223 West Erie street, Chicago. 
facturers Thompson type, lead, slug and rule caster. 





Manu- 





Typefounders 


AMERICAN TYPE FOUNDERS CO., original designs in type and decorative 

material, greatest output, most complete selection. Dealer in wood type, 
printing machinery and printers’ supplies of all kinds. Send to nearest house 
for latest type specimens. Houses — Boston, 270 Congress st.; New York, 200 
William st.; Philadelphia, 17 S. 6th st.; Baltimore, 215 Guilford av.; Rich- 
mond, 11 Governor st.; Atlanta, 24 S. Forsythe st.; Buffalo, 45 N. Division 
st.; Pittsburgh, 323 3d av.; Cleveland, 15 St. Clair av., N.-E.; Cincinnati, 
646 Main st.; St. Louis, oth and W alnut sts.; Chicago, 517-519 W. Monroe 
st.; Detroit, 169 W. Larned st.; Kansas City, 10th and Wyandotte sts.; 
Minneapolis, 419 4th st., South; "Denver, 1621 Blake st.; Los Angeles, 121 
N. Broadway; San Francisco, 820 Mission’ st.; Portland, 47 4th st.; Spokane, 
340 Sprague av.; Milwaukee, 125 2d st.; Winnipeg, Can., 175 McDermot av. 


BARNHART BROTHERS & SPINDLER, manufacturers and originators of 
type faces, borders, ornaments, cuts, electric welded chases, all-brass galleys 

and other printers’ supplies. Houses at— Chicago, Dallas, Kansas City, 

St. Paul, Washington, D. C., St. Louis, Omaha, Seattle. 

THE NATIONAL TYPE FOUNDRY, Bridgeport, Conn. Guaranteed foundry 
type; large variety of faces. Specimen sheets and catalogue on request. 

O!d type taken in exchange if desired. 


EMPIRE TYPE FOUNDRY (Est. 1894), makers Wood Type, Metal Type, 
Reglet and Cutting Sticks. Buffalo, N. Y. Delevan, N. Y. 


HANSEN, H. C., TYPE FOUNDRY (established 1872), 190-192 Congress st., 
Boston. 535-547 Pearl st., cor. Elm, New York. 


Wire Stitchers 


Benton Harbor, Mich. Stitchers of all sizes, 
Flat only, 1 to 2 inches. 























F. P. ROSBACK CO., flat and 


saddle, %4 to 1 inch, inclusive. 

AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Wood Goods 

AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Wood Type 

















AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Printers’ Rollers and Roller Composition 


SAM’L, SON MFG CO., 636-704 Sherman st., Chicago; also 
514-518 Clark av., St. Louis; 88-90 South 13th st., Pittsburgh; 706-7038 
Baltimore av., Kansas City; 40-42 Peters st., Atlanta, Ga.; 151-153 Kentucky 
av., Indianapolis; 1306-1308 Patterson av., Dallas, Tex.; 719-721 Fourth 
st., S., Minneapolis, Minn.; 609-611 Chestnut st., Des Moines, Towa; Shuey 
Factories bidg., Springfield, Ohio; 1285 W. 2d st., Cleveland, Ohio. 


WILD & STEVENS, Inc Established 1859. 














BINGHAM’S, 





5 Purchase st., Boston 9, Mass. 





Printers’ Supplies 
ADZIT PRINTERS SUPPLY COMPANY, Grand Rapids, Mich. 











EASTERN BRASS & WOOD TYPE CO., 73 Fourth av., New York city. 


Large stock. 








44 and 48 Hour Weekly Wage Tables 


Arranged by 6 minute periods 1 to 1,000 


5c PER WEEK TO $83.95 $4 00 EACH 
An Hour Cost Table Free. 


Write Decimal Unit Pub. Co., P. 0. Box 934, Salt Lake City, Utah 





BARNHART BROTHERS & SPINDLER — See Typefounders. 
AMERICAN TYPE FOUNDERS 





CO.— See Typefounders. 








Printing Machinery, Rebuilt 
BARNHART BROTHERS & SPINDLER — See Typefounders. 
Printing Material 











AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Punching Machines 


F. P. ROSBACK CO., Benton Harbor, Mich. 
for round, open or special shaped holes. 


AMERICAN TYPE FOUNDERS CO.— See Typefounders. 
Rebuilt Printing Presses 








Multiplex punching machines 











AMERIC AN TY PE FOUNDERS CO.— See Type founders. 


Roughing Machines 





AME RIC ‘AN + Y P E FOU NDE RS co. — See Ty pefounders. 
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—Become a*Swift—— 
Free Book Tells About This 
New Easy Way in Linotyping 


AS you yourself know, “‘Swifts’’ can go out and get better jobs than 
“dubs”—and are qualified to KEEP them. No matter whether you 
are an apprentice, a machine operator, a compositor, or whatever other 
printing job you now hold, you can easily become a “‘swift”’ in Lino- 
typing, Monotyping, or Interty ping. Through a wonderful new system 
you can quickly train yourself, at home in spare time. 

New Thaler System not only includes amazing course of quick- 
result home-study lessons but also the famous Thaler Keyboard, owned, 
patented, and controlled exclusively by us. This is the only keyboard 
endorsed and used by the MergenthalerCo., and it is made with Linotype, 
Monotype or Intertype faces. Whether or not you are now an operator 
this system will quickly make you a “‘swift’’—and all that it means. 

Mail postal or letter at once for full facts about this New Thaler 
System and Special Short-Time Offer. Address 


The Thaler System, 26 Loan & Trust Bidg., Washington, D. C. 
























again. 





$1.00 per Package, Prepaid 








Please 





MICHENER’S E MBOS SING COMPOSITION 


Hard as stone; die ready for use in two minutes; softens quickly by hot water, gas flame or torch; remeltable, can be used over 
Each package has full instructions and hints on embossing and register work (over 2,000 words). 

book to learn to do good embossing. 
Send for a package today. 


USED ALL OVER THE WORLD Grand Haven, Mich. (the ptg. machinery city) 


Mention Tue INLAND PRINTER When Writing to 





You don’t have to buy a 
On the market for over 20 years. 
A. W. MICHENER, Manufacturer 











Advertisers. 



































Pinting Plates 


Printing plates that respond to the touch of the 
craftsman are a source of satisfaction to the par- 
ticular printer. 

Crescent has spent years in developing its prod- 
ucts to a point where they unfailingly meet the 
requirements of the master printer. 

You will like Crescent Plates. Your customers 
will appreciate the results you can obtain from 
Crescent Plates. 











We would like to tell you more about Crescent— 

about our complete service in Designing, Engrav- 

ing and Electrotyping; and in Advertising Plan 
and Copy Writing, too. 






KALAMAZOO, MICH. 










CRESCENT ENGRAVING CO. 


An envelope factory 





that serves well and honestly is worth know- 
ing. Only a good envelope factory can do 
that. 









It must be modernly equipped 
be manned by experts 
be reliable and dependable 
be interested in its customers’ needs 
be organized to render real service 
























Its ideal must be sound, its product 
above reproach. 


















That’s the kind of Factory we have. 







The Ontario Chart of Special Envelope Styles will 
serve to acquaint you in some detail with the specific 
kinds of envelopes we make. The second edition is 
ready for distribution — send for it. 





Ontario Company 


2340 West Van Buren St ~ Chicago 
Telephone West 2650 


Makers of Better Envelopes 













When you 
use a 


Hoff 
It will handle 


any stock from |} aes 
onion skin to |= es 


cardboard. 












Perfect saps in Cutting, Perforating and Scoring 






































The Hoff Combination Slitter, Perforator and Scorer for the 
Kelly Press. 








Many a good job of printing is ruined by careless slit- 
ting, perforating or scoring. 


THE HOFF COMBINATION SLITTER, 
PERFORATOR AND SCORER 


holds the sheet under perfect control at all times, giving a perfect 
cut, perforation or score. 


Leslie D. Hoff Mfg. Company 


Office: 15 MAY STREET, NEWARK, N. J. 


American Type Founders Company, Or Any Dealer in Printers’ Supplies 
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WOWARD Bow, 


Jear it-@ompare it-Jest it 


Tear, compare, test Howard Bond 
For all commercial needs; 

It meets each test and proves up best 
For quality it leads. 


Ask for test sheets for yourself 


The Howard Paper Company 


URBANA, OHIO 























Howard Bond ~Howard Ledger 
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AN ANNOUNCEMENT 
by the World’ Greatest ~ 3 
Manufacturers of QS ss 


FINE PAPERS 


oe 





MERICAN WRITING PAPER COMPANY was the first 

of the great paper manufacturers to declare itself committed 
to the policies of United Typothetae of America; to the economic 
necessity of the wholesale paper merchant; to the elimination of 
competition between mill and merchant for the business of the 
printer; to the protection of the printer both in specifying the 
paper to be used for every job and in his legitimate profit on 
that paper; to the standardization of fine papers, the elimination 
of meaningless and confusing brands and watermarks, and to the 
establishment and maintenance of the highest possible degree of 
distributing service linking the paper mill to the printer. 


In order to make its performance square with its professions, 
American Writing Paper Company, after an exhaustive investi- 
gation in which it has been aided by leading members of U. T. A., 
has reduced the number of Eagle-A Standard Bond Papers to 
eight, Ledgers to four, Covers to five and Book Papers to five. 
We believe that this range offers a satisfactory standard for every 
normal requirement of the graphic arts. The elimination of over- 
lapping grades will make a larger part of our equipment available 
for the manufacture of special commercial and industrial papers. 


Having standardized our lines we investigated the reputa- 
tions, the policies and the personnel of leading paper merchandis- 
ing organizations with a view to standardizing our distributing 
service. As the result of this investigation we are proud to 
announce the selection of The Whitaker Paper Company as 
General Sales Agents for all the products of our twenty-six mills 
in all the markets actively served by them. Additional Agents 
will be announced from time to time. Address us at Holyoke 
for the name of the nearest Eagle-A Agency. 


AMERICAN WRITING 
PAPER COMPANY 
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AN ANNOUNCEMENT __ 


by the Worlds Greatest we 
Distributors of 


FINE PAPERS 


~ tt, 


‘ 


HE WHITAKER PAPER COMPANY is an active 

supporter of the United Typothetae of America and a 
subscriber to the Three Year Plan. It advocates the standard- 
ization of fine papers; it believes that the printer is the proper 
person to specify and choose the paper used, as he knows the 
most about the mechanical requirements necessary to produce 
a satisfactory job. It believes that the stabilizing of paper 
values is especially important in these times because the largest 
single item in the cost of printing is paper. Its policy is one of 
cooperation with the printing industry and of service both to its 
printer customers and to its mill connections. 


For years The Whitaker Paper Company has been working 
consistently for the standardization of its lines and the establish- 
ment of such mill connections as shall guarantee the maintenance 
of all standard grades with maximum uniformity and the assur- 
ance of every ethical obligation to the trade. In pursuance of 
this policy we have received the whole-hearted cooperation of 
American Writing Paper Company, its Executive Officers, its 
Publicity Department, its Department of Technical Control and 
the Members of its Laboratory Staff. 


We believe that in the radical reduction of the number of its 
lines and in the standardization of these lines the American 
Writing Paper Company has inaugurated a reform of the first 
magnitude in the paper and printing trades. We are proud to 
identify ourselves with this progressive movement by assuming 
responsibility for the distribution of Eagle-A products to those 
who are entitled to buy them in all the markets served by our 
fourteen divisional warehouses and our thirty sales offices. 


cee 


~The Whitaker 
Paper Company 


3-8 Please Mention THe INLAND PRINTER When Writing to Advertisers. 


2 Ra tS a as ee See 
4 





= 


we} 


TTT 


—— 
TT TTT <a 


fits Ie ae, 


W The new Hammermill pub- 
Our New ay to lication, ‘‘Selling the Service of 
Printing,’’ will help you to get 

Help You Get new customers, and to do a big- 


ger business with the ones you 


More Business oo have. 

This is being proved by wide- 
awake printers in all sections of 
the country. You can prove it in 
yourtown. And it’s not difficult 
—everything you need is right 
in the publication, ready for use. 


5 You will find the following 
y: ll material in each copy that comes 
to your desk: 


The Utility Business Paper 
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Look jor this watermark —it is our word of honor to the public 
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A new idea in Printing Service, 
explained and illustrated—all 
ready for you to present to your 
customer or prospect. 

Full-sized facsimiles, in color, 
of advertisements appearing in 
the Saturday Evening Post, 
Literary Digest, and System— 
for your window. 

A handsome poster in colors— 
for display in your office. 

A discussion, by the Editor, 
of some current printing topic 
or problem—for your informa- 
tion and guidance. 
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You can’t afford to miss an 
issue of “‘Selling the Service of 
Printing.’’ If you are not getting 
your copy regularly, please let 
us know. 


Service and Advertising Department 


HAMMERMILL PAPER COMPANY 
Erte, Pa. 


Look for this watermark —it is our word of honor to the public 
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The Utility Business Paper 
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PRESIDENT HARDING 
epee Tre ee pe ee 


The’ Printer President of the United States 


Has Consented to Open the 


Graphic Arts Exposition 


AT THE COLISEUM AT CHICAGO 


On July 23, 1921 


At this Exposition every line of activity in the Printing and Allied Trades will be repre- 
sented. The newest machinery, the most up-to-date devices, the most finished time and 
labor-saving methods, and the most interesting and instructive manufacturing processes 
will be on exhibition and in operation. The Exposition will be a complete presentation 
of all the perfected operations and of the highest state of the art in the Printing Trade. 


You can combine a profitable and informing attendance at the Exposition with a vacation 
stay in Chicago—‘the greatest summer resort in the United States.” And the fact that 
President Harding is giving the Exposition his approval and encouragement guarantees 
you that the affair will be the biggest thing of its kind that has ever been staged. 


RESERVE YOUR VACATION WEEK FOR JULY 23 TO 30 
3 


The Exposition ts being conducted by The Chicago Club of Printing House Craftsmen 


In connection with the Second Annual Convention of the 
International Association of Printing House Craftsmen 


Address all inquiries to 660 Transportation Building, Chicago 





Pre snseepee 














EXECUTIVE COMMITTEE 


Chairman, WM. R. GOODHEART, President, Chicago Club of Printing House Craftsmen, 
Second Vice-President, International Association of Printing House Craftsmen 
GEO. E. CRANE, President, Chicago Roller Company E. J. McCARTHY, Pres., International Trade Composition Assn. 
FRANK DERMODY, Supt., Woman’s World Magazine Co. CHRISTEN OLSEN, Superintendent, Manz Engraving Co. 
C. P. EVANS, Western Mgr., Miller Saw-Trimmer Co. AUGUST D. ROBRAHN, Secy., Employing Electrotypers Association 
A. F. LEWIS, Pres., A. F. Lewis Co., Printing Trades Blue Book HARRIE A.SACKETT, Mech. Production Mgr., J. Walter Thompson Co. 
WILLIAM C. SCHMIDT, Superintendent, Brock & Rankin 


DoT eS ee ONE OE ee Oe 


Pep De TT PED Te ee ee ee ee ee ee 


Le 








PRT peepee 
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HOW MUCH DOES AN HOUR'S 
DELAY ON A CYLINDER 
PRESS COST YOU 
? 


Many profitable hours can be added to pressroom production 
by using OAK LEAF COATED CARDBOARDS, because they are 
always exactly right in quality, finish and thickness. 


PRESSROOM delays ordinarily experienced with inferior cardboards 
are a tax on your profits and distressing to your customers. OAK 
LEAF CARDBOARDS are uniformly good and can be depended 
upon for pressroom results and consumer satisfaction. 


OAK LEAF QUALITY means: No cause for delays in sorting de- 
fective sheets. No need for press readjustments to meet variations 
in thickness of stock. No vexatious holdups necessary to make 


standard inks lay properly. The finest examples of the engraving 
art can be reproduced on ULTRAFINE COATING perfectly. 


Cardboards Profitable for You to Use: 


ULTRAFINE LITHO BLANK ULTRAFINE EMBOSSING TRANS. 
RELIABLE LITHO BLANK OAK LEAF TOUGH CHECK 
ULTRAFINE TRANSLUCENT OAK LEAF RAILROADS 
ULTRAFINE POST CARD OAK LEAF FOLDING SATIN 


Each Package Bears the ““Oak Leaf’’ Label 


A. M. COLLINS MANUFACTURING CO. 
PHILADELPHIA, U. S. A. 


Makers of “Ultrafine” Coated Cardboards and Cover Papers 
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Our Foundries Are 


YOUR Foundries 


We electrotypers realize that we exist for the printers 
and not the printers for the electrotypers. 


With this thought in mind we have during the last twelve months 
published in this magazine a series of suggestions as to how 
you may secure better printing plates, better service, and closer 
co-operation from the members of this association. 


From the commendatory letters received and from the entire 
absence of criticism we feel that our publicity work has not only 
met with your approval, but as a result of the campaign a clearer 
understanding of our mutual interest exists today than ever 


before. 


With your help this good work will go on. Co-operation be- 
tween printer and electrotyper will continue to be the dominant 


purpose of our united effort. 


In closing we wish to emphasize just one more thought. You 
should insist that your electrotyper give you the same service that 
you are accustomed to get from your own composing room, 
press room, or bindery. Remember, too, when you give instruc- 
tions to your electrotyper, to make those instructions just as plain 
and concise as the interdepartment instructions which pass from 
one department to another in your own plant. 





Our Foundries Are Your Foundries 





INTERNATIONAL 
ASSOCIATION OF ELECTROTYPERS 





This space contributed by the 
NEW YORK STATE ELECTROTYPERS ASSOCIATION 
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“NOTE THE TEAR 
AS WELL AS THE TEST” 


DISTRIBUTORS 
BALTIMORE, MD......... Barton Duer & Koch Paper Co. 
BOSTON: MASS ron. on ca-- cascsssecceee Chas. A. Esty Paper Co. 


CHICAGO, _ as Parker Thomas & Tucker Paper Co. 








CLEVELAND, O » ww... Petrequin Paper Co. 
CHARLOTTE, |? _.. Western Newspaper Union 
| DYN EL OPS Ag | 2,7 Sc ee E. C. Palmer & Co. 
DENVER, COE............:. .Graham Paper Co. 
GREAT FALLS, MONT..................... Great Falls Paper Co. 
HARRISBURG, PAS j..0..:.-..-.<.00-- Johnston Paper Co. 
HOUSTON, ss... E. C. Palmer & Co. 
KANSAS CITY, MO........:.- Thompson Paper & Card Co. 
ICAI ING a aa sa cscs, Dudley Paper Co. 
j BO) OI Sd [EN D8) ye Southeastern Paper Co. 
LOS ANGELES, CAL... ..Western Paper Co. 
MILWAUKEE, WIS....Allman & ‘Christiansen Paper Co. 
NEW YORK CITY... noes cose ceeenee F. W. Anderson & Co. 
NEW ORLEANS, LA... .E. C. Palmer & Co. 
OMAHA, NEB. ............... Field Hamilton Smith Paper Co. 
01GB) SILO] 7/4 5 een nee nes Scoville Paper Co. 
PPA CEMA PA 6 oncnconescesestccspsesseosacsescoeces D. L. Ward Co. 
RICHMOND, VA... ee .D. L. Ward Co. 
ROCHESTER, N. , eae .Hubbs & ‘Hastings Paper Co. 
5 et L010 S)\) (© ee Acme Paper Co. 
SEH eds) ON | | Nassau Paper Co. 
SPRINGFIELD MO ios. sosncseceiconsce: Springfield Paper Co. 
SPOKANE, WASH. ....... Spokane Paper & Stationery Co. 
SAN a CAR eee Western Paper Co. 
TOBE DO Ooi is cc ccs sa ccstiss cssnens Blade Ptg. & Paper Co. 


TOPEKA, KANS” -Central Topeka Paper Co. 
WASHINGTON, D. C....Barton Duer & Koch Paper Co. 
WORCESTER, MASG............... ... Chas. A. Esty Paper Co. 
NEW YORK CITY. EXPORT—-Parsons & Whittemore 





NEENAH PAPER COMPANY 


NEENAH, WISCONSIN 


LOFT DRIED BONDS 


Age AND LEDGERS ONLY 
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Reliable 






Printers 


Rollers 
Sam! Binghams Son 


Mig. Co. 


CHICAGO 


636-704 Sherman Street 


PITTSBURG 


88-90 South 13th Street 


ST. LOUIS 


514-516 Clark Avenue 


KANSAS CITY 


706 Baltimore Avenue 


ATLANTA 


40-42 Peters Street 


INDIANAPOLIS 


151-153 Kentucky Avenue 


DALLAS 


1306-1308 Patterson Avenue 


MINNEAPOLIS 


719-721 Fourth St., So. 


DES MOINES 


609-611 Chestnut Street 


CLEVELAND, OHIO 


1285 West Second Street 


SPRINGFIELD, OHIO 


Shuey Factories Building 























Better rintin g 
Petter Trofits 


ORE BUSINESS! More 
production! Back to nor- 
malcy! These are everywhere 
the demands of business men. 


Ordinary salesmen and ordinary 
methods and ordinary values are 
slated for the discard. Yes, and 
ordinary PRINTING along with 


them. More color, more life, 

VERY MASTER 
more accuracy, finer detail, bet- PRINTER knows 
ter makeready; these will be the that there is at least one 


press upon which he 


uppermost things in the mind com tepaniten gules 
register, knife sharp 


of the master printer during the reins aA 


ensuing year. ink distribution and a 
finished job. 


It is the 
COLT’S ARMORY 
May we send youa 
catalog? 


JOHN THOMSON PRESS & MFG. CO. 
253 Broadway, New York Factory, Long Island City 














GraphicAarts 
osition 


EXHIBITOR 
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HERE is a sound reason for the 
superiority of the Typothetae 


Standard Guide; a reason which 
explains why it is the one authori- 
tative guide to the estimating and 
pricing of printing — 

The Standard Guide is backed by 
the United Typothetae of America, 
the International Association of Master 
Printers. At U. T. A. headquarters, 
and nowhere else, are available the 
thousands of production records and 
monthly cost statements from which 


_Backed 
by the U.T.A. 


a genuinely authoritative guide must 
necessarily be compiled. The pro- 
duction records are added to, day by 
day and week by week, keeping the 
information on which the Standard 
Guide is based always up to date. 


Furthermore, because it is based 
on records gathered from far and 
wide over a period of years, the 
Typothetae Standard Guide is com- 
prehensive. On the convenient index 
tabs of this handy loose-leaf volume will 
be found the following subdivisions: 




















Letterheads Society Printing 
Billheads Law Briefs and Records 
Invoices Show Printing Type Work 
Note Heads Placards, Window Cards, 
Statements Counter Cards, etc. 
Envelopes Checks, Drafts, Notes, 
Tags and Tag Envelopes Receipts, etc. 
Regular Blotting Constitution and By-Laws 
Enamel Blotting Steel and Copperplate 
Die Cut Cards Engraving and Printing 
Ordinary Cards, Tickets Stamped Post Cards and 
Good Grade Cards Envelopes 

Blank Books 


Imprinting Typewritten Letters 


Dodgers 
Auction and Sale Bills 


The Typothetae Standard Guide, in high grade loose- 
leaf binding, completely indexed, profusely illustrated 
with pictures of typical commercial printing 
jobs, becomes your permanent property at 


the nominal cost of - - 


Square Inch Bases for 
Hand Composition 


“a s" 


General Printing 
Book Work 
Pamphlet Binding 
Miscellaneous Scales 
Ruling 
Electrotyping 
General Information 


Showing the Index 


In ordering, or for further information, address 


UNITED TYPOTHETAE of AMERICA 


(International Association of -Master Printers) 


608 S. Dearborn St. aes Chicago, Illinois 





Semi-monthly Revision Service, which keeps the 
Standard Guide always correct and up-to-date, is fur- 
nished at $10 a year — $30 in all for 
the first year and each year thereafter, 


510 
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To is a quality peculiar to Foldwell that 
gives singular beauty to printed pieces. 
It comes from the press exquisitely printed. 


Elaborately etched halftones 
are reproduced clearly—faithfully, 
on its specially prepared surface. 
And the impressions made from 
fine color plates show the grada- 
tion of tones in all their delicacy. 


Such are the printing results 
that users of Foldwell enjoy. Such 
are the results that they have 
learned to expect. Is it not then, a 
sure indication of Foldwell’s supe- 
rior printing quality and depend- 
ability that their expectations are 
always satisfied? Many big printers 


and advertisers tell us that it is. 

Their preference for Foldwell 
above a multitude of other coated 
papers is natural. For Foldwell’s 
standards were first raised—and 
ever after maintained—to the 
end that unusually attractive 
mailing pieces might be printed. 

The advantages to be had by 
printing your advertising matter 
on Foldwell are shown in our 
Foldwell Book pictured above. 
If you will send us your name 
we will gladly mail you a copy. 


CHICAGO PAPER COMPANY, Manufacturers 
802 South Wells Street, Chicago 


Distributors 
in all 
Principal Cities 


Coated Cover 
Coated Book 
Ccated Writing 
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EXHIBITIONS OF 
FINE PRINTING 


Team ee\ GAIN this year there is call from 
x Ls ee many cities for the Printing Ex- 
eae] hibition of the American Institute 


of Graphic Arts. 
Exhibits include catalogs, booklets, cir- 


culars, and other printing of a practical, 
business character, as well as fine books. 


S. D. Warren Company, interested pro- 
foundly in the cause of Better Printing, is 
glad to recommend this exhibition to the 
attention of printers and buyers of printing. 


None who see it miss the point that 
refinement of design, a high order of work- 
| manship, and the appeal to good 
taste are recognized by printers, 
publishers, and advertisers as 
vital in the printing of today. 





S.D. WARREN COMPANY, BOSTON, MASS. 
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We take pleasure in announcing 
agency for Hammermill Papers. 


HAMMERMILL BOND 
HAMMERMILL SAFETY 
HAMMERMILL LEDGER 
HAMMERMILL COVER 


The watermark, Hammermill Bond, is 
the mill’s word of honor to the public. 
Adding Hammermill Bond to The Lin- 
denmeyr Lines is fulfilling our promise 
to maintain a collection of papers which 
we can sincerely recommend. 


We will be glad to take care of your 
Hammermill Bond requirements. To do 
this effectively, we shall carry in our 
New York warehouses a large stock in 
all the sizes, weights, colors and finishes 
for which this utility bond paper has 
justly won great popularity. 


HENRY LINDENMEYR & SONS 


ESTABLISHED 1859 
32-36 Bleecker Street 16-18 Beekman Street 
New York City, N. Y. 
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"You Get More 






than Mere Envelopes 
en You Buy These” 
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, é OU get a specialized service—a service devised specifically 
for the printer and lithographer—a service based upon 
an exact understanding of the particular peculiarities of 

your business—printing. 

And this service understand, is not a mere talking point— 
it’s based on a collection of tangible facts concerning the 
little ins and outs of your every day experiences. We “put 
ourselves in your shoes,’’ we visualize your difficulties and 
offer you the very help that you would give yourself were 
you in possession of our facilities. 

Let us work hand in hand with you on your next envelope job— 

any job that involves envelopes—directly or indirectly. Just 

one of our little “kinks” may untie the knot that’s bothering 
you right now. 

We'll gladly jump into the harness and pull with you—anytime. 

That’s our specialty—our distinctive service. We'll show you 

how to make money on envelope jobs that you now class as 

nuisances—we’ll turn them into business-building boomerangs, 
if you’ll give us the opportunity. 

We make everything in the shape of envelopes. Let’s get 

together on that envelope job that just came in. Write us now. 


WESTERN STATES ENVELOPE CO. 


Milwaukee, Wisconsin 


Do not fail to get our Price List No. 23. 


ttf 
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“‘We Protect 
the Trade’’ 
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Pa per ts part of the picture 


The textures, colors and weights of 
StrratHMore Expressive Papers are rich 
in suggestion. 


They say many things for the skillful 
printer and booklet designer. 


A foam-flecked Srratrumore Paper sug- 
gests the Great Outdoors for a customer 
advertising sportsman’s goods. 


A daintily textured, cream-tinted 
SrraTHMorE Paper expresses the idea 
of Daintiness for a perfume importer. 


A rough, stone-textured, stone-colored 


SrratumoreE Paper says Concrete for 
a cement manufacturer. 

And so, for every business and for 
every product, there is an appropriate 
Srrarumore Expressive Paper that fits 
the purpose, delights the customer and 
adds to your reputation. 


Write us for the Strathmore Demon- 
stration Set showing, among other 
things, the above picture on Expressive 
Paper—a graphic example of the sug- 
gestion-power of the appropriate type, 
color, illustration and Strathmore Expres- 
sive paper. Srratumore Paper Company 
Mirtineacuz, Massacuusetts, U.S.A. 


S TRATHMORE 
Expressive Papers 


Please Mention Tue INLAND PRINTER When Writing to Advertisers. 





Manufacturers 
of Printing Machinery 
and Supplies 


Sell in Great Britain 


HIS long-established printers’ supply house, 
maintaining extensive showrooms and oper- 
ating an efficient selling organization, seeks the 
agencies for American-made machinery, equip- 
ment and supplies essential or advantageous 
to the printing, box-making and allied trades. 


We Can Guarantee Excellent Business 
for Good Products 


British printers, handicapped for over 
four years by the restrictions forced by 
the war, anxiously await the opportu- 
nity to install items of American-made 
equipment of recognized merit. 


As one of their leading engineers, supply 
houses, and manufacturers of printers’ 
rollers and printing-inks, we are daily 
asked to fill the gap between them and 
the American manufacturer. 


In addition to our facilities for handling 


agencies in a profitable and satisfactory 
manner, as outlined above, we can offer 
manufacturers the advantages of our 
good-will, developed by years of careful 
and conscientious service in behalf of 
our trade. 


An association with this reliable house, 
therefore, should prove an asset for any 
manufacturer. Let us know what you 
have; we will give you our opinion of 
the possibilities for building up a trade 
with it in Great Britain. 


WALKER BROS. 


(Usher-Walker, Ltd.) 


Engineers and Dealers in Machinery and Sundries 
for the Printing, Box-Making and Allied Trades 


Main Offices and Showrooms, 33 Bouverie 
St., Fleet St., London (E. C. 4), England 
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GILBERT PAPER COMPANY, MENASHA, WIS. — Home of Lancaster Bond 


Quality Does Count 


EOPLE who have never seen your customer or his goods are 

made to see by your printing. His plant in which he prides 

himself, his business reputation, which he has labored to 
build and care for, his product in which he has put his belief and 
his courage---these things you must show in every piece of printing 
you do for every customer. 
He has an obligation to buy good printing and good paper. You 
have an obligation to sell him only paper and printing that are 
representative of the best of his business, his product and himself. 
Don’t hide your customer’s light under a bushel of paper bought 
for a price. Give him fine paper for a reasonable price. If you are 
not familiar with LANCASTER BOND, send for samples today. 
You will realize at once its honest craftsmanship, its sound materials 
and its beauty of texture and color. 


LANCASTER BOND 


The Aristocrat of Bonds 
Made by GILBERT PAPER COMPANY Menasha, Wis. 


Australia B. F. Ball & Co. Ltd. 
Baltimore, Maryland Barton, Duer & Koch Paper Co. 
Boston, Massachusetts Carter, Rice & Company 
Chicago, Illinois Moser Paper Company 

Cincinnati, Ohio Chatfield & Woods Company Sale sink : a . 
Cleveland, Ohio Cleveland Paper Manufacturing Co. Philadelphia, Pennsylvania a Garrett-Buchanan Co. 
Denver, Colorado Carter, Rice &? Carpenter Paper Co. b Pictsburgh, Pennsylvania The Chatfield 9 Woods Co. 
Des Moines, Iowa Carpenter Paper Company y Portland, Oregon Blake, McFall Company 
Detroit, Michigan Beecher Peck &3 Lewis Pueblo, Colorado Colorado Paper Company 
Indianapolis, Indiana C. P. Lesh Paper Co. Rochester, N. Y. >. R. M. Myers & Co. 
Los Angeles, California Blake, Moffit &2 Towne San Francisco, California Blake, Moffit 2 Towne 
Louisville, Kentucky The Rowland Company Seattle, Washington American Paper Company 
Madison, Wisconsin The Madison Paper Company Spokane, Washington Spokane Paper 2 Stationery Co. 
Manila, P. I. J. P. Heilbronn Company St. Paul, Minnesota Leslie Donahower Company 
Milwaukee, Wisconsin E. A. Bouer Company Syracuse, N. Y. R. M. Myers 3 Co. 
Minneapolis, Minnesota The Paper Supply Company Tacoma, Washington Tacoma Paper & Stationery Co. 


New York City Parsons Trading, Exp. Agents. 
or New York City Lasher &3 Lathrop, Inc. 
Newark, N. J. Lasher &3 Lathrop, Inc. 
New Orleans, Louisiana Julius Meyer & Sons, Inc. 
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Taking the 


next step in stabilizing the 
paper and printing 


industries 
@ 


Announcement of a complete standardized 
mill brand line of fine papers—a composite 
unity to be warehoused and distributed 





EETING the real needs of paper buyers by 


reorganizing mill output ! 


Penalizing the specialty, the oddity, the between- 
grades, the fictitious brands—the “short run”! 

Making one grade do where many overlapping 
grades were before—one watermark take the place 
of twenty! 

The seven national associations, covering print- 
ing, lithography, engraving and stationery, have 
united in passing Resolutions in favor of making 
the advantages of standardization available to buy- 
ers of paper and printing. 

In full-page space in the newspapers, the American 
Writing Paper Company has placed itself squarely 
on record as endorsing this policy. 

To-day the American Writing Paper Company 
has to announce, not merely an endorsement, a 
hope, a promise, but @ definite accomplishment. 


An average of only four grades to each class— 
yet covering every commercial need 


The American Writing Paper Company has 
standardized its own lines, has cut out every over- 
lapping and “short run” grade, has adjusted its own 


nationally by leading Merchants 


papers to the actual needs of Printers and Users: 


7 Bond Papers of rag content, 2 Bond Papers of 
wood fibres, 5 Ledger Papers, 4 Writing Papers, 4 
Linen Papers, 5 Cover Papers, 9 Book Papers, 4 
Offset Papers, 5 Bristol Boards, 3 Drawing Papers, 
2 Mimeograph Papers, 3 Blue Print Base Papers, 
5 Weddings and Papeteries, 6 Basic Specialties, one 
complete Announcement Line, one complete line of 
Hand-fashioned Papers, numerous Technical 
Papers. 


Adopted in consultation with groups of the leading 
Printers and Paper Merchants, this standardized 
production takes its place as a landmark in the 
development of the printing and paper industries in 
this country. 


Complete stock to be carried by special Service 
Houses in every city in the United States 


The American Writing Paper Company will not 
merely manufacture a standardized line of papers. 
It will distribute this line through the warehouses 
of Paper Merchants who will make the advantages 
of standardization available to Printers and Users— 
Paper Merchants who will handle the complete simpli- 
Jied mill brand line as a basis of selection for every need. 


AMERICAN WRITING 


a. 2 @ 


402 





;r *& Ff & SE 


Please Mention Tue INLAND PRINTER When Writing to Advertisers. 


> & KR Vti€ iE 


















mi 





82 ew. 


—_ 








This does not mean any interference with or re- 
arrangement of our relationships with Merchants on 
their lines. It does mean, however, that it is our 
aim and purpose to build up through leading Mer- 
chants a distributing system that will gradually 
concentrate on standardized lines — each grade on 
mass-production. 


Looking toward definite economies for 
Merchant, Printer and User 


In previous announcements we have outlined our 
attitude toward the economies of standardization. 
From the standpoint of the mill, standardization 
means running the great paper snenbliies continu- 
ously, with a minimum of interruptions for frequent 
changes in the “run”! It means the possibility of 
concentrating materials and equipment on one ma- 
chine for a standardized production. It means 
buying raw materials of definite qualities in larger 


Standardization, the new watchword 
in American industry 


HE war taught American business one im- 

portant lesson—that useless styles and grades 
of products slow up manufacturing, increase 
overhead and selling costs, make for poorer 
values. 


Today, in peace times, this lesson is being 
applied. 

Out of 303 types of plows, only 65 have been 
manufactured since the first of the year. 


Three-quarters of the sizes and types of stoves 
and furnaces have been eliminated. 


The 5000 different styles of pocket knives 
that there were in 1914 have been reduced by 
leading manufacturers to a few hundred. 


One manufacturer of rubber products has 
reduced his line from 73 to 7—yet his volume 
of business has trebled and the turnover of his 
merchandise on retailers’ shelves has more than 


doubled. 
Machinery is being standardized. 
Farm equipment is being standardized. 


The automobile industry is being standardized 
throughout—wheels, engines, spark plugs, piston 
rings, ignition systems, carburetors, radiators, fan 
belts, clutch discs, axles, bearings, grease-cups, 
springs. 

Herbert Hoover has announced that it will be 
one of the policies of the Department of Com- 
merce to bring the economies of standardization 
into every line of American business. 
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Watermark 
of Service 





quantities and on better terms. It means, in a few 
words, improved quality, greater uniformity, lower 
costs, less fluctuation in prices, better values, and 
stabilized papers. 


For the Paper Merchant, standardization makes 
it easier to satisfy the needs of customers, while 
at the same time facilitating turnover of stock, 
thereby increasing profit and reducing the cost of 
distribution. 


To th2 Printer, Lithographer and Stationer, 
standardization means ready accessibility of supply 
and quick service—faster turnover—a stable basis 
of quality and values. 


To the ultimate User of paper and printing, there 
comes the sum total — lower cost of paper, more 
efficient service. 


AMERICAN WRITING PAPER COMPANY 
Holyoke, Mass. 


The new super-service : 


Eagle-A Service Houses 
HE new simplified line of Eagle-A papers 
will be stocked in every important commer- 
cial center in the United States, where Printers, 
and users of printing and paper, can select easily 
and quickly the right weight, grade and color 
for their particular needs. 


The following Paper Merchants have already 
begun to receive, from the mill, shipments of 
the complete Eagle-A mill brand line. Other 
Service Houses will be announced at an early date, 
as soon as stock-orders are prepared. 


Albany, N. Y. Hudson Valley Paper Co. 
Atlanta, Ga. The Whitaker Paper Co. 
Baltimore, Md. The Whitaker Paper Co. 
Birmingham, Ala. The Whitaker Paper Co. 
Boston, Mass. Arnold Roberts Co. 
Boston, Mass. The Whitaker Paper Co. 
Chicago, III. Bradner-Smith Paper Co. 
Chicago, III. The Whitaker Paper Co. 
Cincinnati, O. The Whitaker Paper Co. 
Columbus, O. The Whitaker Paper Co. 
Dayton, O. The Whitaker Paper Co. 
Denver, Colo. The Whitaker Paper Co. 
Des Moines, Ia. Carpenter Paper Co. 
Detroit, Mich. The Whitaker Paper Co 
Indianapolis, Ind. The Whitaker Paper Co. 
Minneapolis, Minn, The Whitaker Paper Co. 


Newark, N. J Lasher & Lathrop Paper Co. 
Newark, N. J. J. E. Linde Paper Co. 

New York, N. Y.. Beekman Paper & Card Co. 
New York, N.Y. Lasher & Lathrop Paper Co. 
New York, N. Y. J. E. Linde Paper Co. 

New York, N. Y. Miller & Wright Paper Co. 
New York, N.Y. The Whitaker Paper Co. 
Omaha, Neb. Carpenter Paper Co. 


Philadelphia, Pa. 
Pittsburgh, Pa. 
Richmond, Va. 
St. Paul, Minn. 
‘Proy, N.Y. 


Garrett Buchanan & Co. 

The Whitaker Paper Co. 
The Whitaker Paper Co. 
The Whitaker Paper Co. 
Troy Paper Co. 
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New York Paper Merchants 


now identified as 


Eagle-A Service Houses 





E, the paper merchants listed below, have com- 
pleted arrangements to stock and distribute the 
new standardized and simplified mill brand lines of 
Eagle-A Bonds, Ledgers, Writings and Linens, Covers, 
Book and Offset, Bristols, Drawings, Mimeographs, 
Blue Print, Weddings, Papeteries, and Basic Specialties. 





Beekman Paper and Card Company, Inc. 
Lasher & Lathrop, Inc. 
J. E. Linde Paper Company 
Miller & Wright Paper Company 
The Whitaker Paper Company (N. Y.) 
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Atmosphere— 


RTISTS tell us that Sunburst catalog cover 
paper is wonderfully interpretative of the 
varying phases of nature. It subtly suggests 
Wij fleecy clouds, rippling water, furrowed fields, 
G rugged hills and shadowed forests. 


AS a background for booklets and catalogs of 
distinction, Sunburst Papers supply the 
necessary atmosphere. The average person may 
not realize why such a publication impresses him 
so agreeably; but artists, printers and advertising 
men are aware of the Sunburst appeal. 


UNBURST Cover Paper is as serviceable as 
it is beautiful. It protects as well as decorates 
printed productions. 





MADE BY 
HAMPDEN GLAZED PAPER 
& CARD CO. 

93 Canal St., Holyoke, Mass. 


Note: We havea 
convenient hand- 
book of Sunburst 
Cover Paper await- 
ing your request. 

Write for it. 
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Cost of Printing 
Reduced 


“You may put us down from now on as boosters for the Fortified 
Interchangeable Electric Pot for it is proving a winner for us. It 
has given us no trouble at all, has increased the efficiency of our 
Linotype so per cent, has eliminated loss of time to my operator, 
my foreman and my pressman, has reduced the amount of labor 
and has done away with the dangerous and offensive fumes of 
the gasoline pot. 

“On our low power rate of 5 cents per kw., the pot saves enough, 
after operating cost is subtracted from the former gasoline cost, 
to pay our electric light bill and to pay 12 per cent on $300.00, the 
cost of pot andinstallation. The pot will heat in 45 minutes almost 
any time and has invariably maintained correct temperature. We 
have had to regulate the thermostat only once and that was the 
second day of operation. We are now getting some 250 pages of 
10-point for revised city ordinance and have found no bad slugs.” 


The name of party writing this letter, as well as many other satisfied 
customers, will be gladly furnished upon request. 


The Fortified Interchangeable 
Electric Pot 


is a complete electric pot of our own manufacture (not a gas pot con- 
verted) that fits without change or alteration any model Intertype, 
Linotype or Linograph typesetting machines. It is also interchange- 
able with gas, gasoline or coal oil methods of heating. 

The Fortified is so sturdy and scientific in construction that the 
standard 110 volt equipment is guaranteed to operate on any voltages 
from 100 to 125. 

Write for illustrative booklet and let us tell you how your cost 
of printing can be reduced. 


Fortified Manufacturing Co. 


Fourteenth Street and Agnes Ave., Kansas City, Missouri 























THE MOHR 
LINO-SAW 


cuts slugs as they are ejected 
from the mold of the Linotype or 
Intertype to any desired length. 
It isa great time and labor saver. 


MAY WE TELL YOU ABOUT IT? 


MOHR LINO-SAW CO. 


513-515 West Monroe Street, Chicago 














Cut the Costs of Your 
Shipping Room 


Labor Saving Machines have speeded up production and cut down 

the overhead in other departments, why not in the Shipping Room? 

Hand tying means extra help, extra expense and output restricted 
by human limitations of help. 


The BUNN 
Package-Tying 
Machine 


does the work of three to five girls and 
never gets tired. It produces every 
minute it is in operation. It uses 
the minimum amount of twine — no 
waste. Ties a non-slip knot, which 
insures the package reaching its desti- 
nation without coming apart. 


Our new models greatly increase the 
range of size of package possible to tie. 

In writing kindly state maximum and 
minimum dimensions, that we may know 
what equipment will be required. 





Write us today for particulars re- 
garding our ten-day free trial offer. 


B. H. BUNN & CO. 


7329 Vincennes Ave. 
Chicago, Ill. 
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BNE EEY ck 
Net, $150.00 Cash 

Brings in the orders. when other 
inducements fail, as it is more 
pleasing and economical than 
any other form of dressing a job 
—costs less thafi a second color. 


Booklet telling the tale roc. 








‘Ellis “New Method” Embossing Co. | 


140 West 38th St., New York City 
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Bermingham and Prosser 
~--- Papers ---- 


The Tenth of a Series of Articles 
on Paper Making 


After the paper is cut into sheets some of this is counted and packed without 
further work. All coated papers are hand sorted—blemished sheets thrown out, 
seconds put in one pile and first-class papers piled on the other side of the sorter. 

Sheets to be trimmed are taken from the cutter to the trimmer. All coated sheets 
are trimmed. The trimmer is practically the same as will be found in any well equipped 
print shop—simply on a larger scale. 

The purpose of trimming is to make all sheets exactly the same size with corners per- 
fectly square. When the huge trimming knife has sliced off the more or less jagged edge 
from a pile of paper, it leaves a surface as smooth as the polished top of a mahogany desk. 

If large sheets are to be cut into numerous smaller ones on the trimmer, the counting 
is done before being cut into smaller sizes, so that one counting of the large sheets 
identifies the reams in each pile of smaller sheets, saving much work. But with the larger 
sheets which are not split on the trimmer every sheet is counted before being packed. 

Counting is done by girls, the more skilful of whom can count a ream in about two 
minutes. They become almost incredibly efficient at the work. 


BERMINGHAM & PROSSER service to printers is 
enabling them to trim costs and count additional profits. 


Write us before you print. 


BERMINGHAM & PROSSER COMPANY _ 


KALAMAZOO, MICHIGAN 
New York Office, 501 Fifth Avenue Chicago Office, 10 S. La Salle Street 
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Go to GOe@S for 
The Goes Loose-Leaf 


Common Law 
Record Book 


No. 8 
(Compiled by a member of the Chicago Bar) 
A text-book and a reference-book containing an instructive 
treatise and many helpful suggestions and forms essential during 
the organization, and, later, in keeping the records of an Un- 
incorporated Association (Common-Law Trust). Forms similar 
to those contained in The Goes Corporation Record Books, 
but made to fit the needs of a Common-Law Trust, are provided. 


Just Published 


The Goes Printers Hel, ps 


also include 


Common-Law Certificates Bond Blanks 


Write for descriptive matter 





Stock Certificates Diplomas 

Bordered Blanks Certificates of Award 

Bound and Loose-Leaf Corporation Record Books 
and 


Art Advertising Blotters 
Art Advertising Mailing Cards 
Art Advertising Calendar Cards 
Blotter designs Lithographed Calendar Pads 
prepared especially for 
Easter Publicity a 
are now available (E 








Samples and prices of all of 
¢ Goes Printers’ Helps 
will be sent when requested 


,.,Goes_. 

Lithographing 
Company ~ | 

45 West 6lst Street 
Chicago 











A Real Help 
In Your Work 


WEALTH of 
information on 
all branches of 

the graphic arts is con- 
tained in this volume. 


uate 3 Illustrating and print- 
ne A665 ing by all processess is 
POSTPAID 














thoroughly and com- 
prehensively covered in 
a practical but non-technical way. 
Advertising managers, printers, lithog- 
raphers, paper men, photographers, commer- 
cial artists, salesmen, instructors, students 
and all others interested in these subjects 


will find this book invaluable. 


Commercial Engraving and Printing 
Price, $15, postpaid 


THE INLAND PRINTER CO. 


632 Sherman Street, Chicago, Illinois 

















YOU DO NOT FIGURE 
ON POOR ELECTROTYPES 


Then, why take chances with them? 


You base your estimates on plates of good quality, and the 
excessive cost of make-ready and loss of running time in the 
pressroom occasioned by inferior, thin-shelled electrotypes 
may represent the difference between profit and loss to you. 
Command the skill, intelligence and careful workmanship 
of our efficient organization — give your pressroom a chance 
to equal in practice the anticipation of your estimator. 


Dinse, Page & Company 


725 S. La Salle St., Chicago Tel, Harrison 7185 


























The PEERLESS 
TRAP 


Such firms as Moser Paper Co., M. A. Dona- 
hue & Co., Hillison & Etten Co., Mazgill- 
Weinsheimer Co., Godwin Bindery, etc., after 
trying out the trap have repeatedly reordered, 
because they got results. 
Protect Your Paper Stocks 
Order a Trap NOW 
Peerless Mouse Trap, each . . . $3.00 
Peerless Rat Trap, each . . . . 8.50 
Prices f.0.b. Chicago. Cash with order. 


Special prices in quantity lots. 
The Automatic Trap Company 
NOT INC.) 
! 2623 N. Washtenaw Ave., Chicago, III. 
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SYSTEMS 


‘The Loft-Dried at the 
Rag-Content Paper 











Reasonable Price 
ANY advertisers, probably includ- an opportunity to add to your reputation 
ing some of your customers, are for service by suggesting the use of 
in the habit of using one grade of paper Systems Bond for both kinds of letters. 
for their regular correspondence, and By printing on Systems Bond you 
another and cheaper grade for their can produce and deliver letterheads 
processed sales letters, particularly where that will compare favorably with the 
large quantities are used. Their “‘regu- best that your customers are likely to 
lar’ letterheads they figure are too ex- have used for their correspondence, and 
pensive for form letters, while the “form”? at the same time, without sacrificing 








letterheads are not good enough - your own profit, you can bill them 
for office correspondence. at a price that will make them suf- 
Whenever and wherever you find ficiently economical for form letter 











this condition, you have also found use. Try it. 














EASTERN MANUFACTURING COMPANY, General Sales Offices: 501 FirTH AVENUE, NEW YORK 


Western Sales Offices: 1223 CONWAY BUILDING, CHICAGO 


SYSTEMS BOND DISTRIBUTORS 


A.tsany—W. H. Smith Paper Corporation Los AncELes— Blake, Moffitt & Towne PortLanpD, Ore.—Blake, McFall Company 
ATLANTA—Sloan Paper Company Louisvitte —The Rowland Company RicuMonp—Virginia Paper Company 
BatTiMorE—Baltimore Paper Company, Inc. Manta, P. I.—J. P. Heilbronn Company Rocuester—Geo. E. Doyle Paper Co. 
Boston—Carter, Rice & Co., Corp. Mitwaukee—The E. A. Bouer Company Satt Lake Crry—Carpenter Paper Co. of Utah 
The A. Storrs & Bement Company Minneapouis —Minneapolis Paper Company San Francisco—Blake, Moffitt & Towne 
Burrato—The Disher Paper Company NasHviLLE —Clement Paper Company SeatTLe—American Paper Company 
Cuicaco—Swigart Paper Company Newark—J. E. Linde Paper Company Spokane —Spokane Paper and Stationery Company 
The Paper Mills’ Company New Haven—The A. Storrs & Bement Company SprinGFIELD, Mass. —The Paper House of N. E. 
Cinctnnat1i—The Chatfield & Woods Company NewYork—J. E, Linde Paper Company St. Lovis— Beacon Paper Company 
CLeveLanp—The Union Paper & Twine Company Miller & Wright Paper Company St. Paut—E. J. Stilwell Paper Company 
Des Motnes—Pratt Paper Company Omana—Carpenter Paper Company Tacoma—Tacoma Paper and Stationery Company 
Detroit —The Union Paper & Twine Company PuiLapeLpnia —A. Hartung & Company WasHincTon—R. P. Andrews Paper Company 
HarrispurG —Donaldson Paper Company Riegel & Company, Inc. Virginia Paper Company 
Kansas Crry—Bendict Paper Company PirtspurGH—General Paper & Cordage Company Winnirec, Canapa—-The Barkwell Paper Company 


Portianp, Me.—C. H. Robinson Company 
Export—A. M. Capen’s Sons, Inc., New York; W. C. Powers Company, Ltd., London, England 
EnveLores—United States Envelope Company, Springfield, Mass. 


| LofeDriea 
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Kimble Motors 
Never Strike 
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They stay on the 70d all the time. 





Twelve years’ continuous service 
is not at all uncommon. 


They offer higher effective speeds, 
lower effective speeds, and a re- 
markably flexible speed control. 


They enable the feeder to fit the 
speed to the job, saving much 
spoilage and giving a larger daily 
output because it is natural for 


EN REUING &> every feed j 
y feeder to run every job at 
ELE CTROTYPE the highest speed suited to that 
COMPANY kind of work. 


. °& Job Press Motors 

DESIGNING Cylinder Press Motors 
RETOUCHING Motors for Cutters, Stitchers 
HALFTONES Folders, Monotypes — 
ZINC ETCHINGS all print shop machinery 
COLOR PLATES Send for our Bulletin 
WAX & WOOD 
ENGRAVINGS 
LEAD MOULD 
NICKEL-STEEL 


ELECTROTYP 
a - KIMBLE ELECTRIC Co. 


CW 635 North Western Avenue 


701-721 S.DEARBORN ST.,CHICAGO CHICAGO 
Telephones, HARRISON 5260-5261-5262 All Departments 
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The “Eastern” th the “Rag” 
Sine” ROND wicks 


HAT is the difference, in appear- infrequently it is in favor of Atlantic Bond. 

ance, between an all-sulphite bond Atlantic Bond is an all-sulphite sheet 
paper and one that contains ragsP Can at an all-sulphite price, but it has the 
you tell them apartP If you think you feel and appearance of a rag-content 
can—or even if you know you can—you _ sheet, and for many purposes is equally 
will find it interesting and instructive to as good. 






































compare Atlantic Bond with some of the Before using a rag-content paper on 
lower-priced rag-content bonds. oD orders that require close figuring, 
The principal difference, you will it will pay you to make sure that 
find, is in the price. The difference equal or better results cannot be 
in appearance is very little—and not obtained by using Atlantic Bond. 






EASTERN MANUFACTURING COMPANY, General Sales Offices: 501 FIFTH AVENUE, NEW YORK 


Western Sales Offices: 1223 CONWAY BuILDING, CHICAGO 







ATLANTIC BOND DISTRIBUTORS 


A.bany—W. H. Smith Paper Co. New Yorx— Miller & Wright Paper Co. 
Sutphin Paper Co. 
PHILADELPHIA—Molten Paper Co. 
PirrsBuRGH—General Paper & Cordage Co. 
PorTLAND, Ore.—Blake, McFall Co. 
RICHMOND, Va.—Southern Paper Co. 
RocuesTER—Geo. E. Doyle Paper Co. 
St. Louis—Acme Paper Co. 
St. Paut—E. J. Stillwell Paper Co. 
San Francisco —Blake, Mofhtt & Towne 
SEaATTLE—American Paper Co. 






ATLaNTA—Sloan Paper Co. 
BaLTIMORE—Baltimore Paper Co. 
Boston—Von Olker-Snell Paper Co. 
BurraLto—Disher Paper Co. 

Cuicaco —La Salle Paper Co. 

CLEVELAND— Millcraft Paper Co. 

Derroir —The Paper House of Michigan 
JaCKsONVILLE —H. & W. B. Drew Company 
Los AnGELEs —Blake, Moffitt & Towne 











LouisviLLe ~The Rowland Co. SpokANE—Spokane Paper & Stationery Co. 
Manita, P. I.—J. P. Heilbronn Co. Tacoma—Tacoma Paper & Stationery Co. 
MINNEAPOLIS— Minneapolis Paper Co. WinnipeEG—Barkwell Paper Co. 






Export—J. L. N. Smythe Co., Philadelphia; A. M. Capen’s Sons, Inc., New York; W. C. Powers Co., Ltd., London 
EnveLopes—U. S. Envelope Co., Springfield, Mass. 












ATLANTIC BOND 


as made by the makers of 
Syems Bond 
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No Mushy Rollers this 
Summer if you install 


is the time to install them— 

Now! before the hot weather is here. 
HE hottest months of the year will soon 
be here, and that will mean one trouble 
after another in the pressroom. Protect yourself 


against spoiled work by equipping your Miehle 
presses with ROUSE ROLLER FANS. 


No Electrical Connections 
Necessary 


Simply clamp the fan onto the main gear guard of a 
Miehle press and the installation is complete. The press 
supplies the power. One of your own men can make the 
connection in a few minutes. 


Sold on the Rouse guaranty of 
No. 1, for No. 4 to No. 1 Miehle Presses . $25.00 satisfaction or your money back. 
No. 2, for No. 00 to No. 00000 Special Miehle Presses. . 25.00 


No. 3, for No. aig sitio ROR aa agi eae ig Sel - 32.00 H. B. Rouse & Company 


feed . 


No. 4, for ‘Miehle Two-Color Presses, with or without auto- 
matic feed,2FANS . . . . « « « .60.00 2214 WARD STREET, CHICAGO 
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Self-Regulating Boston Wire 


Stitching Machine 








NE OPERATION adjusts all parts of 
the machine to thickness of work, 
including feed, cutter, clinchers, 
and rile. The only wire stitcher 

so constructed and the only one yielding a 

maximum output, perfectly fed and clinched, 

and all without expert attention. 


=~ 
@ 
a 
© 
("A 


On. 
afte <n ar? Lite 


122P>>>>>>>>>>> 
~ 
r) 


*. 
22 >>>>>>>>>>> > G 





StSK<Gh- a} 








sy 
a\. 
‘s 


Made in all sizes, one-eighth inch to seven-eighths inch 


AMERICAN TYPE FOUNDERS Co. 


GENERAL SELLING AGENT FOR Boston Wire STITCHERS 




















Set in members of the Bodoni Family—Bodoni Mortised Ornament 
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Repeat 
Orders 


A customer who has 
bought checks on 
National Safety Paper 
never goes back to the 
dangerous plain paper 
check. 

And thelithographer 
who first brought his 
attention to National 
Safety Paper has a 
right to a first call on 
the business. 


Write for samples 


George LaMonte & Son 


61 Broadway New York 

















Raven Black 


A jet BLACK INK, suit- 
able for the highest class 
of printing. Does away 


with offset. 






CHARLES HELLMUTH, INC. 
New York 


Chicago 




























® 











Kansas City,Mo.,1924 Grand Ave. 
PirrsBurGH, Pa.,719 Liberty Ave. MINNEAPOLIS, 8 N. Sixth St. 
SEATTLE, WAsH., 524 First Ave.,S. ToRONTO, 308 Tyrell Bldg ,95 King St. 


SAVE ELECTRICITY 


When you 
run your 

presses 
at lower 


Lower speed means lower con- 
sumption of current if your 
motors are equipped with 


PUSH-BUTTON 
CONTROL MOTORS 


Illustrated Folder, giving prices free, on request. 


Northwestern Electric Co. 


408-416 South Hoyne Ave., Chicago, U. S. A. 





MontrEAl, QUE., 4or New Birks Bldg. 











Operate 
on Dry Heat 







“INTERNATIONAL” 










Electric Glue Heaters 


are built on the fireless cooker heat retaining principle. 
No water bath to boil dry and cause burnouts— no 


burnt glue. 


Even dry heat gives more accurate temperature control 


and lower current consumption. 


Printers and binders who desire to reduce their glue 
costs should write for our bulletin, “Efficient Glue 
Handling,” and complete information about Interna- 


tional Electric Glue Heaters. 


InrernamionAUse vee pic @mMpPaNy ** 
a, 
‘VRERS 


MANUFACT! 
ELECTRICAL HEATING APPLIANCES 


INDIANAPOLIS. U S.A 


International 
Electric Heaters 
are better’’ 
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An Attractive 
Proof 


Gets a. Quick O. K. 
CLEAN, 


clear proof 
has a_ powerful 
influence on the 
customer. 
It invariably 
gets a quick O. K. 
and often wins 
the increase of an 
No. 0 order. The firm, 


Brower Ball-Bearing ° ° 
Proof Press even impression 


Bed 14 in, x 20 in. of the 


B. B. B. 


Brower Ball-Bearing Proof Press 
makes proofs that will please your customers. 
Write for full information. 


A. T. H. BROWER COMPANY 


233 West Schiller Street, Chicago, Ill. 
S. COOKE PROPRIETARY, Lmt’d, Sole Agents for Australia. 
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a PRINTING 
i PRICE LIST 











OSITIVE insurance against 

losses through errors in 
figuring, mistakes of judgment 
or through lack of knowledge 
of average costs. 

Even better than insurance 
—a positive preventative 
against such, and in addition, 
a great selling aid for printers. 


Thousands of printers 
testify to this. 


Write for Guarantee Offer. 





























The McCain Feeder 
Attached to Folding Machine 


Can be Loaded While in Operation. 


Economy in Feeding 


Automatic feeding will increase the capacity of a folder or 
perforating machine from 10% to 25% over hand feeding. 
By its accuracy and precision 


THE [yccaiN Automatic Feeder 


will effect further economy by reducing spoilage to the 
minimum. Easily attached to Anderson, Hall, Dexter, 
Brown and Cleveland Feeders, and to all other makes of 
folding machines. 





McCain Bros. Manufacturing Company 
29 South Clinton Street, Chicago, Illinois 


EXHIBITOR aie 
GraphicaArts XO. 
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Printing Machinery and 
Printers Equipment for 
India and South Africa 


We represent the undernoted mar- 
kets, the leading Manufacturers of 
Printing Machinery and all allied 
trades, and are in touch with every 
printer and stationer. 


We are desirous of receiving partic- 
ulars of any new machine improve- 
ments, or articles of equipment 
and material for the Printing trade. 


SOUTH AFRICA 
(South of the Equator) 
JOHN DICKINSON & CO. (Africa), Ltd. 
CapeTown Johannesburg Durban’ East London 


INDIA 
JOHN DICKINSON & CO., Ltd. 
Calcutta Bombay Madras Rangoon 
HEAD OFFICE 
JOHN DICKINSON & CO., Ltd. 
London—65, Old Bailey, London E. C. 


(English Factories, Apsley Mills Hemel Hempstead) 
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TICONDEROGA PULP & PAPER CO. 


Quality 





COLONIAL OFFSET 
SPECIAL MAGAZINE 
MACHINE FINISH 
TICONDEROGA FINISH 






MUSIC 
EGGSHELL 
SCHOOL TEXT 
ANTIQUE LAID 
















Uniformity 


SALES OFFICE, 522 FIFTH AVENUE, NEW YORK CITY, N. Y. 
































The AJAX EYELET FASTENER 


is ideal for eyeletting shortruns An absolute necessity for 
of tags, calendars, etc., or for 4! Printers and Book- 


GOSS 


The Name That Stands for Speed, Dependability, Service 








binders. 








fastening securely proofs, esti- 


The Goss High-Speed ‘‘Straightline’’ Press 
Used in the Largest Newspaper Plants in U.S. A.and Europe. mates and samples. 
The Goss High-Speed **Unit Type”’ Press 


Built with all Units on floor or with Units superimposed. 


| It saves time Handles 
by punching three sizes of 








The Goss Rotary Magazine Printing and Folding Machine 
Specially Designed for Catalogue and Magazine Work. 





Goss Stereotype Machinery 
A Complete Line for Casting and Finishing Flat or Curved Plates. 


Descriptive literature cheerfully furnished. 


the hole, feed- 
ing the eyelet 
and clinching 
it in one op- 


| eration. 


eyelets with- 
out any ad- 
justment. 

Drop the eye- 
lets into the 
magazine and 












go right ahead. 
| For sale by 
| AMERICAN TYPE FOUNDERS CO. 
BARNHART BROS. & SPINDLER 


and their branches 


THE GOSS PRINTING PRESS CO. 


Main Office and Works: New York Office: 
1535 S, Paulina Street, Chicago 220 West 42d Street 
















































{AAI 


=" Huber's Inks 


are most dependable 


because they are made exclusively 
from Colors, Carbon Black and 
Varnishes made at our own factories. 





















Full control over our raw materials and 
complete knowledge of their purity and 
intrinsic qualities, together with our many 
years’ experience in Color, Varnish and 
Ink making enable us to combine these 
raw materials scientifically and harmoni- 
ously into Printing Inks of superior 
quality and unexcelled covering capacity. 


J. M. HUBER 
Main Office: 65-67 W. Houston St., New York City 


Factories 






| SS m S 


CORRECTNESS is the first principle of accountancy. 
Neatness is indispensable to accuracy. Clean, unblurred 
entries over erasures are only possible where high grade 
ledger paper is used. 

B-W Linen Record Paper makes for neatness and 
accuracy by supplying the finest writing and erasing 
surface procurable. The additional cost of this famous 
Ledger Paper is justified by the saving of the book- 

























keeper’s time in error hunting. 





Send for the latest sample book, which is just off the press. 


BYRON WESTON COMPANY 


DALTON, MASSACHUSETTS 









Brooklyn, N. Y. 
Bayonne, N. J. 


Dola, W. Va. 
Swartz, La. 


Service Branches 


Chicago 
Cincinnati 


Baltimore 
Boston 


St. Louis 
San Francisco 


Omaha 
Philadelphia 


Toronto 


SEE FULL PAGE ADVERTISEMENT IN NEXT ISSUE 












Please Mention THE INLAND PRINTER When Writing to Advertisers. 








— 








United Printing Machinery Company NP 








2. Houses 
~~ 22S 


U.P.M. 


. Vacuum 
Bronzers 


U.S. Printing & Lithograph Co 

Robert Gair Co 

Forbes Litho. Mfg. Co 

Stecher Lithograph Co 

Calvert Lithograph Co 

National Folding Box & Paper Co 

Nevins Church Press 

American Lithograph Co 

Wm. Steiner Sons & Co 
Brockway-Fitzhugh-Stewart, Inc 
Columbia Graphophone Co 

Heywood Strasser & Voight Litho. Co 
Ketterlinus Litho. Mfg. Co 

Pasbach-Voice Lithograph Co 

Simpson & Doeller Co 

PAS | [C01 OA. © CREAR RELL Me een eee 3 
Lord Baltimore Press 

Maryland Color Printing Co 
Multi-Colortype Co 
Sackett & Wilhelms Corp 

Schmidt Lithograph Co 

Victor Talking Machine Co 

Wilmanns Bros 3 


RE-ORDERS TEL 


























The ONLY 


Known 
Means 


of entirely eliminating 
static electricity 1s 
THE 
Chapman Electric 
Neutralizer 


Makes Presses Deliver Light Paper 


INSTEAD 


LIKE OF 
THIs | a «CS 


Send for copy of ‘‘ Facts’’ 

















UNITED PRINTING MACHINERY COMPANY 


38 PARK ROW 604 FISHER BUILDING 83 BROAD STREET 
NEW YORK CHICAGO BOSTON 
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No. 2 Poco Proof Press is 
unusually rigid under im- 
pression, stronger, in fact, 
than any other proof press, 
bar none. And that explains 
the clear, sharp proofs it 
takes. 

The size is adequate for a 
full page newspaper in gal- 
ley, and linotype shops will 
find it very handy and useful 
for all galley proofs and 
make-up. 


No. 2 
Poco 
Proot 
Press 


A simple, practical, 
inexpensive, large 
press, size 18x25”. 


One particular advantage 
is the prooving along the 
slugs or lines of type, rather 
than across them, thereby 
avoiding tendency to push 
them over, or spreading 
them apart. 

The Stand and Paper Cab- 
inet is a great convenience, 
and the whole outfit is so 
simple and strong it can 
give no trouble and will last 
a lifetime. 


Manufactured by 
HACKER MANUFACTURING CO. 
312 No. May St., Chicago 


The Monitor Sac 


The modern high speed litho 
or letter press requires in- 
stantaneous, complete con- 
trol best afforded by the 
Monitor—the original ‘Just 
Press a Button System” 
which provides for every 
necessary stage of operation 
—threading, inching, and 
any variation of speed, up 
to the highest used. 


We'll gladly send complete details. 


Monitor 
Safety Lever 
Control 
Station ? be 2164 


Monitor Controller Co. 
Baltimore, Md. 

















Gas or Electric. 


HERMAN DIAMOND 





MARGACH METAL FEEDER 
Linotype, Intertype, Ludlow and Elrod. 


The PRINTERS SUPPLY CO. 


Linotype Parts and Supplies 
137-139 Grand Street, New York 


The 
Margach 
Metal 


Feeder 
$75.00 


Can be applied to 
any slug or single 
type casting ma- 
chine. It will 
save you $1.00 per 
day per machine. 
The MARGACH 
has been endorsed 
by nearly a thou- 
sand users. 





For further information 
call or write. 


L. G. DOOLEY 








ADvem CE 
Electric Glue Heaters 


Do you know 
you can heat 
your glue with 
ELECTRICITY 
cheaper than 
with gas or 





steam ? 


Let us tell you about our complete line 
which most large binders are using and 
find a profitable investment. 


Complete information on request to 


The NewAdvance Machinery Co. 


VAN WERT, OHIO 
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A SPECIAL PAPER 


for Advertising Folders 


URPOSELY made to carry a halftone, yet possessed of inbuilt strength, 
Publishers Cover avoids cracking and breaking on the fold. 


In this practical paper we have attained the printing quality by a special man- 
ufacturing method without surface coating. This permits folding and refold- 
ing and assures your catalog or folder being delivered as sent from your office. 


There is, too, a saving over the cost of most cover papers, there is real half- 
tone printing quality and all the inherent strength so typical of Peninsular 


Cover Papers. 


Write on your business letterhead for set of samples. Be sure to specify 


publishers Cober 


THE PENINSULAR PAPER CO. 


YPSILANTI, MICHIGAN 


Makers of Uncommon Cover Papers 























The CALOREL 
“ited” (LUE POT 


FOR GLUE AND SIMILAR COMPOUNDS 
For any use, where an even, steady temperature, 
that will not burn or dry out, is required 














The CALOREL Glue Feater is entirely aluminum, 
light in weight, clean. Large diameter and low flat 
design promotes rapid heating and sturdiness. The pot, 
completely surrounded by an air jacket, retains and 
distributes the heat and reduces the electrical consump- 
tion toa minimum. Owing to the correct proportioning 
of the heat dissipating surfaces, it will not reach a 
temperature of over 170 degrees F. 


Without switches, or regulating means, no attention 
whatever is required. 
The standard heater listed is for glue only. In ordering 


for other purposes, kindly specify, fully, the conditions 
under which it will have to work. 











For Use on Either Alternating or Direct Current 


Prices, complete with brush wiper, six feet of 
heater cord and separable attachment plug: 


quart 70 watts 110 volts 220 volts $20.00 
e io. = aio. *- 229 © 22.00 

419 * 220 * 

110: * 220 * 


1 
2 
+ “ 205: * 
8 “ 160 “ 


When ordering Specify Exact Voltage. 
Prices on special wattages on application. 








Manufactured by 


NATIONAL ELECTRICAL SUPPLY COMPANY 


1328 NEW YORK AVENUE UN. W. 


$3 WASHINGTON, D.C. 





J 
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Faultless Linotype Metal 

N. P. Stereotype Metal 

Combination Linotype and 
Stereotype Metal 

AX Monotype Metal 

Standard Electrotype Metal 


These are the metals that take the guess out of type 
casting. They are carefully compounded to assure best 
results, and backed by forty-six years’ experience. You 
will find them superior for YOUR use. 





Let our Service Department solve 


YOUR type metal problems 
HOYT METAL CO. Lis eatmen'sBank Bag 














Dont Experiment with lypeMetals [| om: 


London, England 
Buenos Aires, Argentine 
Havana, Cuba 
Santiago, Chile 

Cape Town, So. Africa 
Johannesburg, So. Africa 





Exporters and Importers of 


Paper and Pulp 


299 Broadway, New York 


OFFICES 
Bombay, India 
Sydney, Australia 
Melbourne, Australia 
Rio de Janeiro, Brazil 
Shanghai, China 
San Francisco, Cal. 









Printing Machinery 


PARSONS & WHITTEMORE, Incorporated 















MORGAN 


EXPANSION_f0LLE8 TRUCKS 








Solve Your Dross Problems , 


By the purchase of a 


e only practical device on the market for 
the equalization of roller diameters. J Oo B 
PRESSES 




















Dandy Dross Sifter 


Why sell for junk when the 
Evansville Press says, “ Saves 
1oo pounds of rich metal a 
month” ? The Sandusky Reg- 
ister says, “‘ Paid for itself the 
first month.” 


For further information write for free booklet on 
how to turn your dross pile into money. 





















50% Saved on Rollers 


Des Moines, Ia., 

May 24, 1920 
Gentlemen — Please send us at 
once one set of Roller Trucks 
for our new 12x18 C & P press. 
We have this equipment on all 
of our other presses and can not 
get along without them on the 
new one. 


Spencer-Williamson Ptg. Co. 


They Expand —They Contract 
and are Noiseless. 


Ask your dealer or send direct to 


6552 Hollywood Bivd., Los Angeles, Cal. 
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DANDY DROSS SIFTER CO., Findlay, Ohio MORGAN EXPANSION ROLLER TRUCK CO. 















FLEXIBLE TABBING COMPOSITION 


Combines 


Strength, Flexibility 
Economy, Elasticity 


SUPREME BRAND Flexible Tabbing Composition is used by more than six 
thousand printers. By using SUPREME BRAND they realize BETTER 
TABBING at a cost no greater than if they had done a job of inferior tabbing. 


It is packed in red, white and natural (amber) colors in 5, ro, and 25 pound pails at 37¢, 
36c and 35c per pound respectively. Ask for special quantity price in larger packages. 











Supreme and 





QM 1777 


Your money promptly refunded 


Absolutely Guarantee if it fails to give SATISFACTION 


Just send a trial order to the distributor named below who is nearest to you: 


THE LAYTON ELASTIC GLUE CO., 703-709 West Fulton St., Chicago, U.S.A. 


“™ 






Chicago..... The Layton Elastic Glue Co. (Mfrs.) Cleveland, Ohio.............. Kingsley Paper Co. Kansas City; Mo... ......:6 0005: .Graham Paper Co. 
Boston, Mass........ The A. Storrs & Bement Co. Cincinnati....... Cincinnati Cordage & Paper Co. St. Paul, Minn.....Wright Barrett & Stillwell Co. 
New York City, N. Y.....Lasher & Lathrop, Inc. Mb POR PE Geciac. cc vives cine wos Graham Paper Co. Denver, Colo.. Carter, Rice & Carpenter Paper Co. 
Philadelphia, Pa........... Paper Mfgrs. Co., Inc. BR ree Graham Paper Co. Spokane, Wash........... .Zellerbach Paper Co. 
Baltimore, Md.............. Hubbs & Corning Co. Birmingham, Ala............. Graham Paper Co. Gendt Washi... oc .cccscsws Zellerbach Paper Co. 
Richmond, Va.......B. W. Wilson Paper Co., Inc. New Orléans, La... o.c6s.ccs ssc Graham Paper Co. Portland, Oregon....... . Zellerbach Paper Co. 
Pittsburg, Ba. .s..0c.5500006 The Alling & Cory Co. fo Ry Yo re Graham PaperCo. San Francisco, Cal....... Blake, Moffitt & Towne. 
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ue Good 
Machine Will Sell 
Another 


and one unsatisfactory machine 
will generally prevent the sale of 
another—at least to that partic _ 
ular customer and his neighbors. 
Many machines of one make in 
one locality, indicate that they 
have made good. 





That is why we are proud 
of the fact that there are 


207 Anderson 


Bundling Presses 
in Chicago alone 


And the number is continually growing. 





Write or phone for booklet. 


C. F. ANDERSON & 
COMPANY 


3225 Calumet Avenue, Chicago, Illinois 
Phone Douglas 536 





EXHIBITOR 


Graphicarts gi 
Exposition 


JULY 23 TO 3O- 











Announcing 


TRIMOSAW 


A 100% Different 
— 100% Efficient 


SAW TRIMMER 


Will be exhibited at the 
Graphic Arts Exposition, 
Chicago, July 23rd-30th. 


(Space No. 26) 


Produced, and distributed by 


Hill-Curtis Company 


Kalamazoo, Michigan 





N. B. Some good territory still open for high 
grade sales representation. 
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Value for Your Money 


GHSr2PMs Arts & 
jap by eg es 





The value of a Lineup Machine in your shop is 


. determined by the extra production you can credit 


to it every day. 

The price you pay for it means nothing except when compared 
with quantity and quality of its daily output. Profits are deter- 
mined by production; therefore, you should select a machine on 
the production basis. Investigate before you buy. 


Keep your eyes and mind open. 
The Hancock Perfecting Lineup Machine Co. 


Lynn, Massachusetts 
TORONTO TyPE FounprRyY Co., Ltd. 


Exclusive Agents for 
Canada and Newfoundland 


LATHAM AUTOMATIC REGISTERING Co. 


/nicago 
Agents for the Middle West 
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Tapes on the Folding Machine 
Will Wear Longer 


when made endless with 
“SANDERCO” cement. 
Prepare all of the tapes 
on the machine at one 
time. Or if preferred, all of 
the tapes, on one fold at 
one time. They will last 
for months and give a uni- 
form period of service. One pound of “Sanderco” and special 
combing brush, $6.25, postpaid. Extra one pound cans, $5.00. 


Finished Tape 


Endless Tape Compound Company 


Phipps Power Bldg., Pittsburgh, Pa. 











An Added Monthly PROFIT 


to the average printer and dealer 
handling our Peerless Patent 
Book Form Cards is indicated 
by our records as 


Averaging $75.00 
per Month 


That is only the indicated direct 
profit, while the indirect profit 
growing out of the printer’s 
ability to give his customer the 
best the world affords in cards, 
by orders for other high-class 
work (and high-class work is 
always the most profitable), probably many times multiplies that sum. You just can 
not afford to ignore the trade-winning possibilities and certainties which the 
handling of these cards means. Write Today for Samples and Prices. 


The John B. Wiggins Co. “ts: 


Engravers, Plate Printers, Die Embossers, 1104 S. Wabash Ave., CHICAGO 





Appegrance of Our Neat 
Cards in Case 


OoTEEL COMPANY’ 


‘PITTOSVRON, PA. 
CLOHER BUILOING 
CKICASO 








The Robert Dick Mailer 


Conhione the three great essentials to the publisher: 
PEED—SIMPLICITY—DURABILITY 
Read what one of the many users has to say. 
The Waco Times-Herald, 
Waco, Tex., Aug. 2, I9II. 
Dick Patent Mailer Co., 
139 W. Tupper St., Buffalo, N. Y. 
Gentlemen,—I have been using your patent 
mailer for five years with most satisfactory 
results, and think it is the best and speediest 
machine on the market to-day. My record 
per hour is 6,500, which I think is the best 
record in Texas. Would be pleased to have 
you use this letter in any way you see fit. 
Yours very truly, B. D. Geiser, 
Foreman Mailing Dept. 
. Manufactured in inch and half inch sizes 
from two to five inches. 
For further information, address 


Rey. Robert Dick Estate, 353%, 732275: 

















A Sturdy Mailing Machine 


—yet weighs only 


The New Wing Aluminum 
two pounds 


Mailer will give you the 
longest service, because the 
frame is cast in one piece 
of aluminum, thus elimin- 
ating the parts that wear 
out easily. 

On account of its light 
weight (only two pounds) 
the operator can work at 
higher speed without tiring. 

Complete particulars from 


Chauncey Wing’s Sons 


GREENFIELD, MASS, 

















and still producing 


$25,000 of business from a list of 2500 is the record of 
this broadside--an average of $10 for each piece. And 
the orders are still coming in. 


The conditions were stiff. The furniture trade was dead. 
It didn’t look as if this folder could possibly pay for 
postage. But it did, and thensome. A selling cost of 
2% speaks for itself--especially now-a-days. 


Stafford art and engraving can’t claim all the credit; 


but when a mailing piece achieves a big winning under 
such stiff conditions, everything about it must be right. 


Stafford art and engraving have a habit of being con- 
nected with money-making advertising. Twenty-eight 
years of experience, a smooth-running organization, and 
modern equipment (including the Weeks electrical 
etching process for halftones) makes a combination that 
does big things and gets real results. 


Break over your engraving habits. 
Get Stafford to handle your next 
mailing piece. 

Write — or wire! 


Stafford 
Engraving Company 


“The House of Ideas” 


ARTISTS DESIGNERS ENGRAVERS 
Engraved and Steel Die Embossed Stationery 


Century Bldg., Indianapolis 
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HTT LULL Lee PO eRe TLL OPP ELLE 


To Eliminate Static Electricity— 
Offset—Slip Sheeting, Use 


The Johnson Perfection Burner 
Cleveland 





More than a “‘Counter.”” Gives accurate pro- 
duction figures, prevents overruns, avoids loss, 
A regular watch dog over your business. 
Write for Bulletin No. 41 and find gut the why of 

“*The Productimeter’ 
DURANT MANUFACTURING COMPANY 
(1256) 653 Buffum St., Milwaukee, Wis. 





TU 














Note—Send for Our List 


of new and rebuilt CYLINDER PRESSES, ready 


for immediate delivery. 
WALTER SCOTT & COMPANY, Plainfield, N. J. 


BOOKBINDING 


Edition Binding, Leather, Cloth, also Catalog. 
Efficient Workmanship. Prompt Service. 


MURPHY- PARKER COMPANY 


Correspondence 
701-709 Arch Street, Philadelphia, Penna, 


Solicited. 




















GIMLIN'S STANDARDIZED 


METALS | PASTS 


Linotype, Monotype, PRINTING PLANTS 


7) RET WOOD TPE 


Special Mixtures ALLIED INDUSTRIES THE BEST 


cae @ @@ BE 6% fee: ay Bef AND 
U A LITY HicHest ENDORSEMENTS 
QO Ollicial Appraisers to 


CHEAPEST 
First, Last and All the Time Typotheta 


IN THE 
MARKET 
E.W. Blatchford Co. 
230N.ClintonSt. World Building 


Write for Sample Sheet. 
Expert Makers: 
Chicago New York 


American Brass & Wood Type Co. 
302 McDougal St., Brooklyn, N. Y. 


uldliciaWaleleleciccl Wave oom tien 


536-538 S. DEARBORN STREET 


(@itter-tere) 
J 




















We cater to the Printing 
Trade in making the 
most up-to-date line of 


Pencil and Pen 
Carbons 
for any Carbon Copy work. 


Cast Your Own Sorts with the 


Taylor Hand Adjustable Mold 


TROUBLE! 
MONEY! 


A SORTS CASTER OPERATED ENTIRELY 
BY HAND—CASTING TYPE AND CUTS 
UP TO 6x9 PICAS. 


Write for descriptive matter. 


THE KAMCO CORPORATION 
34 Barclay Street, New York City 


Also all Supplies for Printing 
Form Letters 


MITTAG & VOLGER, Inc. 


PARK RIDGE, NEW JERSEY 
MANUFACTURERS FOR THE TRADE ONLY 


BLAKE MFG. & SALES CO. 
70-76 Fulton Street, New York City 




















There Is No Business That 





Overlay Knives 


Tested for Quality 
of Temper 
Have keen edge and of much flexibil- 


ity, enabling the operator to divide a 
thin sheet of paper very delicately. 


The blade runs the entire length of 
handle, and is of uniform temper 
throughout. As knife wears covering 
can be cut away as required. 


PRICE 60c POSTPAID 


The Inland Printer Co. 


632 Sherman St., Chicago, Ill. 





THE TYPOGRAPHY 


of ADVERTISEMENTS 
By F. J. TREZISE 


“This is one of the best books 
on the subject, and I shall in- 
clude it in my list of approved 
books on Advertising. It is well 
written and artistically gotten 
up. I congratulate The Inland 
Printer on the work.”’ 

Professor Walter Dill Scott. 


136 pages, 65 illustrations in two colors. 
Price $2.35 postpaid. 


THE INLAND PRINTER CO. 
632 Sherman Street, Chicago 








will bring in so large 
per cent of profit and 
that isso easily learned 
as making RUBBER 
STAMPS. Any 
printer can double his 
income by buying one 
of our Outfits, as he 
already has the Type, 
whichcan be used with. 
out injury in making 
STAMPS. Write to 
us for catalogue and 
full particulars, and 
earn money easily. 


The 
J. F.W. Dorman Co. 











Baltimore, Md., U.S. A. 
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ROBERTS NUMBERING MACHINES | 


THE RECOGNIZED WORLD STANDARD 





POINTS OF SUPREMACY 


Overhanging Plunger Removable 
Wire unit retaining pawl Spring Arm GEARED direct “No.” slide. 
3S —Non-breaking. Wound on both to swing. No pins, om 3 








sides of pawl. 
Large non-breaking main 


= spring. 5-16 inch, 


centrally located. | 
TYPE-HIGH 


Steel plunger M ODEL 


) 0 guide pins. 


Improved Drop- 


TYPE-HIGH | “" en 
MODEL 


2 7 Assuring rigidity 28 
5 WHEELS Pe ae 6 WHEELS 
$20.00 ai $22.00 


ing parts remov- 


Removable steel F 
ed in a second. 


side plates. No 
screws. 


ue ie 


VIEW SHOWING PARTS DETACHED FOR CLEANING 











Simplest — Strongest — Fully Patented — Over 300,000 in use 


To number either forward or backward — Fully Guaranteed — Over 75 other Models. Write for information. 
All orders can be filled immediately from stock. 


THE ROBERTS NUMBERING MACHINE CoO. 


694-710 JAMAICA AVE., BROOKLYN, N. Y. 


Builders of all kinds of Special Numbering Equipments. Branches and Agencies in principal countries of the world. 









































Is this Organization of Service to YOU? 


1. We have five foundries at— 


. LONDON 
MANCHESTER 
BRISTOL 

GLASGOW 

DUBLIN 


Our ten outside representatives visit every 
Printer, large or small, in the British Isles. 
3. We have numerous influential agencies in all 
parts of the World. 


At Present We Only Handle Our Own Manufactures— 
Fryotype Printing Metals, Spacing Materials, 


Foundry Equipment, 
We would consider any proposition 


for selling to the Printing or Allied Trades in the 
British Isles, in Europe or British Colonies, etc., the 
products of a reputable American manufacturer. 


We also invite applications in connection 
with the sale of our goods in the U.S. A. 


FRY’S METAL FOUNDRY 


Head Office, 25-42 Holland Street 
BLACKFRIARS, LONDON, S. E. 1. 


Telegrams: Frymetalos, Friars, London 
Code: A. B. C. (5th Edition.) Tel.: Hop. 4720 (4 lines.) 
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CARD INDEX TAB 
CUTTING DIES 


This equipment will interest every manufacturing 
stationer because of the established low cost of 
producticn, the flexibility of the dies and the ease 
of adjustment to size of tab or position of tab. 
This attachment illustrated is merely one of many 
practicable accessories to the 


NELSON HEAVY DUTY 
PUNCHING MACHINE 


Booklet on request. 


C. R. & W. A. NELSON, INCORPORATED 


225 No. Michigan Boulevard, Chicago, IIl. 





Memo Index Bristol 
Cuts Down Costs 


Very numerous are instances when Memo Index 
Bristol can be used in place of a more expensive 
grade, thereby cutting down costs and proving 
its use aneconomy. Our ‘‘Memo” grade repre= 
sents value in itself and money saved by its 
purchase. It possesses the requisite qualities 
necessary for a utility index bristol. 
Samples furnished upon request. 


Parker, Thomas ¢& Tucker Paper Co. 
‘*Profit-Producing Printing Papers’’ 


535-539 South Franklin Street, Chicago 





























PATENTED AUGUST 17, 1920, U.S. A. 


PRINTERS 


Wi ; Equip your Gordon Presses with 
vy WARNER EXPANSION ROLLER TRUCKS? 


They are the very best expansion roller trucks to be had. 
Because They are Simple, Noiseless, Durable, Guaranteed. ‘‘Nuf Sed.” 
MANUFACTURED AND SOLD BY 
WARNER EXPANSION ROLLER TRUCK COMPANY 
Waukegan, Illinois 














Eastern Brass & 
Wood Type Co. 
Largest stock 
in all sizes always 
on hand. 


Fourth Avenue and Tenth Street, New York City 


EMBOSSING IS EASY 


If you ue STEWART’S EMBOSSING BOARD 


Simple, economical, durable 
Sheets, 6x9 inches $1.25 a dozen, postpaid 


THE INLAND PRINTER COMPANY 
632 Sherman Street, CHICAGO 














THE MSGRATH ENGRAVING CO. 


EXPERT MAKERS OF PRINTING PLATES 


__[_—== 

501S. LA SALLE ST TELEPHONE 

CHICAGO HARRISON 6245 
— 


ENGRAVING ELECTROTYPING 
PROCESS COLOR PLATES 


























Practical 


PRINTING 


and the 


ALLIED 
TRADES 


Send for this Catalogue today 
IT IS FREE 


THE INLAND PRINTER CO. 


632 SHERMAN STREET 
CHICAGO 
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New Moi! Composing - Sow 1 | Laclede Remelting Fumaces 


Scientifically Designed and 
Substantially Built in 
sizes to meet the 


requirements of 
Complete with | “EN than Many 


Motor. ; \ — Equal to 
. any Office 


SAWS and TRIMS 
One Operation. 


Jobbers and Dealers 


Everywhere 


ee ee ee 


Table Elevated from 
Saw and Trim Posi- 
tion to Sawing Full Information upon 
Position 

in Three request 

Seconds. ; 


Gauge = 
Adjustable to Powerful Bs MANUFACTURED BY THE 
Points. Work Holder. 


LACLEDE MFG. COMPANY + Laclede Mtg. Company 


119-121 N. Main St., St. Louis, Mo. 


r G aetna at ape, me L 119-121 N. MAIN STREET 
Exposition UY = ST. LOUIS, MO. 


I -CHICAGO JULY 23 TO 30 5G _ 


FOR STILL BIGGER BUSINESS 






























































Preparing for the Big Business just ahead of us, we are erecting a 
model, up-to-the-minute factory at numbers 604, 606, 608, 610 
and 612 West 130th Street, New York. 

Our customers will get the benefit of still better service. With 
increased Production, Quality the Highest, Prices always Right, 
and Standardized Products, we purpose retaining our leadership. 
Visitors to our factory are always welcome. 








Write, Wire, Phone, Call on “The Old Reliable”’ 


Sinclair an “Valentine Co, 


NEW YORK, 605-611 WEST 129th STREET 


BOSTON: .....6<605 0 .516 Atlantic Avenue CHICAGO 718 South Clark Street TORONTO 233 Richmond Street, W. 
PHILADELPHIA 1106 Vine Street ST. LOUIS... .1o1-103 S. Seventh Street MONTREAL........ 46 Alexander Avenue 
BALTIMORE.. .312 North Holliday Street CLEVELAND... .321 Frankfort Avenue WINNIPEG 173 McDermott Avenue 
NEW ORLEANS. 315 Gravier Street ALBANY, BUFFALO and Other Cities 








| FACTORIES: NEW YORK, NEW JERSEY, CANADA | 
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Numbering 


WETTER inic: 


ALWAYS RELIABLE—ALL DEALERS 
WETTER NUMBERING MACHINE COMPANY 


ATLANTIC AVE. AND LOGAN BROOKLYN-NEW YORK, U. S.A. 








WHILE-U-WAIT | 


Rubber Stamp Making Outfits i 


Require only eight minutes to make rubber stamps. Will 
also make HARD RUBBER STEREOTYPES for printing. 
A few dollars buys complete outfit. Send for catalogue. 
THE BARTON MFG. CO., 89 Duane St., New York City 
me Ee EE Eee ee ee ee 




















Printing Plants and Businesses 
BOUGHT AND SOLD 


Printers’ Outfitters. American Type Founders’ Products, 
Printers’ and Bookbinders’ Machinery of Every Description. 


CONNER, FENDLER & CO., 96 Beekman St., New York City 


Diploma Blanks 


For all purposes. To be completed by Printing 
or Lithographing. 
ALBERT B. KING & CO., Inc., Dept. I. P. 


MAKERS OF PRINTERS’ HELPS 
45 Warren St. New York, N. Y. 











Special 


STILES 4.-POINT yg site 
Gauge Pins & @@» 


N ACCURATE—DURABLE 
MORE RELIABLE—EFFICIENT 


Two extra teeth or oo. Non-slipping spring tongue. can’t 
spread or squeeze. Ends your feed-guide trouble. Sold on — 


CHAS. L. STILES, Patentee, 232 North 3d Street, Columbus, Ohio 


. Set of 6, $1.00 
* $1.75 for 12 

















Printers and Publishers, Attention! 


Let this plant = your bindery. We are equipped to serve you 
matter where you are located. 


ENGDAHL BINDERY 


(HOLMGREN, ENGDAHL & JOHNSON Co.) 
Edition Bookbinders 


412-420 Orleans Street, Chicago Phone Main 4928 








MINUTES MEAN MONEY'!—Lost Time 
Is Lost Money— Check It! 


KNOW TO THE MINUTE when work is started and finished; 
when orders are received and delivered; when letters are 
received and answered. 


You Need KASTENS TIME STAMP 


Efficiency in War Time and All Times! Kastens Time Stam = 
cost little, are built for long service, and work quickly, smoothly 
and accurately. Send for catalogue showing various styles with prices. 


HENRY KASTENS, 418-20 W. 27th St., New York City, N.Y. 


BOOKBINDERS 


TO THE TRADE 


We specialize in Edition and Catalog iat in cloth or 
leather, also pamphlet work. 


THE FOREST CITY BOOKBINDING CO. 


525 Caxton Bidg., Cleveland, Ohio 











CARBON BLACK 


SOLD BY 


GODFREY L. CABOT, Boston, Mass. 


938-942 Old South Building 
Auk, Monarch, Kosmos No. 1, Kosmos No. 2, PN Elf, SS Elf, Kalista 























Use HERCULES 
Leads and Slugs, Steel Chases, 
Steel Galleys, Brass Rule 


Manufactured by 

AMERICAN STEEL CHASE COMPANY 
122-130 Centre St., New York, N.Y. 

Order through your local dealer or direct from us. 

















Ye Sign of Quality 
INKS 


EAGLE PRINTING INK CO. 


Chicago NEW YORK Detroit 





CAMPBELL PRINTING PRESS 
REPAIR PARTS COMPANY 


We have a few bargains in REBUILT PRESSES. Let us know your needs. 
We specialize in repair parts for Campbell Presses and counters for printing 
presses. Expert repair men for all makes of presses sent to your plant. 


288 SCHOLES STREET BROOKLYN, NEW YORK 


Avoid delay when in need of repairs by sending orders direct to office. 
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The National Cleaner and Type Wash 


A Powerful Cleaner that instantly removes all 
dry ink from Halftone cuts, Type and Rollers. 
Harmless to Rollers, material and the hands. 


Thomas Henry Beatty of San Francisco says, 
“The best type and roller wash I ever used.” 


Ask your dealer, or write 


PRINT-AID COMPANY, Dayton, Ohio 














JAMES WHITE PAPER CO, 








Trade-mark 
Registered U.S. Patent Office 


We carry in stock 234 items of BOOK and 1488 items 
of COVER Papers, and back them with good service. 





CHICAGO 





219 W. MONROE STREET, 
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THE FUCHS & LANG MEG. CO 


You may rely on Es.eecx’s 
Onron Skin, MANIFOLD and 
Turn Bonp Papers 


Made of Clean Rag Stock (New Cuttings 
from Garment Factories). 


FIDELITY ONION SKIN 

EMCO ONION SKIN 

SUPERIOR MANIFOLD 
are now watermarked. 


Useful in Every Business Office. 
Not cheap, but economical. 


Ask Dept. B for sample book. 


ESLEECK MFG. COMPANY 


Turners Falls, Mass. 


Building step by step to the height of achievement 
from the foundation of an honest purpose. 


One of our customers says he used our RUTHERFORD 
FORTY on one job, 25,000 impressions, and was very 
well pleased, and also stated that the ink stretched out 
further than he had figured and had given good results. 


This is only one of many letters we 
are receiving regarding this good, 
dense, free flowing, medium priced 


Rutherford Forty Black Ink 


40c. per lb. in lots 25 lbs. or over. 


MIRACOL 


A scientific reducing oil; prevents picking and sticking 
of sheets, makes the ink lie smooth on paper and in 
reducing the ink will not impair the color strength. 


MIRACOL sells for 75c. per pint can, $3.75 per gallon. 
Should be in every printing office in the world. 


THE FUCHS & LANG 
MFG. CO. 


119 West 40th Street 120 West Illinois Street 
New York, N. Y. Chicago, IIl. 


142 North Fourth Street 
Philadelphia, Pa. 


Factories: Rutherford, New Jersey 
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“Print It On 
JONES Gummed Paper” 


“That’s the one gummed paper 
that does not curl or cake.” 


If you are in the habit of print- 
ing your jobs first and having 
the paper gummed afterwards, 
you will be delighted after your 
first run on JONES Gummed 
Paper. 


It does not curl— goes on and 
comes off the press flat as your 
hand. It takes a perfect register 
and requires a minimum of ink. 


100 years of making the best 
gummed paper is the quality 
guarantee back of each sheet of 
JONES. And JONES gummed 
paper costs no more than the 
ordinary kinds. 


Samples gladly sent upon request. 


SAMUEL JONES & COMPANY 


Leaders since 1810 


Newark, New Jersey 
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Publishers and Pines 


Now is the Time to study your line cast- 
ing composing machine equipment 
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SEE 


if you are getting the profitable returns 
that your investment entitles you to. 


DON’T 


let complications, or limitations cob- 
web your production—get real pro- 
duction by having really, simplified 
equipment. 


When we talk Intertype to a pros- 
pective customer we are filled with 
confident assurances—real proof from 
USERS of “The Better Machine” who 
have made our business one of the 
greatest successes in the Art preserva- 
tive of all Arts. 


This has been accomplished through 
sticking to an ideal — 


SIMPLICITY 


WRITE FOR LITERATURE 


For Dependable 
Equipment 


For Greater 
Production 


Start and you will stay 
an Intertyper 


We will 
demonstrate 
any model 
Intertype. 
Write and 
ask. 





Intertype Corporation 


50 COURT STREET, BROOKLYN, N. Y. 


Middle Western Branch: Rand-McNally Bldg., Chicago, III. 

Southern Branch: - 160-162 Madison Ave., Memphis, Tenn. 

Pacific Coast Branch: - - 86 Third St., San Francisco, Cal. 
Miller & Richards, Canadian Representatives. 
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This Book 


It goes right into 
the heart of the 
subject and tells 
how to make ty- 
pography right. 





[ys eighty odd big 9x12 inch pages of “meaty” 
text — type no larger than necessary for easy 
reading —this book explains those devices which 
make type display attract attention and those which 
make it clear and easy to read. 


Additional is the supplement of specimens of fine display 
printing — most of them in two colors, many in their original 
sizes. 

More than 200 illustrations and examples 
are contained in this handsome and 
substantially bound book. 


To be sure of a copy order yours today. Price, $5.00, 
postage, 25 cents extra. Address 


THE INLAND PRINTER COMPANY 


632 Sherman Street, Chicago, Illinois 





a : 
You Need 





) 


A 
Hand book 
for 


Pressmen 





138 pages. 
Size, 53x72. 
Cloth. 
Price, $2. 
Postage, 
10c extra. 





A COMPLETE working manual wherein the 
pressmen will find genuine aid in their efforts 
toward perfecting themselves in their chosen voca- 
tion. New methods are clearly described, particu- 
lar attention being given to the proper care and 
use of machinery and apparatus in the pressroom. 


CONTENTS: Putting the Press in Condition; Adjusting Bed 
Movement; Cylinder Adjustments; Register Rack and Segment; 
Grippers; Side and End Guides; Setting the Rollers; Putting the 
Form to Press; Making Ready; Underlaying; Overlaying; Mark- 
ing Out; Vignetted Half-tones; Ready to Run; During the Run; 
nd Make-ready; Composition Roilers; Close Register Work; 

olorwork; Papers and Inks; Electricity and How to Eliminate It; 
Pressroom System; The Pressman; The Feeder; A Few Don'ts. 


THE INLAND PRINTER CO. 
(Book Dept.) 
632 Sherman St., Chicago, Ill. 
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is a thorough treatise on the 
principles of design and color as 
applied to typographical design 











It is invaluable to the ambitious compositor who 





is desirous of improving the quality of his work 








and improve it. 








THE INLAND PRINTER COMPANY 


632 Sherman Street, Chicago, Ill. 


@ It gives him plainly and concisely. the fundamentals 
by which the quality—the correctness or incorrectness 
of work—is constructively determined. 
“reasons.” He can know “why” his work is good, and explain it; or “‘why” it is bad, 
Entire courses of instruction in printing, costing many times the 
price of this work, are based on the same principles which are so fully explained and 
illustrated in this $1.25 book. Why should you pay more? 


Know “WHY’”’ and you’ll know ‘““HOW’”’ 


Mail the coupon TODAY and feel sure of yourself forevermore 


It gives him 


Book Department 
THE INLAND PRINTER COMPANY 
632 Sherman St., Chicago, III. 








PRIN ca ts es atin clas oes dessa ee Gigs ge accu eae 





City 








430 Please Mention Tue INLAND PRINTER When Writing to Advertisers. 


t 
t 
t 
| 
: Here’s my $1.25; send “‘Design & Color in Printing” to 
t 
f 
ft 
t 














| in| 




















Pw) ESS 















The Premier Line-up and Register Table 
Assures Accuracy, Speed and Increased Profits 


Will prepare an accurately lined-up strike sheet 
in two to three minutes. 


Will provide a system where but one line-up is 
required for a job of several forms. 


Will prepare a key sheet for color forms, dispensing 
with necessity of going to press with key forms. 


Will save hours of productive time in every de- 
partment. 


Will eliminate press-waiting time. 
Will insure perfect back-ups. 


The only combined Line-up and Register Patented June, 1920 


Table on the market : 
Standard sizes, 38”x 50” sheet, 45”x 65” sheet. 


Other sizes to order. 








Paid for itself in sixty days.—Von Hoffman Press, St. Louis. Mo. 
Truly a wonderful device.— Issac Goldmann Co., New York City. 


Table entirely satisfactory—feel we have purchased the best and 
most practical table for our work. 

















— Commonwealth Press, Worcester, Mass. Write today for descriptive booklet. 
EXHIBITOR : Premier Register Table Co. 
Graphicarts 107 West Canton Street 
osition 
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Kinzie Kut Black 


This dense blue toned Black lays smoothly on S. & S. C. and Enamel 
papers; it will not offset nor fill the finest halftone screen; it sets quickly 
into the sheet, can be backed up in a few hours, and dries hard overnight. 


Its excellent working qualities are not affected by age or climate. It appeals to the man 
producing a particular job, as well as to one who must get the work out in a hurry. 


Prices in 5 lb. to 50 Ib. cans are as follows: 
Under 100 Ibs., 40c per Ib. 100 Ib. lots and up, 35c per Ib. 


AMERICAN PRINTING INK COMPANY 


2322 W. KINZIE STREET, CHICAGO 


Tear off the Order Blank below and mail in for trial. 


Gentlemen — Mail us a5 Ib. can of KINZIE KUT BLACK 640 at 4oc per lb. If not satisfactory we will so advise you 
and you will cancel the charge. 





City and State 














Please Mention THE INLAND PRINTER When Writing to Advertisers. 























































Our papers are supplied in fine wedding stationery, visiting cards, and other specialties, by Eaton, Crane & Pike Co., Pittsfield, Mass., 
and 225 Fifth Avenue, New York, whose boxes containing our goods bear the word CRANE’S. 
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CROMWELL 


Tympan Papers 
Give Cleaner Impressions with 


a Minimum of Make-Ready 


AVING time on make-ready, and securing sharp impres- 

sions are the two great things your press foreman has 

to strive for. With Cromwell Traveling, Shifting and 
Cylinder Tympan Papers, his draw sheets are always tight— 
no swelling—and they need not be oiled. They are also 
moisture-proof, protecting the packing against dampness. 


You can turn a rush job quicker with Cromwell Tympan 
Papers because they resist offset, enabling you to back up 
reasonably wet sheets. Quick delivery is often your best 
selling argument. 


Cromwell papers will take more impressions without re- 
placing and they never rot. 


We especially recommend Cromwell Tympan Papers 
for trade journal and magazine printers where long runs are 
necessary without interruptions. It is ideal for book work and 
the highest grade of printing. Job printers will find it an 
excellent tympan paper for printing bond, linen and covers. 


We carry Cromwell Tympan Papers in stock ready for 
quick shipment in rolls from 36 to 66 inches wide. Order 
today and secure the perfection and economy in printing that 
Cromwell Tympan Papers give. 


Sample of our Tympan Paper sent on application. 


The Cromwell Paper Co. 


Department I. P. Jasper Place Chicago, Ill., U.S.A. 



































LINOTYPE TYPOGRAPHY 


- The System for the Modern Shop 


Desicn, lay-out, and composition aresimplified by theclear, 
logical plan and method of LinotypeTypography. This sys- 
tem, made for the book-and-job office, introduces orderand 
sureness. [t produces quality with great economies of mate- 
rial, time, and labor. Created forthe Mergenthaler Linotype 
Company by one of America’s most successful printers, it 
equips every printer, large or small, for the best results on 
any job from acard or envelope to the most elaborate book. 
It is for use on any Linotype, just as it stands, anywhere. 


Eminent printers have become convinced that this latest of 
Linotype contributions to the printing art is changing the 
book-and-job world just as the early Linotype revolution- 
ized the newspaper world. 








This page is entirely LINOTYPE composed. The 6-point matrix No. 157, with matrix slides Nos. 
face is Bodoni (with which both Bodoni Book 405 and 508. There are many interesting speci- 
and Bodoni Bold are available). The decora- mensheetsof LINOTYPE TYPOGRAPHY faces and 
tions are made up of 24-point matrix No.828d, related ornament.T hey will be sent on request. 





MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street Brooklyn, N.Y. 
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